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EAAHNIKH AHMOKPATIA
NEPIDEPEIA BOPEIOY AIFAIOY EYPQNAIKH ENQZH
Evpwnaiko Tapeio
EIAIKH YMHPEZIA AIAXEIPIZHE NepubepeiaKiic AVATTTUENG
E.N. NEPIOEPEIAT BOPEIOY AIFAIOY

MutiAqvn, 07/09/2020
Ap16. NMpwr. : 2076

ANO®AZH

O£pa : 2" Tporonoinon Mp6okAnong UTOBOAG TTPOTAGEWY XPNIOTOSOTIKIG EVIGXUONG EMEVSUTIKWV
oxediwv yia tn paon 2B. “Evicxuon MOAU HUKPWV, JKPWV Kol LEcaiwv eTuxepnoswv g Nepidéperag
Bopseiou Alyaiou ylo TOV EKCUYXPOVIOUO TOUG HECWw TNG XprRong TexvoAoywwv MAnpodopikig Ko
Erukowwviag (TME), CUCTATWY QUTOMATIOMOU KAOWG Ko EMEVOUOEWV NAEKTPOVIKOU EUopiou (T.X.
nAektpoviko sruyepeiv ) / kau digital Marketing”, oto m\aioco tou Emuyewpnotakol Mpoypdpporog
«Bodpero Ayaio» 2014-2020

O NEPIDEPEIAPXHZ BOPEIOY AIFAIOY

‘Exovtog urton to Baotkd vopoBeTiko mAaiolo Baost Tou omoiou Ba uhormotnBel n dpdon:

1. O NoOpog4314/2014 (DEK 265/A/23.12.2014) Mo tn Slaxeipion, Tov EAeyxo Kal TV ebappoyn
QVATTUELAKWVY TTAPEUPBATEWV YLO TNV TTPOYPOHUATIKY Ttepiodo 2014-2020, Onwg £xeL
TpomonolnBel kat LoxUeL

2. To eykekplp€vo amod tnv Eupwnaikr Emtponn «Xupdwvo Etalptknc xéong (Etalptko
Juudwvo yla to MAaiowo Avamtuénc) 2014-2020, ap. anodaaong
C(2014)3542 .final/23.05.2014, 6nwc LoxVEL.

3. O Kavoviopog (EE) aptB. 1303/2013 tou Eupwmnaikou KowvoBouAiou kat ZupBouAiou Tng 17n¢
AekepBpiov 2013 mepi kaboplopov Kowvwv Slatd&swv yla to Eupwmnaiko Tapeio
Nepipepelaknc Avamtuéng, to Eupwmnaiko Kowvwviko Tapeio, to Tapeio Tuvoxng, To
Eupwmnaiko Mewpywko Tapeio Aypotikng Avamtuéng kot to Eupwmnaiko Tapeio OGhaooac Kat
Altelag kat mepl kaboplopol yevikwy dlatafewv yio to Eupwmnaiko Tapeio MNepldpepelokng
Avanrtuéng, to Eupwmnaiko Kowvwviko Tapeio, to Tapeio Zuvoyng kat to Eupwmnaikd Tapeio
Oalaooog kot AALeiac Kat yia tnv katapynon tou Kavoviopou (EK) apt8. 1083/2006, omwc
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NAekTpOVIKOG eTTiXEIpeiv 1 / kai digital Marketing»
LoUEL.
O Kavoviopoc (EE) aptB. 1301/2013 tou Eupwmaikol KowvoBouAiou kat tou ZupBouAiou tng
17n¢ AskepPpiou 2013 oxeTika Ue To Eupwmnaiko Tapeio Mepidepetakn Avamtuéng Kat yLo t
Beomion edkwv dlatdfewv oXETIKA e TOV 0TOX0 «EmevdUoeLg otnv avamtuén KatL Thv
amaoyoAncon» Kal ylo Ty Katapynon tou kavoviopoU (EK) aptB. 1080/2006, 6mwg LoxVEL.
O Kavoviouoc (EE) aptB. 1304/2013 tou Eupwmaikol KowvoBouAiou Kat tou TupBouAiou tng
17n¢ AskepPpiou 2013 yia 1o Eupwmnaikod Kowvwvikd Tapelo kat Tnv KAtdpynon Tou UTL ap.
1081/2006 KavoviopoU tou ZupBouliou, OMwE TpomomnoLeital Kot LoXUEL.
O Kavoviouoc (EE) aptB. 821/2014 tng Emttponic tng 28n¢ louAiou 2014, mept koBopLopou
KoVOVWY epappoyng Tou kavoviopou (EE) apt8.1303/2013 tou Eupwmnaikoy KowoBouAiou kat
ToUu ZupPouliou doov adopd TG AeMTOUEPELEC YLa TNV petaBiBaon kal dlaxeiplon Twv
ouvelohopwWV TWV TPOYPAUUATWY, TNV UTIOBOAN EKOECEWV OXETIKA HE TO LEOQ
XPNUOTOOLKOVOULKNG TEXVLKIG, TA TEXVIKA XOPAKTNPLOTLKA TwV HETPWV TANpodopnaong Kal
ETUKOLVWVLOG yLa TIC TTPALELC KOl TO cUOTN A Kataypadr g kal anobnkeuong Twv Sedouévawy,
OTlWG TPOTIOTOLE(TOL KOl LOYVEL.
O Kavoviouoc (EE) aptB. 1407/2013 tng Emutpomnng tng 18n¢ AekeuBpiou 2013 OXETIKA e TNV
epappoyn twv apBpwv 107 kat 108 tng ZuvOnkng yLa tn Asttoupyia tng Eupwnaikng Evwaong
OTLC EVIOXUOELG NO00VOG onpaciag, Omwe tpomormnoleital kat toxUet (0.J EE L 352/1 tng
24.12.2013).
H Avakoivwaon tng Eupwmaikng EMLTPOmG OXETIKA UE TNV EVVOLA TNG KPATIKA G EVIOXUONE OTWG
avadépetal oto apbpo 107 mapaypadog 1 tng ZuvBnkng yia tn Asttoupyia tng Eupwmnaikng

‘Evwong (2016/C 262/01).

H Yroupyikn Anodaon pe aptd. 3357/EY2/1338/27.01.2011 kat Bépa: "ITolxeElat CUCTAUOTOG
yLOL TOV EAEYXO CWPELONG KPATIKWY EVIOXVOEWV", OTIWE TPOTIOTOLELTAL KAl LOXUEL.

H Anodaon tng Emtponig twv EK pe apdud C (2014) 10164/ 18.12.2014 nou adopad tnv
€ykplon tou E.M. «BOPEIO AIFAIO», 6mwg €xeL TpomomnolnBetl kal LoyVEL

O N. 3852/07.06.2010 «N£a ApyLtektoviki tng Autodloiknong Kat TG ATTOKEVIPWUEVNG
Aoiknonc - Npoypappa KaAAkpatne» (DEK 87A’) ), omwc LoxUEL.

H Kown Yroupyikny Amodaon pe aptOu. 134453/23-12-2015 (DEK 2857B') kaw Bua:
«PuBuLoELC yLa TIC TANPWHEC TWV daTmAVWY TOU CUYXPNUOTOS0TOUHEVOU OKEAOUC TOU
Mpoypaupatog Anpooiwv Emevduoewvy, OTwWG LOYVEL

H Kown Yroupyikn Amodaon pe ap. mip. 145745/27.01.2015 kot Opa: «EykpLon ITpATnyLKng
MeA£tng NeptBaroviikwy Emmtwoswy tou Mepidepelakol Emxelpnotakol Npoypappatog
Bopeiou Atyaiou 2014 2020», OtwG LOXVUEL EKAOTOTE.

H pe ap. mpwt. 137675/EYOY1016/19.12.2018 (DEK 5968/B/31-12-2018) Antddoon tou
YédumnoupyoU Owovopiag kat Avamtuénc«Avtikataotaon tne ur’ aptOu. 110427/EYQY/
1020/20.10.2016 (DEK B" 3521) unoupykig anodaonc Ue titho «Tpomornoinaon Kot
avtkataotaon tne urt’ apdp. 81986/EYOY712/31.7.2015 (DEK B’ 1822) umoupyLkng
anogpaong “EBvikol kavovec emheflpoTnTag damavwy yLa ta mpo ypaupata tou EXMA 2014 -
2020 - EAeyxol VOULHOTNTAC Snpooiwv cupfacewv ocuyxpnuotodotolpevwy npafewv EXMNA
2014-2020 amno Apxeg Ataxeipiong kat Evéiduecoug Qopeig - Aladikacia evoTtdoewy et Twv
AMOTEAECUATWVY a€LoAOYNONG MPALEWV” ».

To Zuotnua Awaxeipiong kat EAéyxou yia ta EM tou EZMA 2014-2020 rou xpnuatodotouvtal
arnd 1o ETMA, to EKT kat to T2 oto mAaiolo Tou Ztoxou: «Enevduoelg otnv Avamtuén kat thv
AmnaoxoAnon», Omwg TpormomnoLeital kat LoxUeL kabe dpopd.

H Kowvr Yroupyikr Anodaon pe aplBu. 126829/EYOY1217/21.12.2015 (DEK 2784 B’)
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NAekTpOVIKOG eTTiXEIpeiv 1 / kai digital Marketing»
«Zuotnua dnuootlovopikwy SlopBwoewv Kat SLadLlkaoieg avaKTNoNnG AXPEWOTATWE N
TIOPOVOUWE KATABANBEVTWY MOCWV Ao MOPOUC TOU KPATIKOU TIPOoUTIOAOYLOHOU YLa TV
uAomoinon MPoypPAUUATWY cUYXPNUATOdOTOUEVWY 0TOo TAaiolo tou EXMA 2014-2020
oUpdwva Ye To ap. 22 tou N.4314/2014».
O N. 4403/07.07.2016 (DEK 125) “Mpocappoyn tTng EMNVIKAG vopoBeaiog otig Slatdelc twv
apBpwv 19, 20, 29, 30, 33, 35, 40 £w¢ 46 tng 0dnyilag 2013/34/EE OXETIKA PE «TIG ETHOLES
OLKOVOULKEG KOTAOTAOELG, TLG EVOTIOLNUEVEG OLKOVOULKEC KATAOTAOELC KOL oUVADELG EKDETELG
ETUYELPNOEWV OPLOUEVWY HOopdWY, TNV Tpomonoinan tng 0dnyiag 2006/43/EK tou
Eupwnaikol KowvoBouliou kat tou upBouliou kat thv Katdapynon twv O8nywwv 78/660/EOK
Kot 83/349/ EOK tou ZupBouliou» (E.E. L 189 tng 29n¢ louviou 2013) kot oTLg SLatdelg Tng
06nylag 2014/95/EE tou Eupwmnaikot KowvoBouAiou kat tou Tuppouiiou (E.E. L 330/1 tng
15n¢ NogpBpiou 2014) «yia tnv tpomormnoinon tng Odnyiag 2013/34/EE doov adopad
dnuoactomoinon pn XPNHOTOOIKOVOUIKWY TANPodopLwVY Kot TANPodopLWY yLa TV
TIOAUHOPdLa OTIO OPLOUEVEC UEYAAEG ETUXELPN OELG KOl OUIAOUG» KOl AAAEC SLATALELS
appodilotntoag Yroupyeiov Owkovopiag, Avamtuéng kat Touplopou”.
H Ynoupywn Anodaon pe aptd. 94591 (OEK 3673/B/3.10.2019) pe tnv omoia tpomomnotdnke
n um. apBu. Amodaon 32680/EYOY334/23.03.2015 «AvadiapBpwon tng ELSIkA¢ Yrinpeaoiag
Awaxeiplong tou EMN MEPIOEPEIAZ BOPEIOY AITAIOY, cupdwva pe To apBpo 7 Tou V.
4314/2014» (OEK 791/B/2015), 6mwg LOoYVEL,
H an6 19.06.19 anddaon g En. NapakohouBnong tou E.N. «Bopelo Ayaio», Le Tnv omola
gykpiOnke n pebodoloyia, n dtadikacia kol to meplexopevo tng e€etdikevong tou EM, o
TIPOYPUUUATIOUOG TWV TIPOCKANCEWV KOL TWV EVIALEWV Kal oL TEBEVTEG KAt £TOC OTOXOL,
kaBwg kat n pebodoloyia kat Ta kpLtpLa EMAOYNAG TWV MPALEWV TNG EV AOYwW Spdong.
O N.4488/13.09.2017, «Zuvtaflobotikeég pubuioelc Anpooiou kot AOUTEG AOPAALOTIKES
Slatdagelg, evioxuon g mpootaciog Twv epyalopévwy, SIKOLWUATH ATOUWY LE avamnpieg Kot
aAAeg Statagelgy» (DEK A 137), ko edikotepa ta apBpa 39 & 40, OXETIKA e TOV «ATIOKAELOUO
amno SnUOoLeg CUUPATELS KOl XpnUAToS0THOELS AOYW AP BACEWV TNG EPYATLKIG
vopoBeaiag».
To pe aptB. 8217/EYKE100/23.01.2018 £yypado tnG El8ikA¢ Yiinpeoiog Kpatikwv Evioxvoswv
He B€pa: «EvaAhaktikn Asttoupyia MAnpodoplakou Tuotripatog Kpatikwv Evioxvoswv (MZKE)
KoL Tipocappoyr Twv SLadLlkaoLwy, powv epyaciag Kot pOAWV otnv Aeltoupyla autr 600V
adopd otn Slayeiplon SpACEWV KPATIKWY EVIOXUOEWV KOTA TNV TPOYPALLATLKN Ttepiodo
2014-2020».
O N.4538/2018 (DEK 85/A/16-05-2018) kal 16kdtepa T0 dpOpo 33
H pe apiby. mpwt. 97720/EYOY 749/19.09.2018 amnddaocn tou Yroupyol Otkovopiag Kot
Avantuéng oxeTIka e Tt Altoupyia Tou emomtikol cupBouliou (apbpo 13, map. 7€ tou
N.4314/2014)
H pe apibp. mpwt. 97724/EYOY 750/19.09.2018 anddaon, OXETIKA HE TOV KABOPLOUO TwV
eMAEELUWV AstToupyLlkwv Samavwy tou EQENAE mou amattoUvtal yla TV Aoknon tTwv
appodLlotATwy / Kadnkovtwy mou avalapBavel yia ta Emyetpnotokd Mpoypdupata tou EXMA
2014 - 2020.
H éykplon tng Eupwmnaikng Emtpornng e Ref. Ares (2015) 3073022-22.07.15 tng ZTPATNYLKAG

‘E€umntvn¢ E€elbikeuong (RIS3) Bopeiou Atyaiouv 2014-2020.

Tnv urt' aptB. owk.1406/04.06.19 (DEK 2481/B/24.06.19) Anddaon Mepidepelapyxn Bopeiou
Awyaiou pe Bépa: «Avabeon kaBnkoviwv dtaxeiplong yia Mpagelg Kpatikwv Evioxvogwv Tou
Emelpnotakol Mpoypaupatog «Bopelo Atyaio» otov «Evbiapeco Qopéa Emiyelpnotakou
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NAekTpOVIKOG eTTiXEIpeiv 1 / kai digital Marketing»
Mpoypdppatog Avtaywviotikotnta, Emxelpnuatikotnta kat Kawotopio -EQEMNAE».
Tnv urt’ ap. oK. 3344/04.12.2019 (DEK 4269/B/13.12.2019) Antddaon tou MNepidepeldpxn
Bopeiou Awyaiou pe Bépa «1" Tponomnoinon tng e a.m. 1496/04.06.2019 (DEK
2481/B/24.6.2019) Anodacng Optopol tou «Evdiapecouv Qopéa Emiyelpnolakwy
Mpoypappdtwy Avtaywviotikotntog & Emyelpnuatikotntag (EQEMAE)» wg Evéilaueoou
Dopéa Alayeiplong kat AvaBeong appodlotntwy Staxeiptong yia Mpageig Kpatikwv
Evioxuoewv Tou Emyelpnolakol MNpoypdppotog «Bopeto Awyaio» 2014-2020»
H ur’ apBu. 16/2019, 6nwe aut 5topbwOnke pe tnv aptbu. 28/2019 anddaon tou
MoAupeloug MNpwtodikeiou MUTIARVNG OXETIKA LE TNV ETUKUPWOT TOU OTOTEAECUOTOC TWV
ekAoywv yla TNV avaknpuén Mepidepetakwv Apxwv otn Nepidpépela Bopeiov Ayaiou oTig
ekAoyEc TnG 20¢ louviou 2019.
To pe A.M 122645/27.11.2019 £yypacdo tnG EYKE pe BEpa « ALKOLOAOYNTLKA TTOU aattovvTol
yla tov «EAeyxo mPoBANUATIKAG ETUXELPNONGY», EKTOC TWV OLKOVOULKWY OTOLXELWVY.
To pe aptB. 15302-07-02-2020/07-02-2020 €yypado tou T Anpoociwv Emevéuoswv kat EXMA
ue B€ua: «NpookAnon EYAEN Bopeiou Awyaiou «Evioxuon moAU WIKpWY, LIKPWV KAl LECOWY
eniyelpnocwv tng Nepldépelag Bopeiou Alyaiou yLa Tov EKCUYXPOVIOUO TOUG LECW TNE XPNONG
Texvohoywwv NMAnpodopikrg kat Emkowvwviag (TMNE), cUOTNUATWY AUTOUOTIOMOU KaBWG Kat
enevbUOEWV NAEKTPOVIKOU epmopiou (T.X. NAEKTPOVIKO eTtixelpelv 1 / kad digital Marketing»
oto m\aioto tou Emixelpnotakol Mpoypdupatog «Bopeto Atyaio» 2014-2020.», pe to omnoio
Slatunwvetal cUPdWVN yVwun yLa Tty mpoknpuén tng dpaonc.
Tnv mpwtn €kbdoon Tng mpookAnong pe A.M 278/13.03.2020, umoBoAng mMPOTACEWV
XPNUATOSOTIKAG evioxuong emevouTikwy oxediwv yia tn &paon 2B. “Evioxuon mMoAU pikpwy,
UIKpWV Kol Hecalwy emuxelpnocwyv tng MNepldépelag Bopeiou Alyaiou yla Tov EKOUYXPOVIOUO
TOoUu¢ MEow NG Xpriong Texvoloywwv MAnpodoplki¢ kat Emkowwviag (TME), cuotnudtwv
QUTOMATIOMOU KaBWGE Kal emevOUOEWY NAEKTPOVIKOU €UIOpPLou (T.X. NAEKTPOVIKO ETUXELPELY A
/ xau digital Marketing”, oto mAaiolo tou Emixelpnotokol Mpoypdupatog «Bopelo Alyaio»
2014-2020.
Tnv antdvtnon tn¢ EYKE (A.N.1651/15.07.2020) otnv mpotoon KOG yLa TpwTn TPomomnoinan e
TMPOOKANONG He B€ua «Evioyuon TOAU UIKPWVY, HUIKPWV KOL UECAIWV ETUXELPAOEWV TNC
Meplidpépelag Bopelov Alyaiou yla TOV EKOUYXPOVIOUO TOUG MEOW TNG XPnong TexvoAoylwv
MAnpodopikng kat Emkowvwviag (TME), cuoTNUATWY QUTOUATIOHOU KaBWG Kal emevéUoswv
nAektpovikoU epmopiou (.. NAeKTpovikO emuxelpeiv i / kau digital Marketing», oto mAaiolo
Tou Emuyelpnolakol Npoypdppotog «Bopeto Ayaio» 2014-2020.
Tn &eltepn €kboon tng mpookAnong pe A.N 1671/16.07.2020, umoBoAng TMPOTACEWV
XPNUatodoTIKknG evioxuong enevdutikwy oxedlwv yla t dpaon 2B. “Evioxuon moAl HIKpwv,
HUIKPWV KOl HECAlwY eTLXElpnoewyv TG Mepidépelag Bopelov Ayaiou yla Tov EKOUYXPOVIOUO
TOUG HEOW TNCG Xprnong Texvoloywwv MAnpodoptknc kot Emikowwviag (TME), cuotnudtwv
QUTOMATIOHOU KABWC KoL eEMeVEUOEWV NAEKTPOVIKOU EUMOPLOU (TT.X. NAEKTPOVIKO ETUXELPELV N
/ xau digital Marketing”, oto mAaioto tou Emielpnotakol Mpoypdupatog «Bopeto Ayaio»
2014-2020.
Tnv anavtnon tng EYKE (A.M.2076/03.09.2020) otnv mpdtacn pag yia SeUtepn tponomnoinon
NG MPOokAnong pe Bépa «Evioxuon MOAU UIKPWYV, ULKPWV KOl HECALWY ETIXELPACEWV TNG
Mepldépelag Bopelou Alyaiou yla Tov €KOUYXPOVIOUO TOUG MEOW TNG XProng TexvoAoylwv
MAnpodopikng kat Emkowvwvioag (TNE), cuotnUdTwY QUTOMATIONOU KoBwE Kal eMevOUoEWY
NAEKTPOVIKOU gumopiou (T.x. nAektpoviko emixelpeiv i / kau digital Marketing», oto m\aiolo

Tou Emuyelpnotakou Mpoypdppatog «Bopeto Ayaio» 2014-2020.
= EXMA

=m 2014-2020

Me Tn ouyxpnuarodotnon Tng EANGSag kai Tng Eupwnaikng Evwaong

Eupumaie Eviean

>eAida 4 ano 6


ΑΔΑ: ΩΓ5Ι7ΛΩ-9ΟΨ


2" TpotoTroinon MpookAnong Apdong «Evioxuon oAU pikpwv, pikpuWWif\i€QGia AMxab¢wy e
Mepipépeiag Bopeiou Alyaiou yia Tov EKOUYXPOVIOUO TOUG HEow TNG XpHong Texvoloyiwv MAnpo@opIkng
ka1 Emkoivwviag (TT1E), cuaTnUATWY auTOUATIOPOU KABWG KAl ETTEVOUCEWY NAEKTPOVIKOU EUTTOPIOU (TT.X.

NAekTpOVIKOG eTTiXEIpeiv 1 / kai digital Marketing»

ANODAZIZEI

1. Tnv 2" Tpormonoinon MpokrApuéng tng Spdong «Evioxuon TOAU UIKPWY, UKWV Kol HECAiwV
eTUXElPoswV NG MNepldpépelog Bopeiou Alyaiou ylo TOV €KOUYXPOVIOUO TOUC HECW TNG XPNong
Texvohoywwv MAnpodoplkng kat Emwowwviag (TME), ocuoTnUATWY OUTOMATIONOU KaBwc Kol
enevOUOEWV NAEKTPOVIKOU gpmopiou (m.X. nAektpoviko emixelpeiv 1 / kai digital Marketing» oto
mAaiolo tou Emixelpnotakou Mpoypdupatog «Bopelo Awyaio» 2014-2020 Kol GUYKEKPLUEVA TOU
Afova 1 «Apeon avAdoxXeon TNG CUPPIKVWONG TNG MAPAYWYLKAC/EMIXEPNUATIKAG SpaotnpLlotnTag,
eVOUVAUWON TNG EAKUOTIKOTNTAG, TNG OVTOYWVLOTIKOTNTAG KoL TNG EWOTPEDELAG TWV VNOLWV TNG
Meplpépelaog, Olaitepa TWV ULIKPOUECOIWY EMXELPACEWY KAl oUfnon TtnNg mePLdEPELAKAG
npootBépevng alag, HE QXU TNV KOoTouia.» Ogpatikd Itoxo «BeAtiwon tng Sduvatdotntog
npooBacng otig texvoloyiec mAnpodoplwv Kal emkovwviwy (TMNE), kaBwg Kal TNG Xprnong Kat Tng
TOLOTNTAG TOUC (0TOX0C EUPUTWVLIKAG oUVEEDNG)»

2. Ewdikotepa, otnv ANAAYTIKH MPOZKAHZIH tng APAZHZ, tpomomnololvTal Ta KehAAaLa:

Y10 kepdAawo 2.TAYTOTHTA THX MPOIKAHIHE KAl THX APAIHZ, otnv evotnta 2.6 TPOMOMOLEITAL N
nuepopunvia Anng untoBoArg npotdoswv anod 11.09.2020 o 06.10.2020, n WP TTOPOUEVEL WG EXEL.

Y10 kedpdaAato 5.EMNIAEZIMOI TOMEIX APASTHPIOTHTAZ n mapaypadog «IUYKEKPLUEVA, TIPLLOoSoToUVTaL
Babuoloylkd oto mAaioclo Tou Kpttnpiou afloAoynong 4.1 tou Ztadlou I tng afloAdynong Ta
umtoBaAAopeva eMeVOUTIKA oxESLa TToU epmintouv oe KAA TTOU aVTLOTOLXOUV OTOUG OLKOVOULKOUG TOUELG
nipotepatdotnTag tne Mepudepelakng 2tpatnytkng E¢umvne E€eldikevong RIS3 Bopeiou Awyaiou, cupdwva
pe to MAPAPTHMA VIIl, to omoio meplhappavel to oUvodo Twv emAEEuwyY KAA tng mapoloog
T(POOKANONC Kal Omou emiong nmpoadlopilovral ot KAA TTou avtiotolyoUV 0 OLKOVOULKO Topéa TG RIS3.»
avrikoBiotatal oe «Zuykekplpéva, mpyrodotolvratl Paduoloyikd oto mAaiclo Tou Kpltnpiou
agloAoynong 4.1 touv Ztadiov I’ tng afloAdynong, Ta UoPaAAOUEVA EMEVOUTIKA OXESLO TTOU EUTITTOUV
oe KAA 1ou avtiotolyoUV 6ToUG OLKOVOLLKOUG TOHELG mpotepadTnTag TG Mepidepelakng ZTPATNYIKAG
'E€untvng E€ewbikevong RIS3 Bopeiou Awyaiov, cUpdwva pe to MAPAPTHMA VI, to omoio nteptAapBAavet
10 6UVOAO Twv eMAE§LUWY KAA TG mapoluoag TPOoKANonG.»

Y10 kKepalato 8.AIAAIKAZIA YMOBOAH: THX AITHIHZ XPHMATOAOTHIHZ KAl TOY HAEKTPONIKOY
OAKEAOY YNOWHOIOTHTAZ, n mapdaypadog «Q¢ nuepopnvia évapéng NAEKTPOVIKAG UTIOBOANG Twv
enevluUTIKWV oxediwv ato MAnpodoplakod Tuotnua Kpatikwv EvioxUoswy opiletal n 17/03/2020 kot wpa
13:00 Kot w¢ KataAnKTikn nuepopnvia utofoAng opiletat n 11/09/2020 kat wpa 15:00.» avrikoBiotatal
oe «QG¢ nuepopnvia évapéng NAEKTPOVIKNG UNOBOANG TwV eMeVOUTIKWY oxediwv oto MAnpodoplako
Svotnua Kpatikwv Evioxvoswv opiletal n 17/03/2020 kot wpa 13:00 Kot WG KOUTOANKTIKN NUEPOUNVia
unoBoAn¢ opiletar n 06/10/2020 ko wpa 15:00.»

Yto MAPAPTHMA 1.2 ENTYNO YMNOBOAHZ AITHIHZI XPHMATOAOTHXHY MEPOX 2 oto nebio B.5
Jtpatnykn RIS3 Nepidépelag Bopeiou Ayaiou (1 RIS3), n mapaypadog «Aivetal o KAA rou adopd
KOTA KUPLO AOYO TO €MEVOUTIKO 0XESL0 (0w autog SnAwBNKe 0To EVIUTIO NAEKTPOVLKNAG UTIOBOANG OTO
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2" TpotoTroinon MpookAnong Apdong «Evioxuon oAU pikpwv, pikpuWWif\i€QGia AMxab¢wy e
Mepipépeiag Bopeiou Alyaiou yia Tov EKOUYXPOVIOUO TOUG HEow TNG XpHong Texvoloyiwv MAnpo@opIkng
ka1 Emkoivwviag (TT1E), cuaTnUATWY auTOUATIOPOU KABWG KAl ETTEVOUCEWY NAEKTPOVIKOU EUTTOPIOU (TT.X.

NAekTpOVIKOG eTTiXEIpeiv 1 / kai digital Marketing»
MZKE) kal onuelwvetal eav adopd KAA mou gumintel og €vav anod toug Topeis tng RIS3 tng MNepidépelag

Bopeiou Awyaiou, omwg kataypddovtat oto Napdaptnua «Mivakag emA£§iuwy KAA» tng MpookAnong.»
avtikaBiotatal oe «Aivetatr o KAA nou adopd Katd KUpLo AOyo TO €MEVOUTLKO GXESLO (0w auTOG
SnAwOnKe oto £vtumo nAektpovikig umoPoAri¢ oto MIKE) kot onuewwvetal €av adopd KAA mou
EMUTUNTEL 0€ £vav ano toug Topeic tng RIS3 tng NepiudépeLag Bopeiovu Atyaiou.»

3. Kata ta Aowumtda n MpookAnon woxVUel wg £xel Pe povn efaipeon ota avtiotolya media tng
MPOOKANONG TIOU TPOTIOTIOLOUVTAL YLl TOUCG SUVNTIKOUC SlKaloUXoug Tou €xouv 1dn UTTOBAAAEL
oploTika aitnon otnping oto MNIKE adou eldomoinBoulv amdé tov EOENAE pmopolv va
UTIOBAAMOUV  CUUTMANPWHUATIKA  SLKALOAOYNTIKA XwpPIiG TNV UToXpewon va €xouv e£kdoOei
T(POYEVEDTEPA TNG NUEPOUNVIAG UTIOBOANG TNC TIPOTACNG KAl N TIPOCKOULON TOUG UTTOPEL va yivel
EVTOG OTMOKAELOTIKNG TtpoBeopiag 25 NUEPOAOYIOKWY NUEPWYV. € TEPITTWON KN QVTOOKPLONG
TOU SuVNTLKOU SLKaLoUXOU TO €MEVOUTIKO oxESLo Ba amoppldBei wg un mMANpeg.

4. H tpononoinon npoéckAnong tng Apaong Ba avaptnOet otig otooeAideg Tng EYA EN MNepidépelag
Bopeiou Awyaiou www.pepba.gr, kat tou EXMA www.espa.gr

5. Avalutikég mAnpodopieg kal evnuépwaon Ba mapéxovral anod tnv EYA EMN MNepidépelog Bopeiou
Awyaiou, opuodlo otéhexoc Ap Oeoldyoc A. ABavaocéAng TnA: 2251352017 E-mail:
athanaselis@mou.gr, URL:http://www.pepba.gr kat amé tnv EAANET, appddio otéAexog Ka
Mapia Moupvapad, tnA. 2130166242, E-mail: infopep.va@elanet.gr.

6. T texvika Oépata tou NIKE ol dikatouyol pmopolv va aneuBbuvovtal oto HELPDESK (ypadeio
umootnpEng) mou Aettoupyei n MOA, tnA: 210-7787940, support@mou.gr (wpeg ypadeiov 09:00
—17:00)

O NEPIOEPEIAPXHZ BOPEIOY AIFAIOY

K.l. MOYTZOYPHZ
Zuvnupéva : AvaAutikn MpookAnon pe ta MNapaptipatd tng

Kowomnoinon :
- [padeio YoumoupyoU Avamrtuéng & Emevéuoewv

- [padeio MevikoL MNpappatéa Anpooiwv Emevéuoswv & EXMA
- [padeio Mevikol AleuBuvtn EAX

- EWdwn Ynnpeoia Kpatikwyv Evioyuoswv (EYKE)

- EWdwn Ynnpeoia Osouikng YnootnpEng (EYOY)

- EANANET

Ecwtepk Atovoun :
- Tpadeio Nepidepeldpyn Bopeiou Alyaiou

- Npolotapevo EYA EN Nepidépelog Bop. Alyaiou
- Movadeg EYA

- X/A
= EXMA
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EAAHNIKH AHMOKPATIA EYPQIAIKH ENQZH
NEPI®EPEIA BOPEIOY AITAIOY Evpondixé Tapeio
EIAIKH YITHPEZIA AIAXEIPISHE TEpoepetoKnc AVETTENS

E.IL. NEPI®EPEIAYX BOPEIOY AITAIOY

EIIIXEIPHXIAKO ITPOT'PAMMA
«BOPEIO AIT'AIO» 2014-2020

AEZONAX I[TPOTEPAIOTHTAX 01:

«Apegon avaoyeo) TS GLPPIKVMOGCIS TG TUPOYOYIKN S/ EMLYELPNRATIKNG OPUCTNPLOTNTAS, EVOUVALMGT]
NG EAKVOTIKOTNTAG, TNG AVIAYMVIOTIKOTNTAS Kot TS EmaTpiQeras Tav vijolav Ti¢ Heprpéperag,
OWITEPD TOV HIKPOUECAIMV EMLYELPTNCEMV KUL G0N0 TNG TEPLPEPELUKIG TPOSTIOENEVI S 0Elag, B

L] TNV KOWVOTORio»

OEMATIKOX XTOXOZX 02:
«Behtionon g dvvatotnTes TPpocPaong oTig TEYVOLOYiES TANPOPOPLAOV Kot emKovovViey (TIIE),
KaOag Kl TG Yp1)oNG KAl TG TOWOTNTAS TOVG (671005 EVPLLMVIKIG GVUVIEGNS)»

EINENAYTIKH MPOTEPAIOTHTA 28:
«Avantoén npoiovrov ko vnpecidv TIIE, niektpoviké gpmopro ko avénon g &tnong ywo TIIE»

ANAAYTIKH ITPOXKAHXH
«Evioyvon moid prikp@v, Likpov Kot pecainv emyeipnocov g m\s Heproéperog Bopeiov
Avyaiov Yo ToV EKoLYYPOVIGHO Tovg péom s ypnons Texvoroyiov ITinpogopixig ko
Emwowomviag (TIIE), cuetpuiatov 0vTopaTIcpot Kedms Kot ETEVOVCEMV NAEKTPOVIKOD
gumopiov (.. NAekTPoviKo emyepeiv 1) / ko digital Marketingy»

Koodwog Mpéokinong: BAPS(IIXKE)) BA_ETIIA_2p 110 (OIIX)
"Exdoon 3"

Movutinvy, Zentéppprog 2020
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[NINAKAZX ETIEEHI'HEHY OPOQN KAI XYNTMHXEQN

IMa tovg 6Ko0TOVE TN TAPOVG U TPOGKANGTG, Ol PTCLOTOIOVUEVOL OPOL KOl GUVTUNGELS £XOVV TNV £vvol

OV TOVG OTOSIOETOL KOTMTEP®M:

OPOX

EINNEEHI'HXH OPOY

Aitqpo Erai0gvong —
IMeTomoinong Aamavov

Attuo tov dkatodyov mov amootédietan otov Evoidueco dopéa (ED) yu
NV €NUANBELGT KO TIGTOMOINOT) TOV PLGIKOV KOl OIKOVOUIKOD OVTIKELLEVOL
TOL €PYOVL TOV.

