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ANO®AZH

Ofpa : 1" Tponomnoinon Anddaong Eykpiong apxeiou Zuxvwv Epwtioewv ANAVIAGEWY yla
TNV UNOBOAN MPOTACEWV XPNHATOSOTIKNG EVioXuong ENeVOUTIKWY oxediwv ywa Tty Spaon 2.B.
“Evioyuon mMOAU MIKPWV, HIKPWV Kol pecaiwv emxelprioewv t¢ tng Nepudpépelag Bopeiov
Alyaiou ylo TOV EKOUYXPOVIOMO TOUG MECW TNG XpRong TexvoAoywwv MAnpodoptkng Kot
Emkowwviag (TME), ocuoTNUHATWYV OQUTOUATIOHOU KABwWG KoL eMEVSUCEWV NAEKTPOVIKOU
eunopiov (m.X. nAektpovikod emuxewpeiv | / kau digital Marketing”, oto mAaiclo ToOU
Ertixelpnotakov Mpoypdappatog «Bopeto Awyaio» 2014-2020.

O NEPIOEPEIAPXHZ BOPEIOY AIFAlIOY

‘Exovtag untoyn 1o Baoikd vouobetiko maiolo Bdoel tou omoiou Ba ulomoinBei n pdon:

1. To Nopo 4314/2014 (DEK 265/A/23.12.2014) MNa tn dlaxeiplon, Tov EAeyxo Kol TV ebappoyn
avantuélakwyv TapeUPAcewy yla v Tpoypappatiky mepiodo 2014-2020, Omwg €xeL
TpomomnotnBel kat LoyVEL

2. To eykekplyévo amod tnv Eupwnaikn Emttpomnn «Xuudwvo Etaipkng Ixéong (Etaipiko
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QuTOMATIOPOU KABWG Kal ETTEVOUOEWY NAEKTPOVIKOU EUTTOPIOU (TT.X. NAEKTPOVIKO £TTIXEIPEiV 1) / Kal digital Marketing”,

Z0pdwvo yLa 10 MAaiolo Avarmtuéng) 2014-2020, ap. anodaong
C(2014)3542 final/23.05.2014, 6mwc LOYVEL.

Tov Kavoviopo (EE) aptB. 1303/2013 tou Eupwmnaikot KowoPouliou kat ZupPouliov g 17ng
AekepPpiov 2013 mepl koBoplopou kowwv dlatafewv ywa 10 Eupwnaikd Tapeio
MNepudepetakng Avamtuéng, to Eupwmaikd Kowwvikd Tapelo, to Taueio Zuvoxng, To
Eupwnaiko Mewpykd Tapeio Aypotikng Avamrtuéng kal To Eupwnaikd Tapeio Odlaocoag Kol
Altelag kal mepl kaBoplopou yevikwv Sataéewv yla to Eupwnaikod Taueio MNepidepelokng
Avamnrtuéng, 1o Eupwnaikd Kowwviké Tapeio, to Tapeio Tuvoxng kot to Eupwrmaikd Tapelo
Odlaooag kat AMeiag kat ya tv Katdpynon tou KavoviopoU (EK) aptB. 1083/2006, 6mwg
LoxUEL.

Tov Kavoviopuod (EE) apt. 1301/2013 tou Eupwnaikou KowvoBouliou kat tou ZupBouliou tng
17n¢ AekepPplou 2013 oxetika pe o Eupwnaikod Tapeio Nepidepelakng Avamtuéng Kal yLa th
Béomion elblkwv SlaTAfewv OXETIKA UE TOV OTOXO «Emevduoelg otnv avamtuén kal tny
amaoyoAncn» Kal ylo TNV Katapynon tou kavoviopou (EK) aptB. 1080/2006, 6mwg LoyU«L.

Tov Kavoviopuod (EE) aptB. 1304/2013 tou Eupwnaikot KowvoBouliou kat tou ZupBouliou tng
17n¢ AekepBpiov 2013 yia 1o Eupwmnaikd Kowvwviko Tapelo kal TNy KATapynaon Tou UT. op.
1081/2006 KavoviopoU tou Zupouliou, OMwE TpomomnoLeital kat LoXUEL.

Tov Kavoviouo (EE) aptB. 821/2014 tng Emwtpornng g 28n¢ louAiou 2014, mepi kaBoplopol
Kavovwv epapuoyng Tou kavoviopol (EE) aptB.1303/2013 tou Eupwrmaikot KolwvoBouAiou kat
Tou Zuppouliou Goov adopd TIC AEMTOUEPELEG yla TV HeToBifacn kal Sloxeiplon Ttwv
OUVELOPOPWV TWV TIPOYPOUUATWY, TNV UTOBOAN €KOBECEWV OXETIKA HE Ta MEO
XPNUOTOOIKOVOULKNG TEXVIKAG, TA TEXVIKA XOPAKTNPLOTIKA TWV HETpWV TAnpodopnong Kat
ETIKOLVWVLOC yLa TLG TPAEELG Kol TO cUoTna Kataypadng Kat anobrikeuong twv dedouévwy,
OTwC TpOTOmoLeiTal Kot LoXUEL.

Tov Kavoviopo (EE) aptB. 1407/2013 tng Emttponic tng 18n¢ AskeuPBpiov 2013 oXETIKA HE TV
epappoyn Twv apBpwv 107 kat 108 tn¢ Tuvbnkng yla tn Aettoupyia tng Eupwmnaikng Evwong
OTIC eVIOXUOELC OOOVOC onuaociac, Omwe tpomomoleital kat toxvet (0. EE L 352/1 tng
24.12.2013).

Tnv Avakoivwon t¢ Eupwnaikng EMITponAC OXETIKA PE TNV £vvola TNG KPATIKAC EVIOXUONG
onw¢ avadépetal oto apbpo 107 mapaypado¢ 1 tng Zuvlnkng yla tn Asttoupyia NG
Eupwnaikn¢ Evwong (2016/C 262/01).

Tnv Ymoupywn Amnddaon pe apB. 3357/EYZ/1338/27.01.2011 kot BOfépa: "Itowela
OUOTAHATOC YL TOV EAEYXO CWPEVUCNE KPATLKWY EVIOXUOEWV", OTIWG TPOTIOTOLELTOL KAl LOXVEL.
Tnv Anddaon tng Emttponic twv EK pe aptOpod C (2014) 10164/ 18.12.2014 nou adopd TtV
gykplon tou E.M. «BOPEIO AIFAIO», 6mwc €xelL Tpomomnoln el kal LoyVEL.

To N. 3852/07.06.2010 «Néa Apxttektovik TnG Autodloiknong kot te ATOKEVIPWUEVNC
Awoiknonc - Mpoypappa KaAAwpatng» (DEK 87A") ), 6mwc LoyVEL.

Tnv Kown Ymoupyik Amodacn pe apbu. 134453/23-12-2015 (DEK 2857B°) kat Oépa:
«PuBuloelg yla TI¢ MANPWUEC Twv SATOVWY TOU OUYXPNUATOSOTOUUEVOU OKEAOUCG TOU
Mpoypaupatog Anpociwv Emevéucewvy, OTwWG LOYVEL

Tnv Kown Ymoupywkn Amodaon pe ap. mp. 145745/27.01.2015 kot B€pa: «Eykpion
Itpatnykng Melétng MepBalovtikwy Emuttwoewv tou Mepidepelakol Emixelpnotakol
Mpoypdppatdg Bopeiouv Ayaiouv 2014 2020», 6mwe LoXUEL EKACTOTE.

Tnv e ap. mpwt. 137675/EYOY1016/19.12.2018 (DEK 5968/B/31-12-2018) Anodaocn tou
YdumoupyoU Owkovopiag kot Avamtuénc«Avtikatdotacn tng um’ aplBy. 110427/EYOY/
1020/20.10.2016 (®EK B’ 3521) umoupywkng oamodaong He TitAo «Tpomomoinon Kat
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QuTOMATIOPOU KABWG Kal ETTEVOUOEWY NAEKTPOVIKOU EUTTOPIOU (TT.X. NAEKTPOVIKO £TTIXEIPEiV 1) / Kal digital Marketing”,

avtikataotacn tg urm’ apBu. 81986/EYOY712/31.7.2015 (DEK B’ 1822) umoupylkng
anopaong “EBvikol kavoveg emhefluotntag damavwy yla To mpo ypaupata tou EXNA 2014 -
2020 - EAeyxol voppotnTag dnUooiwv cupPAcEWV cuyxpnUaTodoToUpeVWY Tipdtewv EXNA
2014-2020 amno Apyég Alayxeiplong kat Evéiapecoug Dopeic - Atadikaoia eVOTACEWV €M TWV
AMOTEAECUATWVY a€LoAOYNONG MPALEWV” ».

To Zuotnua Alaxeipiong kat EAéyxou yia ta EMN tou EZMA 2014-2020 nou yxpnuatodotouvral
and to ETNA, to EKT kat 1o TZ oto mAaiolo tou Ztoxou: «Emevduoelg otnv Avamtuén kat tnv
AnaoxoAnon», OTwe TPOTOTOLE(TAL KL LOYVUEL KABE dopda.

Tnv Kowr Ymoupyw Amédoon pe opOp. 126829/EYOY1217/21.12.2015 (MEK 2784 B')
«Zuotnua Onuoclovoulkwv Slopbwoewv kol Sladlkacleq avAKTINONG AXPEWOTATWS N
TOPAVOUWS KataPANBEVIWY TMOOWV amd TOPOUG TOU KPATIKOU TpoUmoloylopol ylo Tnv
ulomoinon TpoypaUUATWY ocuyxpnuatodotoluevwy oto mAaiclo tou EIMA 2014-2020
oUpdwva Ye To ap. 22 tou N.4314/2014».

To N. 4403/07.07.2016 (DEK 125) “Mpoocappoyn tng EMnvViknG vopoBeaiag otig Slatagelg twv
apbpwv 19, 20, 29, 30, 33, 35, 40 £wc 46 tng 06nylog 2013/34/EE OXETIKA UE «TIC ETAOLEG
OLKOVOULKEG KOTOOTAOELG, TLG EVOTIOLNUEVEG OLKOVOUIKEG KOTAOTAOELG KAl ouvadelg eKOETELG
ETUXELPNOEWV OPLOPEVWY Hopdwy, TNV Tpomomoinon tng Odnylag 2006/43/EK tou
Eupwnaikol KowoBouAiou kat tou ZupPBouliou kal tnv Katdpynon twv 0énywwv 78/660/EOK
kot 83/349/ EOK tou ZuuPBouliou» (E.E. L 189 tng 29n¢ louviou 2013) Kkat oTI¢ SLATALELS TG
0dnylag 2014/95/EE tou Eupwmaikol KowoPouAiou kat tou ZupBouliou (E.E. L 330/1 tng
15n¢ NoeguBpiov 2014) «ywa tnv Tpomomoinon tng Odnyiag 2013/34/EE 6ocov adopd T
dnuoclomoincn Hn  XPNMATOOLKOVOULKWY TAnpodoplwv Kat TAnpodoplwy yla Tty
moAuvpopdia amd opLopEVEC WEYANEG ETUXELPAOELS Kal OpiAoug» kol OAAeG Slatdelg
appodiotntag Ynoupyeiou Owkovopiag, Avamtuéng kot Touptopol”.

Tnv  Yrmoupywkn Amodoon pe oaptd. 94591 (MEK 3673/B/3.10.2019) pe tnv omoia
TportorotiOnke n um. apOu. Anodoon 32680/EYOY334/23.03.2015 «AvadidpBpwaon Tng
Ewdiknc Ynnpeotiag Atayxeiptong tou EM NEPIOEPEIAY BOPEIOY AITAIOY, cuudwva pe to apbpo
7 tou v. 4314/2014» (DEK 791/B/2015), 6mwc Lo)UEL,

Tnv anod 19.06.19 anodaon tng En. NapakolouBnong tou E.M. «Bdpelo Awyaio», pe tTnv omoia
eykpiBnke n pebodoloyia, n Swadikaocio kal To TeplexOuevo TG £€edikevong tou EM, o
TIPOYPOUUATIONOC TWV TIPOOKANCEWY KAl TWV eVTAEEWV Kal oL TeBEVTEC KAT £T0C OTOXOL,
kaBwc kat n pebodoloyia Kal ta KpLTrpLa eAOYNG TWV MPALEWV TN eV Adyw Spaonc.

To N.4488/13.09.2017, «JuvtaloSoTIKEC puBUIoEL AnpMOoiou Kol AOUTEC QAOPAALOTIKES
dlatagelg, evioxuon tTng mpootaciog Twv £pyaloUEVWY, SIKOLWUOTA ATOUWY LE OVOTINPLEC KOl
aAAec Statatele» (DEK A 137), kat el8ikOTepa ta apBpa 39 & 40, OXETIKA LLE TOV «ATIOKAELOUO
anoe OnuUOolEG OUUPACELS Kol XPNHUATOSOTAOELC AOYyw TOPABACEWV TNG EPYATIKAG
vopoBeaiag».

To pe aptB. 8217/EYKE100/23.01.2018 éyypado tng Eldikng Ynnpeoiag Kpatikwv Evioxvoswv
pe Bépa: «EvaAlaktikn Aettoupyio MAnpodoplakol Zuotipatog Kpatikwyv EvioxUoswv (MZKE)
KaL pooapuoyn tTwv Sladlkaolwy, powv gpyaciag Kot poAwv otnv Asltoupyia autr 6oov
adopd otn Slaxeiplon SpAcewv KPATIKWY €VIOXUOEWV KATA TNV TPOYPAUUATIKA Ttepiodo
2014-2020».

To N.4538/2018 (DEK 85/A/16-05-2018) kat edikotepa 10 ApOpo 33

Tnv pe apibu. mpwt. 97720/EYOY 749/19.09.2018 amnoddaon tou Yrmoupyou Owkovouiag kot
Avamtuéng oxetikd pe tn Aettoupyia Tou emomtikol cupBouliouv (dpBpo 13, map. 7¢ ToU
N.4314/2014)

= EXMA
-
- Me Tn ouyxpnuarodotnon Tng EANGSag kai Tng Eupwnaikng Evwaong —

=m 2014-2020

Eupwmaie Evean

>eAida 3 ano 13


ΑΔΑ: ΩΑΧ17ΛΩ-Κ7Δ


1" TpoTroTroinon Amégacng ‘Eykpiong apxeiou Suxviv Epwioewv Atravirioewy yia TVARGBOAGAXAEMN et dddoTikig
gvioxuong eTTevOUTIKWV oXediwv yia Tn dpdaon 2.3. “Evioxuon TToAU PIKPWYV, HIKPWV KOl HECAiWY ETTIXEIPATEWY TNG TNG Mepipépeiag
Bopeiou Alyaiou yia Tov EKouyxXpoviouo Toug éow TnG Xprong TexvoAloyiwv MNAnpogopikng kail ETTikoivwviag (TMNE), cuotnudtwyv

24,

25.

26.

27.

28.

29.

30.

31.

32.

33.

QuTOMATIOPOU KABWG Kal ETTEVOUOEWY NAEKTPOVIKOU EUTTOPIOU (TT.X. NAEKTPOVIKO £TTIXEIPEiV 1) / Kal digital Marketing”,

H ue apibu. mpwt. 97724/EYOY 750/19.09.2018 amodaacn, OXETKA WUe Tov kaBoplopd twv
eMAESLLWY Aettoupylkwy damavwy tou EDEMAE mou amattolvtal yla tnv Aoknon twv
appodLlotnTwy / kadnkovtwy mou avalopBavet yia ta Enxelpnotokd Mpoypappata tou EXMNA
2014 - 2020, 6nwg LoxVEL.

Tnv éykpon tn¢ Eupwmaikng Emtpomig pe Ref. Ares (2015) 3073022-22.07.15 1ng
Ytpatnyikng E€umtvng E€eldikeuong (RIS3) Bopeiou Atyaiou 2014-2020.