Atopo pe avamnpio. O Opog avagépetol o€ ATOopo UE KIVNTIKY /KOt

ApEA acnmplokn  avomnpion  (mpoPAfpoato  Opoong Kot - akong)  M/Kon
YOYIKN/VONTIKT/ YVOGTIKN K.AT. avornpieg.
Avéxmon H emotpogn TV aypemot|teg 1 mopavoumsg KatafAndiviov mtoohv and tov

Aapovta.

AveEaptnt Emyeipnon

Kdabe emyeipnon mov dev yopaktnpiletor wg cuvepyalouevn emtyeipnon Katd
Vv évvola NG Tapaypaeov 2 1| ™G GLVOESEUEVT] EMLXEIPTON KOTA TV £vvola
™m¢ mapoypdeov 3, tov [apaptiuotog IV.

Ap10pdg epyalopévav

O apBuog tov gpyalopévav avtiotolyei otov appud Eticiov Movadwmv
Epyociag (EME), dnAadr otov apiBud epyoalopévov pdviung kot mAnpovg
amoaoyOANoNC, 1e oyéon eEapTnuUévng epyaciog Katd Eva nuUePOLOYIOKO £TOG.
Ta, dtopo mov dev epyAoTNKAY OAOKANPO TO £T0G, Ol €PYALOUEVOL LEPIKNG
amocoyOANONG, aveEdpTnTa amd TN OBPKELD, Kol Ol EPYALOUEVOL GE ETOYIKY
Baon avtiotoyovv g Khaouato twv EME.

Apyn EAéyyov

EBvikr|, mepipepeloxn 1 tomikny SnuOclo opyn 1N OVIOTNTO, AELTOLPYIKA
ave&aptnTn amd TN SXEPLOTIKN 0Py KoL TNV apy] TOTONOINoNS, 1 Omoin
opiletar amd 10 KpdTog péELog yio kabe Emyeipnolaxd Ipdypapupe kot eivor
vevhovn Yo Tov €AEYXO TNG OVGLOCTIKNG AELTOVPYING TOV GULGTNHHOTOG
Swyeiprong kot gléyyov. v EAAGOa eivar m Emtpon) Anpociovopkov
EXéyyxov (EAEA).

All

A&ovag [potepardonrag: Mo omd TIG TPOTEPAUOTNTEG TNG GTPUTNYIKNG GTO
mhaiclo  Emyeipnowokod  [Ipoypduuotog mov  €xel GLYKEKPLLEVOUG
UETPNGILOVS GTOYOVG KOl TEPIAAUPAVEL opada TpaEemv, o1 omoieg oyeTilovtan
UETOED TOVC,

AvAa oTOLYELN EVEPYNTIKOD

To otoryeion evepyntTikod 7OV OgV €YOLV QULGIKN 1 YPNUOTOOIKOVOLUIK
VROCTOOT, OM®G OKOIOUATO  gupectteyviag, Gdeleg  ekUeTAALELONC,
TEYVOYVOGia 1 GAAN dtavonTikn W10KThoia.

AYPEOSTNTOGS KUTAPANOEY
m0G0

Kd&0e doamdvn otnv omoia dev aviiotoryel iong a&iag mapadobév mpoiodv, £pyo
N VANPECIO GUUPOVE LLE TOVG OPOLG TNG CYETIKNG CLUUPAONG 1| ATOPACTG LE
NV omoia avoAneOnKe 1 VITOYPE®ON TNE domTAVNC.

* *
* gy x

Evpwnaikr Evwon
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OPOX

EIIEEHI'HXH OPOY

AA

Awyeprotikn Apyn: EBvikn, mepupepsiokn 1 Ttomiky] dnmuocio apyn 1M
dNuocog N WBOTIKOS @opéag, mov opiletarl amd To KPATog MEAOG Yoo T
Swyelpion 1ov  Emyepnotoxod  [poypdupotos. Ta v mapovoa
[Ipdokinon, eivar n Ewdwn Yanpeoia Awayeipiong E.IL Tlepipépelag Bopeiov
Avyaiov.

Anpéora Aamdvn

Kabe dnuocia cuvelopopd otn ¥pNUOTOdOTNOY TPAEEDY OO TOV KPOTIKO
TPOHTOAOYIGUO, TOV TPODTOAOYICUO TEPIPEPELNKDY 1] TOTIKAOV OpYDV 1 TOV
npodmoroyoud tov Evponaikdv Kowvotntov ota miaicto tov dtapbpotikdv
tapeiov ko tov Tapeiov Xvvoyne, Kabmdg Kot Kabe mapdpota damdvn. Kdabe
GUULETOYT OTN XPNUATOOOTNGT amd TOV TPOVTOAOYIGUO TPAEEDY QPOPEMV 7
EVOCEMY TOL ONUOGIOL TOUEN, EVOC 1 TEPIOCOTEPMOV TEPLPEPEIKDY 1
TOTIK®V aPYDOV 1] POPEDY TOL ONUOGLOL TOUEN TTOV EVEPYOLV GOUGOVO UE TNV
oomyia 2004/18/EK tov Evponaikov Kowofoviiov kat tov Zvppoviiov, evog
31ng Moptiov2004, tepl cuVTOVIGHOD TOV S10dIKOCIOV GUVAYNG ONUOGI®V
ocvufdoemv Epywv, TPOUNDEI®Y KOl VANPECIOV VOEITOL ®C TOPEUPEPNG
domavn.

Anpociovopkn 610pOwon

H axvpwon tov cuvorov N pépovg g Kowotwkng v/xor g EBvikrg
GUULETOYNG o€ Eva €pyo M o€ pia Tpasn.

AKO00Y0g

Anpoolog M WOTIKOG Qopéag Tov eKTEAEl €pyo kol AopPdver onpocta
gvioyvorn. Etvat 0 teAog omodEktng tng ONUOciag damavne. 10 TAAIGo g
TapovGog dpdong g dikalovyog voeital ke popéag mov cuvepyaletal yio
TNV vAomoinon Tov £pyov.

Apéaon

ZHVOLO EVEPYEIDY TOL TTPOYUATOTOLOVVTAL Y10, TNV VAOTOINGT TV GTOYWOV
7ov tifevton amd Tovg aEoveg mpotepardtntag tov EIT Bopeiov Aryaiov 2014-
2020. Kd&Be opdom, pmopel va viomoieiton péow piog M TEPIOSOTEPOV
TPAEewv.

EAET

Evponaixkd AwpBpotikd wor Emevdvtikd Tapeio: to  Evpomaikd
AwpBpotikd Topeia: o) Evpomaikdo Topeio Ilepipepeloxng Avamtvéng
(ETIIA), B) Evponaiko Kowvwviké Taucio (EKT), y) Taueio Zvvoyng kot ta
Enevdvtikd Topeio: o) Evponaicé IN'eowpywod Tapeio Aypotiking Avartoéng
(EI'TAA) ot B) Evponaiké Taueio Odraccag kat Aiciog (ETOA), ta omoia
Agrtovpyolv Bdoetl evog KOvoL TAAIGIOL oL opileTal amd TOVE KOVOVIGLOVG
™m¢ Evponaikng Evoonc.

EE

Evponaikn 'Evoon.
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OPOX

EIIEEHI'HXH OPOY

"Evapén gpyacidv

To mpdTo YpoviKd petald gite g Evapéng TOV KATOCKEVAGTIKMOV EPYACLOV
OV 0POPOLV TNV EMEVOLON EITE TNG TPMTNG VOUIKO OECUEVTIKNG OVIANYNG
voxpéwong yw v mopayyeAia eComAiopov eite  dAANG  avAaAnymg
VIOYPEMONG OV KAOIGTA Un avaotpéyiun v enévovon. H ayopd yng kot ot
TPOTOPUCKEVUCTIKEG EPYAGIES, OTMG 1N MY AOELDV KOl 1] EKTOVNON UEAETOV
oKOTIPOTNTAS, OV Bepovvtal Evapen TV EPYACLOV.

Evwia Emyegipnon

Tmv  «evwio  emyeipnony  mepiapupdvovtal, Y. Tovg GKOTOLS  TOL
kavoviopov E.E. 1407/2013, diec ot emyeipnoelg mov €00V TOLAGYIGTOV pid
amo Tig aKoAlovbec oyéoels peta&h Toug:

o) W ETXElpnon KaTéYEL TNV TAEOYNOI0 TOV SIKOIOUATOV YNHEOL TMOV
HETOY®V M TOV ETAip®V AAANG emLXEipNONG

B) wa emyeipnon €xet to dikaimpa vo dtopilel 1 va TodEL TNV TAEOYN Qo TOV
UEAGDV TOVL OIOIKNTIKOV, OLXEIPIOTIKOY 1 EMOTTIKOD 0pydvov GAANG

emyeipnong

Y) W emyeipnon €xel To dikaimpo vo aokel deomolovoa EmpPor| 6€ GAAN
emyeipnon Pacel cOUPacng Tov EYEL GUVAYEL Le AVTAV N SVVALEL PHTPAS TOV
KOTOOTOTIKOD OVTNG TNG TEAEVLTAING'

d) wa emyeipnon wov eivar PETOXOC M €TAUPOC GAANG emiyeipnong eAEyyet
pévn g, Pacel cuPE®VING TOL £xEL GLVAWEL e GAAOVG LETOYOVG 1) ETALPOVG
mg &v AOY® emyeipnong, TNV TAELOYNEIC TOV JIKOIOUATOV YNREOL TOV
LETOXMV 1] TOV ETALP®V AVTNG TNG ENLYEIPTOTC.

O1 emyelpnoEls mov €YoV OMOONTOTE AT TIG GYECELS OV AVOPEPOVTOL GTO
otoryelo o) € d) TOL TPMTOL €0APIOV HE pio 1 TEPLOCOTEPEG GANEG
emyepnoelg Beopodvian, emiong eviaia emyeipnon.

Evicyvon/Anpécia Aemdvn

Kdbe omuocioa ovvelcpopd ot ypnuatoddton mpatewv/épymv. (PA.
Anpocio Aamdavn).

Evioyvoeic ' Hocovog npociog

To cuvoAkd TOGO TV EVIGYDCEMY NOGOVOS GMILOGIOG TOL YOPTYOUVTOL OVA
KpaTog péNog o€ pia eviaio emyeipnon dev vrepPaivel to Tocd Twv200,000
€VPO GE OMOLUONTOTE TEPI0OO TPLDV OIKOVOUIKDV ETAOV.

Evoopata ctoyysio

To otoyeio gvepynTikod 7OV GLVICTOVIOL G YNTEDO, KTIPLO, KOl HOVAOM

EVEPYNTIKOD TOPOYWOYNG, LINYOVLOTO KOl EE0TAMGUO.
Emyeipnowoko [poypappa: ‘Eyypago 1o onoio kataptiletor amd o apuodio
EII Ynovpyeia, [Teprpépeteg kot Tovg Aoumovg apuddlovg eTaipovg Kot eykpivetol
a6 ™v Evponaiky Emitpont] kow to omoio kabopiler pia avoamtvéiokm
otpoTnyikn mov Ba emtevybel pe T cvvdpoun evog 1 tepiocotépov EAET.
EII IBA Emyeipnowokd pdypappa [eprpépeiag Bopeiov Atyaiov.

* *
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OPOX

EIIEEHI'HXH OPOY

Enevovtikd Xyéowo (E/X)

To obvolo 1oV otoYei®v moOL ocvumepthapPfdvovtor  otnv  aitnon
YPMUOTOSOTNONG TOL SKALOVYOL GTO TANIGIO TNG TPOKNPLENG TNG dpdomg.

Emyopnyodpuevog
Ipoimoroyropoc

AnpoGLo dOTAVT KO IOIOTIKT GUUUETOYN.

EYA EII Ileprpéperag Bopeiov

Avyaiov

Ewwm Ymnpesio Awyeipiong Emyyeipnoiokov [poypaupatog Ilepipépetag
Bopeiov Aryaiov.

Evponaixi Emtpom)

Evponaixn Emitpont| (epe&ng Enttponn).

Evdiapesog ®opéag: Kabe dnpociog 1 d10Tikdg popéag, mov evepyel vid v
€vBhVN [og S EPLOTIKNG apYNS 1 OPYNS ToToToiNoNG N EKTEAEL KaBnKovTa

E®
€€ ovouartog piag tétolug OpYNG o€ oxEoM UE dIKALODYOVS TTOL VAOTOIOVV
npaéeic. o v mapovoa [Ipéckinon, eivar o EOEITAE.
EGENAE Evdidpecog ®opéag Emyeipnoiokov Ilpoypoppdtov Aviayoviotikdtntog

ot Emyepnpatikotnrog.

IdwwtiKi cvppeTorn

Kda0e ovppetoyn amd 1601mTIKA KEPAANLO Y10 TIV VAOTOINGT £PYOU.

Kowotopio

H a&lomoinom voiotdpevng 1/kot véag yvmong 1/Kot 1 LETOTPOTN Mo 10£0G
o€ TWPOIOV N LVANPEGia, Acttovpyikn HEB0dO Tapaymyng M davoung— véa q
Beitiopévn — 1 véa pé€B0dO TapoyNG KOWMVIKNG VINPESiag 1 1 dladikacio Pe
TNV omoia VEEG 10€C SIVOUV AOVINGELG OTO OUTHLOTO TNG KOW®VING Kol TNG
owovopiog kot Oomuovpyodv véa mpoldvta, POunyovikd TPOTOTLTO,
VINPECIEG 1 EMYEPNUATIKE KL OPYOVOTIKA HOVTEAQ TOL EGAYOVTIOL LE
gMTUYIC OE O VPLOTAWPEVT] Oyopd M TOL UTOPOVV VO SNULOVPYNCOVV VEEG
ayopéc, KOS Kot To ATOTEAEGUATA TG OLUOIKOGTNG OVTAC.

Kpatikn gvicyvon

Evioyvon mov euminter 610 medio tov apBpov 107 tng XvvOnkng yuw
Agrrovpyia e Evponaixkng Eveoong (XAEE).

Megiétn oxkompéTnTOag

H o&oAdynon kot avédAiven tov duvoutkod evog oyediov, e GTOXO TNV
VROoTNPIEN TNG SodIKAGING ANYNG ATOPACE®Y, OTOKAAVTTOVTOG KOTE TPOTO
QVTIKEWEVIKO Kol 0pBOAOYIKO TO, TAEOVEKTAUATA KOl TIC AOVVOUIES TOV, TIC
gukalpieg Kol TIC OWMEWEG TOL  MPOKLATOLV Omd  oLTO, KOBDG Kot
TPocdopiloviag TOLg TOPOLE 7OV ATOLTOVVTOL Yo TNV EKTEAEGT TOV Kal,
TEMKAL, TIC TPOOTTIKES EMITVYIOG TOV.

ITAE [poypappo Anpociov Exevévcemv.
H ' ' : ’ 5p0po 2
e i O A
Meoaieg Emysiprioeig POPTNHOTOS pLopoG p e

Emtpomn (Hapdptnpa IV g mapovcag).
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OPOX

EIIEEHI'HXH OPOY

HpéEn /'Epyo

‘Epyo 1 opdda épywv mov emiéyovtal amd TN SLXEPLOTIKN apyY] TOV OIKEIOV

EMYEPNOAKOD TPOYPAUUOTOG 1 UE €VOVVT NG, COUP®VA UE KPLTHPLL TOV
kaBopilovtor amd Vv enTPon TAPOKOAOVONGNS KOl VAOTOOVVTOL OO Evay
N TEPLGGOTEPOVS JIKOLOVYOVS, TPOKEUEVOD VO EMTELYOOLV Ol GTOYOL TOV
d&ova TpoTEPAOTNTAG LLE TOV O0Toio oyeTilovTat.

Mpé&n Tov EIT

‘Epyo mov vAomoteitan amd évav 1 TEPIGGOTEPOVS JKOLOVYOVS, GTO TAMIGLO

oL cvykekpyévov Emyeipnoiaxod [poypappotoc.

IIXKE

[Iinpopoplaxd  Zvotuo  Atayeipiong
TANPoeoplakd cvotnue Tov  Ymovpyeiov Owovopiog kot  Avamtvéng,

Kpotwkov  EvioyVvoewv:  to
mepthapufavel Tig oladikaoieg Kot To 0£dOUEVO TTOL OMALTOVVTIOL Yo, TN
Swyeipion, €leyyxo kot vAomoinom TV dPACEMY gVIcYLONG Kol GTAPIENG TNG
emyepnuatikémrag. Ot ddikacie TEPLypAEOVTOL COUE®OVO LE TOVG
EVOOLOKODE Kavoveg TV dlapbpotikdv topeiov kot tov  Kpatikov
Evioyboewv.

YXAE

ootnuo Awayeipiong EAEyyov.

Xopeovo Etapuaic Xyéong
2014-2020 (Etarpuké Zopomvo
vw to IThaicwo Avantuéne-
EXIIA)

To &yypago mov kataptiletor amd to Yrovpyeio Owovopiog Ko Avamtuéng
e  ovvepyacio Tov cuvappodiwv Ymovpysiov, Ilepipepeidv kol tov
AOmOV olkelmV eTaipaV, Kol eykpiveTal, Hetd and Siarhoyo, amd v Enttpom)
tov Evponaikov Kowomtov (epeéng Emtponn) kot 1o onoio amotelel to
TAQIG10 Y10 TNV KOTAPTIOT TOL TPOYPAUUATIcHoD Tov Evpomaikod Tapeiov
[Meprpeperoxkng Avantuéng(ETIIA), tov Evponaikod Kowwvikod Tapeiov
(EKT), tov Tapeiov Xvvoyng, tov Evpomndikod I'swpywkod Tapeiov
Aypotikng Avantuéng(ETTAA) kot tov Evponaikod Topeiov OdAacoag Kot
Aheiog (ETOA) yoo v emitevén tov otdy@v TG oTPaTNYIKNG yio £vmvn,
ST PG KOl XOPIg ATOKAEIGHOVG OVATTUE.

Yovoedepéveg Emyaiproeig

Tomog emyeipnoeny Omwg TpocdiopileTal
Hapaptpartog IV g Tapovoag tpdokAnong.

cto ap. 3 moap. 3 ToOvL

Yvuvepyalopeveg Emyeipiiosig

Tomog emyepnoewy Omwg mpocdiopifetor oto ap. 3 mop. 2 TOV

Mopaptipatog IV ¢ mtapovcag TpOGKANGNG.

TIHE

Teyvoloyieg [Tinpopopucig kot Emtkovoviag,.

Ynev0vvog Tov 'Epyov

Duowd TPOGMTO TO 0Toio £xel TNV €BHVN Yoo TV VAOTOINON TG TPAENG,
TOV GUVTOVIGUO TOVL £PYOL G€ EMIMESO OLOIKNTIKO KU GE EMIMEDO EMKOVDVIOG
peta&d g emyeipnong kot tov Evéidpecov @opéa 1 g Ewdikng Yanpeoiog
Awayeipiong Tov IIpoypappotoc.
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OPOX

EIIEEHI'HXH OPOY

YAEKEA (Yrmovpyui
Anégacn EOvikav Kavovov
Emie&ipétnros Aomavav)

H Amndpaon tov Youmovpyod Owovoplog kot Avamtoéng pe ap.
137675/EY®Y1016/19-12/2018 (®PEK 5968/B/31-12-2018) «Avtikatdotoon
mg v’ apdu. 110427/EY®Y/1020/20.10.2016 (PEK B’ 3521) vmovpywng
amogaong pe Titho «Tpomomoinon kol ovikatdotoon Tng vaw’  oploy.
81986/EY®Y712/31.7.2015(PEK B’ 1822) vrovpyikng améepaong “Efvikol
Kavoveg emhe&ottag domavmy yo Ta Tpo yphppota tov EXITA 2014 -
2020 - 'Eieyyor vopuudtnrag dnpociov cupPfdcemv cuyypnuoTod0TOVUEV®Y
npa&ewv EXITA 2014-2020 and Apyés Awyeipiong ko Evabpesovg @opeic -
Awdkacio evoTdoe®v eni T®V anoTEAeoUATOV AEI0AGYNONG TPAEEWDY M.

®opiag XpnpatoooTnong

To Ymovpyeio 1 n [eprpépeta mov €xel TNV €0BVVT aTdS00NG TOV TGTOCEMV
GTO O1KOOVYO 1] OTOV EVOLAUESO POPEN GTNV MEPINTOOT TPAEEMV KPATIKOV
EVIGYVCEMV.

®opéag Enévovong/ @opéag
Ylomoinong

ATtumog, eEVOAOKTIKOG TPOTOG TEPLYPUPNC TOV OIKOIOVYWOV GTO TACICIO T®V
kafeotdTOV gvicyvong duvdpuet Tov dpbpov 107 g XvvOnkng.

RIS3 Ileprpéperac Bopeiov
Avyaiov

Ztpatnywkn ‘Epevvag kow Kawotopiog yio v 'E&uavn E&eidikevon omyv
[epupépera Bopeiov Aryaiov yuo v [poypappatikny [epiodo 2014-2020
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EIZAT'QI'H

H 8pdon «Evioyvon moAd pikpov, pkpov kot pecaiov Emyeipnoemv g [eprpépetag Bopeiov
Awyaiov Yo TOV €KGLYYPOVICUO TOVG HEocw NG ypnong Teyvoloyiwvv ITIAnpoeopikng ot
Enwowaoviag (TIIE), cvotnpdtov ovtopaticpod Kabmg kot enevoioe®mVv NAEKTPOVIKOD EUTOPIOV
(.. nhextpovikd emyepeiv i) / ko Digital Marketing)» ypnuatodoteitor and to Evponaixd Tapeio
[Teprpeperaxne Avamroéng (ETIIA) oto mhaicio tov Emyeipnolaxov Ilpoypdupatoc «Bopeto
Avyaio» (EIT «Bopeto Aryaio») tov EZITA 2014-2020.

Evtdooeton otov Afova 01 tov EIl «Bopeo Aryaion2014-2020, «Apeon ovacyeon 1Tng
CLPPIKVOCNG TNG TOPAYOYIKNG/EMYEIPNUATIKNG dPACTNPLOTNTAS, EVOLVALMON TG EAKVOTIKOTNTOC,
™mg oviayovieTikétrag Kot g eémotpépelag tov vnowv ¢ [leppépelag, Wdwitepa tov
LIKPOUECAIMV ETYEPNOEMV KAl oOENCN TNG TEPIPEPEINKNG TTPooTOEUEVNG adlag, pe oryun v
Kowvotopion, oto Oeguatikd X160 2 «Bektioon g dvvatodomtoag mpdoPaocng ot TEYVOAOYIES
mnpoeopidv kot emkovoviov (TIIE), kabdg kot g ypiong kot g modTTdag Toug (0TdY0G
gvpulvikng ohvoeonc)», otv Enevovtkn [lpotepardmra 2B «Avamtuén mpoidviov Kot VINPESLOV
TIIE, niektpovikd eumdplo kot avénom g {fmnong vy TIHE» wor otov Ewviwkd Xtoyo: 2.8.1
«Atevpuvon g avdmtuéng kot xpnong TIIE, copmepiiapfovopévon Kot Tov NAEKTPOVIKOL epmopiov
OO TIG EMLYEIPNCELSN.
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1. NOMOGETIKO KANONIXTIKO ITAAIXIO YAOIIOIHXHYX THX APAXHX

A. To Baocwko vopobetikd mlaicto Bdoetl tov omoiov Oa vAomombel n dpdon ivar:

1. O Noépoc 4314/2014 (®EK 265/A/23.12.2014) T 1t Swyeipion, tov €Aeyyo Kot tnv
EQOPUOYT OVOTTVEIOKAOV TOPEUPACEDV Yia. TNV TPOYPOUUaTIKY Tepiodo 2014—-2020, 6mmg
&xel TpomomoinOel kat 1oyvel

2. To eykekpyévo amd v Evponaiki Emtpomn «Xopemvo Etapikng Zyxéong (Etapikd
2OUP®Vo Yo TO [TAaicto Avantuéng) 2014-2020, ap. amOPaoNG
C(2014)3542.1inal/23.05.2014, 6nmg oyvet.

3. O Kavovicudg (EE) apf. 1303/2013 tov Evpomnaikod Kowofoviiov kot XZvpfoviiov g
17ng AexepPpiov 2013 mepl kabopiopod kowvav owatdéemv Yoo 10 Evponraiké Tapeio
[Teprpeperaxng Avamtoéng, to Evpomaiké Kowoviké Tapeio, to Tapeio Zvvoyng, to
Evpomnaixo IN'eopywd Tapeio Aypotikng Avantuéng kot to Evponaixkd Tapeio @diaccag
kot Alelag ot mepl kobopiopod yevikev dwataéewv yioo 1o Euvpomaikd Tapeio
[Teprpeperaxneg Avamrtoéng, to Evpomaikd Kowwviké Tapeio, o Tapeio Xvvoyng kot to
Evponaiké Topeio Odrhaccag ko Aleiog kot yioo v katdpynon tov Kavoviouot (EK)
aptd. 1083/2006, 6mwg 1oyvEL.

4. O Kavoviopog (EE) apf. 1301/2013 tov Evponaikov Kowvofoviiov kat tov Zvpfoviiov g
17n¢ AexepPpiov 2013 oyetkd pe to Evponaixd Tapeio [epipepetaxng Avamtuéng kot yio
™ Béomion KOV dwtdEewv oxeTikd pe Tov otdyo «Emevdvoelg oty avdmtuén kot tnv
amocYOANCT Kot Yo TV Kotdpynon tov kovovicpov (EK) apif. 1080/2006, dnwg oyvet.

5. O Kavoviopog (EE) ap1f. 1304/2013 tov Evponaikod KotvoBoviiov kot tov Zvpfoviiov g
17m¢ AekepPpiov 2013 yia 1o Evponaikd Kowvovikoé Tapeio kot tnv Katdpynomn tov vx. op.
1081/2006 Kavoviopov tov ZvpfovAiov, OT®S TpOTOTOLEITOL KOt IGYVEL.

6. O Kavoviopog (EE) apif. 821/2014 g Emtponng g 28ng loviiov 2014, epi kabopiopod
Kavovov gpappoyns tov kavoviopot (EE) ap18.1303/2013 tov Evpomnaikov KowvoBoviiov
Kot Tov ZVupPovAiov 0cov apopd Tig Asmtopépeteg Yoo v petafifaon kot dayeipion TV
GUVEWGQOPAOV TV Tpoypappdtov, tv vroPfoAn ekBécewv oyetikd pe ta  péoa
YPNLOTOOIKOVOUIKNG TEXVIKNG, TO TEYVIKG YOPUKTNPIOTIKE TOV UETP®V TANPOOOPNONG Kot
EMKOWVOVIOG Yol TIC TPAEELG KOL TO GUGTNLO KATOYPOPNS Kol OTOONKEVONG TV dEFOUEVOV,
OT®G TPOTOTOLEITAL KO 1Y VEL.

7. O Koavoviopog (EE) apf. 1407/2013 g Emtponng g 18ng Aexepuppiov 2013 oyetikd pe
mv gpappoyn tov apbpwv 107 kot 108 g ZvvOnkng ywo ) Aettovpyio g Evpomaikng
"Evmong o115 evioyboeic nocovog onpaciog, 6mwg tpomonoteiton kat woyvel (O.J EE L 352/1
™¢ 24.12.2013).

8. H Avaxoivoon g Evpondiking Emtponnig oyeticd pe v €vvola g KPATIKNG EVIoYLONG
omwg avagpépetor oto apbpo 107 mapdypagog 1 g ZuvOnkng vy ) Aettovpyia g
Evponaikng Evoong (2016/C 262/01).
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9. H Ymovpywn Amdégaocn pe apf. 3357/EYX/1338/27.01.2011 wor Oépa: "Ztoryeia
GULGTNILOTOG Y10 TOV EAEYYO CAPEVONG KPATIKAOV EVIGYVGEDV", OTMG TPOTOTOLEITAL KOl 1GYVEL.

10. H Andépaon g Emtponng tov EK pe apiBuo C (2014) 10164/ 18.12.2014 wov agopd v
éykpion tov E.IT. «BOPEIO AIT'AIO», 6mwg éxet tpomomombet kot 1oyveL.

11. O N. 3852/07.06.2010 «Néa ApyiteKtovikn TS AVTOd0iknong kot ™G ATOKEVIPOUEVNG
Avotknong - [poypappa Kailkpdne» (PEK 87A%) ), dnwg 1oyvet.

12. H Kown Ymovpywny Amoeaon pe apOu. 134453/23-12-2015 (OEK 2857B") wou 0&pa:
«PvBuicelc v TIC TANPOUEG TOV OUTOVOV TOV GLYYPNUATOOOTOVUEVOD GKEAOLG TOL
[Ipoypaupatog Anpociov Exevovcewvy, 0nwg 1oydet.

13.H Kown Ymovpywr Amoégoon pe ap. mp. 145745/27.01.2015 wor Oépa: «Eykpion
Ytpatnywkng Merétng IlepiParroviikdv Emmtodcewmv tov Tleprpepeiakod Emyeipnoiokon
[Mpoypapupatdg Bopeiov Atyaiov 2014 2020%», OT¢ 16y0€L EKAGTOTE.

14. H pe ap. mpot. 137675/EYOY1016/19.12.2018 (OEK 5968/B/31-12-2018) Amdépacn Tov
Y pumovpyod Owovoplog kot Avdntuénc«Aviikatdotaon g v’ apdp. 110427/EYOY/
1020/20.10.2016 (®EK B’ 3521) vmovpywng amdégaong pe titho «Tpomomoinon kot
avtikatdotoon g v’ apdu. 81986/EYOY712/31.7.2015 (OEK B’ 1822) vmovpyikng
aropaong “Efvikol kavioveg emhe&yomtog damovav yio to tpo ypdupata tov EXITA 2014 -
2020 - 'Eieyyot vopupdtmrag dnpociov cvuppdcemv cuyypnuatodotovpevev tpaéenv EXTTA
2014-2020 amd Apyég Awoyeiprong kot Evdtdpecoug @opeic - Atadikacio evotdcewy enl Tmv
OAmOTEAECUATOV aAE10A0YNONG TPAEEDV M.

15. To Zvomua Awyeipiong wor EAéyyov vy ta EII tov EZITA 2014-2020 mov
ypnuatodotovvion amd to ETIIA, to EKT kot to TZ oto mhaicio tov Xtdyov: «Emevovoelg
oV Avartuén Kot TV ATacyoAnon», OTmG Tpomomoteital Kot 1oyvel kB popd.

16. H Kown Ymovpywn Amoégaon pe apiBp. 126829/EYOY1217/21.12.2015 (OEK 2784 B’)
«OoTNHO  ONUOGIOVOUIK®OV  010pBmdcoemv Kol  d1adIKOGiEG aVAKTNONG OYPE®OTNTMS 1|
TOPUVOL®S KOTAPANBEVTOV Too®V omd TOPOVE TOV KPATIKOD TPOVTOAOYIGHOD Yo TNV
VAOTOINGT] TPOYPUUUATOV GLYXPNUATOS0TOVUEVOY 6T0 TAoicto tov EXITA 2014-2020
oVUe®VO, PE To ap. 22 Tov N.4314/2014».