Tnv urt' aptB. owk.1406/04.06.19 (DEK2481/B/24.06.19) Anodacn MNepidepeldpxn Bopeiou
Awyaiou pe Bépa: «AvaBeon kabnkovtwv Slaxeiptong yla Npatelg Kpatikwv EvioxUoswv tou
Emixelpnolakol Mpoypaupato¢ «Bopelo Awyaio» otov «Evdiapeco Popéa Emiyelpnolakou
Mpoypdpupatog Avtaywviotikotnta, Emyelpnuatikotnta kat Kawvotopio -EQEMNAE».

Tnv ur’ apBu. 16/2019, onwg auvty SopBwbnke pe tnv apBu. 28/2019 anddaon tou
MoAupeholg Mpwtobikeiou MUTIARVNG OXETIKA HE TNV EMIKUPWON TOU QAMOTEAECUATOC TWV
ekhoywv yla tnv avaknpuén MNepidepelakwv Apxwv otn Meplidépela Bopelou Alyailou oTIG
ekAOYEG TG 206 louviou 2019.

To ue A.M 122645/27.11.2019 éyypado tng EYKE pe B€pa AlkatoAoynTikd mou amattouvral
yla tov «EAeyxo TtpoBANUATIKAC EMUXELPNONG», EKTOG TWV OLKOVOULKWY OTOLXELWV.

To pe aptB. 15302-07-02-2020/07-02-2020 €yypado tou T Anpoociwv Emevéuoswv kat EZMA
ue B€ua: «NpookAnon EYAEN Bopeiou Awyaiou «Evioxuon moAU WIKpWY, LIKPWV KAl LECOIWY
ETUXELPNOEWV TNG TNG Mepldépelag Bopelou Alyalou yLa TOV EKGUYXPOVIOUO TOUG HECW TNG
xpnong Texvohoylwv MAnpodoptkng kat Emtkowvwviag (TMNE), cUOTNUATWY AUTOUOTIOUOU
KatBwg Kat emevdUoewV NAEKTPOVIKOU gpmopiou (.. NAEKTPOVIKO eTXelpelv 1 / kau digital
Marketing» oto mhaiolo Tou Emiyelpnotakou Mpoypappatog «Bopeto Ayaio» 2014-2020.», pe
10 onoio Slatunwvetatl cUUGWVN YVWHN yLa TV TPoKNpuén tng dpadong.

Tnv mpwtn ékdoaon tn¢ NMpdkAnong pe A.MN. 278/13.03.2020 kot Bépa «Evioxuon moAl pikpwy,
HIKPWV Kol peoaiwv emixelpnoewv tn¢ g MNepidpépelag Bopelou Awaiou yla Tov
EKOUYXPOVLOUO TOUG UEOw TNG xprnong Texvoloylwv MAnpodopikng kat Emikowwviag (TME),
OUOTNUATWY OUTOHOTIONOU KOBWCE Kal EMeVOUCEWV NAEKTPOVIKOU EUTIOPLOU (TT.X. NAEKTPOVIKO
enuyelpeiv N / ko digital Marketing»

Tn &eutepn éxkdoon g MpokAnong pe A.M. 1651/16.07.2020 kat Oépa «Evioyuon moAu
HUIKPWYV, ULKPWV Kol Pecaiwv emixelprioewv tn¢ tng MNepidépelag Bopelou Atyaiou yla tov
EKOUYXPOVLOUO TOUG UEOw TNG xprnong Texvoloywwv MAnpodopiknc kat Emkowvwviag (TME),
OUOTNUATWY OUTOHOTIONOU KOBWCE Kal eMeVEUCEWV NAEKTPOVIKOU UMOpPiou (T.X. NAEKTPOVLKO
enuyelpeiv n / ko digital Marketing».

Tnv Anodaon Eykplong apxsiov Tuxvwv Epwtioswv Anavtrioswv (A.M ok.1672/16.07.2020)
ylo. TNV UTtoBOAr TPOTACEWV XPNHUATOSOTLKNG evioxuong emevouTKwy oxedlwv yia tn paon
2.B. “Evioyuon MOAU HLKPWV, HIKPWV KAl LECALWV ETIXELPAOEWV TNG TN Mepldépelag Bopeiou
Alyaiou ylot TOV €KOUYXPOVIOMO TOUC HECW TNG Xpnong Texvoloywwv MAnpodoplkng Kot
Enwowwviog (TME), ouoTNUATWY OUTOMOTIOHOU KABwWC Kal emevbUOEwV NAEKTPOVIKOU
gumopiou (m.x. nAektpovikd emixelpelv i / kau digital Marketing”, oto mAaiclo Ttou
Emixelpnolakol Mpoypappoatog «Bopeto Ayaio» 2014-2020.

Tnv tpitn €kdoaon tnNg NMpdkAnong pe A.M. 2076/07.09.2020 kat Bépa «Evioxuon mMoAU UKpWV,
UIKPWV Kol peocailwv emxelpnoewv tn¢ g MNepupépelag Bopelou Awaiou yla Tov
EKOUYXPOVLOUO TOUC Uéow NG xpriong Texvoloywwv MAnpodopikng kat Emkowvwviag (TMNE),
OUCTNMATWY QUTOUATIONOU KaBwG Kat eMEVOUCEWY NAEKTPOVIKOU gUTopiou (TT.X. NAEKTPOVIKO
emuxelpetv n / kau digital Marketing».

. Elonynon amno EAANET yia €ékdocon eVIUMOU «OUXVWV EPWTNCEWV-AMAVTIOEWV» OTO TAALCLO
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NG MPOOKANONG.

ANO®AZIZEI

Tnv 1" tpomomnoinon tng anddacng £ykplong tou apxsiov TYXNEZ EPQTHSEIZ — ANANTHZEIZ yia tn Spdon
Spaon 2.B. “Evioxucn TMOAU UIKpWYV, UIKPWV KOl HECOiWV ETLXEPNOEWV TNG TNC MNepldépelag Bopeiou
Alyaiou yla Tov €KCUYXPOVIOMO TOUG HECW TNG Xpnong TexvoAoywwv MAnpodoplkig kat Emikowvwviog
(TNE), cuotnuUatwy auTopATIopOU KoBwg Kol emevbUoswv NAekTpovikoU epmopiou (.. NAEKTPOVIKO
eruxelpelv N / kat digital Marketing”, oto mAaiolo tou Emwelpnotlakol MNpoypdppatog «Bopelo Alyaio»
2014-2020, ya tnv anocadnvion kat Slteukpivion onpeiwv g AvaAutikig MpookAnong tng Spdong Ko
TWV TTAPAPTNUATWY TNG OMWG EMLOUVATTETAL 0TNV Tapoloa.

H mapouoa amodacn Ba avaptnbel otic wotooehidec tng EYA EM Mepiudpépelag Bopelou Awyaiou,
www.pepba.gr, Tou EZMA, www.espa.gr Katl tng EAANET, www.elanet.gr/.

O NEPIOEPEIAPXHZ BOPEIOY AIFAIOY

K.I. MOYTZOYPH2z

Zuvnupéva : Apxeio TYXNQN EPQTHIEQN — ANANTHZEQN

Kowomnoinon :
- Tpadeio Youmoupyol Avamrtuéng & Emevéiuoewv

- [padeio MevikoL MNpappatéa Anpooiwv Emevéioewv & EXMNA
- [padeio Mevikol AleuBuvtn EAX

- EWdwn Ynnpeoia Kpatikwv Evioyvoswv (EYKE)

- EWdwn Ynnpeoia Osouikng Ynootnpeng (EYOY)

- E®ENAE

- EANANET

Ecwtepkn Atavoun :
- Tpadeio Nepidepeldpyn Bopeiou Alyaiou

- Mpoiotdapevo EYA EN Mepidépetag Bopeiou. Ayaiou
- Movabeg EYA

- X/A
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1" TpoTroTroinon Amégacng ‘Eykpiong apxeiou Suxviv Epwioewv Atravirioewy yia TVARGBOAGAXAEMN et dddoTikig
gvioxuong eTTevOUTIKWV oXediwv yia Tn dpdaon 2.3. “Evioxuon TToAU PIKPWYV, HIKPWV KOl HECAiWY ETTIXEIPATEWY TNG TNG Mepipépeiag
Bopeiou Alyaiou yia Tov EKouyxXpoviouo Toug éow TnG Xprong TexvoAloyiwv MNAnpogopikng kail ETTikoivwviag (TMNE), cuotnudtwyv
QuTOMATIOPOU KABWG Kal ETTEVOUOEWY NAEKTPOVIKOU EUTTOPIOU (TT.X. NAEKTPOVIKO £TTIXEIPEiV 1) / Kal digital Marketing”,

2VYVEC EPOTNGEIS- OTOVTNGEIS Apdon 2B

1. Molog €ival 0 CUVOAIKOG ETTIXOPNYOUHEVOS TTPOUTTOAOYIONOG TOU TTPOYPAUHATOG
Kal Troia N ouvoAIK dnuéoia datrdvn;

O ouvoAikég eTTixopnyoUuevog TTPOUTTOAOYIOUOG TN TTapoloag TTPOCKANONG eKTIUATAI OTI
Ba avéABel oe 3.570.000 € kai n auvoAikr Anuoaia Aatravn o€ 2.500.000 €.
(BA. KepdAaio 7.1 tng MNMpdokAnong)

2. Moiol dikalouvTal va YIrouv oTn dpdon;

EmA&€Iueg oTo TTACicIo TNG TTapoUoag dpAang €ival oI UPIOTANEVEG TTOAU PIKPEG, MIKPEG
KAl PECAIEG ETTIXEIPNOEIC YIA TNV KAAUWN TWV TEXVOAOYIKWV QAVAYKWY TOUG, HUE TN
Xpron TeXVoOAoyIWV TTANPOYOPIKNAG Kal  emkolvwviag (TME), tnv evowpdtwon
OUCTNPATWY QUTOPATIONOU (Gueca ouvdedepévwy Pe TIGC TTME) OTIC TTApaAYWYIKEG,
Ae1IToupyikég Kal BI0IKNTIKEG BladIKATiEG TOUG, KABWGS Kal TNV avdatrtuén NAEKTPOVIKOU
emxelpeiv [(e-Business) Tr.X. NAEKTPOVIKO €PTTOPIO, NAEKTPOVIKEG KPATAOEIG KAl
TTANPWUEG K.Q.].

H ugioTduevn €TTixeipnon XPnOIMOTIOIED DITTAOYPAQPIKO 1] aTTAOYPA@IKO AOYIOTIKO aUCTNUA
(Tnpei BiIBAia B™ ) " karnyopiag) kai péxpr mig 31/12/2018 £xel kAsiopéveg TOUNGXIOTOV
TPEIG DIAXEIPIOTIKEG XPAOEIG.

(BA. KepdAaio 2.2 kar 10.3 tn¢ MNpoéokAnong)

3. ZOpgwva pe Tnv AvaAuTiki MpdéokAnon tng Apdong oto ke@dAaio 10.3 «Kpitipia
AgioAéynong» n u@iotdupevn emixeipnon 0a mpémer péxpr 31/12/2018 va éxel
KAgIoPEVEG TOUAAYXIOTOV TPEIG SIaXEIPIOTIKEG Xprioelg. O1 Xproeig Ba Tpérel va givai
mwARpPEIg, .X. atd 01/01/2018 £éwg 31/12/2018;

H uvgiotdpevn emyxeipnon Ba mpétrel péxpl i 31/12/2018 éxel kKAsiopéveg TOUAAXIOTOV

TPEIG TTANPEIG BIOXEIPIOTIKEG XPNOEIG.
(BA. KepdAaio 10.3 tn¢ MNpookAnong)

4. TlolEg EMIXEIPNMATIKEG HOPPEG ETTIBOTOUVTAI;

Aikaiouxol, TTou OuvavTtal va TUXouv Onpooiag xpnuaroddtnong oOTo TTAQICIO NG
TTapoucag dpdaong, €ival ol ETTIXEIPACEIG, Ol OTTOIEG AEITOUPYOUV ATTOKAEIOTIKA PE pia atrd
TIG AKOAOUBEG HOPQPES ETTIXEIPNONG ETAIPIKOU / EUTTOPIKOU XapakThpa: Avwvuun ETtaipia,
Etaipia Meplopiopévng EuBOvng, Oupdppubun Etaipia, Etepdppubun Etaipia, [K.E.,
Atopikry ETmixeipnon, 2uvetaipiopog, Koivwviky ZuvetaipioTiky Emmixeipnon tou N.
4019/2011 (KOINZE), Nautihloky ETaipegia MAoiwv Avawuxng (N.E.T1.A).

(BA. KepdAaio 4.1 tn¢ lNMpoéokAnong)

5. Mola gival n évraon TnG EVioXuong TwV ETEVOUTIKWY OXESiwWY;

H évraon tng evioxuong Twv €TTEVOUTIKWY TTPOTACEWY YIA TO OUVOAO TWV EMMIAECINWY
SaTTaVWY TWV ETTEVOUTIKWYV oXediwv gival 70%.

(BA. KepdAaio 7.2 tn¢ MNMpoéokAnong)
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1" TpoTroTroinon Amégacng ‘Eykpiong apxeiou Suxviv Epwioewv Atravirioewy yia TVARGBOAGAXAEMN et dddoTikig
gvioxuong eTTevOUTIKWV oXediwv yia Tn dpdaon 2.3. “Evioxuon TToAU PIKPWYV, HIKPWV KOl HECAiWY ETTIXEIPATEWY TNG TNG Mepipépeiag
Bopeiou Alyaiou yia Tov EKouyxXpoviouo Toug éow TnG Xprong TexvoAloyiwv MNAnpogopikng kail ETTikoivwviag (TMNE), cuotnudtwyv

6.

7.

QuTOMATIOPOU KABWG Kal ETTEVOUOEWY NAEKTPOVIKOU EUTTOPIOU (TT.X. NAEKTPOVIKO £TTIXEIPEiV 1) / Kal digital Marketing”,

O1 OTA 1} o1 dnudoIEg ETTIXEIPAOEIG HTTOPOUV VA UTTORBAAOUV ETTEVOUTIKA OXEDIA;

Agv €xouv diKaiwpa UTTOBOANG oI dNUACIEG ETTIXEIPAOEIG, O dnuociol gopeic A dnudaiol
opyaviouoi /kal o1 BuyaTpIKEG TOUG, KABWG Kal Ol ETAIPEIEG OTO KEPAAQIO 1] Ta DIKAIWHATA
WHPOU TWV OTTOIWV CUMMETEXOUV, GUETA I EUUECA, ME TTOOOOTO PEYOAUTEPO TOU €iKOOI
TTEVTE TOIG €KATO (25%) o1 O.T.A. ka1 6Aol ol TTapaTdavw dNPOcIol PopPEiG JEPoVWPEVA 1
ato Koivou.

(BA. KepdAaio 4.2 tn¢ lNpookAnong)
Eivan emA&SIpeg o1 emiXeIpioelg TTou avilkouv o€ dikTuo franchise;

Aev gival eMAEEINEG va UTTORBAGAAOUV OTO TTPOYPANMA, ETTIXEIPACEIS TTOU EVIACOOVTAl O€
Ndn opyavwuévo ouoIoPopP@Oo OIKTUO dIavounRg TTPOIGVTWY 1 TTAPOXAG UTTNPECIWY Kal Ol
OTToieG  eKMETOAAEUOVTAlI  KOTOTTIIV  OXETIKWY  OUUPB&oewv  AGdeleg  eKPETAAAEUONG
OIKAIWUATWY  dlavonTiKAG 1810KTNCIOG, TTOU a@opolVv CuvBwG EUTTOPIKA CHPOTA A
OIaKPITIKOUG TITAOUG Kal TEXVOYVWGOia yia TRV Xprion kai Tn diavoun ayabwy ) uTinpecIwYV
(1r.x. franchising, Shop in shop, &ikTuo TTPAKTOPEUGNG K.ATT.).