17. O N. 4403/07.07.2016 (®EK 125) “IIpocappoyn g eAAnvikng vouobeciog otig O1aTaEels
tov apbpov 19, 20, 29, 30, 33, 35, 40 éwc 46 g Odnyiog 2013/34/EE oyetikd pe «t1g
ETNGLEC OIKOVOUIKEG KOTOOTACELS, TIG EVOTOMUEVEG OIKOVOUIKES KATOGTACELS KOl GUVAPEIS
eK0E0EIG EMYEPNOE®V OPICUEVOV LOPO®V, TNV Tpomomoinon tng Odnyiog 2006/43/EK tov
Evpomnaikod KowvoPfovAiov kot tov ZvpPoviiov kot v katdpynon tov Odmyiov
78/660/EOK ot 83/349/ EOK tov ZvpfovAiov» (E.E. L 189 g 29mg lovviov 2013) kot oTig
dwatdéerg g Oomyiag 2014/95/EE tov Evponaikod KotvoBoviiov kot tov XvppovAiov (E.E.
L 330/1 tg 15n¢ NoeuPpiov 2014) «yio v tpomomoinon g Odnyiag 2013/34/EE 6cov
aQopd TN ONUOGLOTOINCT UN YPNUATOOIKOVOULKADV TANPOPOPIDOV KOl TANPOPOPIDOV Yo TNV
TOALHOPQPIO. OO OPIOUEVEG HEYAAEG EMYEPNOES Kol OMIAOVG» Kol OAAEG OTAEELS
appodtottog Yrovpyeiov Owkovopiag, Avantoéng kot Tovpiopot”.
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18. H Ymovpywn Amdépoon pe apf. 94591 (®EK 3673/B/3.10.2019) pe v omoia
tpomtortomOnke 1 vm. apOu. Andpacn 32680/EYOY334/23.03.2015 «AvadidpBpwon g
Ewume Ymnpeoiog Awyeipiong tov EIT IEPIOEPEIAY BOPEIOY AIT'AIOY, cbppmva pe
10 GpOpo 7 Tov v. 4314/2014» (DEK 791/B/2015), énwg woyvet,

19. H and 19.06.19 andpacn g En. [Tapakorovdnong tov E.IL. «Bopeto Atyaion, pe nv omoia
eykpibnke n pebodoroyia, N dwdikacio kot to meplEyOduevo g e€edikevong tov EIl, o
TPOYPUUUATIGUOS TOV TPOCKANCEWV Kol TV eVIAiemv Kot ot teféviec kat’ €tog o1dyO1,
KkaBmg Kot 1 pebodoroyia Kot To KPITiplo EMAOYNG TOV TPAEE®mV TS £V AdY® dpaong.

20. 0 N.4488/13.09.2017, «Xvvto&odotikés puluicels Anpociov kot AOWEG AGPAAIGTIKEG
STAEELS, EVIOYLON TNG TPOCTAGIAG TV EPYALOUEVOV, STKOUMUOTH OTOUMV LE aVOTNpieg Kot
dAec dwtdeicy (PEK A 137), kot edwotepa tor apOpa 39 & 40, oyetkd pe tov
«ATOKAEIGHO OO dNUOolEg CLUPACELS Kol YPNUOTOd0TNOES AdY® Topafdoemv NG
EPYOTIKNG VOLOOEGTOGY.

21. To pe apf. 8217/EYKE100/23.01.2018 éyypago ¢ Ewwmg Ymnpeoiag Kpatikdv
Evioyboewv pe 0épa: «Evarloktikr Asttovpyia ITAnpoeoplokod Xvotipatog Kpatikdv
Evioyboewv (ITIXKE) kot mpocappoyn tov Sadikasidv, podv epyaciog Kot poA®V GTnv
Aertovpyion ovt OGOV a@opd TN Olayeiplon OPACE®V KPATIKAOV EVICYLGE®MV KOTA TNV
TPOYPOUUATIKY TEPiodo 2014-2020.

22. O N.4538/2018 (DEK 85/A/16-05-2018) kot sdkotepa 10 dpbpo 33

23. H pe apibu. mpot. 97720/EYOY 749/19.09.2018 andpacn tov Yrmovpyod Ouwovopiog Kot
Avantuéng oyetikd pe ™ Asttovpyion Tov emontikov cvuPoviiov (dpBpo 13, map. 7€ TOL
N.4314/2014)

24. H pe opifu. mpot. 97724/EYOY 750/19.09.2018 amdépacn, oxetikd [e Tov Kabopiopd tov
emAéE v Asttovpyikav damavav tov EPEITAE mov amottovvior yw v doknon twv
appodot)Tev / kadnkoviov mov ovaiopfdaver v ta Emyeipnoloxd Ipoypdppota tov
EXITA 2014 — 2020.

25.H éykpwon g Evpomaixkng Emitpomig pe Ref. Ares (2015) 3073022-22.07.15 ¢
Ytpatnywng E&urvng E&edikevonc (RIS3) Bopeiov Aryaiov 2014-2020.

26. Tnv v’ ap1. owk.1406/04.06.19 (PEK 2481/B/24.06.19) Andeaon Tleprpeperapyn Bopeiov
Avyaiov pe 0pa: «Avabeon kabnkoviov dwyeipiong yu [pd&eig Kpatikomv Evioyboemv tov
Emyeipnoiakov [poypdupatog «Bopeto Aryaio» otov «Evdidueco @opéa Emysipnoiokon
[poypaupatog Aviayovietikdtra, Enyeipnuoatuwommra kot Kawvotopio -EQEITAE».

27. Tnv v’ ap. ow. 3344/04.12.2019 (PEK 4269/B/13.12.2019) Andépacn tov [eprpepeidpym
Bopeiov Awyaiov pe 0épuo «1" Tpomomoinon g pe o 1496/04.06.2019 (PEK
2481/B/24.6.2019) Amogaong Opiopod tov  «Evdiduecov ®opéa  Emyeipnolakdv
[Ipoypappdatev Avrayoviotikotmtag & Emyeipnuatikomtog (EQEITAE)» og Evoiduesov
Dopéa  Alayeipong kar Avabeong apuodotitov owyeipong yw Ilpageic Kpatikav
Evioyvoewv tov Emyeipnoiokov [poypappotog «Bopeto Aryaio» 2014-2020»
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28. H v’ oapBu. 16/2019, 6nwg avty oopbmbnke pe v opdu. 28/2019 amdpacn tov
[ToAvperovg TTpwtodikeion MUTIMVING GYETIKA LE TNV EMKLPOGCT TOV OTOTEAEGLOTOS TMOV
ekhoyav yo v avaknpuén [eprpepeloakdv Apydv ot Teprpépeia Bopeiov Aryaiov otig
exhoyég ¢ 2ag Iovviov 2019.

29.To pe ATl 122645/27.11.2019 éyypago ¢ EYKE pe 6épo  «Atkatoroyntikd mov
amoutobvtor yioo tov «EAeyyo mpoPAnuotikng emiyeipnong», €KTOg T®V  OIKOVOUIK®OV
GTOLXEIOVY.

30. To pe apb. 15302-07-02-2020/07-02-2020 éyypago tov I'T Anuociov Emevédoewmv kot
EXTIA pe 0épa: «IIpookinon EYAEIT Bopeiov Atryaiov «Evioyvon moAd pukpdv, Hkpov Kot
pecaiov emyepnocov ™c g Heprpéperag Bopeiov Atyaiov yio tov ekouyypovioud Tovg
péow g ypnong Texvoroyuwv IIAnpogopikng ko Emikowwviog (TIIE), cvommudtwov
OVTOUOTIGHOD KOOMG Kol EMEVOVGEMV NAEKTPOVIKOD EUTOPIOV (T.Y. NAEKTPOVIKO EMLXEIPELV 1|
/ xou digital Marketing» 610 mAaicto tov Emyeipnoiokov Tpoypaupotoc «Bopeto Aryaio»
2014-2020.», pe 10 0moio SUTLTAOVETOL COLLPOVT YVOUT Yo TNV TPOKNPLEN TG dpdong.

To Beopikd TAAIG10 YOP1YNONG TOV KPOTIKMOV EVIGYVUGE®V TNG TOPOVGAS TPOGKANONG elvat:

O Kavoviouog (EE) apf. 1407/2013 g Enutponng oyetikd pe v epappoyn tov apbpov 107 kot
108 ¢ ZvvOnkng ywo ) Aettovpyia ¢ Evponaikng Evoong otig evioyvoelg 060vog onpaciog
(DeMinimis).

B. Eniong, onueidvovron ta ENg:

1. O emyepnoelg mov Bo coppetéyovv otn dpdon Ba mpénet va Aapfdavoovv pépuva yuo )
dlevKOALVON NG TPOGPAcNG GE AVTEG ATOUMV e ovammpie, GCOUP®VA LE To TPOPAETOUEVA
oto apBpo 7 tov Kavoviopot (EE) aptd. 1303/2013 tov Evponaikod KotvoBovAiov kot tov
YvpPoviiov, ¢ 17mg Askepfpiov 2013, mepi kabopiopod yevikdv SwTdEe®V Yoo TO
Evponaikd Taueio Ilepupeperokng Avamtuéng, 1o Evponaiké Kowvwvikd Tapeio ko to
Tapeio Xvvoyng kot v katdpynon tov kovoviopov (EK) apif. 1083/2006.

2. H xatnyoplomoinon tov emyeipnoewv ce Meydheg, Mecaiec, Mikpég kot [Todd Mikpéc
viveton cvppwva pe to [TAPAPTHMA I tov KAN. (EK) 651/2014 (BA. [IAPAPTHMA 1V
«Opopdéc MME & Yrooerypa onlmong MMEx»tng mapovcag ITpdokinong).

3. To kpdroc voypeovTAL VO AVAGTEILEL TNV YOPNYNOT VEASG EVIOYLONG GE EMLXEIPNOT KOTA TNG
omoiog eKKpEUEL O10TAYY] OVAKTNONG, KATOTY TPOTYOLUEVNS amopdcems T Emtponng, pe
NV omoia (o evioyvon knpHoceTal Tapdvoun Kot acLUPifactn e TV E6OTEPIKN ayopd.

4. Eivol vmoype®tikn 1 THPNoN TOV Arotoemy dnpoctdttag, 6nwg opilovtat ota dpbpa 115-
117 ko oto Hoapdpnuo XII tov Kav. (EE) 1303/2014 kot 1o Kepdraro II tov Extedeotikon
Kavoviopov 821/2014, kabmg xon otov Emkowvoviakd Odnyo yua to EXITA 2014 — 2020. H
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VTOPOAN AUTNOEMV TOV JIKOLOVY®V GTO TANIGLO TNG TPOGKANGNG OCNUAIVEL KOl ATodoy| oo
LEPOVC TOVG TV OPMV ONLOGIOTITOC.

5. Zrtoyelo tov eykekpluévov mpoc ypnuotodotnon Emevovtikev Xyediov, Onwg avtd
npoPAiémovior oto IMopdpmuo XII tov Kav. 1303/2013 kot omv katd mepintwon
epappolopevn  vourkry  Bdon  tov  Aviayoviopov, 6o amoTteAcOVV  AVTIKEIUEVO
dnuoctomoinong.

6. o ta Opla Kou TIG HEYIOTEG EVTAOELS evioyLong AAUPAVETAL LTOYT TO GLVOMKO OGO TNG
gvioyvong.

o ATOoyopeleTOl 1 GMPELOT EVICYVOEMV MNOGOVOS ONUOCioG HE OAAEG KPOTIKEG
EVIOYVOELS Y10 TIG 1016G emMAEELEG damAveg 1 e KPATIKEG EVIGYVGELS Yol TO 1010 HETPO
YPNUOTOSOTNONS LYNAOL KvdHVOL, av 1 cdpevuon avth odnyel oe vépPaocm g
VYNAOTEPNS GYETIKNG EVTAONG EVIGYLONG 1 TOL TOGOV EVIGYLONG OV £)xel Kabopiotel
pe Baon ta cvykekpipévo dedopéva Kabe TEPITTOONG G KOVOVIGUO OOALOYNG KOTA
Katnyopia 1 amdeacn Tov £xel ekdmoel | Emtpony).

e To cVVOAIKO TOGH TV EVIGYUGEMY NGGOVOS GNUAGING TTOL YOPTYOUVTOL aVE KPATOG
pérog oe plo eviaio emyeipnon oev vrepPaivel 10 mocd twv 200.000 gvpd og
OTOL0ONTOTE TEPI0S0 TPV OIKOVOLUK®V £TOV. Emopévmg, mpokeiévov va evtaydet
po TpoTaon, AaUBAveEToL LTOYT TO GLVOMKO TOGO EVIGYVCEWMV NGGOVOS GNUOGIN
nov €yel eykpfel péca oe pio tpietia (tpéyov £tog Ko to, Vo (2) mponyovueva £n)
TP amd TNV nuepounvia Evtaéng g tpdtaonc.

7. Zmv exktéleon tov épymv Ba mpémel va Anebel vdym 1 woydovcsa €BviKN Kol KOWVOTIKN
vopoBecio oyetikd pe v mpootacics Tov ATOPOL amd TNV enefepyacio. OEOOUEVOV
TPOcOTIKOV yapaktnpa. Ewdwdtepa:

Koavoviopdg (EE) 2016/679 tov Evpondaikod KowvofovAiov kot tov Zvppoviiov, g 27mg
Ampidiov 2016, yio v mpooTaGio. TOV QUOIKOV TPOCMOTMV EVAVTL TNG EMEEEPYACING TMV
OEOOUEVOV TPOCOTIKOD YOPAKTIPO KoL YioL TNV EAEVOEPT KUKAOPOPIN TV SESOUEVOV QLTOV
kol v Katdpynon g Oomylag 95/46/EK (T'evikdg Koavoviopog ywo v Ilpooctacio
Aedopévov), EE L 119 g 4.5.2016

8. T ™ oJwpdppwon ¢ mapovoag [Ipdokinong- eAednoav vITOYN Ol ATUITACES TNG
Yrpatnywng Merétng Iepiparroviikov Emntdoewv (EMIIE) tov E.IT. «BOPEIO AIT'AIO
2014-2020».

9. Ot evioyhoelg Tov YopnYOVUVIOL OLUVALEL TNG TAPOLSAS TPOCSKANGONS cvuPipalovior pe v
€0MTEPIKN ayopd kotd tnv &vvola tov dpbpov 107 mapdypoapog 2 1 3 g ZvvOnKng Kot
OTOAAAGGOVTOL OO TNV LTOXPEMOT Kowvomoinong tov dpbpov 108 mapdypagpog 3 NG
YovONKng, OGOV 01 eVIGYUGEIS aVTEC TANPovV OAec Tig mpobmobéselc tov Kav. (E.E.)
1407/2013.
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10. Ot emyepnoelg mov Bo coppetéyovv otn dpdon Ba wpénel va mpovv v vopobecio mepl
vyetlog kot ac@dAelag TV epyalopEVeV Kot TPOANYNS TOV EMAYYEALOTIKOD KIVOUVOL

2. TAYTOTHTA THX ITPOXKAHXHX KAI THX APAXHX

2.1 H opdon «Evioyvon moAd HIKpOV, HKpOV Kol pecaiov emysipioemv e ¢ [eprpépelag
Bopeiov Atyaiov yuo tov gkovyypoviopd toug pécm g xpnong Teyvoroyiwv ITAnpogopikng kot
Emkowoviag (TIIE), cvomudtov avtopotiopold kabmg kol enevodcemy NAEKTPOVIKOD EUTOPIOV
(.. nhexktpovikd emyepeiv /xon Digital Marketing)» kot kwduwd «BAPS(ITEKE)» ypnuatodoteitan
and to EIl «Bopero Arvyaio» 2014-2020 kot €1dkodtEpa 610 TAaiclo mwov kabopileton amd ta
TOPAKAT®:

Afova  Tlpotepadomnrag  (AdL) 01: «Apeon  oavdoyxeon TG  ovppikveoong NG
TOPOYWYIKNG/EMYEPNUOTIKIG  OpACTNPOTNTAS,  EVOLVAU®MON NG  EAKLOTIKOTNTOG,  TNG
AVTOYOVICTIKOTNTOG Kot NG eEwotpépelag tov vnowv g Ileppépelag, 1dwaitepa TV
WIKPOUESAIMV ETMYEPNOEOV KAl 0NN NG TEPIPEPELOKNG TpooTBEUEVNS a&lag, He awyun v
Kavotopio.

Oepatikog Xtoyog (©.2.) 02: Bektioon g dvuvatdmrag TpdcPacng 6Tig TEXVOLOYiEG TANPOPOPLDOY
kot gmkowvoviov (TIIE), kabdg kot g ypnong kot g motdtNTd Tovs (0TdY0G £VPLLMVIKNG
oLVOEDNC)

Enevovtikn Tlpotepootnra (E.IL) 2B: Avémrtoén mpoidvieov xor vanpecwwv TIIE, niextpoviko
eumoptlo ko avénon g {mong yuo TIE

Ewdwog Xtoxog (E.X) 2B1: «Aebpuvon g avamruéng kou xpniong TIIE, cvuneprhapfavopévon ko
TOV NAEKTPOVIKOV EUTOPIOV A0 TIG EMIYEIPT|CEISN.

2.2 H Apdon agopd otn 6THpIEN VPIGTAUEVOV TOAD UIKPOV, MKPOV Kol LEGOIMV EMLYEIPTICEDV Y10
™MV KEADYN TOV TEYVOLOYIKMOV OVOYKAOV TOVG, WE TN YPNOT TEXVOAOYIDV TANPOPOPIKNG Kol
emkowvoviag (TIIE), v evoopdtoon cLGTNUATOV CVTOUOTIGHOL (GUEGO GULVOESEUEVOV UE TIG
TIIE) otig mopaywykés, AEITOVPYIKES Kol OLOIKNTIKES OdIKAGiEG TOVG, KOOMDS Kol TV avamTuén
niextpovikov emyepeiv [(e-Business) m.y. MAEKTPOVIKO €UTOPLO, MAEKTPOVIKEG KPATHOES KOl
TANPOUES K.0L.].

21006 TNG GLYKEKPIUEVG OpAonS eivarn 1 evioyLon TOAD LUKPOV, KPOV KOl LEGOI®MV EMLYEIPTCEOV
oL dpactnplomolovvton otnv eprpépeia Bopeiov Aryaiov yio v amdKTNON Kot ¥p1ioN LANPEGLUDV
kot Tpotovtwv TIIE, cuomudtov avtopaticpod Kot avantuéng Tov nAekTpovikol entyelpeiv, mov Ba
TI§ KOTOGTNOOLV avTay®VIoTIKEG, Oa Bedtidcovy T B€om Tovg oty ayopd Kot Ba avénoovv v
eEmotpépeld tovg. H teyvoroykn avafaduon tov emysipnoemv g Heprpépelag, avapéveral vo
cLUPdAAel otV 0EOTOINCT TOV GUYKPITIKOV TAEOVEKTNUATOV TNG TEPLOYNG, OTNV EVIoYLON NG
AVTOYOVIGTIKOTNTOG TNG TOMIKNG OIKOVOUING KOl GTIV aENGCT TNG OTacYOANGoNG.
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«Evioyvon moAd pukpdv, pkpodv kot pecainv enyepnoemv g g Ieppépetog Bopeiov Atyaiov yio tov
EKGLYYPOVIGHO TOVG Hécm TG xpnons Texvoroyuwv ITAnpopopikrg kot Enukowmviog (TIIE), cuompdtov
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H dpdon agopd Mikpopeoaieg myelpGel Ol OMOiEG OPASTNPLOTOLOVVTNL — Olabétovy €vav 1|
ePLocOTEPOVS €K TOV EMAEEILOV Kwdwov AptlBuav Apactnpromtog (KAA) mov mepriapfdvovrot
oto Ilopdpmua VII g mpoéokinong, He diaitepn Epeacmn otovg okdiovBovg Topelg
npoTEPAOTNTOG TG ZTpatnykng E&umvng E&edikevong (RIS3) g epipépetag Bopeiov Aryaiov:

e Aypodiatpoon,
e  Tovpiouodg — ®Hon — IoAtiopude.

Ot emevovuTIKEG eVIOYDOELS APOPOVV EMEVOVCEL GE EVOMUOTO KOl QUAN GTOLXElDL EVEPYNTIKOD KOl
vInpeciec mov oyetifovior HE TOV  EKGLYYPOVICUO / PEATIOTOMOINGN 1TNG  EMYEPMUOTIKNIG
dpaotnprotag pe ypnon TIIE kot cuykekpuéva:

e Hiextpovikd Epndpilo

e Hektpovikég Kpatoelg

o FEowtepkn Opydvoon, pe v aglomoinon TIIE

o Awyeipon Hopaywyne, pe v agonoinon TIIE

o  Tnlemwowvoviakés Yanpeoieg kat Yanpeoieg onpuovpytko
o  Ynowaxn [pofoin —Alapnuion

e YVOTNLOTO CUTOUOTIGHOV

2.3 H dnpodoia damdvn g [pdokinong vyovug 2.500.000€, cuyypnuatodoteitar amd 1o Evpomraikd
Toapeio Tleprpepetaxng Avantoéng (ETITA) ko and E6vikovg [1opove. To ETTIA cuvvelspépetl ot
YPNUATOSOTNON EVIGYOGE®V Y10 TNV TOVMOOT TNG OIKOVOUIKNG, KOWMVIKNG KOl E30PIKNG CLVOYNG
HEC® NG HElOONG TOV TMEPLPEPEIOKDOV OVIGOTHTOV KOl TNG VRTOCTNPENG TOV SapOpOTIK®OV
BeATiOoE®V KOl TPOGOPUOYDV TOV TEPLPEPELOKAOV OKOVOULADV, GLUTEPIAAUPOVOUEVNG KOl TNG
avaGLYKPOTNONG POpNYoviKOv meploy®v mov mapokpdlovv. Xto miaicto g IIpoypappotikng
[Teprodov 2014 — 2020, to ETITIA 6a mpémer vo cuvelspépel ot otpotnyky s Evoong v v
g€umvn, dwtnpnown Kot yopig amokAeiopotg avamtuén efaceporloviag £Tol  peyaAVTEPT
OLYKEVTPMOT TG 6TNPIENG OTIG TpoTEPaOTNTES TG Eveonc.

2.4 H dpaon vromoteitor e 6ha to otddte (vwofoln), a&loAdyNoT, EVOTAGELS, VITOY®YN, EAEYYOG,
MGTOMOINGT, TPOTOMOINCT, TANPOWUY, EAEYXOG HAKPOYXPOVIOV VTOYPEMGEMY K.AT.) HEG® TOL
[Tpogoplaxod Zvompoatog Kpatikoav Evioyboewv (ITZKE), n tpécPacn oto omoio divetal 6tovg
JKOoVYOVG TV eVICYDGEOV UEC® TNG 1oTooeAidag http://www.ependyseis.gr/mis kot 6to omoio
VIOYPEMTIKA Ol OKOOVYOl TOV EVICYVUGEWV LTOPAAAOVY TO GUVOAO T®V oUTNUAT®V TPOG TOV
E®EITAE mov eivar o @opéag mov Bo vAomomoel v mapodso dpdon (). oitnuato VTOPoADV,
EVOTAGELS, ATNUATO EAEYYOV, OLTLOTO, TPOTOTOINONG K.AT.).

2.5 O mpotdoelg mov Bo vToPANBoVY Oa TPEMEL VA GUVEICOEPOVY GTNV EKTANPOGCT TOV CYETIKOV
JEIKTMV TOPaKOA0VONONG, OTmS avTol TaPOoVGIALoVTaL KATOTEP®.
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; Tym-616)05 (2023) Agiktng ’
Katnyopia mhaoiov | Asiktng
Koduog StrTe Movada TEPLPEPELAG emidoong RIS3
ogikTn péTpnong (katd A Tovai T HVoh (NAT/ (NAL/
) vopeg vvaikeg VVOLO0 ox1 OXI)
MMopaywywég
EMEVOVOELC:
CO01 ApOpoc Emyaipiosig MetéBoon 120 OXI NAI
EMLEPNCEMV TOV
AapBavouv otpiEn
Hopaywyucég
EMEVOVOELC:
C002 Appog Emygsipiioerg | MetéBaon 120 OXI NAI
EMYEPNCEMV TOV
Aapfavovv
EMLYOPNYNOELG

2.6 O nuepounvieg évapéng kot ANENG vrofoAng TV TPOTdce®V TapovslalovTal 6Tov aKOA0LOO
nivako:

"Evapén vropoig Tpotdcemv ANEN vroPoiic mpoTaoE@Y
17/03/2020 06/10/2020
Qpa 13:00:00 Qpa 15:00:00

H EwWwn Ynnpeoia Awyeipiong tov EIT Ilepipéperag Bopeiov Aryaiov 2014-2020, dwatnpei to
dkaimpa TPOToToinoNs TV aveaTépm nuepounvidv. Kdabe tporonoinon tov avotépo nuepounviav
Ba dnpocievetan oty wotocehida tov EII Bopeto Aryaio 2014-2020 (www.pepba.gr ) kot tov EXTTA
(Www.espa.gr).

Kmdowog Tpoéoxinong BAP5(I1ZKE)

Evioypon moAd  pikpdv, UIKPOV Kol pEcOiov
Enyeipnicewv g Ieprpéperoc Bopeiov Atryaiov yia tov
Tithog ko weprypagn Apdeng EKGLYYPOVICHO TOLG MHécm NG ypnong Texvoroyumv
[Minpopopikic ka1 Emwowoviag (TIIE), cvotmudtov
QVTOMOTICHOD  KOOMG Kol  €mevODoe®mY  MAEKTPOVIKOD
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eumopiov (my. Miektpovikd emyepelv 1 / kou Digital
Marketing)

Topeig

Ené&or KAA, 6mwg opilovtar oto Hapdptmua VIII

AgikTeg EKpoOV

C001, CO02

I'eoypagikég Evotnteg viomoinong

[Teprpépera Bopeiov Aryaiov

Yuvoliki] ora0éoiun Anpocro Aamwdvn

2.500.000€

Av@OTATO 6p1lO0 KATAVORIG GUVOMKIG
owBéounc Anpocrog Aamdvng

2.500.000€

O Emyopnyovpevog IIVY kaBe emevovTikig
TPOTOONG NTOPEL VO KVRAIVETAL OTT6 — EMG

10.000-50.000€.

Katmyopia gvieyvong

Evioyvon emyeipnuotikomrog

Eidog mapeyopevov evicyvoemv

Emyopnynon (Grant)

Ka0gotig evioyvong

Kavoviopog (EE) apif. 1407/2013 g Emurponig oyetikd
ue v gpapuoyn tov apdpov 107 kot 108 g Zovonkng
vy ™ Aewtovpyie ¢  Evpomaikrg ‘Evoong otig
EVIOYVOELS |GCOVOG CTULAGTNG

Tapeio

ETIIA

3. ®OPEIX NIPOKHPYZHX/YAOIIOIHXHX THX APAXHX

Dopag [poxnpuéng g dpdong «Evioyvon mold pikpov, pkpov kot pecoiov Emyeipnoswv g
[Teprpépelag Bopeiov Atyaiov yio tov €KoLYYPOVIGUO TOLG HECcw NG xpnons Teyxvoroyimdv

[Mimpopopikng kot Emkowoviag (TIIE), cvotnpdtov ovtopoticpod kabog kot enevodlcemv
niextpovikov epmopiov (m.y. MAektpovikd emyelpeiv 1 / ko Digital Marketing)» givar 1 Edikn
Ymnpeoia Awyeipiong tov EIl Tlepipépeiag Bopeiov Atryaiov 2014-2020. H vrmodoyn wo
a&lohdynon tev mpotdcemv, kabmg Kot 1 TapaKolovOnor TG VAOTOINOoTG TOV EVINYUEVOV GYEdIWMV
Ba yiver and tov ED®EIIAE mov €yet oprotel og Evoidupecog @opéac (ED), pe tig v’ apOp.

01k.1406/04.06.19 (®EK 2481/B/24.06.19) ko

ow. 3344/04.12.2019 (®EK 4269/B/13.12.2019)

Amopdcelc tov Ileprpepetdpyn Bopeiov Aryaiov kot otnv omoio mePLypA@OVTOL OVOALTIKE Ol

OPLOOLOTNTES TOV.

* *
* gy x

Evpwnaikr Evwon
Eupwnaiké Tapsio
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H Apdon viomoteitar pe PBdon 1o vopoBetikd mhaicto tov EXIIA 2014-2020 kou edkoOTEpOQ
ovppwvo pe to oplopeva oto Kepdiaio 1. «NOMOGETIKO — KANONIZTIKO ITAAIZIO
YAOIIOIHXHZ THZ APAXHZ» g mapovcag [Ipdokinong, 0nwe ovtd Tpomomoteiton Kot IoYVEL.

4. AIKAIOYXOI - OPOI & ITIPOYIIO®EXEIZ XYMMETOXHX

4.1 Q¢ «Awoovyoc» yopaxtnpiletor T0 PLOIKO TPOGOTO 1 TO Vopko tpocwno (Emyeipnon) mov
vroPdirel TV TpoTacn, Kot PEpet TNV vbovn évavt s EYA EII [eprpéperog Bopeiov Aryaiov
kot T1ov Evowdpeocov Popéo Emyeipnowxkov Ilpoypoppdtov Avroyovietikétnres &
Emyaipnuotikotnrog (E@EITAE) yio v kaAn eKTELECT TOV £pYOV.

Ot Awawovyor g Apdong etvan TTodad Mwkpéc, Mikpég kar Meoaieg Emyeipnoeic, 0nmg avtég
opifovtar ot Xvotaon g Emttponic 2003/361/EK, mov dwabétovv emrésipo KAA enévdvong kot
edpevovv otV Ileprpépera Bopeiov Aryaiov.

O  Evdiduecog  ®opéag  Emyeipnowkov  Ilpoypoppdtov  Avioyovietikotntog &
Enyepnuoticomtog (EOQEITAE) eionysiton otov Tleprpepetapyn Bopelov Atryaiov v €kdoon
Andépaong ‘Evtaéng-Xpnuotodomong tov €pyov, KabdG kot TV £€KOOGT TPOTOMOUWCEMV NG
Amndéoaong Evrtagng-Xpnpuoatododtnong 1 avakAnong autrs.

Aa100)01, oL SVVAVTOL VO TUXOLV dNUOGLAG YPNUATOOATNONG GTO TANIGLO TNG TAPOVCAS OPAGTC,
glvar ot emyelpnoelg, ol omoieg AETOLPYOVV OMOKAEISTIKA pe pio amd TG akOAovdeg HOpEEg
emyeipnong etapucov / epumopkod yapoakmmpao: Avaovoun Etapia, Etapia Iepropiopévng Evbovng,
Opoppudun Eraipia, Etepoppudun Etarpia, LK.E., Atoukr Enyeipnon, Zvvetapiopog, Kowmvikn
Yvvetaprotikn Emyeipnon tov N. 4019/2011 (KOINZEIT), Navtidaxkn Etaipeio [TAoiwv Avoyoyng
(N.E.IL.A).

[No g avdykeg g Apdong ¢ muepounvio cvotaonc/idpvong o emryeipnong voeitor m
nuepounvia évapéng opactnploTnTos, OTMG VT KoTaypdeetal ot oyxetiky] Befaiwon "Evapéng
Apactnpromag g oweiog AOY.

O mpodmobécelg cuUUETOYNG — EMAEEIUOTNTOS TOV EMYEPNCEDY, TPOSIOpilovtal 6TV evOTNTA
10.3 KPITHPIA AZEIOAOI'HZHE, XTAAIO A’: EAEI'XOX ITAHPOTHTAX xouw XTAAIO B':
'EAET'’XOX EINIAEEIMOTHTAX [TPOTAXHE.

4.2 Yopeova pe tov Kav. EE 1407/2013, 10 cuvolikd mocd TV VIGYDGEDV OCOVOC GNUOGING TOV
xopnyovvior oty evioio emyeipnon oev pmopel va vmepPaiver 10 mosd tov 200.000€ oe
OO0 ONTTOTE TEPI0O0 TPUDY OKOVOUK®OV €TOV. Emopévag, mpokeévon va evtaybel pio mpdtaon
Aoppdvetal vTOYN TO GLVOMKO OGO EVIGYVGEMV NOCOVOS GNUACING oL £xel €ykplOel Tpog v
eviaia emyeipnon péca og pia tpietio (tpéyov €tog kot ta. SVO (2) mponyovueva £T1) TPW Ond TNV
nuepounvia £vtaéng g tpdTaong.

I.  To ocvvolkd TOGH TV EVIGYVGEMY NGGOVOG GNUOGIOG TOV XOPNYOLVTAL VA KPATOS LEAOG O
pia eviaio emyeipnon mov eKTEAEL 0OIKEC EUTOPEVUOTIKES LETAPOPES Y10 AOYOPLAGUO TPITOV
dev pmopei va vepPaivel 1o mocd twv 100.000€ ce omo1adMmoTe TEPI0O0 TPLDOV OTKOVOUKDV
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ETOV. AVTEG 01 EVIGYVGELS OGOVOG CTULOGIOG 08V EMTPEMETAL VAL YPTCLLOTOLOVVTOL Y10 TV
ATTOKTNOY] OYNUATOV 0OIKMV EUTOPEVUATIKAOV LETAPOPDV.