(BA. KepdAaio 4.2 tn¢ lNMpoéokAnong)
Moloug Toueig apopd n dpdon;

O1 uttoBaAAOueEvEG TTPOTACEIG €TTEVOUTIKWY Oxediwv, Ba Tpétmel va agopolv OTa
akoAouba:

HAexTpovikd Eutrépio

HAekTpovikEg KpaTtoeig

Ecwrtepikr) Opydvwaon, he Tnv agiotmroinon TIE

Alaxeipion Mapaywyng, pe Tnv aglotmoinon TINE

TnAemikoivwviakég YTTnpeaieg kKal YTTNPeoieg dnuioupyikou

Wnoiakr MpoBoAn —Aiagriuion

2UCTAUATA QUTOMATIGHOU

EuvoouvTtal o1 eTIXEIPACEIC TTOU dPACTNPIOTTOIOUVTAlI GTOUG TOMEIG TTOU TTAPOUCIAlouV
1ID1aitepn duvauikA yia tTnv Mepipépeia Bopeiou Alyaiou, cuugwva pe TNV MNepipepeiakn
21patnyiky ‘E¢utivng E&eidikeuong RIS3 kal TIG OXETIKEG OPAOEIS ETTIXEIPNHATIKAG
avakaAuyng, ol oTToiol givai:

Aypodiatpoen,

Toupiopog — duon — MoAmopdg

(BA. KepdAaio 5 tn¢ MNMpéokAnong)

Ta utroBaAAOpeva eTTEVOUTIKA OXESIO TIPETTEI VA EUTTITITOUV ATTOKAEIOTIKG 08 KAA
TTOU AVTIOTOIXOUV OTOUG OIKOVOUIKOUG TOMEIG TTpoTepaIOTNTAG TNG lMEpIpepEIakng
ZtpaTtnyikng ‘E§utrvng E&e1dikeuong RIS3 Bopeiou Aryaiou,

Ta utmoBaAAOpeva eTTeEVOUTIKA oxEdI TTPETTEI va eUTTITITOUV 0TOUG Kwdikoug ApiBuoug
ApaoTtnpiétnTtag (KAA), 6TTwg avaAuTikd trapouaiadovral oto MNapdptnua VI «[Mivakag
EmAEEIHWY KAAY Tng MNpdokAnong.

MpiyodoTouvTal BaBuoloyikd oTo TTAGicIo Tou KpiTnpiou agloAdéynong 4.1 Tou Ztadiou
NG agioAdynong, Ta uttoRaAAdueva €TTEVOUTIKA OxEDIQ TTou euTTiiTouv o KAA TTou
QVTIOTOIXOUV OTOUG OIKOVOUIKOUG TOWEIG TTPOTEPAIOTNTAG TNG EPIPEPEIAKAG ZTPATNYIKAG
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1" TpoTroTroinon Amégacng ‘Eykpiong apxeiou Suxviv Epwioewv Atravirioewy yia TVARGBOAGAXAEMN et dddoTikig
gvioxuong eTTevOUTIKWV oXediwv yia Tn dpdaon 2.3. “Evioxuon TToAU PIKPWYV, HIKPWV KOl HECAiWY ETTIXEIPATEWY TNG TNG Mepipépeiag
Bopeiou Alyaiou yia Tov EKouyxXpoviouo Toug éow TnG Xprong TexvoAloyiwv MNAnpogopikng kail ETTikoivwviag (TMNE), cuotnudtwyv
QuTOMATIOPOU KABWG Kal ETTEVOUOEWY NAEKTPOVIKOU EUTTOPIOU (TT.X. NAEKTPOVIKO £TTIXEIPEiV 1) / Kal digital Marketing”,

‘Egutvng E&eidikeuong RIS3 Bopeiou Alyaiou (Aypodiatpogr, Toupiopudég — duon —
MoAmouég).

(BA. KepdAaio 5 kar 10.3 tn¢ MpéokAnong)

10. A1ré 1To1a XpOVIKN TrEPiodo gival eTTIAECINESG O SATTAVES YiA TO TTPOYPAMHA;

Q¢ nuepopnvia évapéng emAe§iuoTNTAG Satravwy opileTal n Nuepounvia dnuoaicuong
NG MNMpdokAnang (dnAadn 13.03.2020).

(BA. KepdAaio 6.1 tng MNpookAnong)
11. Moigg gival o1 SATTAVES TTOU XPHHATOSOTOUVTAI;

O1 katnyopieg datravwy TTou £mmdoTOUVTaAl Eival O €EAG :

o EEomAiouog

o Aoyiouikd

e ZUOTAMATA AUTOMATIOHOU (Gueca ouvdedepévwy e TIg TTE)
o YTINpPECicg

(BA. KepdAaio 6.1 tng lNpéokAnong)

12. O ONA Twv datravwyv xpnuarodorteitai;

Agv gival emAECIUN N datrdvn Tou avakTAoiyou OI1A.

1. O ®bpog MpooTiBéuevng Agiag (PrA) eivar emAECIuN datrdvn, €9’ 600V 0 dIKAIOUXO0G

Oev €xel dikaiwpa ékmTwong Tou PrA cupgwva pe TIg dlaTagels Tou Kwdika Pr1A
OTTWG ekdoToTe IoYUEl. EIdIkOTEPQ, cival eTIAEEIUN daTtTAvn €@’ doov Bapuvel dATTAVEG
TTOU XPNOIJOTIoIoUVTal yia TNV AoKnon e¢aipoluevwy f ammaAAacodpevwy Tou Gr1A
dpaaTNPIOTATWY TOU BIKAIOUXOU.

21¢ epITwaoelg Tou 0 OMA Bapuvel dATTAVES 01 OTTOIEG XPNOIKMOTTOIOUVTAl TOGO VIO
TNV AOKNOT dPAcTNPIOTATWY YIA TIG OTTOIEG DEV TTAPEXETAI DIKAIWMA EKTTTWONG OGO Kal
yla TNV AoKNon dpacTnPIOTATWY YIA TIG OTTOIEG TTAPEXETAI TO OXETIKO dIKaiwua, o Pr1A
givar emAECIUN datrdvn KATd TO TTOGOOTO TTOU OEV UTTOPEI va avakTnOei. ZnUEIVETAI
oT1, 61av o PrA eivai emAEEIMN daTTdvn, CUPTTEPIAAUBAVETAI GTOV ETTIXOPNYOUNEVO TT/U
KAl 0€ Kaia TePITTwaon dev TOV TTPOCAUEAVEL.

(BA. KepdAaio 6.1 tng MNpoéokAnong)
13.Moilo gival TO €UPOG TOU TIPOUTTOAOYIOMOU TNnG &mévdUONG TTOU UTTOPEi va

TTPAYHATOTTOINOEI O SIKAIOUXOG;

O emixopnyoUuevOg TTPOUTTOAOYIOHOG KABE €TTEVOUTIKOU oxediou KupaiveTal ammd 10.000€
¢wg 50.000€.

2€ TTEPITITWON TTOU TO €TTEVOUTIKO OXEDI0 Ba €xel TTPOUTTONOYIOUO MIKPOTEPO aTTd
10.000 €, 167¢ auTO Ba KpiveTal Pun €MAECIMO £€apxng Kal &€ Ba pTTopei va UTTORANBEI.

KdBe duvnTikOG OIKAIOUXOG WTTOPEI va TTPAYUATOTIOINCEl ETTEVOUTIKY TTPOTAON HE
TTPOUTTOAOYIOUO PEYOAUTEPO TOU MEYIOTOU ETTIXOPNYOUUEVOU TTPOUTTOAOYIOUOU. TNV
TTEPITTTWON auTr), TTapoAo Tou o1 utrepPAAlouceg datrdveg Oegv €TTIXOpnyouvTal,
QVTIKEIUEVO agIoAOYNONG Kal TTapakoAouBnong-eAEyxou aTroTeAEl TO OUVOAO TnG
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1" TpoTroTroinon Amégacng ‘Eykpiong apxeiou Suxviv Epwioewv Atravirioewy yia TVARGBOAGAXAEMN et dddoTikig
gvioxuong eTTevOUTIKWV oXediwv yia Tn dpdaon 2.3. “Evioxuon TToAU PIKPWYV, HIKPWV KOl HECAiWY ETTIXEIPATEWY TNG TNG Mepipépeiag
Bopeiou Alyaiou yia Tov EKouyxXpoviouo Toug éow TnG Xprong TexvoAloyiwv MNAnpogopikng kail ETTikoivwviag (TMNE), cuotnudtwyv
QuTOMATIOPOU KABWG Kal ETTEVOUOEWY NAEKTPOVIKOU EUTTOPIOU (TT.X. NAEKTPOVIKO £TTIXEIPEiV 1) / Kal digital Marketing”,
ETMEVOUTIKAG TTPOTACNG Kal TO OUVOAO Tou UTTEPPRAAAOVTOG KOOTOUG KOAUTITETQI

ATTOKAEIOTIKA PE IOIWTIKA CUMUETOX.