Edv pa emyyeipnon extelel 00kég eUmopeELHOTIKEG HETAPOPES Yo Aoyaplacud Tpitwv, Kot
aoKel Kol GALEG dPACTNPLOTNTES YO TIC OTOlEg oyvEL To avatato Opto Tov 200.000€, Ba
woyvel to ovotato opo tov 200.000€ yio v emyeipnon, pe v wpovmoddeon ot Oa
dwoeaiiletor, pe  KOTGAANAN  AOYIOTIKY]  TOPAKOAOVOMON 0  SW®POHOS  TOV
OPACTNPIOTATOV KOl 1 O1AKPIoT TOV KOGTOVS 0VTMC MGTE 1 6THPLEN TNG OPACTNPLOTNTAS TWV
00KV EUTOPEVULATIKAOV UETOPOPDV Vo unv vrepPaivel to mocd twv 100.000€ kot vo un
YPNOUOTOIEITAL  EVIOYLON NOOOVOG ONUOGING YL TNV  OmOKTNGN OYNUATOV  00IK®V
EUTOPEVHOTIKAOV LETOPOPDV.

Emonpaiveron 6t

Ye mepintwon ovyywvedoewv 1 eayopav, OAEC Ol TPONYOOUEVEC EVIGYDGES 1GOOVOG
onpaciog mov £ovv NN yopnynbel e omoldNmOTE AN TIC CLYYWOVEVOUEVEG EMLYEIPTGELS
Aappdvovtar vroyn ya va tpocsdloplotel Katd TG0 1 vEd EVIGYLOT NOCOVOS GNUAGTOG O
véa 1 omv g&ayopalovca emyeipnon vrepPaivel o oxeTikd avatato Oplo. Ot evioyboELS
nocovog onuaciog mov giyav yopnyndel vopipwe mpv and m cvyydvevon 1 v e&ayopd
TOPOUUEVOVV VOLLULEC.

Av o emyeipnon Saomaotel oe 000 1 TEPICCOTEPES YWPIOTES EMYEPNGELS, 1 EVIGYLON
Nocovog onuaciog mov yopnyndnke mpv and 1 dwomacn kotaroyiletor oty enyeipnon
mov éloPe aut TV evioyvon, M omoia eivon KaTd KavoOva M Emyeipnon mov avéAaPe TG
OpacCTNPIOTNTES YO TIC OMOLES ypnoonombnke 1 gvioyvon focovog onuaciog. Eqv o ev
AMyo katoroyilopdg dev eivor duvatdg, Ol EVIGYVGELS MGGOVOG ONUAGIag TPEMEL va
KatavEHOVTOL avoAoywkd pe Pdon ™ Aoyotikn ofio tov Wiov kepoiaiov Tov vEmV
EMYEPNCEDV KATE TNV TPOYUOTIKT NUEPOUNVia TNG SLACTOONG.

Agv &yovv dkaimpa vofoAng TpodTAoG:

ol ONUOCIEG EMLXEPNOELS, Ol ONUOGIoL opeic 1 dMpdciol opyavicuol 1/Kor ot Buyatpucég
TOVG, KaOMG Kol 01 TAPEIEG GTO KEPAANLO 1] TO OTKOUDUATO YNHPOV TOV OTOI®MV CLUUUETEXOVV,
apeca 1 EUUESO, LE TOCOGTO PEYOADTEPO TOV gikoot mEve tolg exatd (25%) or O.T.A. kot
OA01 O1 TAPaTAVE® OMNUOGLOL POPEIG LELOVAOUEVO 1) OTTO KOVOD.

Ol EMYEPNOCEL TOL EVIAGGOVIOL GE NON OPYOVOUEVO OUOIOHOPPO OIKTLO  SLOVOUNG
TPOIOVTIOV M TOPOYNG VLANPECIDV KOl Ol Omoieg EKUETOAAEDOVTIOL KOTOMY CYETIKOV
ocuuPdoemv Adeleg EKUETAAAEVONG OKOULOUATOV SOVONTIKNG 1O10KTNGIOG, TOL 0POPOVV
ocuvnBwg eumopikd oNpaTo M SKPITIKOVS TITAOLG KOl TEXVOYVAOGIO yloL TNV ¥P1on Kol TN
dtavoun ayabdv 1 vanpeciov (m.y. franchising, Shop in shop, diktvo TpakTOpevONG K.AT.).
O e€oympieg (offshore) emyepnoelg kKabmg Kor VIO 1dpLOM EMYEPNOCES TOV OMOIWV
1ok TEG/ PéTOYOVETOIPOL cLppETEXOVY GE eEmydpleg (offshore) emyeipnoeic.

Atevkpwvileton Ot
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% H enévdvon dwtnpeitor oty meployn 0mov yopnyeital | evioyvon ya TovAdytoTov Tpia (3)
xpovio, HETG TNV ohokANpworn ¢ emévovonc. Avtd dev eumodilel v avtiKatdoToon
eEomMopol Tov KaTESTN TapwYNUEVOS 1 VIEESTN PAAPES KOTA TV TEPiodo avTn, EPOGOV 1|
OLKOVOLLKY] OpOoTNPLOTNTO OlATNPEITOL OTI GUYKEKPIUEVY] TEPLOYN KOATO TNV OVOTEP®
eAMBLOTN amonToVUEVT TTEPTOOO0 KO KATOTLY £YKPIGNG TOL GUTHUOTOS OO TO APpHOSI0 OPYOVO
TapakoAovOnong TG TPAENC.

¢ To mpog evioyvon emevovTIKO GYES0 Oev TPEmel va. Exel oOAoKANpwOel mpv amd Vv
nuepopnvia LVTOPOANG ™S AltNoNg YPNUATOIOTNONG A0 TOVS SVVITIKOVS OKOOVYOVS GTO
TAicl0 NG TaPoVoAS TPOCKANONG. Xe aviifetn mepint®morn To GUVOAO TOVL EMEVOLTIKOV
oyediov kabiotatal un emAEELO TPOG ¥PNUATOSHTNON.

Ynoypoppiletor 61v O0heg ov avoTEP® ovvONKES amoTelOUV oamapaitnTes mMPovmoOLcelg
emAEEINOTNTOC KOl GLUPPETOYNG 671 Oopdon. H pn wkavomoinon kdOe piog €€ avtov amoteiel
GUVONKI UTOKAEIGPOD TOV EMEVOVTIKOU GYE010V. ZVVETMGS 1 P LKAVOTTOING1] TOVG 1] 1] EAMTNG 1
OVOTOPKTI TEKUNPIOGT YO TNV IKAVOTOiNG1| TOVS UMOTELEL AOY0 ATOPPIYNS TOV EMEVOVTIKOD
oyediov.

EmnmAéov, pe v vmoPoir g npdtacmng, 0 AKatovyog, OEGUEVETAL VO CUUUETACYEL GE EPEVVEG TOL
Ba owlayer m EYA EII TIBA, vrd 1 pHopen €POTNUATOAOYI®V, GE OMOWONTOTE QAT TNG
[IpoéoKkAnong (vwoPoAng dwoarorloyntikmv, éviaéing N andppwyng llpotdoewyv, 1/kat 0AOKAP®ONG
tov Ilpd&ewv), pe okomd 11 GLAAOYY] TANPOPOPLOY 7oL Oa  YPNOUELGOVY TOCO GTNV
TopaKoAoLONoN, 660 Kot 6TV 0E0AGYNoN TV ApAcEmV.

5.  EHNIAEZIMOI TOMEIX APAXTHPIOTHTAX

H mapodca dpdom apopd 6ty eVicyuomn ETLEIPNCE®Y Y10 TNV EIGAYMOYN YNOLOKAOV EQAPLOYDOV Kol
CLUCTNUATOV OVTOMOTICHOD Kot TNV &V Yyével a&lomoinon TV TEXVOAOYIDV TANPOPOPIKNG,
TPOKELUEVOD VO EVIGYLOEL I AVTAYOVIGTIKOTNTA TOVG GTO oNUEPVO dvcpevEC epiBdAiov. Emiong, n
dpaon mpombeitar n avantuén tov NAekTpoviKoy emtyelpeiv (e-business), copfdiloviag pe owtdv
TOV TPOTO GTNV EVIOYLOT TNG EEMOTPEPELNG TOV EMLYEPT|CEWV.

Ot vroPorhopeveg TPOTAGELS EMEVOLTIKMV GYESI®V, Ba TPEMEL VL apOpOVV 6T, akOAoVOAL:

e Hektpovikd Eundpro

e Hiextpovucég Kpatnoeig

¢ Eocowtepikn Opydvoon, pe v aglonoinon TIIE
o Awyeipion [Hoapaywyng, pue v a&lomoinon TIIE
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e  Trniemkowvoviaxkéc Ymnpeoieg ko Ynpeoieg onpuiovpytkon
o  Ynoiaxn [Ipofoin —Alapnuion
e YVOTNUOTO OVTOUOTIGHLOV

Evvoolvtot ot emiyelpnoelg mov SpacTnplomolovvTal GTovG Topelc mov Tapovstdlovy dtaitepn
duvapukn yo v [eppéperta Bopeiov Atyaiov, soppmva pe v Heprpepelokn Ztpatnyikn E&vmvng
E&edikevong RIS3 kot T1g oeTIKEG OpACELS EMYEPNUATIKNG avakdAvYNG, Ot 0moiot etvat:

e Aypodiatpoon,
e  Tovpioudg — dvon — [olrtiopodg

Yvuykekpéva, mppodotovvtar Pabuoroyikd oto miaicto tov kprrnpiov a&ordynong 4.1 tov
Ytadiov I' g a&ordynong, to vroPailopevo enevovTikd oxédla mov eumintovv o KAA mov
OVTIGTOYO0VV GTOVLG OKOVOLUKOVG Topelc mpotepandtntog g [epipeperaxng Ztpatnywng ‘E&vmvng
E&edikevong RIS3 Bopeiov Atyaiov, copemva pe o IAPAPTHMA VIII, to omoio mepthappdvet to
oVVoAo TV eMAEE®Y KAA g Ttapodcag TpOGKANOTG.

Ot potdoelg mov Ba vroPfAnBovv Ba Tpémel va Tpovv T1g TpobmoBEcels mov Tifevtan oTig dTAEELS
tov Kavoviopov (E.E.)1407/2013.

Emonuaiveron 011 obppovae pe tov kavovioud E.E. 1407/2013 kot katd cvvéneio oty mopodca
TPOCKANGN dev etvar emAEEec:

0) EMLYEPNOELS TOL OPUCTNPLOTOLOVVTIOL GTOVG TOUEIS TNG oAelnG Kol TNG VOATOKAAMEPYELNS, TOV
eunintovv otov kavoviouod (EK) apif. 104/2000 tov Zvppoviiov,

B) emyelpnoelg Tov dpacTNPIOTOIOVVTOL GTNV TPOTOYEVH TAPUYMYT| YEMPYIKMV TPOIOVIWV,

Y) EVIoYVOELS OV YopnYyoOVTOL OE EMYEPNOCES TOL JPACTNPLOTOOVVTOL CTOV TOUEN TNG
LETOTTOINGMG KOt TNG EUTOPIOG YEWPYIKADV TPOTOVIMV, GTIG AKOAOVOEC TEPUTTOGELS:

i.  6mov 10 mMood ¢ evioyvong kabopiletor pe Paon TV TWNR N TNV TOGOTNTO TETOLOV
TPOIOVTIOV OV TOAOLVTOL A0 TPWTOYEVELG Tapaywyohs 1 dlatiBeviol oty ayopd amd Tig
OlKElEC EMYEPNOELG,

Il.  Omov M eViGYLON GLVOSEVETAL OTO TNV VIOYPEMGCT ATOOOCNG TNG €V MEPEL | €& OAOKAN POV OE
TPWOTOYEVEIG TAPAY®YOVC.

d) evioyLoELg Yo OpacTNPLOTNTES oL oyYeTilovTan pe €0 y®YES TPOG TPITEG YDPES N TPOG KPATN
HEAT, 101mg 0€ eVioYDGEIS TOV GLVOEOVTOL AUECO [E TIC EEQYOUEVEG TOGOTNTEC, LLE TN ONOVPYIN Ko
Aertovpyior OktHOL StavounGc N HE GAAEG Tpéyovoeg damaves mov oyetiCovion pe v e€aywyikn
dpacTNPLOTNTA

€) eVIoYOGELG Ya TIG 0Toleg TiBETOL WG OPOG M YPNON EYYOPI®V 0YafdV OVTL TOV EIGAYOUEV®V.
2V TEPITTOON EMYEPNCED®Y TOL OPUGTNPLOTOLOVVTIOL GTOVG TAPOUTAV® TOUElG a), B) M y) NG

TPOTYOVUEVIC TOPAYPAPOL Kol OPACTNPLOTOOVVTAL EMIONG GE £vav N TEPIGGOTEPOVS OO TOVG
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emié&yovng KAA tov TMopaptiuoatog VIIL ddvavror va  evioyvBodv yuo 115 emdé§iueg
dpacTNPLOTNTES, VIO TNV TPoiTHOeoN OTL SrucPaiiletor pe KATAAANAT AOYIOTIKY Topakolovnon o
S ®PIGUOS TOV dPAGTNPLOTHTOV KOl 1 SLAKPIoN TOL KOGTOVG, £IGL MGTE 1 EVIGYLOT VO APopd
poévo v emAé&iun SpacplotnTo Kot voo punv evioyvetal 1 pn emdégun and tov Kov. EE
1407/2013 dpactnpiotmra.

6. EINIAEEIMEX AANANEX - IPOYIIOAOTIEMOX IIPAEZEQN - AIAPKEIA
YAOIIOIHXHX

6.1 EIIIAEEIMEX AATITANEX

Q¢ nuepounvio évapéng emreSipudmmrag damavaov opiletor M muepounvio  dMpocievong g
[Ipdéoxkinong. Emonuaivetar 6tt m muepounvia €vapéng emre§uomrog dev  emnpedlet Tto
YPOVOSIAYPOLLLLO VAOTTOINGTG.

H dwopopemon tov mpotevopevov mpoimoAoyicpol and v entyeipnon duvnTikd dikolovyo, omottel

TN GLVOEGN T®V LO VAOTOINGT EVEPYEIDV TOV EMEVOLTIKOD GYEOIOV LE TIG MOPUKAT® KaTnyopieg
EMALEL®V OOTAVAV:

ANQTATO EIIIAEZEIMO
- MOXO0 'H/KAI ITOXOXTO EIII
A/A KATHI'OPIA AATTANHX 1: EZEOITAIZEMOX TOY I/Y TOY EPLCOY ANA
KATHI'OPIA AAITANHX
1.1 | ZtaBpoi Epyaciog (desktops, laptops k.a.) 40%
1.2 | E&ummpemtég (Servers)
1.3 | Eéomhopog diktvov (Metaywmyeic, Apoporloyntés,
K.0L.)
1.4 | Teprpeperokdc EEomMopndg (eKTummTG, COp®TNG,
UPS, «.a.)
1.5 | AMog teyvoloywkds  eEomhopdg  (cashdrawers, 40%
Barcode readers, miextpovikoi {uyoi, dadpactikoi
TivaKeG, OCVPUATEG GLUOKELES  TOPOYYEAOANYioG
(PDAS), k.AT.)

To oVvvoro TV damavodv g katnyopiag daravng 1 «EEomMoudg» umopel va kopaivetor and 0%
émg kot 100% tov mpodmoroyiopod Tov emevOLTIKOD oyediov (ekTdC TV mepumtdoemy 1.1 kot 1.5,
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Omov 10 AVAOTOTO EMAEEINO TOCOGTO €mi TOL TPovlTOAOYIoUOoD Tov €pyov eivor 40% Yo kGOe
Katnyopia Samdvng) .

ANQTATO ENNIAEEIMO
MOXO0 'H/KAI ITIOXOXTO EMI
A/A KATHI'OPIA AATTANHX 2: AOTIEMIKO TOY I/Y TOY EPTOY ANA
KATHI'OPIA AATTANHX
2.1 | Adeleg xpNnong AEITOVPYIKOV GUGTIUATOV
2.2 | Epapuoyéc ypageiov, antivirus K.Am.
2.3 | Egpapuoyés mov Ponbodv omn Pertictomoinon g
TOPOYOYNG KOL TOV  EMYEPNUATIKOV OEPYOCLOV
(tomov ERP, SCMS, WMS «.a.)
2.4 | Epoppoyéc dwyeipiong meratdv 1 TPOCOTIKOL NG
enyeipnonc (CRM, HRMS «.Ax.)
2.5 | Epapuoyéc oyedracpov (CAD/CAM/CAE)
2.6 | Yroompi&n TOUEOKOV GLOTNUATOV TILOAGYNONG Kot
éxodoomng anodeifemv (Front Office — Point of Sales)
2.7 | 'Exdoon Kot 0mosToA] NAEKTPOVIKADV TOPACTOTIKMV
2.8 | Hiektpoviknp  Avtodhayn Asgdopévov (EDI) pe
mpoundevtég — meAdTES
2.9 | [Ipodypoppa dwyeipiong mototrog (loyalty)
2.10 | Egapuoyég odiayeipiong miotmwoewv (credit control
management) 1| Kot NAEKTPOVIK®OV TANPOUDV
2.11 | Awyelpion  KOvVOAM®V  MAEKTPOVIKOV — KPOTHOEMV
(Booking Channel Management)
2.12 | Epapuoyég €0mTEPIKNG OPYAVMOONG HE OTOYO TNV
VIOGTNPLEN TOV NAEKTPOVIK®OV Kpothoewv (m.y. PMS
/ Property Management System)
2.13 | AM\eg €0kéG €QOpUOYEC HE GUEST GLVAQEL LE
tov/toug KAA g emévovong
2.14 | Avantoén/Avapaduon otoceridog (Ba Asttovpyel oe ‘Ewg 2.500€
2 ylodooeg KaODOG Kou o TmEPPAAAOV  KvnTOV
ovokevdv — mobile responsive 11 dedicated mobile
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ANQTATO EITIIAEEIMO
IMOXO0 'H/KAI TIOXOXTO EIII
A/A KATHI'OPIA AAITANHZX 2: AOT'TEMIKO TOY I/Y TOY EPCOY ANA
KATHI'OPIA AAITANHZ
version).
2.15 | Yanpeoieg avdmtuéng kot dtayeiptong NAEKTPOVIKOD "Ewg 4.000€

kataotnuatoc e-shop (o Aettovpyel oe 2 YADOGEC
KoOdC Kor oe mEPPAALOV  KIVIITOV CLUGKELOV —
mobile responsive 1} dedicated mobile version kot Oa
GLVOOEVETAL oo T €&ne AOYIGHIKA:
mopoyyeMoAnyiog, omofnkng kol  MAEKTPOVIKOV
minpouodv. Eriong Oa mpénet va eivar mpooPdciyo
Ao o ATOUO LE EOIKEG AVAYKES.)

2.16 | Zoppetoxn o Eyyopiec kot EEoympreg Hiextpovikég
Ayopéc (e-Marketplaces), eite owtég apopovv
dpactnpoteg tomov B2C (Emiyeipnon mpoc tov
TEAMKO KotavaAmT), eite B2B /B2E (emyeipnon mpog
EMYEIPNON), YO TOANCELS, ayopés, TPOPOAN Kot
KOTAAOYO TTPOTOVI®V, GUYKPIOT] TILAOV, CUUUETOYY| OF
mpoun0eteg, TIHOAOYLO KOt TANPOUES, GUUUETOYN CE
NAEKTPOVIKOVG S10yOVIGHOVG KOl ONUOTPAUGIES, K.AT.,

2.17 | Yanpeoieg vmootpiEng mpounfevoevon AOYIGHIKOD
(¢og 1 étrog amd TO YpOVO mpounbelog - Oev
TEPAALPEVOVTOL O1 VOVEDGELG GUVIPOUNG)

2.18 | Yanpeoiec eykoatdotaong - MOPOUETPOTOINOMG
AOYIOUIKOV Kol EKTOIOELONG  TPOCHOTIKOD  GTO
mpounBevopevo Aoyiopkd (60% tov K6GTOVG Ayopdc
TOV AOYIGHKOV/ EQAPLOYNG).

To cvvoro TV damavdv ¢ Katnyopiog damdvng 2 «Aoyiopkd» pmopel va kopaiveror amd 0% £wg
kot 100% tov mpoHmoroyioHoD TOov €meVOLTIKOD oYediov (extdg TV mepurtdoemy 2.14 kar 2.15,
OOV 15YVOLV TAL O AVM AVAPEPIUEVO OPLAL).
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KATHI'OPIA AATTANHZX 3:XYXTHMATA n Oélj)QITIﬁ;rAf)I ?[l(j)lzlz\(fl;]{l(\)/lgﬂl
A/A | AYTOMATIEMOY (r(;;s]::s;z OLVOENENEVOIV PE TIG TOY I/Y TOY EPCOY ANA
KATHI'OPIA AAITANHZ

3.1 | Hpounbseia cuoTnUATOV CVTOUATIGLOD

[Tepthappdvovrar:

® AVTOMOTOTOMUEVO GLGTHUATO Yo, £0tKovounon
EVEPYELOG

e  ZUOTNUOTO CVTOUATOTOINONG TG TOPAYWOYNG 1/Ko
TOV TOPEYOUEVOV VINPECUDY

e Xvyotnuparto OVTOULALTOTOUULEVOL erEYYOL
TAPOYWYNG 1 OLOTKAGLDV

e YuoTNHaTO EAEYXOV YDPOL

e  Yvotnuato acpoAeiog

e ZUOTHUOTO CVTOUATOV EVTOTIGUOD BEoNG

Ooa 7mpémer vo,  oLVOEOVTOL  OTOPOITHTOG UE  TIC
Teyvoloyies [TAnpopopixng & Emxoivaoviav.

3.2 | Yanpeoleg eykotdotoong - WOPOUETPOTOINGNG
GUCTNUATOV  OVTOUOTIGHOD KOl  EKTOIOELOMG
TPOGOTLKOV 610 TpounBevopevo GLCTNLO.
avtopatiopod  (60% tov  KOGTOLC AYOpPAC  TOV
GLGTNLOTOG).

To obvoro TtV damavodv g katnyopiag doamdvng 3 «ZVOTAUOTO CLTOUATICHOVY UTOopel va
rkopaiveron and 0%Ewg kot to 100% tov TpoHmoroyIGHoL TOV ETEVOLTIKOD GYESIOV.

ANQTATO ENITAEZEIMO
ITOXO "H/KAI ITIOXOXTO EIIT
TOY II’Y TOY EPTOY ANA
KATHI'OPIA AAITANHX

A/A KATHI'OPIA AAITANHZX 4: YIIHPEXIEX
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ANQTATO EITIIAEEIMO
IMOXO0 'H/KAI TIOXOXTO EIII
A/A KATHI'OPIA AATTIANHZX 4: YIITHPEXIEX TOY ILY TOY EPLOY ANA
KATHI'OPIA AAITANHZ
4.1 | ®d1oevia (hosting, collocation KTA.)
4.2 | Zvvoeon 610 AadikTvo
4.3 | Ympeoieg Digital marketing (google ads, facebook
ads)
4.4 | Tlapovoia ota Social media
4.5 | Ymmpeoieg avantuéng ynelokoy VAKOD Sopneng
4.6 | Al0QNIOTIKEG KOTOYMPNOELS GE NAEKTPOVIKT] LOPOT| "Ewg 3.000€
4.7 | Yanpeoieg METAPPOACNG TOL  TEPLEYOUEVOL  TOL
NAEKTPOVIKOD KOTOGTILLATOG
4.8 | Avantoén 1M/kol mOTOmMOINGT YNOKNG TOALTIKNG "Ewg 2.000€
ACPAAELOG
49 | Yanpeoieg Katoympnons, HETOCYNUOTIGHOD KOt
HETAPOPAS dedopévev
4.10 | Zovtagn kot TopakoAoVON o ETEVOLTIKOD GYESIOV ‘Ewc 2.500€

To cvvoro TV damavdv g Katnyopiog domdvng 4 «Yrnpesieoy pumopet va kopoaiveton amd 0% £mg
50% tov TpoimoAoyIGHOD TOV ENEVOVTIKOV o)ediov (ekTdC TV mepmTOoemV 4.6, 4.8 ko 4.10, dmov
1GYVOVY T MG (VO AVAPEPOLEVO OPLOL).

Inuewdvetonr 0Tt éva emEVOLTIKO ox€ol0 Og duvatal vo TopoAnedel ®g oAokAnpopévo Kot
Aertovpykd OTOV 1M LAOTOINGT TOL QPLOIKOD OVTIKEWEVOD GE GLVOLOCUO LE TO OIKOVOUIKO
AVTIKEIILEVO aTOD, KT TNV TEAIKN emaAnbsvor/ motonoinomn, sivat pikpdtepn tov 10.000€.

A. KATHI'OPIEX EINIAEZEIMOQN AAITANQN

1. EEOITAIZEMOX

Emlé&yuec elvon damdveg mov apopodv oty mpounfeta, LETAPOPA, £YKOTAGTOON Kol AEITOLPYia,

KoOADG Kot TNV XPNUATOS0TIKY HIGOMOT VEDV UNYAVLATOV Kot AoV E0TAIGILOV, OTOPAiTNTOL Yo
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mv Asrtovpyia g emyeipnong kot v €£0GQPAAON TOV TOPEYOUEVOV VANPECIAOV, VIO TOVG
aKoAovBovg dpovg:

O mpounbevopevog eLomAiopdg vor glval Kovovupylog, OUETOXEIPIOTOS KO OTNV Kupdtnta g
EMelpNONG Kot Vo, GUVASEL e TN SLUVOIKOTNTO TG EMyeipnong .. dev eivor emA&&un 1 damavn
v tpounBeta tprdv (3) H/Y evod amacyoieiton £va (1) dtopo.

Agv glvar emAEELEG O1 SAAVES TOL OPOPOVV GE JUGLOVS, POPOVS KOl TEAN.

Agv glvon emAé&yuec ol damdveg mov apopovv oe mpoundelo tablets, KivnTOV THAEPOVOV Kot
TNAE0PACE®V.

H ypnuotodotikn picBwon eEomhopod sivor emiésyun 6tav meptiapfavel vmoypEwon ayopds Tov
mhylov ototyeiov, Tov AmOTEAEL TO AVTIKEILEVO TNG GVUUPOONG TG YPNUOTOSOTIKNG HicOmong Hetd
™V AEN G mEPLOdoL picBwong Kot 0 eKpeOmTC umopel va cuvanTeEl GLUPAGELS YPNUOTOSOTIKNG
nicbwong cvppwvo pe tig dtatdéelg tov N. 1665/1986 (DEK 194 A’), dnwc oydel, ko og kdbe
nepintoon ovuemva pe ta opiopeva oto apbpo 19 g Andeacng tov Ymovpyod Otkovopiog,
Ynodopmv, Navtidiog kot Tovpiopod 81986/EYOY712/31.7.2015 «EBvikol kavoves emdeyrotntog
damavav yu to mpoypdupata tov EXITA 2014-2020 — "Eleyyot vopupdtmrag onpociov cupPacewv
ovyypnuatodotovpeveoy mpdéewmv EXITA 2014-2020 and Apyéc Awyeipiong xor Evdibpecovg
Dopelc — Awdwkocioo Evotdoeov eni tov amotelecpdtov  a&ordynong mpafewv (PEK
1822/B/24.08.2015), 6mmg 1oy0eL.»

2. AOT'IXMIKO

Emilé&yuec etvon kKa0e popong evépyeteg kot domdveg OV apopovV GtV Tpoundeior AoyiopikoD Kot
0€ TOPAUETPOTOINGCT AVTOV, VIO TOLG aKOAOVOOLG OPOLG:

e To mpounBevdpevo AoyIGHIKO Vo givar Koavovplo kot 1 emtyeipnon va etvoat vOLpPog Katoyog
g GO0 YPNONG AL TOD.

e H napoyn vinpesudv vrootpiEng etvan emAe&uun péypt éva £tog amd to ypdvo Tpoundeiog.

e To kbdotog mapoperponoinons AoyiopkoW/Epappoydv kot ekmaidenong ot ypnorn ovtdv
etvar emhé&yo g damavn péypt kot 60% tov K6GTOVG Ayopds Tov AOYIGHIKOD/ EQAPLOYNS.
Inuewdveton 0Tt T0 KOGTOG €kmaidevong eivar emAEEo povo Otov TEPIAAPAVETOL GTO
TIHOAOY10 TOL TTPpouUN BV €E0MTMGLOD - AOYIoUIKOYD.

o Agv glvan emA&&iun damdvn ot vaNpecieg avanTLENg AoyiopkoD ov yivetan pe 0o péca Tov
JKaLoVYOL (1310TOPAYM®YT AOYIGUIKOD).

o  Ovvmnpeoieg mpounderac/ypriong Aoyioukov vo Kabeotmg «Software as a Servicey, «cloud
computing» 1 GALO TAPEUPEPES aVTOD, eivar emAEEeg. v epintwon mov dwatifeton og
cuvopountiky Bdon, n emAé&iun domdvn Bo pmopet var KOAVTTEL LOVO TO YPOVIKO OAGTNLLOL
VAOTOINGMG TOV EMEVOVTIKOV GYEdiOV. Xg MEPIMTMON ayopds AOYICUIKOD EPUPUOYADV TOV
anevBoveTan oe TeEAATEIOKO KOO, Oa pémel va Aoppdvetor pépiuva, Oote vo eEVTPETEiTIL
N TPOGPacn TOV ATOU®V LE OvOrTpio GOUEMVO LE TO/TO 1oYVOoV/vTa deBvEg/M TpdTLTTO/ L.
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e Y& TEepInT®MON IOV 0 OIKUOVYOG EMAEEEL TNV LAOTOINOT NAEKTPOVIKOD KOTOGTHUOTOS, OVTO
mépa amd 10 0Tl B mpémel va glval o€ 2 TOLAAYIGTOV YADGGES, Tpémel va. gival mobile
responsive Kot VO GUVOOELETOL OO TO AOYIGUIKA: TOPAYYEAOANYi0G, omodnkng Kot
nAektpovikav TAnpoudyv. Exiong, 0o mpénel va eival mpooPaoipo amd to ATOHo LE EOTKEG
VALY KEGS.

e To mpounBevdpevo AOYIGHIKO TPEMEL VO GLVAOEL UE TN SLVOUIKOTNTO TNG EMLXEIPNONG T.Y.
dgv glval emA&&iun 1 damdvn yo wpoundeta tpidv (3) adswdv ypnong Microsoft Office yia
évav (1) amacyorodpevo.

3. XYXTHMATA AYTOMATIEMOY (Gpeco ovvoeoepévov pe tig TIIE)

Eméluuec eivarl ot damdveg mpoundetag 1 ¥pnUatodoTikng HicBmong cuoTUITOV GVTOUATIGHOD
oV anapottTos cuvdsovtar pe Teyvoloyieg ITAnpogopikng & Enucotvoviov (TTIE) kot apopobdv:

* AVTOUATOTIONUEVO GLGTILLOTA Y10 EE0TKOVOUN G EVEPYELOG

* ZUGTNLLOTA CVTOUOTOTOINONG TG TOPAYOYNG 1)/KOL TOV TOPEYOUEVOV DIINPECLOV
* ZUGTILLOTA CVTOLOTOTOUEVOL EAEYYXOV TAPAYMYNG 1 SLOOIKACIDOV

* 2U0TNHOTA EAEYXOV YDPOL

* ZUOTNHOTA AGPAAEIOG

* ZUOTNHOTA CVTOUOTOV EVIOTIGHOV BEoMg

To x00TOC €yKOTAGTOONG - TOPOUETPOTOINGNG ZVOTNUATOV AVTOHOTICHOD Kol EKTOIOELONG
TPOCOTIKOL GTO TPOUNOEVOUEVO GVGTILLO QVTOUATIOUOD, gival eMAEEO ¢ damdavn péxpt kot 60%
TOV KOGTOVG 0yOPdS TOV GLUGTIUATOC.

H ypnuotodotikn picBwon eomhopod sivor emAeEun 6tav mepAapuPavel vToYPEMOT ayopas TOL
ndylov otoryeiov, Tov amoTeAel TO OVTIKEILEVO TNG SLUPOONG TNG YPNUOTOSOTIKNG HicOmong HeTd
™V AMEN G mePLodov picBmwong Kot o ekpeBmT pmopel va cuvantel GLUPAGELS ¥PNILOTOOOTIKNG
picbwong coppova pe tic dwtdéelg tov N. 1665/1986 (DEK 194 A’), 6mwg 1oyvet, ko o kdbe
mePIMTOON oOpPOve pe to oplopeva oto apbpo 19 g Amodpaong tov Ymovpyod Otkovouiog,
Yroooudmv, Novtidiog kot Tovpiopov 81986/EYOY712/31.7.2015 «EBvikol kavdveg emieipndtrog
damavav yuo to Tpoypdupata tov EXTIA 2014-2020 — Eleyyot vopupdtnrag onpociov cuuPfacemy
ovyypnuatodotovpeveoy mpdéewv EXITA 2014-2020 and Apyéc Awyeipiong ko Evdudpecovg
Dopelgc — Awdikocioo Evotdoeov eni tov amotelecpdtov  a&oddynong mpafewv (PEK
1822/B/24.08.2015), 6mmg 1oy0et.»

4. YIIHPEXIEX
Emilé&uec etvon kdOe popeng vanpecieg mov mopéyovtat amd Tpitovg Tov APopovV GE:

1. ®uo&evia (hosting, collocation, kTA.)
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©CoN kLN

[EEN
o

2Hvdeon o1o Aladiktvo
Ymnpeoieg Digital marketing (google ads, facebook ads)
[Tapovcia ota Social media
Yrnpeoieg avantuoEng YnetoKoy VAIKOD J1aQpiUIoNG
AN IO TIKEG KOTAYWOPNOELS GE NAEKTPOVIKT LOPON
Yrnpeoieg HETAPPOOTC TOV TEPIEYOUEVOD TOV NAEKTPOVIKOD KOTOGTILOTOG
Avantuén /Kot TeTOTOINGN YNELOKNG TOAMTIKNG OCQAAELNG
Ymnpeoieg Katoy®pnons, UETOGYNUOTICUOD (UETOPOPAS) OEOOUEVOV 1 TOPAUETPOTOINONG
AOYIGLUKOD
. Z0vToén kot mopakorlovOnon emevouTikod oyediov pe TV mpovimddeon OTL apopolV GTO
YPOVIKO Stdotnua amd v muepounvia dnupocicvong g I[Ipdokinong xor puéypt v
0AOKANPMOOT TNG ETEVOIVOTG.

Ot mboavég doamdveg dwopovng, petaxivong kot Aowmég damiveg ToEWMV TV GLUBOLA®MY

neplopBdvoviol 6T GLVOAIKY apoPr) Tovug Kot Ogv elvar eMAEEES OG SOKPITES OOTAVES.

B. 'ENIKEX EIIIXHMANZXEIX I'TA TIX AAITANEX

Emonpaiveron 6t

Aev Bempovtor emAEEYLES O1 dOTAVES TOV TPAYLOTOTOOVVTOL TPV A0 TOV YPOVO EvapEng
EMAEEOTNTOG OOTOAVAV.
[Ma v nepintowon tyworoyimv mov givatl EevOYAmooa (ekTdg ayYAMKNG) KOl OLUGKOAELOVY TNV
amoOeaoT Yo TNV EMAEEWOTNTA TOVg pmopel va {ntnoel n HeTdPPOcT TOVG TNV EAANVIKY
YAOOooO, and enionuo eopéa. Eniong, yio v motonoinon tov danavav Oa tpockopilovat
OAL TOL GLVOOEVTIKG €yypoa@a Kol ol avtioTolryeg TPAmelkés CLUVOAAAYES, MOTE Vo lval
dvvatn N vopén a&ldmoTg EAEYKTIKNG aAvcidag yio TV mpounfeta, tn daKivnon Kot v
eE6Anon tov Tpoundevty.
Mo tov éheyyo TV TIHOV, o1 apuddleg Yanpeoieg kot Emtponés pmopodv va ehéyyovv ta
otoyeio a&iog Tov eEomMopov. Ot appodieg Ymmpeoieg ko Emtponég pmopet va {ntovv amnd
TO OKOOVYO0, TOV TpounBevTikd oiko 1 Kot Tpitovg mpdcsbeta Katd TV Kpion Tovg oTorKEin
Kol TANpoopies, yia eEaxpifwon g adiag Kot Tov EAEYY0 TOV TILDV QLTOV.
Mo tov éleyyo Tov KOGTOVS TV JATAVMV NG EMEVIVONG UTOPOVY VO YPTCLLOTOLOVVTOL O
TIC apuOdIEg vVIpeoieg kot Emtponég kabe £id0vg 0modekTikd oTotyeia.
Oleg ot damdves Ba e€etdlovtol KOTA TNV TOTOMOINGN TOVG Yo TNV EMAEEWOTNTA TOVS, TO
€0A0Y0 TOL KOGTOVG KABMG Kot Y10 TN CKOTUATNTA TOVG GE GYECN LE TNV EMYEIPTOT Kot TO
EMEVOLTIKO GY£S10. L& TEPIMTMOT TOV O OATAVES TOL TIGTOTOLOVVTOL OV KPBoLV emAEEEG,
ebAoYEC /Kol OYETIKEG e TNV EMAEEIUN dpaocTnploTNTa TNG EMXEipNoNG, Ba yivetor dextd
HUovo 10 ToGd oL Yapoaktnpiletor g emAEE0, EODAOYO Kot GYETIKO.
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e Aev vyivovton omodektég ¢ emAEEUEG  OOMAVES, TMACNG  PUOEMC  TOPOCTOTIKA
aVTOTIHOAGYNoNG (amodeilelg damaves, TILOAOYLO AVTOTOPASOoNG K.G.).

o  ®opog IpootBépuevng Aiag (PITA) sivor emAé&yun damdivn, €@’ GOV 0 dKOLOVYOG OeV EYEL

dwaiopa ékntmong tov PITA cOhppova pe T1c dataéelg Tov kmdka PIIA, dnwg exdotoTe
woyvel. Ewdwotepa, etvor emhégiun domdvn €p’ 660v Paplivel SamAvES TOV YPNCLULOTOI0VVTOL
yio Vv doknon &Eopoduevov 1M anoAloccopeveov tov DPITA dpactnplotitev Tov
dkatoHyov.
Y1c mepmtwoels mov o OITA Papldvel damdves ol omoieg ¥pNoILonToovVTIL TOGO Yo THV
GoKNoT dPACTNPLOTATOV Y10, TIG OTOIEC dEV TOPEYETOL SKalOUa EKTTMONG OGO KoL Yo TNV
doxnon SpacTNPOTATOV Yo TIC Omoieg TapEyeTal To OYeTKO dkaiopa, o PITA elvar
EMALEUN dOmAVN KATO TO TOc0GTO OV dgv Umopel va avaktnOel. Enpeimvetatl 0Tt 60TV 0
DITA givor emA&EUn damdvn, GUUTEPIAAUPAVETOL GTOV ETLYOPNYOVUEVO T/V Kol GE Kopiol
TePIMTOON dEV TOV TPOGALEAVEL.

6.2 MPOYIIOAOT'TEMOX EPT'QN — AIAPKEIA YAOIIOIHZHE

O emyopnyovpevog mpodmoroyiopds kébe emevdvtikod oyediov kvpaivetoar oamd 10.000€ £mg
50.000€.

Y& mepInTmoN oL T0 ENEVOVTIKO GYES10 Ba Exel Tpobmoroyiopnd pkpodtepo and 10.000 €, tote avtd
Oa kpivetar pun emAégyo e€apyng ko o€ Ba pmopel va viroAnOei.

Kabe duvntikdg d1konovyog pmopel vo TPoyHOTOTOOEL ENEVOVTIKY] TPOTAOT WE TPODTOALOYIGHO
LEYOADTEPO TOVL UEYIGTOV EMLYOPNYOVUEVOL TPOHTOAOYIGHOV. ZTNV TEPITTO®ON AVTN, TAPOLO TOV Ol
vrepPailiovoeg damiveg Oev EmOpPMnYOLVTOL, OVvTIKEILEVO a&loAdynong kol mopaKoAoLONnong-
eAEYYOL amoTeELEL TO GUVOAO TNG EMEVOVTIKNG TPOTACTG KOL TO GUVOAO TOVL LITEPPAALOVTOG KOGTOVG
KOADTTTETOL OMOKAEIOTIKA [LE OO TIKN GUUUETOYN.

Emonpaiveron 011 oty mepintwon mov o mpodmoAroyicpdg tov €pyov givanr dveo tov 50.000€, o
TEPLOPIGHOG TOL Kprtnpiov a&loldoynong A.6 tov Ztadiov B (BA. Mapdptmuo V) (Hror 1 idiwtiky
OVUUETOYN THS ETLYEIPNONG OTO EMEVOVTIKO Gyé010 OgVv vrepPfaivel ova étog to 50% t0v tédov dpov Twv
KOKAWY epyooiadv g yla ta pio. tedevtaio. €t17), 1OYOEL LOVO Y10L TNV OIOTIKY GLUUETOYN 7OV
avtioTolyel otov emyopnyovpevo mpovmoroyiopd twv 50.000€ Kot Oyt yio TNV 10U TIKY] GUUUETOXN
7OV KOADTTEL TO LIEPPAAAOV KOGTOG (11TOL TO KOGTOG Aved TmVv 50.000€).

XpovodldypopLLo. 6pionc

H mpoBeopio oAoKANpOONG TOV ¥PNUATOIOTOVUEVOV EMEVOVCEWV OV Umopel va vrepPaivel Tovg
dmoexa (12) amd v nuepounvia €ékdoong g Anodpaons Evragng.
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7.  XPHMATOAOTIKO XXHMA
7.1  XPHMATOAOTHXH ITPOXKAHXHX

O 6VVOMKOG ETLYOPNYOVUEVOS TPODTOAOYIGUAS TN TOPOVGAS TPOGKAN oG eKTidTon OTL O avEADEL
oe 3.570.000 € ko n cvvolikr) Anuocia Aardvn o 2.500.000 €.

H d1apopd peta&h tov cLVOMKOD EMLYOPNYOVUEVOD TPOVTOAOYIGHOV Kol TG ONUOCLHG OamAvNG
opiletar g M 1010 cvppetoyn, N omoia Bo KaALPOEl ad TOVE STKOOVYOVS (EMLYEPTOELS).

H Anpédowo Aamavn tov Betikd aglohoynpévov enevovtikomv oyediov mov Ba evtayBovv oto EII
Bopewo Avyaio 2014-2020 oto mhaicio tng mapovoos, ovvatar va avédsr €wg 1o 150% g
Anpociog Aamdvng mov TPOKNPVCCETAL [LE TNV TOPOLGA, UETE amd £ykpion ¢ Ewdikng Yanpeoiag
Awyeiprong tov EIT [Meprpéperag Bopeiov Aryaiov 2014-2020.

H Anpoécia Aamdvn g IIpoéckinone, dvvator vo tpomorondel petd amd amdgaocn g Edwkng
Ymnpeoiag Awyeipiong tov EIT Tleprpépeiog Bopeiov Aryaiov 2014-2020 ko epdcov amortn0ei,
HETE TNV OAOKANp®ON NG a&oAdYNoNG TV TPoTdcoemv mov Bo vTofAnOovv Kol COLEMVAE LE TOVG
woyvovteg kavoves dwayeipiong tov EXITA.

O mpovmoroyiopdg g Ilpdokinong dvvatar va tpomomomnBel petd omd amoéeoacn g Ewdwkrg
Ymnpeoiag Awyeipiong EIl Bopelov Aryaiov 2014-2020, avdroyo pe tov apud kot tov
TPOVTOAOYIGUO TV TPOTAGE®Y oV B LTOPANHOVV.

Ka0e tpomtonoinon Ipdorkinong, Oa dnpocievetor oty 1otocerida tov EIT Bopeiov Aryaiov 2014-
2020 (www.pepba.gr)kot tov EXITA (www.espa.gr).

O evioyboelg g mapovoag dpdomng Ba oateBobv oto mAaiclo tov Koavoviopod yio evieydoelg
nocovog onuaciog EE 1407/2013 g Empomng g 18ng Aekepuppiov 2013 (EL L352/24.12.2013)
oV aPopd otV gpapuoyn tov dpbpwv 107 kot 108 g cuvONKNG OTIC EVIGYVOELS NGGOVOG
onuociag (De minimisaid), kafaoc kot tov Kavoviopov (EE) 717/2014 ¢ Emitpomng tg 27mg
IovAiov 2014 oyetikd pe v epappoyn tov apbpwv 107 kot 108 g ZuvOning yio ) Asttovpyia g
Evponaikng 'Evoong otig evioyboelg 1Mocovog onuaciog otovg topeic g aleiog kot g
VOUTOKOAAEPYELOG.

Emonpaiveron 011 1o eykekpyuéva €pya Ba ypnuatodotnBovv amokielctikd and to Emyeipnoioko
[Ipoypappa «Bopeto Aryaio 2014-2020%», A&ovag Tlpotepardottag (A.IL) 01 «Apeon avdoyeon g
oVPPIKVOONG NG TOPAYDYIKNG/EMYEIPNLATIKNAG OPACTNPLOTNTOC, EVOLVALMOT TNG EAKVGTIKOTNTOG,
MG avtayomvieTikottag kot e emotpépelag tov vnowwv g Ileppépelag, Wwitepo TtV
LIKPOUECAIOV EMXEPNOEOV KAl oOENON TG TEPIPEPEIOKNG TTPooTOEUEVNG adlag, pe oryun v
KOvoTopio.
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7.2 ENTAXH THX ENIXXYXHX

H évtaon g evioyvuong Tov eNEVOVTIKOV TPOTAGE®MYV Y10, TO GUVOAO TOV EMALEIU®V SATAVAOVIWOV
EMEVOLTIKAOV oYedimv 6To mAaicto g mapovoag [Ipdokinong eivar 70%.

H onuoocia ypnuatoddtnon kotafdiretor amevbeiog omv emyeipnon kot 0ev EMITPEMETOL M
ekywpnon g o€ tpitove. Kat' e€aipeon eivan dvvatn n ekydpnon g oNUoclog ypnratoddtnong
(ext6¢ NG mpokatTaPoAng) o€ tpdmela Yo TNV mapoyn Ppoyvrpodecov doveiov mov Ba avricToryel
0€ HEPOG N 6TO GUHVOAO NG ONUOGLOG XPNUATOOOTNONE TOV YPNGLUOTOLEITOL Yol TNV VAOTOINCT TNG
EMEVOLONG. X€ AVTEG TIG TEPIMTMGELS 1) KATAPOAN TG ONUOGLOG XpNUaTodOTNoNG YiveTal anevdeiog
omv Tpdanelo pe v omoia £xel vmoypaeel n ovUPacN EKYO®PNONG, YO TO 1GOTOGO TUMUO TOV
BpayvmpoBecpov avtod davelov. XTIC TEPITTAOCELS EKYDPNONG, O EXEVOLTAG EIVOL VITOYPEMUEVOS VL
nmpookopicel T cvpupaon exyopnong pe to [Mototkd Tdpvua otov apuddlo eopéa droyeiptong Kot
TAPOKOAOVON OGS TOL TPOYPAUUATOG.

O1 ypewotikol TOKOL, 01 TPOUNOELEG YPNUATOTICTMOTIKMV GLUVAALAYADV, TO ££000L GUVUALAYLOTOG KO
YPEMOTIKEG GUVOALAYUOTIKEG SLAPOPES, KAOMG Kot To Aotmd Kabapd ypnUatootkovoukd é£0da Tov
dkatovyov Bempodivtar Aettovpykd ££00a ko OV tvor eMAEELA GTN OPAGT).

2QPEY>H

O evioyboelg mov yopnyohvtal OLVAUEL TNG TTAPOVCAG TPOCKANONS UTOpoLV Vo cwpevfolv pe
OTOECONTOTE GAAEC KPOTIKEG EVIGYVOELS, EPOGOV TO €V AOY® HETPOU OPOPOVV GE OLOUPOPETIKEG
TPOGOIOPIGILES EMAEEYLES OATAVEC.

Evioydoeic ocovog onuaciog mov yopnyobvtar PBdoel ™ mopodcos mPOSKANCNG UTOPOLV Vo,
cwpevovtal Le GAAeg eVioyOGELS Nocovog onpaciog péxpt Tov opiov twv 200.000€ Yo omoladnmoTe
nepiodo 3 owkovopkmv €1V (1 Tov 100.000€ og emyelpf|GES 0OKADV EUTOPEVLATIKMY LETAPOPADV).

Emé&uuec damdveg o1 omoieg evicyvovtal 6to mAaicto g tapovoag [Ipdokinong, etvar duvatdv va
evioyvhovv 610 TAAICI0 GAADV KPOTIKOV EVICYVUGE®V 1| EVIGYDCEWDV NGGOVOG CMUAGING, VIO TNV
npovimdOeom OTL 1| GOPEVOT AT dev 0ONYEL 6€ VITEPPaOT TOL LYNAOTEPOV TOGOGTOV £VTAOTG 1| TOL
VYNAGTEPOL TOCOV €VioYLONG TOL  E€PAPUOLETOL OTIC EVIOYVOELS TOL avTtioTowov Gpbpov
Kavoviopov 1 Anodgaong g E.E.

[Tpoxeyévov va. Vapyel EAEYXOC CMPEVLONG TMV EVIGYVOEMV 1OGOOVOG GNUOGING, O OLVNTIKOG
dkaovyog ¢ evioyvong vrofaiiel vTeEvBVVY ONMA®GT, Yo OTOLONTOTE GAAN EVIGYVLON NGGOVOG
onpoaciog v omoia éAafe n enyeipnon PAcel Tov KovOVIGHOD TOV SETEL TV TOPOVGO TPOGKAN O
N GAL®V KOVOVICUADV Y10l EVIGYVGELS JGGOVOG OTLOGTIOG KATA TO VO TPOTYOVULEVO OIKOVOUIKE €11
Kol KOoTd T0 TpéYoV otkovoko £tog. H dniwon avtr] vroPfdiieton oe eminedo eviaiog emyeipnon
GUUOMVO, L€ TOV GYETIKO OPIGUO.
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7.3.  TAIQTIKH XYMMETOXH

Mo v kK@hoyn e WBIOTIKNG GUUUETOXNG, O SVVNTIKOG JKOLOLYOG TNG gvioyvong pmopesi vo
ypnoonomoet Wiovg mdépovg (it cvppetoyn) N/kor ddvero. To ddvelo mov Ba ypnoipomomOet
etvat duvatodv va vrootnpileTot amd To xpnuatodoTikd epyaieio tov EXITA.

H 10wtk cvoppetoyn tov dtkaobyov g evioyvong (emyeipnon) amodeikvoetot pe v €£6AnoN
TOV TOPUCTOTIKMOV COUPOVA [LE To OPILOUEVO TNV TAPOVCO, TPOGKANOT).

O tpamelikog davelspdg dev givol voypemTikos. Edv ypnoporombei 0o mpémet va £xel T pHopon
tpoanelikov daveiov 1 oporoylakod dovelov £kOO0UEVOL GE ONUOCIL 1} U1 €YYpaon, N daveiov and
GALOVG YPMNUATOOOTIKOVS OPYOVIGUOVS, OTOKAEWOUEVNG TNG MHOPPNG OAANAOYPEOL AOYAPLOGHOV.
Emutpénetar n kivinon tov avotépov daveiov va yivetor Kot PEGSH GAANAOYPEOL AOYOPLOGHOV,
eQOcOV VIApyEL Eeymplotn TPdEn otov v AdY® Aoyaplocpd, omd v omoio vo TpoKOTTEL OTL TO
ddvelo mpoopiletal yioo TNV vAOTOINON TG EMEVILONG, UE CAPY AVOPOPA TV OPp®V GUHVOYNG TOV
daveiov.

To ddvero pnopet va Aoppdvetor kor oe Eévo vopucpa. Xe k0be mepintmon, pdcov 1 emyeipnon
TPOCPVYEL GE OOVEIGHO YO TNV KAALYN TOL YPNUOTOOOTIKOD GYNUOTOS TOL €PYov Tng, &ivar
VIOYPEMUEVT] VO TPOCKOUIGEL KOTA TNV LAOTOINGT TOL TPOYPAUUOTOS OVTILYPAPO TNG CYETIKNG
ovupaong pe tig mbavég mpdobeteg mpaEels avTnG.

To davero mov Ba ypnoomomOet eivarl dvvatdv vo cuvOLALETAL [LE TOL XPMUOTOOOTIKA EPYOAEiD TOV
EXTIA. Z¢ mepintmon mov ypnpatodotikd epyoreio tov EXITA cuvdvdlovion pe emyopnynoeis:

* Ot dwatdéelg mov 1oyvovy Yia ta xpnpotodotikd epyaieio tov EXTIA gpapudlovion oe OAeg
TIG LOPPESG GTNPIENG Yia TIC €V AMOY® TTpdEets.

* IlIpérer va tmpovvror ot oyvovteg kKavoves e Evoong mepl kpatikav evieydcemv Kot
GLVOLOGLOV EMLYOPNYNCEMV LLE XPNUATOOOTIKA epyoireio Tov EXITA.

*  IIpénet va dievepyodvial Y®pIoTéG AOYIOTIKEG EYYPAPES Yo TV KABE Lopen otpigng.

*  Mmnopei 0 GUVOLAGOG TOVS VO KOADTITEL TNV 1010 damdvn VIO ToV Opo OTL TO dBpoicHa OAWV
TOV GLVOVACUEVOV HOPOOV GTNPIENG dEV LITEPPAIVEL TO GUVOAMKO TOGO TNG CLYKEKPIUEVNG
damdvng (to TUMHA XPNUOTOd0TIKOV gpyaAeiov vrootnpilopevo and to EXITA poli pe v
emyopnynon va elvor pkpdtepo 1 160 TOL  EMYOPNYOOUEVOL TPOVTOAOYIGHOD TOV
EMEVOLTIKOV GYEdiOV).

* Ot emyopnyNoelg 0ev YPNOLUOTOIOVVTAL Yol TNV OTOTANPOUY oTNPIENG Tov eANEON amd
ypnuatodotikd epyareio tov EXTIA.

*  Ta ypnuotodotikd epyaieio tov EZITA dev ypnoyomotodviot yio TV TPOoYpPNUOTOdOTNOoN
EMLYEPNCEWV.
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*  Emwonuaivetal 6Tt 6tov 10 ¥pnpoatodotikd epyodeio sumepiéyxel evioyvon, to Axkabapioto
Ioodvvapo Emyopnynong (AIE) avtig cwpevel pe v nyopiynon Katd ToV VTOAOYIGUO
10V opiov mov BEToLV 01 Kavovicpol yopnynong tmv evicyvueemy.

8. AIAAIKAXZIA YIIOBOAHX THX AITHXHX XPHMATOAOTHXHX KAI TOY
HAEKTPONIKOY ®AKEAOY YIIOYH®IOTHTAX

H Atmon Xpnuatoddmong (enevoutikn tpdtact) vroPaAletor omd toug duvnTiKovg Atkaovyovg
(emyepnoeg) vmoypedTikd pécw tov IIAnpoeoplakod Zvotiuatog Kpatikov Evicydcewv
(ILX.K.E.) mov mapéyst t0 Ymovpyelo Avantoéng kot Emevddoewv oty devbovon
www.ependyseis.gr/mis, pe tnv évoeiEn: «Apaoelg [eprpepeidv > EIT “Bopeto Aryaio” 2014-2020 /
Apbon: Evioyvon mold pikpov, pkpov kot pecoiov Emyeipnoemv g Ilepupéperog Bopeiov
Awoaiov v TOV eKGLYYpovicUd TOovg péocw NG xpnomg Texvoroyiwv IIAnpopopikne ot
Enwowaoviag (TIIE), cvotpdtov ovtopaticpod Kabdg kot emevoice®V NAEKTPOVIKOD EUTOPIOL
(7.x. nhexTpoviko emyepetv 1 / kan Digital Marketing)».

Kotd v vrofoAn g Aitnong Xpnpatoddtnong, 0 popEas g ETEVOLGNS VITOYPEOVTOL COPEVTIKAL:

I. va ovpmAnpooet, kataywpovtag oto [IAnpoeoprakd Zvotua Kpatikdv Evioydoewv ta oyxetikd
nedio Tov onueiov «YIIOBOAH» tov [IEXKE 6mmg avtd evoewktikd sppaviCovral oto [Hapdptnpoa
I.1,

ii. va emovvayet oto I1.X.K.E 1o obvoro tov dikatoloyntikdv tov [Mapaptiuotog IX:
Emonpaivovron ta e€ne:

1. To cvpuminpopotikd MHopdptnua 1.2 (Evrono YmoPoAng Aitnong Xpnupatodotnong Mépog
2) EMOVLVATTETOL TANPOS CUUTANPOUEVO, VIOYEYPAUUEVO, COPOUEVO ovTiypapo (scan), o€
«popnm» popen (.pdf). To Mopdaptnua [.2 Tapéyetor cuvnupéva 6TV TOPOLGA TPOGKAN O,
aAAG pmopel va ovalntmbei ka1 6Tovg 1oTOTOMOLG WWW.espa.gr, Www.pepba.gr kot
www.elanet.qgr.

Epdcov vrapéel acvoppmvia peta&d tov niektpovikd Katoywpnuévav ototyeiov oto [IEKE
(ITAPAPTHMA 1.1.), ko1 tov dnAwBéviov ototyeiov tov épyov (m.y. damdveg Tov £pyov,
I1/Y, donuédcia damdvn k.Axm.) oto IIAPAPTHMA 1.2, 10 omoio avaptdrtol 6e «popnti» Hopen
(pdf), 161e KaTIGYOOLY TO NAeKTpOVIKA ONAwOEvTa oto [TEKE otoryeia.

2. Ta Owowloyntikd kot Aowd otowyeio mov  katoypdpovior oto Ilapdptmua IX
EMGVVANTOVTOL VITOYEYPOUUUEVE, OTTOV AOLTEITOL, GE CAPMUEVO OVTiypaPa (scan), o€ popNTI

popoen (.pdf).
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3. Ot Ymevbuveg Aniooeig (Hopdpmmuo X — «Ymodetypota vredbuvov dNAOcemvy Tng
[IpdoKAnomng) emovLVATTOVTOL HE MAEKTPOVIKY] VTOYPOUPY] TOL VOOV EKTPOCOTOV N
VIOYEYPOUUEVES OO TOV VOUIHO EKTPOCGHOTO KOL GOPUYICUEVEG HE TN oQpayida NG
EMYEIPNONG TTOV EKTPOCMOTEL, COPMUEVES (scan), o «popnti» popen| (.pdf), dnAdvovtog Ta
otolyelo mov amattobvtal Yoo TV VROPoAn ¢ aitnong. Xtnv YmevOvvn Animorn Tov
Ymodelypotoc A (o€ mepintwon mov dev voypapel nAektpovikd), va gival Bewpnuévo to
YVIG10 TNG LTOYPOPT|G TOV VOLULOV EKTPOGMTTOV TG ENXLXEIPNONG — POPEN TG EXEVOLOTG

INUEIOVETOL OTL TO GOVOAO T®V OIKOIOAOYNTIK®V TPOKEWEVOL va, emicvuvagbovv oto [TZKE 6Oa
npémnel vo £xouv cuvolkd péyebog pikpotepo twv 50 MB. Emmdéov, kdBe pepovopévo apysio Ha
npémel vo, elvar pikpotepo and 10 MB. Ot avotépo mepropicpol givor vroypewtkol. ' v
JEVKOALVON TV SIKOOVY®V Eival SLVOTH 1] EMMCVLVOYT CLUTIECUEVOV OPYEIMV TOTOL ZIp N Ko rar.

iii. Noa oplotikomomoet v aitnon oto [TAnpoeoprokd Tootuo Kpatikdv Evieydoewv (ITEKE).

To 'Evtomo YmofoAng Aitmong Xpnuoatoddtnong, Ommg Kot OAd To GUVOOELTIKA £VILTOL NG
[IpdoKAnong, ot evolapepOLEVO LTOPOVV VAL TAL BPOVV GTOVS TAPAKAT® SIKTLOKOVS TOTOVC:

* ¢ EYA EIl BA (www.pepba.gr)
» 10v EQEITIAE (www.efepae.gr)

* g EAANET (www.elanet.gr)

* tov EZITA (www.espa.gr)

* o1V 1oT00EAd0 www.ependyseis.gr

O mmioeig ypnpotodotnong oto IIXKE npéner va givon mAfpmg copminpopévec.

Ag Ba a&roloyovvtor Tpotdoelg ot omoieg dev £xovv LTOPANOEL NAEKTPOVIKA.

Qc nuepopnvia Evaping NAeKTPovIKNG VTOPoIS TOV ETEVOVTIKOV 6Ye0imV oto IIAnpopoprako
Yoomnpo Kpatikdv Evioydveeov opiletor  17/03/2020 kot @dpo 13:00 kol ¢ KOTOANKTIKY
nuepounvia vrofoirg opiCeror n 06/10/2020 ko dpa 15:00.

[Ma va BewpnBel 6011 N dradikacio NAEKTPOVIKG VITOBOANG OAOKANPpDONKE eumpdOecua, o mpémel 1
vooAn vo oAoKANP®OEL PEYPL TNV KATAANKTIKN UEPOUN VIR VTTOPOANG TOV ETEVOLTIKAOV GYESIMV.

Meta ™ MEN ™S KOTOANKTIKIG NUEPOUNVICS NAEKTPOVIKNG VTOBOANS TOV OITHOEMV
APNROTOOOTNONG dev YiveTon 0m0deKTY] Kopio vwoPorr) emevouvTiKov oyediov. Ov atnoeg
APNROT00TN OGS OV O VTOPAnBoVV ekTpOBeopna dev Ba alroroyovvTar.
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Mo va Bewpnbei 6Tt 1 dwdikacio vwofoing oAokAnpdbnke eumpdOecua, Bo mpémer 1660 M
EMGVUVOYN TOV OTOUTOVUEVOV OIKOOAOYNTIK®V cLppEToYNS tov Tlapaptiuatog IX 6co kor M
niektpovikn vmoPfoin tng Aitnong Xpnuatoddmong oto [NEKE va opiotikomombel mpv v
KOTOANKTIKY MUEPOUNVIQ Kol dPO VTOPOANG TOV EMEVOLTIKMOV GYEIMV.

Ot dwkaovyotr eépovv v €vBHVN NG TANPOLG Kot 0pHNG GUUTANPWONG TG NAEKTPOVIKNG TOVG
aitmong xpnuatoddTnons. Avpbwon 1 TPOTOTOINGCT 1 CLUTAPOCT TOV CUTHCEMV 1) CLUTANP®ON
TUYOV EALETOVI®V GTOXEIMV, £6T® KOl GUUTANPOUOTIKMOV 1 SIEVKPIVICTIK®OV, OEV EMTPEMETOL LETA
TNV OAOKANP®OT) TS NAEKTPOVIKNG VTOPOANC TG aiTNnomg.

Kd&Be dvvntikdg dikarovyog ivar amokieiotikd vrehBovvog yro kébe amdxion petald tov otoryeinv
™m¢ aitmong kot tov dikaworoyntikav kot 1 EYA EIT Ieprpépeiag Bopeiov Atyaiov/o EQEITAE dgv
eEpeL Kapio vBhvn yio Tuyov evépyeleg 1 domdveg oTIc omoieg £xel viroAnOet.

H aitnon ypnpotodotnong enxéyer 0omn vrevBuvng dMimong tov apbpov 8 Tov N. 1599/1986
(PEK A" 75) ywo ta otoryeio mov oavo@Epovtal o€ aVTAV. XVVERMG, Oo mpémel va epeavilet
TAVTOTNTA TEPLEYOUEVOL LE T EMOLVOATTOUEVA dtkauoroyntikd. H avaxpifeia tov otoyeiov mov
ONA®VOVTOL 6TV aiTNoN EMGVPEL TIC TPOPAETOUEVES TOWVIKEG KO SLOTKNTIKES KUPADGELG.

Emutpéneton n axdpmon g NAEKTPOVIKNG aiTnong ¥pPNUOTOdOTNONG TOL TPOTEVOUEVOL £PYOV, VIO
v Tpodmdheon va £xel vroPAndel aitnon akdpwong, evidg amokAEIGTIKNG Tpobecuiog Emg Kot 00O
EPYACSILOV MUEPDOV TPV TNV KOTOANKTIKN TMUEPOUNVIOL MAEKTPOVIKNG LTOBOANG T®V OUTNGEWV
YpPNHaTodoTNong ot Apdon. H aitmon axdpwong vroPdrietor ond tov YmebOvuvo tov £pyov
niektpovikd péow tov IEKE (http://www.ependyseis.gr/mis). H emdoyn avt) odnyel avtdpata
OTNV TOPAiTNON TOL £VOLAPEPOLEVOL amd TV VtoPAndeica aitnon Tov kot mapéyet ™ dvvatdTnTa
eMOVLOTOBOANG VEAG aitnong ¥pNUETOd0TNoNG EVTOG TNG TaxBeicag mpobespiog.

Emupéneton, emiong, n avaipeon g oplioTikomoinong g NAEKTPOVIKNG aitnong xpnuoetodoTnong
TOV EMEVOLTIKOV oyxediov vmd v mpodmdheon va €xet vmoPAnbel aitnon avaipeong g
0pLoTIKOTOINoMG EVTOG NG 1d10¢ ¢ dve amokAeloTikng Tpobeapiog (Emg Kot 0V0 EPYACIU®V NUEPDV
TPV TNV KATOANKTIK MUEPOUNVIO MAEKTPOVIKNG VTOPOANG TOV OITHGEMY YPNUOTOOOTNONG O
Apdon). H aitnon g avaipeong vmofdiietar amd tov Yrevbuvo tov £pyov NAeKTpoviKd HEC® TOV
ITEKE (http://www.ependyseis.gr/mis). Me tv emthoyn ot ta dedopéva. mov Exovv KoToywpnOel
oto IIZKE yw 1t ovykekpypévn aitmon  ypnuatodotnong eivar  dwbéoo  yo
dopbwon/tpomomoinon. Xe kdbe mepimtwon, ToxdV emavumoPoir] TG aitnomg YPMUATOdOTNONG
emupéneTon eviog g tayBeicag mpobeopiog.