(BA. KepdAaio 6.2 tn¢ lNMpdéokAnong)
14. NMola gival n XPoVviKn Trepiodog péoa oTnv otroia 0a TPETEl Vo UAOTTOINOW TO

ox£dI0;

H T1poBeopia oAokAipwong Twv xpnuUatodoToUuEVWY €TTEVOUCEWY OEv UTTOPEl va
utrepPaivel Toug dwdeka (12) atrd Tnv nuepounvia ékdoong TnG Aré@aong ‘Evraéng.
(BA. KepdAaio 6.2 tn¢ lNMpdéokAnong)

15. Z& 11 TOOOOTO AVEPXETAI N IBIWTIKA CUHMHMETOXH OTO £TTEVOUTIKO OX£DI0;
H 1810WTIK CUPHPETOXA TNG £TTIXEIPNONG OTO £TTEVOUTIKG OxédIo avépxeTal oT1o 30% .

16. To To06 TTOU AQ@OPG TNV ISIWTIKA XPNMATOBOTNON MTTOPEI VA ATTOKTNOEi péow
daveiouou;

MNa TNV KAAuUWnN NG 1I8IWTIKAG CUMPETOXNAG, O duVNTIKOG DIKAIOUXOG ThG EVIOXUONG UTTOPEI
va xpnoiyotroiioel 18ioug TTépoug (idia cuppetoxr) A/kal ddavelo. To ddvelio tou Ba
xpnoigotroinBei eivar duvatdév va uttooTnpiletal amd Ta XpnUaTodoTiKG €pyaAcia Tou
EZMA.

Edv xpnoiyotroinBei davelopdg Ba TpETmel va €xel T Hopen Tpatredikou daveiou N
ouoAoyiakou daveiou ekdIdoUEvou o€ dnuocIa i un eyypagr, r daveiou amrd dAAoug
XPNMATOOOTIKOUG OpYyaVICHOUG, ATTOKAEIONEVNG TNG HOP®NS aAAnAdxpeou Aoyaplacuou.
Emtpémetal n kivnon Tou avwTtépou Oaveiou va yiveTal Kal PECW AAANAOGXpeou
Aoyaploopou, €pOoov UTTAPXEl EEXwPIOT TTPAEN oTov &v Adyw Aoyaplacud, amd tnv
OTTOi0 VA TTPOKUTITEI OTI TO DAVEIO TTPOOPICETAl YIa TNV UAOTTOINON TNG €1Tévduong, HE
oagn avagopd Twv 6pwv clvayng Tou daveiou.

(BA. KepdAaio 7.3 tng MNMpéokAnong)

17. Mia v@ioTtduevn emixeipnon pe KAA 46.51.10 (XovdpIik6é €UTTOPIO NAEKTPOVIKWV
UTTOAOYIOTWYV, TTEPIPEPEIOKOU €SOTTAICHOU UTTOAOYIOTWYV KOl AOYIOMIKOU) Egival
emAESIMN Yvia va evrax0ei otn Apdon R TTPETTEl va TTPOOOECEl TWPA KAl MEXPI THV
utrof3oAn emIAESIMO TETAPTORABMIO KAA;

Zuuewva pe 10 Mapdptnua VI — EmAECIpol KAA, cival emAEEIuN OAn n TeTapToRGBUIa
avaAuon Tou KAA 46.51.10, dnAadn ammd 46.51.10.01 éwg kai 46.51.10.12, yeyovog TTou
KaBIoTA eTMIAEEIUN TNV €TTIXEIPNON Kal BV XpeIdleTal va TTpooBéael TeTapToRaBuIo KAA.

18. Mia u@iotdpevn emixeipnon pe KAA 46.21.14 (XovdpiKo euTTOpIo WoTpoPwyV) gival
eMAESIUN via va gvraxBei otn Apdon [ TPETEI va TTPOOBECEl TWPA KAl PEXPI TV
utroBoAn emIAé§IO TeTapTORAGBUIO KAA;

2Upowva pe 1o Mapdptnua VI — EmAECIpor KAA, cival emIAESIUN OAn n TeTapTORGBUIa
avaiuon tou KAA 46.21.14, dnAadny atd 46.21.14.01 éwg kal 46.21.14.14 ekTOG TOU
46.21.14.03. H emyeipnon Ttpémel va OnAWOoel avaAuTikd oOTnv  €popia Toug
TETaPTORGOMIOUG KAA OTOUG OTTOIOUG dPACTNPIOTIOIEITAl. ZTNV aiTnon Xpnuatoddtnong
TPETTEl va dnAwoel emAECIMo TeTapToBABuIo KAA wg KAA etrévduong, otov otroio Ba
UAOTTOINOEI TO ETTEVOUTIKO TNG OXEDIO.

19. To oUvoAo Twv damavwyv TnG Katnyopioag «AoyloHIKO» £wWG TI TTOCOOTO TOU
TTPOUTTOAOYIOHOU TOU £TTEVOUTIKOU oxediou gival eTIAESIHO;
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1" TpoTroTroinon Amégacng ‘Eykpiong apxeiou Suxviv Epwioewv Atravirioewy yia TVARGBOAGAXAEMN et dddoTikig
gvioxuong eTTevOUTIKWV oXediwv yia Tn dpdaon 2.3. “Evioxuon TToAU PIKPWYV, HIKPWV KOl HECAiWY ETTIXEIPATEWY TNG TNG Mepipépeiag
Bopeiou Alyaiou yia Tov EKouyxXpoviouo Toug éow TnG Xprong TexvoAloyiwv MNAnpogopikng kail ETTikoivwviag (TMNE), cuotnudtwyv
QuTOMATIOPOU KABWG Kal ETTEVOUOEWY NAEKTPOVIKOU EUTTOPIOU (TT.X. NAEKTPOVIKO £TTIXEIPEiV 1) / Kal digital Marketing”,

To oUvoAo Twv daTTavwy TNG KaTnyopiag «AoyIopikd» gival ETTAECINO WG TO TTOGOOTO TOU
100% TOU TTPOUTTOAOYICHOU TOU ETTEVOUTIKOU OXEDIOU, €KTOG Twv dATTAVWV AVATITUENG/
avafdabuiong 10TooeAidag Kal utTnpecieg avaTmTuéng kai diaxeipiong e-shop, oTig oTroieg
IoXUouV Ta Opla Twv €2.500 kal €4.000 avTioToIXa.
(BA. KepdAaio 6.1 tn¢ lNMpdokAnong)

20. Mia emixeipnon aiteital Aoyiopiké agiag €8.000. Eival emIA&SIpO TO KOOTOG

£YKATAOTAONG, TTOPAPETPOTTOINONG KAl EKTTAIdEUONG OTN XPHON GUTOU;

Eival emA&€IMO TO KOOTOG EyKATAOTAONG, TTAPAUETPOTIOINONG KAl EKTTAI®EUCNG OTN XPAON
auTou £€w¢ TNV agia Twv €4.800, ATtol £wg To 60% TOU KOGTOUG Ayopdas TOU.
(BA. KepdAaio 6.1 tn¢ lNMpdokAnong)