H vmoBoAr aitnong ovppetoyng o opdon ocvviotd, emiong, e€ovoloddmon mpoc v EYAEII
[Teprpéperag Bopeiov Atryaiov xor tov E® E®EIIAE, yio v mepoatépo emeepyacio and Tig
OPUOOLIEG VINPETIES, TOV TPOCHOTIKAOV 0EO0UEVOV, GUUTEPIAAUPBOVOUEVOV Kol TV gvaictntov, Ta
omoia Kot TpovVTOL:
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® Yo TIG OVAYKEC LAOTOINGNG TNG TOPOVCOS dPAonG (EVOEIKTIKA: EAEYYOl KOl OLUCTOVPDCELS
Katd TV vmoPoAn, afloAdynomn, mapakoAoVONCT THPNONG TGV VROYPEDCE®V TOV
Aka100y®v),

® Y10 TO GKOTO €0 YMYNG OTATICTIK®V d€S0UEVOV (SEIKTMOV), KAOMDS Kot

® Y10 TO OKOTO TNG JIEVEPYELNG EPEVVMV KOl TNG EKTOVIONG LEAETAV Y10, TNV 0E0AOYNON TNG €V
AOy® dpdiong.

O dka0vy0g amodéyetat 6Tt ToL UMVOIATO TOL B0 ATOGTEAALOVTOL HEGH NAEKTPOVIKOD TOYLOPOUEIOD
Kol €wwkotepo. ot devbuvon e-mail mwov €xet dnAdoer oto ‘Evivmo YmofoAng Aimmong
Xpnuatoddtmong Mépog 1 (Ilapdpnua I.1)  eméyovv B€om kotvomoinong kot cuvemdyovior tnv
EvapEn OA®V TV EVVOU®V TPOOEG LDV KOl GUVETELDV.

Y KGO mepintwon dauceariiletar n tpnomn g vopobesiog mepi TPOGOTIKMOV dESOUEVOV.

9. AIKAIOAOTHTIKA KAI XTOIXEIA TIA THN ITAPAAABH AITHXHX
XPHMATOAOTHXHX

[Na mv a&oloynon g aitnong xpnuatoddTnons, o SuVNTIKOG SKaloLY0G EMGUVANTEL Kot VROPAAAEL
(mAextpovikd péow tov IMEKE 10 60voro TV amattovpevev dikatoloyntik®@v tov [lapaptmiuatog IX eviog
g mpoBeopiog (KATaANKTIKY NUEPOUNVIN Kot dPa) TOL OpileTal GTO TPONYOVUEVO KEQAAALO.

10. KPITHPIA & ATAAIKAZXIA AEIOAOTHXHY - EI'KPIZH ITPAEEQN
10.1 OPI'ANA AEIOAOTHXIHX AITHZEQN XPHMATOAOTHXZHXZ
A&woroynTtéc

H a&oroynon kdabe vrofoiridpevon emevovtikod oyediov, dievepyeitor (pe Pdomn to Kprtipa g
napovcag [Ipockinong), and évav (1) agoroynt o omoiog emiéyetan pe €vBHvn tov EGEITAE ko
OLBETEL TOL KATAAAN AL TUTIKE KOl OVGLOGTIKG TPOCOHVTA KOl EUTELPIN GYETIKT LE TO TEPIEXOUEVO TNG
TPOCKANONG / ENEVOLTIKOD GYEdIOV.

O1 a&oroyntég opilovtar pe oyetikn amd@acn tov Evéiauecov ®opéa (EOEITAE).

O a&oroyntég emPaAietor vo unv cuvOLoVTOL e KavEVA TPOTO UE TIG OLTNOELS XPNHOTOOOTNONG,
00T MOoTE Vo dllcPaiotel 1 amoutodpevn aveCaptnoio Tovg. Ot a&lohoynTég dev mPEmMeL va. eivon
OLVTAKTEG TTPOTAGE®V oL Ba vToPAnBovv 6to MANiIGIO0 TG TPOGKANONG, 1 VO TPOEPYOVTOL OTTO
@opéa mov vtoPaietl TpodTaot. ' o Adyo avtd (oto mhaicto Tov EXTTA 2014-2020 kat” dpbpo 38
map. 5 tov N. 4314/2014), 6o mpéner vo vroPfdrovv vrebBvvn dMAwon Y T Un cvyYKpovon
CLUPEPOVTOV, KAODS Kot SNAMOT) THPNONG EUTICTEVTIKOTNTOG.
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INa tig avdykeg g a&oroyikng dtadikaciog Ba eivar ot 01deon TV alohoynT®v OA0 TO GYETIKO
VAKO.

Ot a&oroyntég de B pmopovv va acyoAnbovv pe TV mopakoAovOncn Kot TV mwopoiapn TV
ATOTEAECUATOV TOV EPY®V TOV a&lOAOYNGAV.

Empon a&ordoynong

[Na tic avdykeg g eykprtikng owdikaciog g Opdone 0o ocvotabel Tpyeing Emitponn
A&ohdynong pe amodgoon tov ED. H Emirpomry A&oAdynong amoteiel devtepofdbuo opyavo
alohdynong n omnoio e€etdlel oe devtepo Pabud Ko Kataywpel Kol OploTIKOTOEL TNV TEMKN
Babuoroyia oto [TAnpogoprokd Zvomua Kpatikov Evieyvcewv (ITEKE).

Méin g Emtponig A&toddynong dvvatan va amoteAoOv otedéyn g [eprpéperoc Bopeiov Aryaiov
He avaioyn eumepio. v andeacn cHotaons Bo meEPLypaeovTal AETTOUEPDS Ol APUOIIOTNTEG, O
TPOTOG AEITOVPYING TNG, TO LEAT TNG KOl OTL AAAO amatteita.

Ta péin e Emtpomng A&oAdynong de Ba pmopodv va acyoAnfodv dueca pe v mopakolohonon
KoL TNV TopoAPT) TOV OTOTEAEGUATMOV TOV EPYMV.

10.2 AIAAIKAZXZIA AZIOAOI'HXHX AITHEEQN XPHMATOAOTHXHX

Me 10 mépag TG NAEKTPOVIKNG VIOPOANG TOV OLTHGE®V YPMNUATOOITNONG, aKoAOVOEL 1) dladtKacia
a&loAoynong Tov vroPAn0évtov oyedinwv, n omoia mpayuatonoeiton pécsm tov IIEKE, pe evbovn tov
E® EOEITAE.

O E®EITAE avalopfdver OAeC TIC AMOITOVUEVES EVEPYELEG TNG OLOPYAVMOONG KOl VITOGTNPENG TNG
dwdwasiog agloAdynong, Kabdg Kot TG KaToympnons, 6€ cuvepPYacia pe Tovg aglohoyntés, OAwV
TV anapaittev dedopévov oto ITEKE.

H pebodoroyia a&loldynong tov mpotdcewv eival «cuykpitikni» Hetald OAwV TV TPOoTdcE®mV TOov
vroBdAlovtor oto xpovikd tepimpia mov opilovtar ot oyetikn [Ipodciinon.

H pebodoroyia kot o kprnpla emAoyNG:
o) 0EV E1GAYOLV OLOKPIGELS KO EIvOL SLopovT),

B) owoeaAiilovv ™ ovpPfoin TV wPALewv otV emiTELEN TOV EWOIKOV OTOY®V KOl TOV
ATOTEAECUAT®V TNG OYETIKNG TpoTepardtTag Tov E.IT. Bopeto Aryaio 2014-2020,

v) AapBavovv voyn v Tpo®Onon g 16oTNTOG LETAED OVOPMOV KOl YOVOUIK®MV KOl TNPOVV TIG 0pYES
™m¢ Prociung avamruéng 6mmg opileton ota dpOpa 7 ko 8 Tov Kavoviepov 1303/2013.

INUEIOVETOL 6TL KOTE TOV £AeYy0 Kol TNV 0ELOAGYNGN TOV ETEVOVTIKAV GYESIMV dVVAVTAL VO
YIVOUV SLUGTAVPAGELS OEO0UEVOV, OGTE VO EaA0gv0el n akpifero TOV MNAWOEVTOVY oToLYEiMV
Kou vo amo@evyfodv ko eEapOpmBodv @awvépeva amdtng oe PApoc TOL EVOOLOKOV

TTPOVTOAOYIGHOV.
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H a&orldynon kabe mpodtaong ava Ltddio AE0AdYNoNG Kot GUVOAKE yiveTotl pe T S1adtkacio Tov
KOTAYPAQETOL KOAOVOWC.

H a&iohdynon givar cvykprrikny ko teptrappdvet 3 (tpio) otdoo:

o YTAAIO A’:’Ekeyyoc [TAnpotroc.
e XYTAAIO B’:’EAeyyog EmAe&ipnoétrog [Ipdtaong.
o XTAAIOTI: A&oddynon tov Ilpotdoemv avd Opdda Kprmpiwv.

O1 éheyyor TV oTodiov A’ kot B arottody thv EKTANP®GT OA®V TV KPLTNPimVv.

H a&iohdynon tov npotdcewv Katd to 6tddo I' dievepyeitor amd ta dpyava aEtoAdynong kot yivetat
avd opdoa kprtnpiov pe Paorn ta eml pépovg kpurnpro KOs opddag kot pe Baocn ™ Pabpoidynon
nov opiletar oe kéBe éva amd avtd. H Pabuoroyia kdbe opddog kpumpiov mpokvmTel amd 1o
dBpoopo g Pabuoroyiog tev kprtnpiov g €mi Tov ovvieheot| otdbuong g ouddos. H
ouvolikn Pobporoyio tov €mEVOLTIKOV GYediovL TPOKVTTEL ad TO AOPOIGHA TNG CTUOUGUEVNG
Babporoylag tov opddwv kpitnpiov. Amodektn eivar n TPATao Tov £xEl EAGYIOTN oTAOUICUEV
Babuporoyia 10. H Babuoroyio avd opdda kprtnpiwv kot cuvorkd, voloyiletotl pe £0¢ 2 dekadtkd
ynoto.

Ta Kpimpla mapovcidlovtar oto IIAPAPTHMA VII: KPITHPIA AZIOAOI'HZHY g mapovoag
TPOCGKANGNG.

10.2.1 TPQTOBAOGMIA AZEIOAOI'HXH

O a&ohoynTg ypNoHoToOI®VTOS TNV €Pappoyn ¢ «A&oAdynong» oto TIEKE, eAéyyer 6Aa ta
nedio tov Tlapaptuotog 1.1 mov katoywpndnkov amd Tov duvnTikd dKalovyo NG Evioyvong o6To
I[IZKE «atd to o140 g vmoPoAns. Ola ta media tov I[loapaptiuatog L1 ddvotor va
tpomormtonBovv pe Baon ta otoryeia TG TapoHGaS TPOGKANGNS Kot T SIKOOAOYNTIKA Kot aTotyeio
TOV MNAEKTPOVIKOD PAKELOL OV VIEROAAE O OLVNTIKOG FTKOLOVYOC.

H a&oloynon tov otadiov A" - 'Eleyyoc minpdémrag kot B” - 'Eleyyog emAieindmrog tov vrd
e&étaon enevouTikdv mpotdcewv yivetor and tov EQEITAE ektog [TEKE xot vrofdiieton n oyeTikn
glonynon otov agloAoynti.

Axolov0wg, o agloroyntig Aapfdvovtag véyn v ewonynon twv otedey®v tov EDEITAE pe m
Mota a&loAdynong Tov onueiov IANpOTNTAG Kot EMAEEUOTNTOG:

o cvnuepovel TG oyetkég Kaptéreg tov [IZKE pe ta amotedéopata eAEyyov tov otadiov A’
kol B ko
o avoptd oto [TZKE 10 oyeTikd avorluTikd glomyntikd oe popon .pdf apyeiov
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H a&ordéynon tov otadiov I «A&oddynon tov Ilpotdoewv avd Oudda Kpitnpiovy yivetal ektog
[IXKE og tomomomuévo évrtuomo a&lohdynong, to omoio mapéxet o ED®EITAE kot to omoio o
a&lohoynmg copmAnpavel TANP®G. O aglohoyntig, cOUEOVE LE To OTOXELN TG TPOCKANGNG, TO
dedopEVH TNG VTOPOANG, TO GTOLKEID TOV PLGIKOD POKEAOV KoLl TIS 00MYieg Pabrordynone eKaotov
kpunpiov, a&loroyel T0 GUVOAO TV KpLIpiwv Tov Kdbe oTadiov, icdyet TV oyetikn Paduoidynon
TOV KP1LTNPIov GTO TVTOTOINIEVO EVTLTTO AELOAGYNONG KO APOV TO CLUTANPDOGEL TANPW®S TO aveRAlet
oe popoen .pdf apyeiov og cvvnuuévo oty agloroynon tov. Ev cvveyela, eiodyet oto IIZEKE v
Babuoroyia kébe opdodag kpunpiov I'" ko to [IEKE vroloyiler v cvvolkn Pabuoroyio kabe
TPOTAONG.

Ye k@Oe mepintwon ot aflohoyntég dievepyobhv mANpwg TV a&loAdynon kot afloloyoldv Kot
Babporoyovv 6Aa T kprTHpLo oveEaptnra dv 6to otddo A' ) B' 1 mpodtaon kpivetar un TAnpne 1
UM TOPOOEKTH OVTIOTOLYOL.

Metd v opiotikonoinon Tov cuvolov TV a&loAoynoewv, N aS0AOYN oM TPOYWPE GTO EMOUEVO
0TAd10, AVTO TNG OPLoTIKOTOINOoNG TG aSloAdyNoNg amd v Emtponn A&ioAdynong.

10.2.2 AEYTEPOBAOMIA AZEIOAOTHXH

Metd to mépag g a&oAdYNonS Tov cLvOAoL TV VTOPANOelcOV mpotdcewv, M Emitpomn
A&lohdynong oprotikomotel v teMkn PBabporoyio Kol T0 GUOIKO KOl OTKOVOUIKO OVTIKEILEVO TNG
KkéBe mpoTOoNg €xovtag v €vBivn eAEyyov NG aSoAdynomg Kot Omov KPivel GKOTIUO TNV
avafPadpordynon Kot T SpopoToinsmn Tov PLGIKOD KOl OTKOVOUIKOD OVTIKEWEVOL TNG TPOTAONG
HETA amd tekunplopévn ewonynon. O tpoémog pe tov omoio m Emtponn) A&oldynong otevepyel v
alohdynon, kabog kot to medie to omoio a&toroyel mpooopotdler pe tov TPpwTOPAOULOL
aglohoynt.

H Enutporn A&10AdynonS GuvTacoel TPOKTIKO OV TEPIAAUPAVEL:

I.  ITivako €YKEKPIUEVOV OITNGEDV TPOG EVIOKVON, UE TO GLUVOAKO TPOVTOAOYIGUO KOl TNV
avaroyohoa Onuocta damdvn Yo Kabe eykekpiuévn aitnon,
ii.  Tlivoko eyKekpluévmv oIThoe®V N EVIOXLOUEVOV, AOY®D €EAVTANONG TPODTOAOYIGUOD
TPOGKANGNG,
iii.  Ilivoka amoppipbeiocdv arthioemv Adyw apvntikng a&ordynone. Mo cvykekpuévo, otov
nivaka wepiapBdvovro:
A. ot autoglg mov amoppinTovior Ady®m pn KaAvyng tumikdv mpovmodécemv (Edeyyog
[Minpdrog & Emke&ipomrog),
B. o1 autfoelg mov amoppintovior Ady®m Un CLYKEVIPMOONG TNG EANYIOTNG GUVOAIKNG
otafopévng Babuoroyiog, n onoia opiCeton ion pe 10 Babpove.

Mo xabe évav and tovg avotépw empépovg Ilivakeg o mepthapPavovtor (evoektikd wor Oyt
TEPLOPIOTIKA) TOL aKOAOVOO GTOLYEIN:
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1) H tehikd dapop@ovpevn cuvolikn Badporoyia.

2) Ta Pacwkd otoryeion tov kdbe emevovTiKoD o)ediov (m.y. KmOKOg Emevovtikon oyediov,
emmvopio ewyeipnong, KAT.).

3) O emyopnyoduevog TPoHTOAOYIGUOG.

Advator kotd v kpion tov EOEITAE vo mepiin@bobv otovg ovotépw empépovg Ilivaxeg
npdcebeta oToryEin (.. YPOVOSLAYPALLLO DVAOTOINCNG EXEVOLTIKOD GYEGTIOV, 10100 GUUUETOYN KAT.).

Ot evtdEelg Tov eneVOLTIKOV GYESIMV TOV dKOOUY®V 6T 0pAoT TPoyUoTomolovvTol ue Bdon
oelpd Pobporoyikng kotdtoEne pExpt eEAVIANCE®MS TOV S0OEGIL®V TOP®V (CLUTEPIAAUPBAVOUEVIG
npocavénong katd 1ocootd 50%).

Ye mepintoon 1oofabuiog mpotdoewv mov mepapfdavovtor otov Ilivaka TV eyKEKPUEVOV
aLTNOEMV TPOG eVioyLoN, TPOTEIVETAL Yo EvTOEN 1 TPOTOOT HE TN HEYaAvTePn Pabuoroyio oty 4n
Oudoa Babporoyovpevov Kpunpiov (dsite emdpevo kepdioto). Eqv vrdpyet 1cofabuio kot mg
mpoc T 4n Oudda BabBporoyovpevov Kpumpiov, mpoteiveton yio éviaén n mpodtoon pe
peyorivtepn Paduoroyia oy 2n Babporioyodpevov Opdda Kprmpiov. Edv vrdpyet icopfabpio ot
o¢ mpog T 21 Opdda BabBporoyovueveov Kpumpiov, mpoteivetoar yio évtaén n mpdtaon pe
peyoAvtepn Pabuoroyio omnv 3n Opddo Babuporoyovpeveov Kpumpiov. Téhog, edv ot mpotdoelg
woofaduovv wg mpog Tic Opdoeg Kpunpiov 2,3 ko 4 mpoteiveton yio évta&n 10 GOVOAO TV
TPOTACEWDV TOV EUTIMTEL GTNV TEPITTMOOT AVTY).

To mpoktikd dwPifdleton otov EDEITAE, ®ote va ekdobel andpaon tov [epipepeiapyn Bopeiov
Awyaiov pe to amoteAéopato ™G 0E0AOYNONG Kot TOV KatdAoyo owkowovywv kot o Ilivaxog
Koatdraéng oprotikonoteitar. H andpaon tov Ileprpepeidpyn onpocionoteitor 6ty 16T0GEAMOA NG
EYA EII Ieprpépetag Bopeiov Aryaiov www.pepba.grkot tov EOEITAE: www.efepae.qr.

Kd&Be duvntikdg dtkonodyog evnuepmvetatl nAekTpovikd oArd Kot pécw tov [TEKE 6nov o EOEITAE
Kataywpel To AmoTEAEGLOTA TOV £YKpiONKaY, Yo TO amotéleopa g aloAdynong.

KdéBe vmoynerog mov 1o emevoutikd Tov o010 Kpidnke oG amoppuwtéo 1 EYKEKPUEVO e
TPOTOTOUCEL TOV QPLGIKOV 1)/KOL OIKOVOHIKOD OVTIKEWLEVOD EVNUEPDVETOL NAEKTPOVIKE Yo TO
amotélecpo TG aSloAdynong Kot Tr dvvoTdTTo Kot TOug Opovg AoKNoNG £voTaong VIO
OLYKEKPIUEVNG KATAANKTIKNG NUEPOUNVING.

Eni tov amoterécparog g a&toldynong dvvatal vo vtoAN000V EVOTAGELS atd TOVG GLUUUETEXOVTES
o1 odKacia chpewva pe Ta opiopeva oto Kepdiowo 10.4 «<ATAAIKAXIA ENXTAXEQNY.

10.3 KPITHPIA AZIOAOT'HXHX

H oa&oloynon odevepysitan Pdoet eykekpipévov and v Emitponn IMopakoiovdnong tov EII
Bopeiov Aryaiov 2014-2020 kpumpiov, ce tpio oTddw

XTAAIO A’: EAEI'’XOX [TAHPOTHTAX
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[MinpdTa TG VIOPAAAOUEVIG TPATAONC OC TPOG TNV GLUTANP®CT OA®V TV avoykKoinv Tediov
Kot TV Voo OAwv TV TpoPfrenduevev dikatodoynTikav. EEetdletor €6v yio v vwofoin g
TpoOTOoNG, oKohoLONONKe eumpodBecua 1 TpoPfAemopevn Sadkacio, oV TO TUTOTOMUEVE EVIVTO
etvar copmAnpopéva Kot €dv €xovv emovvagdsl OAo To GLUVOSELTIKA £YYPOPO COUPOVO HE TO
AVOPEPOLEVO OTT) CYETIKN TPOCKANON.

e mepinton JmoTodelc®V EALEIYE®V 6TO PAKELO SIKOOAOYNTIKMV, TOL €Yl NON VITOPANOet, o
E®EITAE e&1domotel Tov duvntikd 01Koovyo vo. Tpockopicel eviog 10 nueporOylOKOV NUEPDVY TO
CUUTANPOUATIKO GTOlKElD OV amonTovVTOL. Q¢ GUUTANPOUOTIKA UTOPOVV VO YIVOUV JEKTA UOVO
JLEVKPVIOTIKA otowyeion mov TuxdV amontnBovv Koatd v a&oAdynon. Ymoypappiletor 011, o€
TEPMTAOCELS EALEIWEWDC SIKOOAOYNTIK®V, TOL 0010 TPOBAETOVTOV MG VIOYPEMTIKA TNV TPOGKANGN
Kot VoBEALOVTOL O CLUTANPOUATIKE 0O TO SLVNTIKO JIKOOVYO0, Vit Vo Yivouv ovtd arnodektd, Ho
mpémel va €yovv nuepounvio ékdoone mpw (M €mg) v nuepounvia vrofoAng g mpdtoons. Xe
mePInTOON UN ovTomdKPIoNG TOV SLVNTIKOD JKOOVYOL TO EMEVOLTIKO GYEOI0 TOPATEUTETAL GTNV

Emtpon] AEoAdynong e 161yNo1 Yo 0mdppuyn] TOL MG U TANPEC.

XTAAIO B': 'EAETXOX EIMNIAEEIMOTHTAY [TPOTAYHY

Ta kprmpla Bacel TV omoiwv a&loAoyobvtal ot TPOTAGES G TPOg TV emAeEIUOTNTA TOVG Elvar To
edne:

E&etaleton n exkminpoon tov kpunpiov tov Xtadiov B’ pe Bdon ta arartovpeva SikaioAoynTikd
tov [lapaptiuatog IX «Awoaoroyntikd Zvppetoyns» g mapovcsag mpdoskinong. Ta kpurmpia
Baoet v omoimv a&lohoyovvTal ol TPOTAGELS MG TPOS TNV EMAESIUOTNTA TOVS fvan T ENG:

1. Awaovyog mov gumintel otnv MPOCKANCN Kor €xel v wwdtTo g Mikpopesaiog
Emyeipnong ovppwva pe tov Opiopd twv MME g ocvotaong te EE 2003/361/EK,
AapBavopévev vdyn Tov Op®v yio TN olatnpnon g wotrog avtig (PA. IAPAPTHMA
IV OPIEMOX MME).

2. H mpdtaon euminter otovg Kwdwkovg ApiBuovc Apactnpiomrag (KAA), 6mmg avaivtikd
napovctalovion oto IMapdpmmuo «llivaxag EmAié&ipuov KAA» g IIpdckinone. Ot
emyepnoelg dtabétovv tov KAA emévdvong kotd v vtofoin g tpdtaong.

3. Ot emyelpnoelg va givorl ykateotnrévee i vo, eykotactadodv oty EAAnvikn enkpdteio yio
TPOTEWVOUEVO EMEVOLTIKO GY€010 oL Ywpobeteitan amokAieiotikd otnyv [eprpépeia Bopeiov
Atyaiov

4. H veiotauevn emyeipnon ypnoplonolel Suwhoypapikod 1 amAoypoplkd A0YloTIKO cOGTNUA
(mpet PPAMa B” 1 T xamnyopiog) ko péxpt tig 31/12/2018 €xer kKAelopéVEG TOVAGIGTOV
TPELG SLOYEPIOTIKEG YPNOELC.

5. H Wtk cuppetoyx g emyeipnong oto emevouTikd oyédto dev vepPaivel avd £10¢ To
50% 1oV péEGOL OPOL TV KUKAWMV €pYacidV TG Yo ta Ttpia (3) Tedevtain €1, OT®G AVTOH
TPOKVTTEL OO TOVG ONUOGLEVIEVOLS IGOAOYIGHOVS TNG 1 IGOOVVALLO. OIKOVOULKE GTOLYELDL.
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6. H emyeipnon Aettovpyel amokAelotikd pe pio amd 11g akdAovbeg popeég emyeipnong
etapwov / eumopikov yopoktpa: AE, EIIE, OE, EE, LK.E, Atopwn Emyeipnon,
Yvvetapiopdc, KOINZEIL Noavtidoxn Etapeio [Thoiov Avayoyng (N.E.ITA.).

7. H emyeipnon &gt v — kot TEPIMTOON — OTOUTOVUEVT] €V oYV GO Agrtovpyiog N TV
voPAnfeica otov apuddlo @opéa aitmomn €kdoong M ovavémong OuTAG Yol TH/1G
dpacTNPLOTNTA/EG GTNV/IG OTOT0/EC OPUCTNPLOTTOLELTAL.

8. H emyeipnon vroPdrrer povo pia mpoétaon oty [pockinon (€va kot povadtkd ETevOLTIKO
oyxéowo avd A.0.M.).

9. To ovyKekpléEVO EMEVIVTIKO GYES0 1 LEPOG OTOV KABMG Kot 01 SUmAVEG TOV TEPIAAUPEVEL
dev &yovv ypnuotodotnOel, evtaybel kot dev Bo voPAnOoVY Tpog Eykpiomn ypNUATOSOTNONG
o€ AAAO TTPOYPOLLLO TTOV YPNUATOSOTEITOL OO €0VIKOVG 1) KOWVOTIKOVS TOPOLG.

10. No pnv exkpepel oe Papoc g emyeipnong avakinon KPoTikng evioyvong Emeito omd
andeaon ¢ Evponaikng Emttponng pe v omola pia evioyvon KnpOoGETOL TAPAVOUT KoL
acvuPifactn pe TV EGOTEPIKT ayopd.

11. H emyeipnon dev Pploketon vtd mTd)EVOT, EKKOOAPIOT 1] AVAYKACTIKT OloXEipLo.

12. H emyeipnon dev eivor mpoPAnpartiky), énwg avtég oto €6doo 18 tov ap. 2 tov Kav. EE
651/2014— (BA. TAPAPTHMA VI OPIEMOX ITPOBAHMATIKQN EITIXEIPHIEQN).

13. Na dwbétovv 1 va deopevtovv pe vrevbovn dMiwon tov Noppov Exntpocomov 6t uéypt
TNV OAOKANP®GN TNG EMEVOVOTG Bol LEPIUVIIGOLV Y10 TIG KATAAANAES VITOSOUEG KOl VIINPESTES
YU 00TV, HE GKOTO TNV EANYIOTOTOINGN TOV EUTOOIMV Kol TN SIELKOAVVGT NG TPOSPaomg
o€ aVTEG, OOV aVTO givol AmAPAiTNTO KoL OVOYKO{0, OTOU®V LE OVOTNPiN, GCOUEMOVO LE TO
npoPAemopeva oto apbpo 7 tov Kavoviopod (EE) apif. 1303/2013 tov Evpomaikon
KowvoBoviiov kot Tov XvpPoviiov, g 17mg Askepuppiov 2013, mepi KabBopiopov yeviKOV
dwraéewv yo o Evpomnaikd Tapeio Teprpeperakng Avantoéng, 1o Evponaikd Kowvwvikod
Tapeio kot to Tapeio Zvvoyng kot v Katdpynon tov Kavoviopov (EK) apf. 1083/2006. Qg
VTOOOUES VOOUVTOL Ol NAEKTPOVIKEG EQUPLOYEG TOV OmEVOBVVOVTOL GTO TEAATEIOKS KOVO (T.Y.
10TOGEAIDEC Ko AOITEG NAEKTPOVIKEG EQPAPUOYEG, OTMC NAEKTPOVIKA onpeia TANPOPOPNoNG
n/xon eumnpétnong K.AT.) cOUPva e TG 001yieg Tov EXApeA.

14. H emyeipnomn dev eviacceToL G 1101 0PYAVOUEVO OUOIOHOPPO dIKTLO OLVOUNG TTPOTOVIMV N
TOPOYNG VLANPECIOV 1 ONOolol EKUETOAAEVETOL KOTOMY OYETIK®OV ovuPdoewv doeleg
EKUETAAAEVONG OKOUMUATOV SOVONTIKNG 110KTNGI0G, 7OV 0QOpPOVYV GUVNHOWMG EUTOPIKE
ONUOTO 1} OLKPLTIKOVS TITAOLG Kol TEYVOYVAOGIO yloL TNV ¥PNom Kot Tr dtovopr| ayafdv 1
vnpeoiov (m.y. franchising, shop in shop, diktvo TpakTOpELONC).

15. H mepiodog vAomoinong tov enevoutikod oyediov etvar evtdg g meptddov emAe&uoTnTOg
¢ [poypappatikng Ieprddov ko g Ipdorkinong.

16. H mpdtaon eivarl evoprOVIGUEVT] KOL DTOKOVEL GTOVG TEPLOPICUOVE GYETIKA LE TN GOPELON
evioyvoemv mov mpofAiémovv ot Kavoviouol mov tv 61émovv. H evioyvon mov yopnyeiton
dvvapel g mapovcog mpockinong pe tov Kav. (E.E.) 1407/2013 wou mAnpol Oheg Tig
npobmobécelg tov Kavoviopnot avtov.
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17. To emevouTiKd 0)£610 (QPVOIKO KOl OIKOVOUIKO OVTIKEIHEVO) Vo unv €xel oAokAnpwbei, Tpv

NV NUEPOUNVIN VITOBOANG TNG TPOTACNG,.
18. Aev ouvipéyouv AOYol omokAelopoOy NG emiyeipnong tov  dpbpov 40 tov N.
4488/2017(A137/13.09.2017), 6nwg oyleL.

O éheyyog TV otadiov A kot B anattel tnv ekmAnpmon 6AwV Tov Kpitnpiov.

2XTAAIOI'”: AEIOAOI'HEH TON ITPOTAYEQN ANA OMAAA KPITHPION

Ta kprripra a&loAdynong tov Xtadiov I arotuvndvovtat avaivtikd o¢ akolovdwg:

1m OMAAA KPITHPIQN — I[Mowdtmrta kot minpdtnto e podtacn (cvuvtereotng otabuong 30%)
1.1 Zagrvela tov TEPEXOUEVOD TNG TPOTOCTC.

1.2 Avaykoaidtra kot TANPOTNTO TOV TOPEUPACEMY GYETIKA LLE TIG AVAYKES TNG EMLYEIpNONC.
1.3’Ekeyyog Tov €0A0YOV TOL KOGTOVS TNG EMEVOLOTNC.

Ewwd oto kpitiplo mov agopd oto €0A0yo tOov KOGTOLG, M Emitponny A&oAdynong dvvartor va
TPOTEIVEL TEKUNPLOUEVES TPOTOTOU|GELS GTOV TPOVTOALOYIGUO TOV £PYOU.

2" OMAAA KPITHPIQN - A&lomiotio vionoinong tov épyov (cuvteleothg 6tdOuiong 40%)
2.1 Kepdogpopia g emyeipnong.

2.2 ApiBpudc Amacyorovpévmy.

2.3 Opyovotikn dtdpBpmaon tov dkatovyov.

3" OMAAA KPITHPIQN -Emntdhoeic g enévdvuonc otnyv enyeipnon (cvvieleothc otdduiong
20%)

3.1 Emuttdoelg g enévouong oty mopoyytkn dtadikacio g emtyeipnong
3.2 Emntdoeig g emévouong oty 01001kacior TOANGEMY Kot OloXEIpIong TV TEAATMV.

4" OMAAA KPITHPIQN-To enevdutikd oyédio eumintel otovg toueic dpactnpiotrag g RIS3
[Teprpépetag Bopeiov Aryaiov(cuvtereotig otdduiong 10%)

4.1 To emevdutikd oyédlo gumintel otovg Topelg dpactnpiotrag g RIS3 Tleprpéperag Bopeiov
Atyaiov

No. emonuovlei ot1 n Tapovoa Tpookinon aroyevel otig enLyelpnocls Tov Ba dpaotnpioroinBodv otovg
otpatnyikois toueic mpoteporotnrag e lepipepeioxns RIS3 (ror Aypodiotpopn kou Tovpiouos —
®oon — [olitioudg).
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H uelétn otparnyikng eetdivevons RIS3 g Iepipépero. Bopeiov Aryoiov eivor diobéaiun otnv
1otooedioo g EYA EIT [IBA (www. pepba.gr).

AVOATIKG To KPITAPLLL Kot 0 TPOTOG VITOAOYIoHOV TG Pabpoloyiag g TpoTacNS avapEPOVTAL GTO
ITAPAPTHMA VII.

H a&lohdynon towv mpotdcewv katd 1o otddo I devepyeitar and ta Opyava allohdynong Ko
yivetal avd opdda kpunpiov pe Pdon ta eml pépovg kprmmplo kéOe opdodag kot pe Pdon ™
Baburoroynon mov opileton o kaOe éva and avtd. H Babuoroyio kdbe opddas kprtnpiov mpokidmtel
amo 1o afpotopa g Pabuoroyiog Tov kprtnpiov g eni Tov cuvieAest otdbons e opadoc. H
ouvolikn Pobporoyio tov €mEVIVTIKOV GYeSIOL TPOKVTTEL amd TO AOPOIGHA TNG CTUOUGUEVNG
Babuporoylag tov opddwv kpitnpiov. Amodekt eivar 1 TPdTAoN TOL €)Xl EAAYIOTN CTOOUGUEV
Babporoyia 10. H Babuoroyio avd opdda kprtnpiowv kot cuvorkd, vwoloyiletotl pe €0¢ 2 dekadtkd
ynota.

104 AIAAIKAZXIA ENXTAXEQN
O E®EITAE avohlopBdvet OAeG TIC 0monTOOEVES EVEPYELEG DTTOGTNPIENS TNG SLOIKAGTNG.

Yvotmvetan Emtpony| Evotdoewv pe andeaon tov Ilepipepeidpyn Bopeiov Aryaiov. H dwadikacio
evotacewv akoAovbei 1o GpBpo 43 mop. 7 ¢ v’ apBu. 137675/EYOY1016/19-12/2018
Ynrovpywng Andépacong (PEK 5968/B/31-12-2018) «Avtikatdotaon e v’ apfu. 110427/EYOY/
1020/20.10.2016 (®EK B’ 3521) vrovpyikng andeaong pe titho «Tpomomoinom kot aviikatdotoon
mg v’ apBu. 81986/EYOY712/31.7.2015 (DEK B’ 1822) vmovpyikng andeacng “Ebvucol kavoveg
eMALEWOTNTOS domavdv Yoo To Tpo ypaupato tov EXTIA 2014 - 2020 - "EAeyyor vopupdtmrog
onpociov cvppdoemv cuyypnuotodotovpevov npdéewv EXITA 2014-2020 and Apyéc Alayeipiong
kot Evéuapecovg @opeic - Atadikacio evotdoemv enl TV 0mOTEAESULATOV aloAdYNoNG TPAEE®mV».

A&oroyntég 1 Méhn e Emrpomnig A&oddynong lpotdcewmv dev duvavtat vo, GOUPETAGYOVY GTNV
Emitpomn Evotdoemv.

H Emtpom Evotdoewv dvvatar va mepthappdvel wg péAn g otedéym g [epipépetag, g EYA
EIT Ieprpéperag Bopeiov Atyaiov, e Kevripung Ymmpeoiog g MOA, €181k00¢ UmEpOyVMOUOVES
n/xon péAn amd oyeTikd Mntpmo.

O evolapepdevog duvatal evtOg amoKAEIOTIKNG Ttpobespiag entd (7) epydoiumv NUEPOV amd TNV
EMOUEVN TNG YVOGTOTOINONG TOV OMOTEAEGULATOV TNG 0E0AOYNONG VA VITOBAAEL SIOIKNTIKY £VOTOON
(evdwopavn mposevyn pe v vvola Tov apbpov N. 25 tov 2690/1999) oyetikd pe v amdppym
™m¢g aitnong, ™ Pabuordynon ¢ kol Tovg Opovg £YKPIONG NG, LRTOYPEMTIKE HEG® TOL
[Mmpogopraxod Xvomuotog Kpatikov Evioybvcewv (IIZKE) kot omootéAloviog To OYeTKA
dwaoroyntikd tekunpimong otov EDEIIAE, evtog g 1010¢ amokAelotikig mpobeouiog,

nmpokelévov va e€etaoctovy amd v Emitponn Evotdoewv.
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H mAektpovikn vrofoAn g évotaong yivetar pécm tov TIZKE, pe ocouminpwon tov oyetikov
nediov tov onueiov «ENZTAZEIZ» Xyetikd DTOCTNPIKTIKA OIKOOAOYNTIKA ETGLVATTOVTOL
NAEKTPOVIKAL.

H e&étaon tov evotdoemv yivetar pécsm tov ITAnpopopilakod Zvomuotog Kpatikdv Evieydoewv.

H Emtponn A&orldynong Evotdoewv cuvidocet mpaktikd mov teptlhopuPavet TNy yvopodotnon g
OVOUPOPIKA LE:

o  AmodekTéC EVOTAGELS (1] €V LEPEL AMOOEKTEC), KOOMG Kot
e Amopprpbeiceg evoTaoELs.

InueidveTon 0t oG Adyog amdppyng £VoTaons duvatal vo omoteAel Kot 1 eEAvTAnomn tng dnuoctag
damavng g TPOGKANGNC.

To Ipaxtikd ¢ Emtpomng A&oddynong Evotdcewv, dwufifaletarl pe oyetikn €i61ynon ond tov
E®EITAE otov Ilepupepetdpyn Bopeiov Aryaiov, o omolog kan ekdider Amdpaom Emkdpwong tov
[Tpaxtcod A&oAdynong Evotdcemv.

H Andépaon eni tov evotdoeswv ekdidetal, coupmva pe to ApBpo 25 tov N.2690/1999 and tov
[Teprpeperdpyn Bopeiov Atyaiov evtdg tpiadv (3) unvav omd v KATOANKTIKY NUepounvia vITtofoAng
TOV EVOTAGEMV, KOl KOWOTOLEITOL GUECH GTOVG EVOLAPEPOUEVOVS, MGTE VO, AdPovv Yvdon ya Ta
aroteAéopata ££€TaoNG NG £voTaons, UE NAEKTPOVIKO Tayvopoueio aArd kot pécw tov ITEKE.
Eniong, o1 amopdoeig ent twv evoTdoE®Y KOVOTOOUVTOL AUEAANTL KOl OVOPTMOVTOL GTO TPOYPOLLLLLOL
«Awdyeloy kot 6Tig 10ToceNdeg Www.pepda.gr, www.efepae.gr, www.elanet.gr kot www.espa.gr.

H exdobeica eni g evotdoemg and@aon kablotd oploTiky TV Kotdtaén TG Tpdéng 6Tovg TiVaKES
OTOTEAECUATOV Y®PIC TNV OLVOTOTNTA £TEPOV GTAGIOV SLOIKNTIKNAG TPOGPLYNG.

Me v ohokApmon G aE10AGYNONG TOV EVETACE®MVY gvepyoToleiTal €K VEOL 1 dtadikacio 'Exdoong
[Tivoxa Amotedeopdromv kot ekdidovior cvpuninpopatikoi Iivakeg Katdroéng and tov EOEITAE
Kol pe oyetikn] €wonynon tovg dwPipaler otov Ileprpeperdpyn, vy v ékdoon AmdPAoNS
Enucopwong tovg.

10.5. EI'KPIXH
10.5.1 AIAAIKAZXZIA EI'KPIXHX

H évtaén tov épymv ot Apdon yivetar pe amdgaon tov [eprpeperapyn Bopeiov Aryaiov petd amd
geionynon tov E®EITAE xotr pe Paon tov Oprotikd Ilivaxe Katdtaéne. H Amdpaon ‘Evtagng
Kowornoteital (evoektikd kot oyt meplopiotikd), otv EYA EIT Ieprpéperag Bopeiov Atryaiov, ot
Awevbvvon Anpociov Emevdvcewv, ommv EOvikn Apyn Zuvvtoviopov, oty Apyn I[lictomoinong,
KAT.. 21NV 1010 amd@aoT ONUOGIEVETOL ETIONG O EYKEKPIUEVOS TPOVTOAOYICUOG KOl 1] OVOAOYOVTO,
ONUOCIOL XpNUaTOodOTNON Yo KAOE emtyopnyoduevn Aitnon Xpnuoatoddtnong.
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Ye mepintoon amodoyng evotdoewv kot €kdoong ocvuminpopatikov Ilivaxke Koatdragng
EVEPYOTOLEITAL EK VEOL M ®OG VO avaPEPOLLEVT dladIkacio Kot EKOIOETOL CLUTANPOUATIKY] ATOPOOT
‘Evtaéng.

Axoro0Bwg, evnuepdvovtarl niektpovikd ond tov EOEITAE 6Aot ot dikaiovyol TV £YKEKPYUEVOV
ALTNOEMV TTPOG EVIGYLON, Y10 TNV £vTaEN TOL EXEVOLTIKOD TOVG GYEDIOL.

H Anoéeaon ‘Eviaéng ocuviotd amodoyn g €yypoens TOUG GTOV KOTAAOYO T®V TPAEEWV TOV
onuooteveTal cOuEmva pe o apbpo 115, mapdypapog 2, Tov Kavoviepov 1303/2013. Xtoyeia tov
EYKEKPIUEVOV  TpoG  ypnuatoddton Emevovtikov Zyediov, Onwg avtd mpoPfAémovion oTO
Mopappua XII tov Kav. 1303/2013kot otv katd mepintwon epoappolopevn vopukn Pdon tov
Avtayoviopov, 0o amoteAEGOVV aVTIKEILEVO dNUOGLOTTOINGTG.

Inueoveton 6tt ¢ nuepopnvia évapéng tTov ypovov viomoinong tng emévovong Aoppdvetor n
nuepounvia mov opiletar yio ka0e emévovon pe v Anoégaocn ‘Evratng g [Ipdéng.

Emonuaiveror 6ti ‘Epya yio to. omoio mpookopiotnKe mG SIKAOAOYNTIKO GLUUETOYNG M oitnom
ékdoong 1M avavémong tng Aadswg Asrtovpyiog avti yioo TNV OmOITOOUEVT] AOEW, EVIAGGOVTAL,
TNPOVUEVAV TOV AOT®V TpoiTobEcemy, otV Tapovca dpdon, pe v enifoin EIAIKOY OPOY yw
TNV TPOCKOUIGT TNG GYETIKNG GOEL0G TPV TNV KOTAPOAT ETLYOPTYNONG.

10.5.2 AHMOXIOTHTA ENTAI'MENQN EPI'QN

O EO®EITAE Oonuooctiomotel TOLAG(IOTOV GTNV 10TOCEAIDO. TOL GLUVORTIKG oTolyeio Yy KkAbe
EYKEKPIUEVO €PY0, OTWG T.Y. TNV ENOVLUIN TOL YPNUATOOOTOVUEVOD, TOV TITAO TOL £pyov, TNV
nuepounvia, 1o HYOS TG YPNUATOOATNONG Kot TO0 T0600TO cvppetoyns g E.E., kAn.. Ta otoyeia
TOV 1N EYKEKPIUEVAOV EPYOV EV dNUOCIOTOIOVVTOL.

11. AIAAIKAZXZIA YAOIIOIHXHYX — TAPAKOAOYOHXHX ITPAZEQN
111 EEO®AHXH AAITANQN YAOIIOIHXHX
11.1.1 TPOIIOX EZEO®PAHXHX ITAPAXTATIKQN

[Ma 116 €£0PANCELS TOV SOTAVAOV TOL TPOYLOTOTOIOVVTAL GTO TANICI0 VOGS ETEVOLTIKOV GyYediov, Ha
Aappavovtar ke @opd VoYM T OPILOUEVA OTIG EKAGTOTE 1GYVOVGES VOUODETIKEG KOl KOVOVIOTIKEG
npdelg mov puOuilovv To TAGIGIO TPAYHATOTOINCNG CLUVOALAY®DV €L POPOAOYNTEDV TPAEemV Kol
Béomiong TuxOV TEPOPIGUAOV GE aVTEG, KOODG emiong Kol Ol EOIKEG OVOPOPEC OTNV TOPOVGA
TPOGKANGN.

Y10 Mopdpmmuo I «IIpovmobécelg emre&pudmTo donavay — ATopaitnTo TOPACTOTIKA Yo TNV
VAOTOINGY] TOL  ELOIKOL KOl OIKOVOUIKOD  OVTIKEILEVOLY»  TapaTifetor  KotdAloyos pe T
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JKOLOAOYNTIKE — TOPOSOTEN OVA KOTNYOPiot dOTOVAOV OV OTOLTOVLVTOL Ylo. TV LAOTOINGCT TOV

épyov.

Emonuaiveron 6t kotd ) @don g mapakorlohinong tng vAomoinong Tov pUoIKoL Kot OIKOVOULKOD
OVTIKEWUEVOL TOL €MeVOLTIKOD oyYediov dvvatar va (nmmbovv mpdcbeta SikororoynTikd yio. Tnv
KaTaBOAN TG €mopNYNoNs, avaAdY®G TOL €100VG TNG SAMAVEG KOl TOV IGYVOVTOG KATA TN (Ao
vAomoinong Becpikol — vopoBetikov TAaiciov.

H e£6¢pAnon kdbe damdvng (TUMUATIK 1] OAIKN), Yo vau givor EMAEEUN, TPETEL VAL Eival COUP®VT e
TIC O1ATAEELS TNG 1oYVOVGOS KAOE POpd PpopoLoyiknG vopuobesiog kot umopel va yivel g akoAovOmg:

Kd&0e €idovg damdvr, mov cuvodevetatl and VOO GOPOLOYIKO GTOLXEIO Kot TOV apopd GE
ayopd ayaBov 1 Aqyn vanpeciov kabapng alag teviakosiov (500) evpd Kot KAt (yopic
®ITA), pmopel va eEopreitor kKot yopic ™ ypnon tpanelikod HEGOL TANPOUNG, dNAON LE
omotovonmote Tpdémo mANpouIs. To mocd avampocappoletor avTOHOTO OTIC E€KAGTOTE
STAEELS, OGS AVTEG TPOKVTTOVY atd HETAPOAEG TG POPOAOYIKNG VopoDeaiag.

KdaBe idovg dambvn, mov cuvodevetatl amd VOO QOPOLOYIKO GTOXEID Kot OV apopd GE
ayopd ayoBmv 1 AMym vanpeciodv kabapns a&iog dve tov meviakosiov (500) evpd (xopig
®ITA), Ba mpémer N TUNEaATIKN 1 0K €E0QANCT TG va yivetar pe tn ypnon tpamnelikov
pécov mAnpounc. To moco avampocappoleTor OVTOUATO OTIG EKACTOTE OOTAEELS, OTMG
OVTEG TPOKVATOVY atd PETAPOAES TNG POPOAOYIKNG VOopoBesiag.

Q¢ tpomelikd HEGO TANPOUNG, YL TV EPAPLOYT TOV AVAOTEP®, VOEITOL:

>

>

H xataBeon/éppoacpa (nAektpovikd 1 un) o€ tpomelikd Aoyoplasprd Tov tpoundevtr), Onwg
TPOPAETETOL OTIG IGYVOVGEG POPOAOYIKES SLUTAEELC.

H ypnon etaipikodv ¥pe@oTIK®OV 1| TIGTOTIKOV KOPTOV TNG EXLXEIPNONG TOV TPOYUATOTOLEL
MV TANPOUN M/kol Omolag GAANG KAPTAG GLVOEETAL HE OVOUOOTIKO TOVTOMOMUEVO
AoyaplocpHd TANPOUOV Tov ANTTn g evioyvong (Awkaiovyov) mov tmpeitor oe Ildpoyo
Ymnpeowov [TAinpopdv tov N. 3862/2010 (rot [Tictwtikd Topvpa, Topvpo HAektpoviko
Xpnuatog 1 Iopvpa [TAnpoudv).

H éxdoon emtayng g emyeipnong M n €ékdoomn tpomelikng emtayng omd vOppo
Aertovpyovoa oty EALGSa Tpdmela.

H ypnomn toyvdpoptkng emrayng — tayvaAnpouns (€o¢ Tov opiov mov emrpénetal omd To
EATA). Emonuoivetor 6t 1 emPdpovon yio v €K300M NG TOXLOPOUIKNG EMTAYNG OEV
amotedel EMALEUN OATTAVY).

H xatafoin ce tovtomompévo Aoyopacud TAnpou®y tov mTpoundevutn, mov tnpeitol o€
[Tapoxo Ymnpeowwv ITinpopdv tov N. 3862/2010 (Mrotr ITiototkd Topvpa, Topvua
[MAnpoudv 1 Tdpopa Hiektpovikod Xpnuatog), ite pe petpnrd, €ite pe peta@opd Heto&y
AOYOPLICUOV TANPOUOV (HeTaPOpE EVTOG TOV 1510V Idpvpatog N éuPacua).

Ye mepintwon mov katafdriovror mpokoTaforés Evavil ¢ atlag tov mpog ayopd ayabfold 1
vanpeciog 1 6TV TPOYUOTOTOIOVVTOL TUNUATIKEG KATOPBOAEG TOV APOPOVV TOPACTATIKO Kabopng
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a&lag avo Tov €500, armatteitor  xpnomn Tporelikod HEGOL TANP®UNG, AveEOPTHTMG TOL TOGOV TNG
KGOe TUNHOTIKNG KatafoAng 1 TpokatafoAng Kat yio Kabe LEPOG aLTNG.

Amodektol Tpdmot eE6@ANoNG / TANpOUNG eivar

"Exdoon emitayng amd tov €T0ipikd AOYOPLOGHO TOV ANTTY TG Evioyvong (S1kalovyov) Tpog
T0V TpounBevtn, n omoia mpémel va Exel TANpwOel amd v Tpanelo o€ ypOVO TPOYEVESTEPO
™G GLUPATIKAG MUEPOUNVING OAOKAP®ONG Tov £pyov. ['a TV meTomoinon g TANPOUNG
amouteitat: (o) To oxeTkd pe MV ekdobeico tpoamelikny emroyn £vivmo Kivnong tov
EMAYYEALATIKOV Tpomellk®V Aoyoploopmy (extrait) g emyyopnyobuevng emyeipnong M
BePaimon g tpamelog 01t £xet €E0eAnBel (apOpdS emTayNG-NUEPOUNVIN-TTOGO ATOEKTNG),
(B) 9wtoavtiypapo tov copatog ¢ emrayng kot (y) kaptéia mpoundevtn (Aoyapraouds
50).

Kotdbeon petpntav and tov Agmen g evioyvong (dikaiovyo) otov tpamelikd Aoyoplocpo
tov TpounBevtn. [ v moTonoinon g TANPOUNG amatteital: (o) To avtiypago Katdheong
T0V TocoV oTovV Tpamelikd Aoyaprocud and tov omoio Ba @aiveror ®g dKooLYOS TOV
Aoyaplocpol o mpounfevtig TV ayadmv 1 Kot LANPECIOV TPOS TOV ANTTIN TNG EVIGYLONG
(0KaovY0), 0 KATABETNG — EMEVOVTNG, KAOMDS KOl TO GTOLXEID TOL TAPAGTATIKOD TOV APOPA 1
mnpop, (B) kaptéia tpoundevt (Aoyaplacudg 50).

Metagopd amd Tov £Tapikd AOYOPLOGHO TOL ANTTN TNG £Vioyvong (S1katovyov) G ETAPIKO
Aoyaplaoud tov Tpoundevtn. o v motonoinon g mAnpoung arouteitat: (o) avtiypogo
ToV €yypdeov TG Tpamelog Yy HETOPOPE YPNUATOV OmOov @oivovial to oToyeio T®mV
Aoyaplacu®v, (B) ta oxetikd Evivma Kivnong tov emoyyEALATIKOV TPOTEIKOY AOYOPLUC UMV
(extrait) tng emyyopnyoveVNS emxeipnong kot (y) Kaptéia mpoundevt (Aoyapracudg 50).
‘Exdoon Tpomelukng Emrtayng amd tov Aqmin g evioyvong (dkoiovyov) mpog Tov
npounBevty, amd vopa Agttovpyovsa otnv EALGda tpdmela, gite pe avtiotoym katdbeon
petpntdv oty tpamnelo ond 1o Owoovyo, €ite HE YPEMON TOL ETOUPIKOL TPOmelikon
Aoyaplacpod Tov dwkatovyov. [a v metomoinon g TAnpoung amotteitat: (o) avtiypapo
TOV COUATOG TNG avTioToyNnS emtayns, (B) oe mepintmon €kdooNG TG EMTAYNG HE XPEDOT
TOV ETAPKOVL TPUTECIKOD AOYOPLAGHOD TOL OKOLOLYOV TNG EVIGYLONG, TO EVTLTO Kivnong
oL Tpomelikol Aoyaplacpov (extrait) Tov AT ™G evioyvong kat () avaAvTIKO KOOOAIKO
(kaptéda) Tpounbevuty| (Aoyaplacuog 50).

Hlektpovikn cuvarlayn (kivnon web-banking 1 xiviomn petapopdc pécm web amd Kot mTpog
TOVTOTOMUEVO AOYaPLocHO TANpop®V ov tpeital og [Tapoyo Ymnpeowov IIinpopdv). I'a
TNV MOTONMOINGN NG TANPOUNG omottodviol: (o) oavtlypoeo Kivnong Tov ETopikon
Aoyaproopo¥ (extrait) mov tpeiton oe Tpdanelo 1 oe [ldpoyxo Ymnpeowwv [MAnpopodv tov
Mmtn g evioyvong (dkalovyov) YPOVIKNG OBPKELNG TOVAGYIOTOV €VOC UNVOG HETO TNV
Tpaypatomroinon g mAnpmuns, (B) avtiypapo tg NAEKTPOVIKNIG cuvaALayNG amd TO omoio
Bo mpokOmTEL 0 ANITING TOL MO0V TANPOUNG, ONAAdN O mpounbevtng TV oyoddV Kot
VANPECIOY KO 0 TANPOTAG/KOTAOETNC, ONAadN 0 d1kaovyog TS evioyvong Kot () avaAvTIKO

KaBoAKO (kaptéda) Tpoundevt (Aoyaplacuds 50).
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= E&O6pAnom pécm KApTOS TANPOUGV (YPEMOTIKNG, TOTMOTIKNG, TPomAnpouévng). [Ipotindbeon
Yol TNV TGTOTOINGN TS TANPOUNG elvar 1 KApTa va £yl €kd00el 6To dGvopa TG dkatovyov
emyelpnong ™G evioyuong, | VO GLVOLETOL OTOPUITHTOG LE AOYOPLUGUO TANPOUDY TOL
mpeitar oe I[adpoxo Yrnnpeoiovv IAnpoudv oto dvopa tng dtkoobyov emyeipnons g
evioyvong, M TOL EmEPNUATIO YL TNV TEPITTOON OTOUIKAOV EMYEPNOEWV. Xe KOOE
TEPIMTOOTN TPEMEL VO VILAPYEL ETAPKNC SLOOPOUN EAEYYOV, ONAOON VO ATOOEIKVVETOL 1] OLyOPdL
TOV OVTIGTOY®V oyolddV/OTNPESIOV KOl 1) ¥PEDCN TNG KAPTOS ToL Akatovyov (avesdptnta
edv M ovvoAloyn avt Tpaypoatomoleitol pe d0celc N pe epdmaé KatoBoAn). o v
ToTOoINoN omottovvToL: (o) avIiypaeo Kivnong Kaptag M AOYOPlOUGHOD TANPOUOV TOV
Mmmn ¢ evioyvong (dtkawovyov) mov tpeitar oe Ildpoxo Ymmpeowov ITAnpopov mwov
OTOTVTTMVEL TIC KIVNOELG TNG KAPTOG KOl 6TO Omoio va epgaivetal pio d6on M M €pama
katafoAnl Yy ™ ovvoddayn kot (B) ovodvTikd KaBoikd (KapTtédha) mpounBevtn
(Aoyapracpdg 50).

= 'Exd00m TOLOPOMIKNG EMTAYNG - TOYLAANPOUNG UE KOTAOEST UETPNTOV TOVL ANTIN NG
evioyvong (Awawotvyov) ota EATA ya e£6pAnon tov mpoundevty, oe ypdvo mpoyevESTEPO
™g Nuepounviag motomoinong g damdvns. o tnv motomoinom ¢ TAnpoUg aratteiton:
(o) amodekTiKd £K000NG Kot €l6TPUENG TNG TOYLOPOIKNG EmTayS, 0oV Ba avaypdeovtal
to otolyeio Tov Awaiovyov kot Tov mpoundevty kot (B) avodlvtikd KaBoAko (Kaptéda)
wpounBevt (Aoyoplacudg 50).

Atevkpwviletor 0Tl 11 LIOYPEMOT TPOCKOUIGNG TOL MG AVE® OTKOLOAOYNTIKOV UE TITAO «OVOALTIKO
KaBolko (koptéra) mpoundevt (Aoyaplracpog S0)» 1oyvel Hdvo Yoo TOVG SKOLOVYOVG TOL TNHPOLV
Aumhoypaeikd Aoylotikd cvotnua (tpdnyv Biiia I katnyopiag).

2T mEPMTMGES OMOV amd To MG Gved TEPLYpaPOUEVE oTolXElol Kol OUKOOAOYNTIKA Yo TIg
eCopAnoelg dev etvan duvaty M €YY ACPOAOVS GUUTEPAGUOTOS MG TPOS TNV THPNON TOV
Kavovev mov opifovtor moapamdve, duvatal vo {nteitanl emmAéov amdoelln elionpatng 1 €yypapo
160d0voung amodektikng a&iog m.y. PePaiwon mpoundevt mepi £6PANONG TS GLVOALAYTC.

Ye mepintowon €EOPANCNG MOPACTATIKOV HEC® HeTpNTOV (kaBoapng aflag émg xor 500€) ta
OTOUTOVUEVO OTOLXELDL KO OTKOMOAOYNTIKA Yo TIG GUVOAAAYEG OVTEC lvan (eKTOC TOL TIHLOAOYIOL
ayopdc ayofdv 1 TapoyNG VANPESIOV): AmOdEEN lompalng Tov TpounBevT N £YYPAPO 1GOSVVAUNG
amodekTikng a&iag m.y. Pefaimon mpounbevtn mepi eE6PANGNC TG GLVOAAAYTG.

To oVvoro T®V ®G Gved CLVOALAYDV TPETEL VAL GLVOOEVETAL OO TIG KOTH TEPIMTMOT| KOl GOUOMVA [E
™V TNPOoLUEVT Katnyopia AoyloTikdv PiMov g emyeipnong (Amloypaeikd 1 AmAoypagikd),
Aoy1oTIKEG Kataympnoelg Bdoet tov EAAnvikdv Aoyotikedv [potdmwv (N. 4308/2014).

Yy mepintoon mpNoNg anAoypoeikdv AoyioTikav PiPAlov (xepdypaen 1 UNXovVOypoelkn
mpNon) TPEMEL VO TPOCKOUIGTOVV  OVTIYpa(o T®V  AOYIOTIKOV  KOTOX®PNOEWV  TOV
TOPOCTOTIKOV/GTOYEI®V TOV EMEVIVTIKOD GYEDI0V (.Y, TILOAOYI®V, TIHOAOYI®V TOPOYNG VNPECLOV,
KAT.) 610 BP0 £000wV-££0d®V TG EMLXEIPNONC.
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2y

TEPIMTOON TNPNONG SIMAOYPAPIKAOV AOYIGTIKOV PIPAM®V TPENEL VO TPOGKOUIGTOOV OVTiypaQa.

TOV AOYIOTIKOV KOTOYM®PNOCEDV TOV TOUPUCTATIKOV TIHOAIYNOoNG Kot eEOPANONG TOV SATOVAV TNG
EMEVOLONG OTO MUEPOAGYLO KOOMG Kot avolvTikd KoBoAkd (kaptéda) mpoundevty) (Aoyaplocpog
50), 6mov Ba gpaviCovtot ot avtioTolyes Kivioels. Emonpaivetat 0t 1o avalutikd Kabolkd apopd,

uévo

ToVg TpounBevtég mov oyetiCovion pe v emévovon & Oa mpémel vo TpookouoTel yloo kébe

nwpoundevty Eeympiotd.

Emonuaiveron otu:

v

v

To ocbvoro tv damavav Ba mpémel va £xel €£0PANOel TANPOS TPV Ad TV OPIGTIKOTOINGT)
™G TEMKNG €kBeomg emaAnBgvong-mioTonoinomng.

O Awoobyog pumopet vo AopPdver kot va ekdidel miektpovikd twoAdylo. HAektpovikd
TIWOAOY10 €ivol OO0ONTTOTE TIHOAGYLO TEPLEYEL TIG TANPOPOPIEG TOV ATALTOVLVTOL OO TO.
EXMnvikd Aoyiotikd TIpétoma (N. 4308/2014) ko 1o omoio €xet exdobel kot Anebel og
niektpovikn pope1. ' Tovg oKomovg moTOTOINoNG TOV SAmAVAV TNG EMEVOLONG, TA
niektpovikd tipoAdyla Ba Tpémel oe KAOe mePInTMON VO EKTVTTOVOVTOL.

O d1KaoHY0G VIOYPEOVTAL TNV TNPNON EEXWPLOTNG AOYIOTIKNG LePIdOS Yo TNV TTPdEn oTNv
omoia Ba kataywpilovror OAEG O GYETIKES OOMAVEG TOV ENEVOVTIKOV GYed10V. Xg TEPINTOON
un tpnong Eexmplotig AoYIoTIKNG Hepidag Ba mpémetl va gival 510kp1td TO GUVOAO TV
JUTAVOV TNG EMLYOPTNYOOUEVNS ETEVOVOTG.

Ot damdveg tov €MeEVOLTIKOL GYediov elval eMAEEYES €POGOV GLUHOPPDOVOVTOL TPOG TIC
OTOLTIOELS TNG EPUPUOCTENS IOYVOVGOG POPOAOYIKNG Kol EPYATIKNG Vopobesiog.

INo va givon emA&Eeg o1 damdaveg g Katnyopiag eE0MAMGHOD Kol amocPécewv Oa mpémet To
emryopnyovpeva maywe (VAIKA kot Gquia) va €xovv kataywpndel oto untpdo mayiov g
emyeipnong oovppwvo pe ta wpoPremopeva ota EAAnvikd Aoyiotwkd IIpotumo kot ot
amooPEcelg va dlevepyovvtot pe Bdom v eBvikn poporoyikn vopobecio (KDE).

Agv glvan emAEELOL O1 YPEDOTIKOL TOKOL, 01 TPOUNOEIES YPNUATOTICTOTIKMOY GUVIALAYDV, TO
€£000 CUVOALGYLLOTOG KO Ol YPEMOTIKES CLUVOALAYHOTIKEG O0POPEC KOOMG Kot To. Aoutd
kaBopd ypnuatoowovopkd €5£0da tov Owoovyov. Emiong, ot domdveg yw mpdotia,
YPNHUATIKEG TOWVEG Kot ££000 YiaL TV EMIALGT O10POPDOV deV elvar emMAEELEC.

Oleg o1 etaupeieg-mpounBevtéc g emyeipnong vy T1g damdveg ¢ opaong Bo mpémel va
mPovV  eTopkd  Tpamelikd Aoyaplacud. Xe mePINT®OON KOTOOECEWV GE TPOCHOTIKO
Aoyaploopo kot Oyt eToupikd (e€apovvtal ot TPoUnBeLTEG TOL €ival ATOMKEG EMLYEPNCELS)
dev Ba moTomotovvtan o1 v Ady® damdvec.

Agv givan emrpent| 1 €£6¢QAnoN Tov TPOUNBELT LEGH AOYAPLOCUDV KOl TAPOUCTATIKMY TMOV
eTaipwV /puetdymv g emyeipnong.

Agv yivetar dekTf €E0QANCT) SATAVAV LE TN (P01 EXTAYDOV TPITOV.

Agv emtpémeton KOTOKEPUOTIOUOS (KOTATUNGM) OamAVNG 7OV 00NYel OE AmMOPLYN TV
VIOYPEDGEDV Y10 TOVS OTOOEKTOVS TPOTOVG EOPANONC (ONANOT OEV EMTPEMETOL TUNLLATIKN
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€kd0o™ TIWOAOYiOV, e OKOMO TNV UETAMTOON o€ [KpITEPT Katnyopia, yio v eE6¢pAnon
TOV JATOVOV OVTOV UE LETPNTA).

v Aev  yivoviow  amodektéc ¢ emhé€ec  Somdveg, maong  @UCE®G  TOPUCTOTIKG
OLTOTIHOAOYNONG O TepImTton ANYNg vanpectdv  (amodeilels Oamiveg, TILOAOYLL
AVTOTOPASOCNG K.0OL.).

v’ Xe neputdoelg tpoun0eidv and to eEmTepikd, yia o TIoAdYL0 oL ivar Eevoydlmooa (ekTog
ayyAMknc) umopet va (ntnBei n petdppacn toug oty EAMVIKN YA®Ooo, amd IGO0 Qopéa,
wote vo katootel dvvorr 1 motomoinon ¢ emAeipuodTTog TG damdvne. Emiong, Ba
mpockopilovtal ylo TV MOTOTOINCT TOV SUTOVAV OVTMY OAN TO. GLVOOEVTIKA EYYPOPO KOl
ot avtiotolyeg Tpamelikég cuVOAAAYEC, MOTE Vo lvat duvatnh 1) Vmapén a&lOmoTnG EAEYKTIKNG
alvcidag Yoo v mpoundela, T Olakiviion TV TPOIOVIOV Kol TNV €E6QANCT TOL
wpoundevt).

v Ta opyova aEloAdynone €xovv 1o SIKOimpo TEPIKOTAC EYKEKPIUEVOV dUmavdV KOTd TNV
TIGTOTOINGY TOVG, OV OVTEG OEV EELMNPETOVY T GKOMUOTNTO TOV EMEVOVTIKOV GYediOL 1)
KptBovV VITEPPOAKES G TPOS TO KOGTOS TOVG.

v’ Xg kdbe nepintwon o EQEITAE éyet to dikoiopo va (NTthoel TV TPOSKOUIGT] 0TO10VONTOTE
CUUTANPOUATIKOD €YYPAPOV 1) AOYIGTIKOD OTOXElOL KPiveEl OKOMUO, TPOKEUEVOL VL
e€OGQAAICEL TN VOLUOTNTO KoL KOVOVIKOTNTO TOV VTOPANOEIcOV damavdv Kot TV Vrapén
EMOPKOVS O10dpOUNG EAEYYOV.