21. Eivan emA&§IUN n datrdvn avaBdadpiong iIctooeAidag;

Eival emA£gIun n datrdvn avaBaBuiong ioTooeAidag péxpl Tnv aia Twv €2.500.
(BA. KepdAaio 6.1 tn¢ MNMpoéokAnong)
22. Eival emA&SIUNn n datrdvn e-shop;

Eivar emA£€iun n avdamtuén kai dlaxeipion NAEKTPOVIKOU KATaoTAMATOG e-shop uéxpl TNV
agia Twv €4.000.
(Ba Aeitoupyei o 2 yAWooeg KABWG Kal o€ TTEPIBAANOV KIvATWY OUCKEUWV — mobile
responsive 1| dedicated mobile version kai Ba cuvodeletal amd Ta €ENG AOYIOMIKG:
TTapayyeAloAnwiag, amoBnkng Kair NAeKTpovikwy TTANpwuwy. Etriong Ba mpétrel va eival
TTPOCRACIUO ATTO TA ATOPA E EIBIKEG AVAYKEG).
(BA. KepdAaio 6.1 tn¢ MNMpoéokAnong)

23. Eivan emAéSipeg o1 datrdveg yia tablets, kivntd TnAépwva Kal TnAgopdoeIg;

Agv gival eTMAEGINEG DATTAVEG.
(BA. KepdAaio 6.1 tn¢ MNpdéokAnong)
24. Eivanl €mIAE§IUN n datrdvn avAamTuéng AOYIOMIKOU Trou yiveTal HE idla péoa Tou

Sikaiouyou (1510TTapaywyr AoyioMIKoU);

Agv gival eMAEEIUN N 1IBIO0TTAPAYWYH AOYIOUIKOU.
(BA. KepdAaio 6.1 tng MNMpéokAnong)
25. Eivai emAESIUN N SatTdvn TWV SIA@NMICTIKWY KATAOXWPENOEWV;

Eivalr emA£EINEG O1 BIOAPNUICTIKEG KATAXWPNOEIG O NAEKTPOVIKA POpP®r, OTNV KAThyopia
datrdvng 4 «YTnpeoieg» kal péxpl Tnv agia Twv €3.000.
(BA. KepdAaio 6.1 tng lNpookAnong)

26.H ®damdvn ouvragng kai tapakoAouOnong Tou emevduTIKOU oOxediou Egival
EMIAESIUN;

H darmrdvn ouvtagng Kal TapakoAoubnong Tou €TTeEVOUTIKOU OXediou gival IAECIUN OTNV
KaTtnyopia datavng 4 «YTrnpeoieg» Kal HExP!I TNV agia Twv €2.500.
(BA. KepdAaio 6.1 tn¢ lNpookAnong)

27. ETrevduTiKO 0X£010 pE OUVOAIKO TTpoUTToAoyIoud €10.000, TrepiAapBdavel acUPUATES

ouokeuég TrapayyeAioAnyiag (PDAs) agiag €4 .500. Eivon emA&Sipeg  yia
Xpnparodo6Tnon;

O1 aoUppateg ouokeuég trapayyeAioAnyiag (PDAs) civalr emA&€Ieg otnv Katnyopia 1
«EEOTTANIONOGY péEXPI TO 40% Tou TTpoUTTOAOYIOUOU TOU £TTEVOUTIKOU oxediou. Q¢ ek TOUTOU
eival eMAEEINES Ewg TV agia Twv €4.000.
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1" TpoTroTroinon Amégacng ‘Eykpiong apxeiou Suxviv Epwioewv Atravirioewy yia TVARGBOAGAXAEMN et dddoTikig
gvioxuong eTTevOUTIKWV oXediwv yia Tn dpdaon 2.3. “Evioxuon TToAU PIKPWYV, HIKPWV KOl HECAiWY ETTIXEIPATEWY TNG TNG Mepipépeiag
Bopeiou Alyaiou yia Tov EKouyxXpoviouo Toug éow TnG Xprong TexvoAloyiwv MNAnpogopikng kail ETTikoivwviag (TMNE), cuotnudtwyv
QuTOMATIOPOU KABWG Kal ETTEVOUOEWY NAEKTPOVIKOU EUTTOPIOU (TT.X. NAEKTPOVIKO £TTIXEIPEiV 1) / Kal digital Marketing”,

(BA. KepdAaio 6.1 tn¢ MNMpdéokAnong)

28. Mtropei pia emxeipnon va éxel 800 1 KAl TTEPICOOTEPOUG TOTTOUG UAOTTOINONG TNG
emévduong;

Mia emixeipnon umopei va €xel dUO A Kal TTEPICOOTEPOUG TOTTOUG UAOTTOINGNG TNG
eéVOUONG, apKEl va eival oTnv TTEpIPEpeEla Bopeiou Alyaiou Kal va OUVTPEXOUV Ol
atraIToupevol 6pol Kal TTPOUTTOBETEIC EvTagnG.

29. Ti kpiTAPIa 8a AneBoUV uTTOYnN YIa TNV KEPSOPOPia TNG EMIXEIPNONG;

MNa tnv agioAdynon Ttng Kepdoopiag Tng e£mixeipnong, Ba e&etaotei o aApIBUOS Twv
KEPOOPOPWV XPACEWV TNG TEAEUTAIOG TPIETIOG TTPIV TNV UTTOBOARA TOU £TTEVOUTIKOU OXEDIOU.
H kepdogopia TnG emxeipnong Ba amoTUTTWVETAI PHECW Twv KEPOWV TTPO POPwWV Kal
ammocBéoewy, OUVETTWG atro Ta Eviutia E3 Twv TPV KAEIGPEVWY BIAXEIPIOTIKWY XPHOEWV
B8a AapBdvovtal uttown Ta KATWOI TTedia: MNa mepImTwoelg THPNong BIBAiwy B kaTtnyopiag
yia 10 €106 2017, 2018 ka1 2019 1a media 525 kair 529. lNa TIC TTEPITITWOEIS TAPNONSG
BiBAiwv I katnyopiag yia Ta €tn 2017,2018 kai 2019 1a media 525 kai 529.

30. Mwg uTTORAAAW TNV AITNON MOV YIA Th CUMHUETOX OTO TTPOYPANHA;

H Aitnon Xpnuatoddtnong (emevouTikn TpdéTach) UTTORAAAETal atmd TOUug duvnTIKOUG
AlKaioUxoug (ETTIXEIPATEIC) UTTOXPEWTIKA HEow Tou MAnpo@oplakoUu ZuoTANATOS KpaTikwy
EvioxUoewv (MN.Z.K.E.) TToU TTapéxel 10 Ymoupyeio Avamtuéng kai Etmevduoewv otnv
dleuBuvon www.ependyseis.gr/mis, ye tnv évdeign: «Apdoeig MNMepipepeiwyv > EMN “Bédpeio
Alyaio” 2014-2020 / Apdon: Evioxuon TTOAU UIKpWwv, PIKpWY Kal heagaiwv Emmixeipriocwyv
NG [lepipépeiag Bopeiou Alyaiou yia TOV €KOUYXPOVIOPO TOUG MECW TNG XPHRong
Texvoloyiwv MAnpogopikng kai Emikoivwviag (TME), cuoTnUdTwy AuTOPATIONOU KABwG
Kal €TTEVOUCEWY NAEKTPOVIKOU euTropiou (TT.X. NAekTpovikd emmixeipeiv | / kai Digital
Marketing)».
Katd tnv utroBoAn Tng Aitnong XpnuatodoTnong, 0 QopEag TNG EEVOUONG UTToXpEOUTal
OWPEUTIKA:
i. va OUPTTANPWOEL, Kataxwpwvtag oto MNMAnpogopiakd Zuotnua Kpatikwv Evioxuoewv T1a
oxeTika 1edia Tou onueiou «YNTIOBOAH» Ttou MXKE 61Twg autd evOEIKTIKA egu@avi¢ovTal
oTto Mapdptnua 1.1,
ii. va emouvayel oto MN.Z.K.E 1o auvoAo Twv dikaioAoynTikwy Tou MapapTtAuatog IX
(BA. KepdAaio 8 tn¢ MNMpookAnong)

31. Nwg 6a pddw Trola SiKaloAoynTIKA aTraiTouvTal;

Ta amrairotpeva dikaloAoynTIKG Kal aToixeia mou Ba kKAnBouv va uttodAouv o1 duvnTiKa
eviaooouevol dikaioUxol Trapouaialovtal oto MNapdptnua IX 1ng MNpdokAnong.
(BA. KepdAaio 9 tng MNMpéokAnong)

32. Noia givai n diadikacia agioAdynong;

H agioAéynon kdBe uttofaAAdpevou eTevduTikou oxediou, dievepyeital (e Bdon Ta
KpITApIa TnNG TTapoucag MNpdokAnong), amd €vav (1) agiohoynTtr) 0 oTToiog eMAEyeTaAl PE
eubuvn Tou EOENMAE kai d108étel Ta KATGAANAQ TUTTIKA KOl OUCIOOTIKA TTPOCOVTA KAl
EPTTEIPIA OXETIKA ME TO TTEPIEXOMUEVO TNG TTPOCKANGCNG / £TTEVOUTIKOU OXediou.

H agiohdynon gival ouykpiTikr kai TrepiAauBdavel 3 (Tpia) otadia:
o ZTAAIO A”: 'EAeyxog NMAnpdTNTAG.
o ZTAAIO B’": 'EAeyxog EmAe€ipoTnTaC MNpdTaONC.
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1" TpoTroTroinon Amégacng ‘Eykpiong apxeiou Suxviv Epwioewv Atravirioewy yia TVARGBOAGAXAEMN et dddoTikig
gvioxuong eTTevOUTIKWV oXediwv yia Tn dpdaon 2.3. “Evioxuon TToAU PIKPWYV, HIKPWV KOl HECAiWY ETTIXEIPATEWY TNG TNG Mepipépeiag
Bopeiou Alyaiou yia Tov EKouyxXpoviouo Toug éow TnG Xprong TexvoAloyiwv MNAnpogopikng kail ETTikoivwviag (TMNE), cuotnudtwyv
QuTOMATIOPOU KABWG Kal ETTEVOUOEWY NAEKTPOVIKOU EUTTOPIOU (TT.X. NAEKTPOVIKO £TTIXEIPEiV 1) / Kal digital Marketing”,
e 2TAAIO I'": AloAdynon Twv Mpotdoewv ava Oudda Kpitnpiwv.
Ta Kpimhpia tapoucidlovrial oto MAPAPTHMA VII: KPITHPIA A=ZIOAOIMHZHZ 1ng

TTapoucag TTPOoKANONG.
(BA. KepdAaio 10 tng lNMpdokAnong)
33. NMwg ptropei va wapel TPpokaTaBoAn o dikaioUxog;

Eivar duvatr) n xopriynon trpokataBoAng péxpl 1o 40% Ttng dnuodoiag xpnuatoddtnong,
EQPOCOV O OIKAIOUXOG TIPOOKOMIOEl 10OTTO0N £YYyUNTIK €TTIOTOAA TTPOKATARBOAARG aTTd
avayvwpIoPEVO TTPOG ToUTo TTIOTWTIKG idpupa, n otmroia ekdidetal utrép Tou EPENAE pe
d1dpkela 10XU0G €iTe aopioTou XPOVou €iTe OPICPEVOU XPOVOU HE AREN META TNV KATAOANKTIK)
nUEPounvia oAoKARpwWoNg TNG TTEVOUONG.

(BA. KepdAaio 11.3.1 tng MNMpoéokAnong)

34. MeTd 1O TréPAG TNG £MEVOUONG, NTTOPEI O SIKAIOUXOG VA METEYKATAOTAOEI O0g GAAN
meEPIOXNA;

O AikaioUuxog dev UTTopEl va TTPoBEi o€ PETEYKATAOTAON TNG TTAPAYWYIKAS OpacTnpIOTNTAG
TNG evioxuBeioag emmévduong ek1og NG lMepipépelag Bopeiou Alyaiou eviog Tng OTToiOG
xopnynonke n evioxuon.

(BA. KepdAaio 14.2 tn¢ MNpbéokAnong)

35. Emixeipnon emOupei va mpofei otn Ayn daveiou amé 1o TEMIX yia Tnv kaAuwn
TNG IBIWTIKAG TNG CUUMETOXNG oTNV eTévduon. Mtropei va kdvel xprion Tou
OXETIKOU Saveiou;

Eivar duvatév va cuvdudlovtal XpnuatodoTikd epyaAcia Tou EZTA pe emixopnynoeis.
2UYKEKPIPEVA, ITTOPET 0 cuvduaoudg Toug va KaAUTTTEl TNV idla daTtrdvn utrd Tov 6po OTI TO
abpoiopa OAWV TWV CUVOUACHEVWY HOPPWY OTAPIENG dev uTTEPPaivEl TO OUVOAIKSO TTOCO
TNG OUYKEKPIPEVNG daTTAVNG (TO THAMA XPNUATOOOTIKOU gpyaAgiou uTTOoTNPICOPEVO ATTO TO
EZMA padi ye tnv ETmixopriynon va gival JIKPOTEPO A i00 TOU €TTIXOPNYOUNEVOU TT/U TOU
€TEVOUTIKOU oxediou). ETtiong, otn cUuBacn Tou OXETIKOU daveiou va yivetal ava@opd Ot
TTPOOpPICETAI YIO TNV UAOTTOINOTN daTTAvVNG TNG £TTEVOUONG, 1 DIAPOPETIKA VA TTPOOKOMICETAI
padi kai hia O1IEUKPIVICTIKY BeRaiwan.

(BA. KepdAaio 7.3 tng lNpdokAnong)

36.MNa Ttoia £Tn ATTAITEITOI VA TIPOCKOUIOTOUV TO (POPOAOYIKA OTOIXEia TOU
MapaptApatog IX OTIC TEPIMTWOEIS OUVOESEpéEVWY  R/KAlI OCUVEPYALOUEVWV
EMIXEIPAOEWV OUPQWVA HE TOV OPIONO Twv MME T1ng ZXuotaong 1ng EE
2003/361/EK;

MNa mg dUo (2) KAEIoPEVEG BIOXEIPIOTIKEG XPAOEIS TTOU TTPONyoUvTal Tou £TOUG UTTOBOAAS
NG aitnong xpnMaTtodotTnong (étn 2018, 2019).

37.Ymwo idpuon emixeipnon embupei va dpactnpiomroindei otov KAA 77.34.10.02
YTINpECieg EVOIKIOONG TOUPIOTIKOU OKAPOUG, XWPIG TTARPWHA, HE OVTIKEIMEVO TNV
EKMETAAAEUON TOUPIOTIKOU OKAQ@OuUG (10TIoTAOIKG). H vnoAdynon tou oKdA@oug
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1" TpoTroTroinon Amégacng ‘Eykpiong apxeiou Suxviv Epwioewv Atravirioewy yia TVARGBOAGAXAEMN et dddoTikig

gvioxuong eTTevOUTIKWV oXediwv yia Tn dpdaon 2.3. “Evioxuon TToAU PIKPWYV, HIKPWV KOl HECAiWY ETTIXEIPATEWY TNG TNG Mepipépeiag
Bopeiou Alyaiou yia Tov EKouyxXpoviouo Toug éow TnG Xprong TexvoAloyiwv MNAnpogopikng kail ETTikoivwviag (TMNE), cuotnudtwyv
QuTOMATIOPOU KABWG Kal ETTEVOUOEWY NAEKTPOVIKOU EUTTOPIOU (TT.X. NAEKTPOVIKO £TTIXEIPEiV 1) / Kal digital Marketing”,

TPETTEI VA YiveEl OTOV TOTTO UAOTTOiNONG O oTroiog €xel dnAwOei o010 £TTEVOUTIKS

oxédio?

H vnoAdynon Ttou okd@oug KaBwg Kal 0 €AAINEVIOUOG Tou MTTOPEl va yivel kal o€
OIAPOPETIKO TOTTO ATTO AUTOV  TTou €xel ONAwBEei w¢g TOTTOG UAOTTOINONG TNG £TTEVOUONG

aAAG oTnv id1a Mepipépela.
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