Emiong, ot Aamdveg tov Keparaiov 6.1 «EIITAEEIMEZ AATTIANEXy, efetdlovioan o¢ mpog v
eMAEEINOTNTA TOVC KOl GE GYEGT HE To avagepdpevo oto Hapaptipatoc 1T «[TPOYITOGEZEIX
EIMIAEEIMOTHTAZ AAITANQN — AITAPAITHTA TTAPAXTATIKA T'TA THN YAOIIOIHZH
OYXIKOY KAI OIKONOMIKOY ANTIKEIMENOY ».

O EOEITAE éyet to dwkaiopo mePKonng YKEKPIUEVOV OOTOVAV KOTE TV TGTOTOINGT TOVG, HE
OYETIKN O1TIOAOYNOT, AV aVTEG OgV €ELANPETOVV TN GKOMUOTNTO TOL EMEVOVTIKOD GYedioOV 1| Ogv
Kp1BoHV €DAOYEG G TPOG TO KOGTOG TOLG Kot TV Tipoioyndeica a&ia.

112 TAPAKOAOYOHXH ITPAZEEQN - EITAAHOEYZEIX — IIXTONOIHXEIX
11.2.1 AOT'IZTIKH NAPAKOAOY®HXH

Ov dwkaovyor givor vwevBuvor €€ olhokAfpov amévavtl oTtovg appodovg Popeic Yo TV
vAomoinon, TNV ToPpaKoAoVONoN KOl TN OLHCPAAIGT TS TPOOSOVL TOV £PYOV TOVS, TNV 0pOn
THPIGN TOV YPOVOSLLYPUURATOV KOl TOV AOITAOV 0pOV KOl TEPLOPICHAOV KAODOS ko TNV
OLOKANP®WGT TOV QUOIKOV KOl OIKOVOMIKOV OvTiKElpévoy (POA) pe Baon ta sykekpipuéva
YOPUKTIPLOTIKA TOV £PYOV TOVG,.
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Oocov apopd 1 dwaxeipion Tov £pyov toviletan Wwaitepa 6Tt givon amapaitntn n tpnomn Eexmpioton
Aoyaplocpol oto AoyloTiKG PiAia Yo TIG SATAVES KOl Ol EMLYOPNYNOELS TOV EPYOV GOUG®VA UE TO
ErAZ. Oa mpénel, dnhadn, va tnpovviol yuo. to épyo terevtaiog Pabuidoac Aoyaplacuoi, 6mov Ha
QoivovTol aVOALTIKG Ol dOTAVES KOTA KaTnyopio Kol ot EXYopnYNoElS. AvTO 1GYVEL Yot OAOVS TOVG
JKALOVYOVG. LNV TEPIMT®MON Popémv Tov tpovv B’ katnyopiag Piiia, n emyoprynon (éc0da) kot
ot damdveg Ba Tpémetl va Tapakoiovbovvial o€ 1laitepeg otNAeg ToL PiAiov €660V — ££0d®V Kol
va gpgavifovtor yoplotd amd TV Ao OpacTnpldTNTO OTO GVOAVTIKG OTolXElo ONAMONG
@oporoyiag eloodnuatog. Ot AoyloTikég Kataympnoelg oto PipAia Tov gopémv Ba mapéyovv TANp,
aKp1Pn Kot O1oKpIT EKOVO TV GTOLXEIMY TOV TOPACTATIKDOV, TOV APOPOVV TO £PYO.

Toviletat 6TL ) un pnon EexmpPioTov AOYOPLAGHOV Yo KATOLES (1] OAES TIG) Katnyopies damavav Ha
&xel mg ouvémeLn va KplBovv ot oeTIKES damaveg un emAégipes. Ola To SikaoAoyNTIKA, TPOWTOHTLTTO
TIWOADYI0L K.AT. TOPACTOTIKG GTOLYEID SAmOVAV TOL £PYOV TNPOVVTOL OO TOV OVTIGTOLYO JIKALOVYO
Kot tibevtan, orotednmote avtd {ntndel, cuykevipopéva ot ddbeon tov EDEITAE kot tov Aomdv
OPLOdI®V EAEYKTIKMOV 0pYyavmv, mov mpoPAémoviar amd tnv €Bvikn Kot Kootk vopobfecia.
dotoavtiypago TV TNPOVUEVOV TPOTOTITMOV TOPACTATIKOV B TNPOVVTUL GE 10101TEPOVS PUKEAOVG
oV Aoylotnpiov TOov OKOOVYOL OVl €pYyo, QEPOVTOG €vOelEn Tov euakéAov Omov Ppioketar To
Tp®TOTLTO. T TAPAGTATIKA SATAVOV GLVOOEVOVTAL VITOYPEMTIKA amtd eE0PANUEVA TIOAOYIL 1} Od
AOYIOTIKG £YYPOEA 1GOIVVAUNG OTOIEIKTIKNG 10YVOC GCOUP®VA LE TNV €0vikn vopobeoia.

Olo o SIKOOAOYNTIKA TOL APOPOVY TNV EKTEAECT] TOV £PYOV TPEMEL VAL TNPOVVTAL, TOGO KT TN
SlapKEL TNG TEPLOSOL EKTEAEGNC TOV £PYOL OGO KO HETE o’ AV TY).

Toviletar 6Tt T0 GUVOAO TOV TOPACTATIKAOV damavaV (). TIHoAoyiov) Ba mpénetl va €xel exdo0el
amd v muepounvia €vapéng emAeiudnrog ko pépL TV muepopnvia ANENG Tov €pyov.
[Tpokewévov pia domdvn vo kpBel emAé&yun Ba mpémel 10 avVTiGTOYO TAPACTUTIKO VO EXEL
e€opAnOel petd v nuepounvia évapéng emreSipndmrog domavady Kot TPV amd TNV nuepounvio
vroPoing g TeMkG £kBeong emainBevong amd 1o dpyavo emaAndevong.

H Loyiotikn| mopaxorovdnon tov épymv yivetor and tov EOEITAE.

11.2.2 TAPAKOAOYO®HXH ITPAZEQN ENAAHOEYXEIX — NIXTOINIOIHXZEIX

H napaxorobOnon tov épywv Ba yiveror and tov EO EOEIIAE xaba¢ kot dAla eEovorodotnuéva
opyoavo EAEYYOL TTOL Ol TNPOVV TO dkaimpa vor EAEYYovV, OmoTe KpiveTOl amapaitnto, TNV mopeia
TOV PVGIKOV KOl TOL OIKOVOULIKOU QVTIKELLEVOD TOV £PYOV.

Ot dwaovyotl emevdvtég eivar vevBuvor €€ oAokAnpov amévovit otovg apuddovg dDopeig (ED
E®EITAE /EYAEII Ileprpéperag Bopeiov Aryaiov) yio v vAomoinon, v moapakoilohnon kot
SoPAAON TNG TPOASOL TOV £PYOL TOVG, TNV 0pON THPNOT TV YPOVOILOYPUULATOV KOl TOV AOITOV
Op®V Kol TEPLOPICUDV KAODG KOl TNV OAOKANP®GY] TOU (PLGIKOD KOl OUKOVOUIKOD OVTIKEYULEVOL
(D®OA) pe Baon To eYKEKPUEVO XAPUKTNPIGTIKE TOL £PYOV TOVG.
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H mapokoiovdnomn kot o €leyyoc ¢ LAOTOINGONG TOV £pY®V TPOYUATOTOlEITOL COUPOVO UE TO
TPOPAETOUEVE OO TOVG UNYOVIGLOVG EAEYXOV Kot Ttapakolovnong tov EXITA. O E® EOEITAE, n
EYAEII Tepupépetag Bopeiov Atyaio kabmg kot dAha g&ovsrodotnuéva dpyava g EALGdoC Kot
¢ EE dtatnpodv 1o dikaimpa va eEAEyyovv, dmote Kpivetal amopaitnto, Tnv Topeio. YAOTOINoNS TV
(UVOIKOV KOl OIKOVOLKOD OVTIKEYWEVOD TOV £PYOV HE EMOKEYELS OTO YDPO EKTEAEONG TOV KOl GTNV
£0pa ToL d1koovYoL Ko N pe emaAnBevon TV oToLyEi®V TOL VTOPAAAOVTOL OO TOVE OTKOLOVYOVC.

To obvoro TV evepyslmv emolnfevong miotomoinong (aitnpa emoAnbevong, emaindevon Epyomv,
motonmoinon K.Am.) yiveton péow tov I[TAnpogopilaxod Xvotiuotog Kpatikdv Evieyvoewv (ITEKE).

Kd&Be mapdfaon tov 6pwv g napodcog [Ipdckinong kot g amdacng EVIaEng GUVETAYETAL TN
Mym dopfoTIKOV PETP®VY, To omoia Pmopel vor KMpok®Oouv amd T SoTdTOoT GToV JIKAoVYO
ATAOV CLOTAGE®MV GUUUOPPMONG EVTOG CLYKEKPIUEV®V TPOOESUIDV HEXPL KLl TNV EVEPYOTOINOM
TOV  Ol0KACIOV  avakAnong g omdeaons £vioéng Kot £VIOKNG EMGTPOPNS TNG TLYOV
katafAndeicag dnuocilag ypnuotoddtong kotd tic datdéelg tov Kwdwo Eionpoaéng Anupociov
Ec6dwv (KEAE).

Kotd 10 mpoPrendpevo ypovikd dtdotnio. VAOTOINGNG TOL £pYOV TOL 0 O1KOLOVY0G VITOYXPEOVTOL VL
Kowomotel apeco Kot voypewtikd otov EOEITAE:

e  Omowdnmote TANPOPOPio. KATOCTEL OvayKoio, OYETIKA HE TO £€PY0 TOV, WHE TN HOPON
avaQOPAOV 1) TAPOYNG GVYKEKPLUEVOV GTOLYEIMV.

e  Onowdnmote PETAPOAN TPOKOYEL GTO PLGIKO 1) OIKOVOMIKO OVTIKEILEVO TOL £PYOV TOV TOV
oproBetel avaykn TpoToOTOiINoNG TOL.

o [lBavn advvapio amd TAELPAS TOL VO GLVEXIGEL TNV DAOTOINGT TOL £PYOV TOVL.

e Tnv £€k60oM TOV ATAITOVUEVOV QOEUDV Y10 TNV VAOTOINGT TG EMEVOLONG GTO TPOPAETOUEVO
YPOVIKO SLAGTN LA

Mn avrandkpion oe aitnpo Ayng ototyeiov mov arotovvtal and tov EO EOEITAE, v EYAEIL
[Teprpéperag Bopeiov Atyaiov kot T AOITEG EAEYKTIKES aPYES EVOEYETAL VAL OONYNOEL GTNV AVAKANON
™G amdPaong £vtadng Kol otnv amévtaén Tov dkalovyov amd TN dpdomn HE EVTOKN EMGTPOPT TNG
Nnon katapinbeicag exyopnynong.

A) Atmpo EmaAnBevong - [Tictonoinong

Ta Ammupota  EmaAnfevong - Ihictomoinong vrofdilovtor and 10 S1KooHyo MAEKTPOVIKE GTO
[Minpogoplaxd Xvomuo Kpatikov Evioydoeov, kotoyopodvtag to oyetikd medio tov onueiov
«AITHMA EITAAHOEYZHZX» tov [IEZKE. O dtko100y0g vmoypeovtol vo. VTOPAALEL 6E QULOIKN
HOPOY] TO TO OTOLTOVUEVO OIKOMOAOYNTIKA Kot mapadotén Ommg avtd kabopilovior o710
«ITAPAPTHMA III: TIPOYIIO®EXEIX EINIAEZEIMOTHTAX AAITANQN — AIIAPAITHTA
IMTAPAXTATIKA I'TA THN YAOIIOIHEH ®YZIKOYKAI OIKONOMIKOY ANTIKEIMENOY».
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Ta dSwkooloynTikd kol TopadoTéED GE EVILAY HOPON omouteitol vo, amootolovy evtog 10
NUEPOLOYIOKMV MUEPADV OO TNV NAEKTPOVIKT VITOPBOAN TOLS ATHUATOS. MN TpookdUen Tovug evtdg
™G aveTEP® TPobeopiog dSVvatal vo 00NYHGEL G€ AmOPPLYN TOV OLTHLLOTOC.

Avmpata Evoidpeong EraAn0evong - Ilictonoinong domavav givar duvatdv va vrofAnbodv péypt
pia (1) @opd, petd v ektéleomn tovAdyiotov tov 30% ol éog v ektéleon tov 80% tov
ETMLYOPTYOVUEVOD PLGIKOD KOl OIKOVOLKOV OVTIKEIEVOL (LIToPANDeiceg damdveq).

To Atmpa Tehkng ErainBgvong - [Tictonoinong npénet va vroPfindel oe nhekTpovikn Kol EVILTT
LOPPN GLUVOOELOUEVO OO TO OOLTOVUEVE OTKOOAOYNTIKA Kol mopadotén kaf’ OAn T dSdpkelo
vAOTTOINGNG TOV £PYOV Kat, TO apYdTEPO, VTS e€Nvta (60) NUEPOLOYIOK®Y NUEPDOV HETE TNV TLTIKN
nuepounvia ANENG Tov €pyov.

O dwaovyog £xet dwaimpo vToBoing ATHOTOC TEMKNG eToA0gvoNg - MOTONOINONG TOV £PYOL
TOV Y®PIg TNV VITOPOAN AT HOTOG EVOLAUESTG ETOANOEVON G — TIGTOTOIN oG,

B) EraAnbsvon épymv

H mopaxoroObnon tov épyov tov okaobymv yivetor pEC® OOIKNTIKNG 1)/Kou emTomiog
emaAnBevong Tov Gvokov Kot Owovopikod Avtikeyévov (POA) and opiopévo, pe andeacn tov
apUOOIoL OpYAvVOL Yol TO GKOTO aLTO, Opyavo ehéyyov kotdémyv Avtnuotoc Emainfevong- tov
dkatovyov, cupemva pe to TpoPArenduevo oto Xvotnua Awyeipiong ko EAéyyov (ZAE).

H gmoinBevon apopd oy emPePainon g emAeSitdTNTOC TOV TPAYUATOTOMOEICOV SOTAVAOV Y1d,
TNV LAOTOINGo™ NG EMEVOLONG, GTNV TIGTOTOINGN TOVS KOOMDS KOl 6TO EDAOYO TOL KOGTOLG CLTMV KOl
oTNV KatafoAn TS ovoA0yoVsaG ETLYOPTYNONG.

Kotd v emainBgvon:

» Tivetar €éAeyyog TG VAOTOINGTG TOV EYKEKPLUEVOD PVGIKOD OVTIKEWWEVOL TNG EMEVOVONG, TNG
emAe&loTTOC, TNG 0pHOTNTAC, TG CKOTUOTNTOGC, THG EYKLPOTNTOS KOl TNG VOULLOTNTOS TG
EMEVOLONG KOOMDC KOl TOV CLYKEKPIUEVOV TPOLYUOTOTONOEICOV OATAVOV.

» Awmotdvetor n opdn  kotavoun TV domaveav ot oviiotoyec Kommyopieg kot
Ymoxatnyopieg Aamavmdv Kot avé ToGoTIKO 6Tot e O.

» EmPefordveror 1o e0A0Y0 TOV KOGTOVC.

» Tivetan éleyyoc €K600NG TOV TPOTOTLIIMOV TOPUCTATIKAOV Kol EEOPANGNG TOV JUTAVOV, TOV
TPOTOTLTOV AOAV dkaloAoyNTIK®V. EAEyyovtan emiong Kot avtictolyo tnpodpeva otoygio
oo TIG AOYIOTIKEG EYYPOUPES TOV TPAEEMV AVAAOYQ LLE TNV TNPOVLEVN KATNYOPio AOYIGTIKMV
BPriov yio va emiPePorwbel n opO| eKTELEST TOV OKOVOUIKOL OvVTIKEWEVOL (). PAia
€600MV-££00MV, KAPTELEG TPOUNOEVLTMOV, NUEPOLOYIN K.AT.).

» Tlpénel, oe KGOe TePITTOON VO TEKUNPLOVETOL KOL VO OLTIOAOYEITOL OVOALTIKA 1) OOl

TEPIKOT.
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Ta dtkaoloyntikd yio tn devépyeta g naANBELONG TOL £PYOV (TOV PLGIKOV KO TOV OIKOVOULKOD
ovTIKEWévoL)  ovaeépovior  avalutikd  oto  «(IAPAPTHMA 1II : TIIPOYIIO®EZEIT
EIMIAEEIMOTHTAYX AAITANQN — AITAPAITHTA TTAPAXTATIKA TI'TA THN YAOIIOIHXH
OYXIKOY KAI OIKONOMIKOY ANTIKEIMENOY» ¢ mapodoog TpdokAnong.

Metd 10 TéPAG TOV EAEYYOL KOl KATOTY KAALYNG ATd TO S1KOLOVY0 TOV TLYXOV EKKPEUOTITMV KOl
eMElYE®V TOV EVTOTIGTNKAY, OAOKANPOVETAL 1| ETAANOVON UE TN cLVTOEN TNG OYETIKNG £KBeoNC
enainfevong.

H emaAnBevomn — miotonoinon dtaxpiveTon 6€ S10IKNTIKT KO EXLTOTLAL.

Ot emainOedoelg otg mepurtmoels vmofoing Auvtnudtov Evoidpeong Emoinbevong Oa eivon
JLOIKNTIKEG, eV eKelveg oL Ba TpayloTomoBobv oTig TEPmTMGELS VITOPoANC Artnudteov Telkng
Emain0evong Ba eivon emttomies.

H emtémia emadnbevon mov dievepyeitar pe v oAoKAPp®on Tov £pyov Ba mepthapPdvetl EAeyyo Tov
OLKOVOUIKOD KOl TOV (UGIKOV OVTIKELEVOD TOL £PYOV GTO GLVOAD TOV, KaBMG Kat emilvon Bepdtoy,
TOV TVYOV TTPOEKLY OV GE TPONYNOeica dtotkNTIKN ToAnBgvoT).

O E® EOEITIAE, mpoxewévov m emyeipnorn va givol KOtdAANAO TPOETOLUAGUEV] KOTA TNV
nuepounvia g emroOmog EAANOEVONG, ATOGTEALEL GYETIKO £YYPOPO E100TOIMGONG TPV TV aKPLPT|
nuepounvia g emaAnBevong Ko KOTOMY GUVEVVONGCNG LE TNV Emyeipnon.

H emyeipnon and v mhevpd g Oa mpémel vo SIEVKOAVVEL ToL 6TEAEYT EmOANBgVONG KO VoL TNPEL TIg
oonyieg mov avtd B ™S VITOJEKVHOVY KAOMG KOl TIG NUEPOUNVIEG ATOGTOANG TOV EKKPEUOTNTOV
oL JomGTOOMKAV KATA TNV €nl TOTOL EMaAnBgvoM).

H mapovcio tov YrnevBhvov ‘Epyov ek pépovg tov dkaovyov kad' OAn tn ddpKewn TG EMTOTIOG
emoAnBgvong — motomoinong eivat VToyPe®TIKY Kot amoterel Katd Pdorm mpodmdheot yio TV OpaAn
deEaymyn g emainBevonc.

Yta Opyovo EAEYYOVL TOV EMITOMIOV £MAANBeHGE®V SVVOTAL VO, GUUUETEXOVV Kol GTEAEYN €KTOG
E®EIIEAE, ta omoio d100étovv to avaioyo TPocOVTA KOl VIOXPEOTIKMG OBa AdPovv oyetkn
exmaidgvon ko odnyiec and tov EGEIAE. Enueidverar 0TL 0 GUVTOVIGUOS TOL EKAGTOTE OPYAVOL
eréyyov amotelel appodtotta Tov EOEITIAE kou gépet tnv u0Ov” yia tuxov Tpdéelg N mopareiyelg
AVTOV.

Ymv mepintoon wov dgv voPAndel epumpdecua Aitnuo EmoinBevong, o EOEITAE vmoypeobrtan
o1 dlevEPYELN OTEMGYYEATNG emtoOmiag emainfevong evtoc evevivta (90) nuepdv omd ™ ANEN g
npoBecpiog VTOPOANG TOL GYETIKOD OUTHLATOS, EPOGOV €£xel mponynOel ektapicvon extyopnynone.

Ot éheyyol umopel va TPAyUATOTOo0VTaL, €iTe e EMOKEYELS GTO YDPO EKTEAEGNS TOL £PYOL KOl
oV €6pa Tov Qopéa, gite amd Ta SNA®OEVTA TNG £TNOLEG EKBETELG TPOOOOV, TNV TEMKT £KBeon Kot
TO POTOOVTIYPOPA TOV TAPOCTATIKMOV TV eopémv. ['a ) odviaén g telkng €kBeomng mpoddov,
amopoitnTn elvan n mTOTIA ETICKEYT OO TO APLOSLO OPYOVO EAEYYOV.
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I') Hopaiafn anoteleopdtov enaifeuone — avippnoels SIKaovyov

H ocvvtayBeica and to dpyavo devépyetag e emaindevone ExBeon Erainbevong, vropdiieton yio
gykpion (amodoyn TV ATOTEAECGUAT®V) Omd 1EPOPYIKA OVMTEPO KOl OPOPETIKO Opyovo. Xg
nepintwon dwpwviag pe (M Adbovg og) media g Exbeong EraAnfevong, mapéyetor n duvatdotra
vo ektElecTOUV Ol Omoleg dopbdoelg 6e avt, omd 10 0puddo Opyavo pHe TV avtictoym
Tekunpioon.

Me v opiotikonoinon g £kBeong motonoinong :

v O 3ko100y0¢ EVIUEPDVETAL Y10, TO, GOTEAEGUATO TNG TIOTOTOINONG UE TNV OXOGTOAY TNG
OYETIKNG £KBEONC. NAEKTPOVIKAL.
V' 0 8ikoovyog amoktd dikaimpa Ayng Snuocilog extopiynomng.

Me v K01vomoinsen TV aTOTEAEGULATOV ETOANOEVLONC/MIGTONOINGONG, TAPEXETAL TO JIKAIMLO, GTOVG
Aa100y0vg vo. aoKNoovV avTpproels. O tpomoc kabmg Kot 1 omoKAEIGTIKY Tpobespiion evTOg TG
omoiag pmopel va acknBel to dwkaiopo avtd, o dpyavo eE€taons kabdg Kol 1 ypovikn mpobespio
evtog G omoiog mpémel va ekdideTan OeTikn 1 amoppurtikn omdeacn mpocdtopilovior oty A.IL
126829 / EYOY 1217/21-12-2015 KYA (®EK B 2784) pe 60épo «ZYXTHMA
AHMOZIONOMIKQN AIOPOQXEQN KAI AIAAIKAXIEY ANAKTHXHE AXPEQXTHTQX 'H
[TAPANOMQYX KATABAHOENTON TIIOXQN AIIO TIOPOYX TOY KPATIKOY
[TPOYTIOAOT'IEMOY I'TA THN YAOIIOIHXH [MPOTPAMMATQN
YYTXPHMATOAOTOYMENQN XTO ITIAAIZIO TOY EZIIA 2014-2020, ZYM®ONA ME TO
AP. 22 TOY N. 4314/2014» 6nmwg tpomonoteiton Kot 1oyvEL KAOE popdL.

H doxnon oavippficeov enl 1OV  amoteAeopITOV  €MOANOELONC/TIGTOMOINGNG GULVERAYETOL
AUEIGPNTNOT TOVG Kol 1) KOTOPOAY] OTOOVONTOTE TOGOL ONUOCLHG EMLYOPNYNONG OVOCTEAAETOL
pEXPL TNV €EETAOT KOL TNV ATOPOCT ETL QVTOV.

Metd v ohokAnpwon g dadkasiog vIToBoAng Kot EETOCNC OVTIPPNCE®V, ETIKOIPOTOLEITOL 1)
CLUTANPOVETAL, v amouteitat, n amOPOoN &ykplong TV OTOTEAECUATOV
enaAnfevong/motonoinong. Ta amotedécpata €£€TAONG TOV OVIIPPNCEDV OTOGTEAAOVTOL GTOVG
Awcaiovyovg pe evfovn tov EOEITAE.

To Aimpo EmaAnBevong, n ‘ExBeon Emainbevong, n [Mioctomoinon g kot 6A0 10 VAIKO ng
vroPAnOeicag avtippnong, mpovvratl oto Oakero g [Ipaéng.
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11.3 KATABOAH ENIZXYXHX — AITAITOYMENA AIKAIOAOTHTIKA

H Anpédowa Aamavn (EOvikn emyopniynon) kdbe eykekpyuévov €pyov avépyetal, Katd HEYLOTO, GTO
OGO TO OTOI0 TEPLYPAPETOL GTNV EYKPLTIKN OTOPOCT] TOL EXEVOVTIKOD G0V,

H xatafoin g evioyvong yivetor oe otdola (86c€1g) Katd T dibpkela tov £pyov. Kdabe oo6om
OVTIGTOLYEl OE GLYKEKPIUEVO TOGOGTO TNG GLUVOMKNG eYKEKPUEVNG evioyvons. H tedevtaio d6om
(amomAnpoun) KatafdAietal petd ™ ANEN Kol OPLOTIKY TOPAAAPT TOL £PYOV Kol TO VYOS TG OeV
elvar mpoxabopiopévo, aArd eEoptdtal amd TG GLVOMKEG TICTOTMOIUEVES OOmAVES TOL KAOE
SKAL0VYOL Y10l TO GUVOAO TOL £PYOV.

H xatafoin g xdbe d0ong g evioyvong ond tov EDEITAE yivetor pe v katdbeon tov
AVTIGTOYOV OGOV 6TOV TPATELIKO AOYOPLUGHO, TOV 0 dikoovyog £xel nimoel otov EQEITAE kot
Oo mpoaypatomotleital avdAoyo pe T pon  ypnuotodotnong tov llpoypaupatog Anpociov
Enevovoewv (ITAE).

Ta omapoimra Sikooloyntikd ywoo v KatafoAn KaBe moGoL emyyopnyNone yw OAEG TIg
nePMTOGE  katafoAng, — amotvmavovior  oto  Ilapapmmuae XTI «AITAITOYMENA
AIKAIOAOT'HTIKA TITA THN KATABOAH THX EIIXOPHI'HXHYX», g mopovoag
TPOCGKANGNG.

To ochvoro tv gvepysidv Yo Tig Kotaforég evioyvong (aitnue mpokataoAns, £yKpion yopnynong
TPOKATAPOANG, EVOLAEST] KOTAPOAN, ATOTANPOLUY|, EKTOUEVCELS) dlevepyovvtal pEcw tov TTEKE pe
TNV GUUTANPMOT) TOV OVTIGTOLY®V TEHIWV TOV.

H onuocia ypnuatoddtmon xotofdireton amevbeiog ommv emiyeipnon Kou 0ev EMTPEMETOL M
exympnon g o€ tpitovg. Kat' e€aipeon eivar dvvarn 1 ekyodpnon g ONUOGLaS YpNHatoddTnong
(ext0g ™G mpokataBoing) oe Tpdmela yio TNV wapoy” Ppoyvmrpdbesiov daveiov mov Ba avticToryel
o€ UEPOG 1] GTO GUVOAO TNG dNUOGLOG XPNUATOOOTNONG OV XPNGLOTOLEITAL Y10 TNV VAOTOINOT TNG
EMEVOLONG. X€ OVTEG TIG MEPWMTMOELS N KATAPOAN TG OMUOGIOG ¥PNUToddTNoNG YiveTar amgvbeiog
omv Tpdanelo pe v omoia £xer vmoypapel 1 ovUPACN EKYO®PNONG, YO TO 1GOTOGO TUNUO TOV
extapevfévtog Ppoyvmpdhespov avtov daveiov. XTIC TEPUTTMOCES EKYDOPNONS, O EMEVOLTNG Elvar
VIOYPEOUEVOS VO, Tpockopicel ) ocOupoocn ekyopnons kot PePordoelg extapiedocemv omnd 1o
[Tototikd Tdpupa otov approdio popéa drayeiptong kot TapoakoAovOnong e Apdong.

11.3.1 MPOKATABOAH

Metd v vroypaer| g andeacng évtaéng eival duvaty n yopnynon mpokatafoins péxpt to 40%
™G OMUOCLHG XPNUATOOOTNONG, EPOCOV O JIKALOVYOG TPOCKOUIGEL IGOTOCT] EYYUNTIKY ETIGTOAN
TPOKOTAPOANG OO AVAYVOPIGUEVO TPOS TOVTO MIGTAOTIKO idpvpa, 1 omoio ekdidetor VEEP TOL
E®EITAE pe dudpkeln 1oyvog gite aopiotov ypoévov &gite opiopévov ypdvov pe ANEn pHeTd tnv
KOTOANKTIKY] UEPOUNVIO OAOKANPMONG TNG EMEVOVONG. ZT1| OEVTEPT] TEPIMTOON KOt EPOGOV GLUPEl
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KT TN S1APKELD VAOTOINGNG TG EXEVOVOTG, 1] EYYUNTIKY ETIGTOAT OPIGUEVOL ¥POVOL VO AYEL TPV
TNV OAOKANPMOT] TNG EMEVOLONG, O SIKALOVYOG VITOYPEOVTAL, GUECOH VO TNV OVTIKOTAGTNOEL PUE GAAN
®oTe vo. kavomoleitor €K VEOU M aveoTépw amaitnon. Amotedel guBdvn tov EDEIIAE va
nopakoAovdel kot vo eEac@arilel 4Tt 1 KOTA TO AVOTEP® TPOooKopsheicn amd Skatohyo eyyunTikn
EMGTOAN elvar £yKvpn Kot Tapopével o€ 1oy0 Kab’ OAN TN d1dpKelo LAOTOINGNG TG EMEVOLGNG TOV.

H dvvatomta Aynmc mpokatafoing péxpt tov 40% g OMUoOclag ¥pNUOTOdOTNONG, HE TNV
TPOGKOULOT 16OTOCTG EYYUNTIKNG EMGTOANG, dVVOTOL VO TpayLOTOTOMBEl e GEPLOKE Ot LLoTo T
omoia. de Ba vrepPaivovv to TpoavapepBEV TocooTd Ko 0 Bo vwoPAnBodv petayevéotepa TOL
TPMOTOV CLTNUATOG EMOATOgVOTG.

H mpoxoataforr copyneiletar pe v evoldueon KoTafoAn N HE TNV OTOTANPOUN TOV £PYOV GE
TEPIMTOON TTOV OEV VTLAPYEL EVOLAUEST KATAPOAN.

H gyyomtikn emotoAn mpokataforng dbvotat, EXetta amd aitnio ToV SIKAoVYov, VO, OTOUEIDVETOL
otadokd pe Paon 166mOoGo SLUYNPIOUO NG HE avVOAOYoLGO GE TpaypHotonombeioes Kot
motononeiceg damdveg Tov £pyov dNUOGLO XPNUATOOOTNON Kol ETIGTPEPETAL GTO OUKOLOVYO UETA
TOV TANPN COLUYNPIGUO TNG MG AVAOTEPW.

Ta Awmuato  IpokatafoAng vmoPdiiovtor oamd to Owowovyo mnAiektpovikd oto [IZKE
KOToympovtog to oyetikd medio tov onueiov «AITHMA ITPOKATABOAHZ» tov IIZKE. O
OkalovY0g VTOYPEOVTOL VO LIOPAAAEL GE QUOIKY] HOPPY TO OTOUTOVUEVO OIKOLOAOYNTIKG KO
mopactatikd 0nwg avtd kabopiloviar oto [apdptnua XI «AITAITOYMENA AIKAIOAOTHTIKA
I'TA THN KATABOAH THX EINIXOPHT'HXHX». O 1pomog vwoPoANg TV OIKOOAOYNTIK®V GE
QULOIKN popen eivar 1010¢ pe tov meprypoaeduevo oty evotnro 11.4 «YTIOBOAH OYZIKOY
OAKEAOY AIKAIOAOTHTIKON KAI ZTOIXEIQN» ¢ mapodsac.

H npokatafoln Ba mpénet va koAvmtetal and T1g damdves mov katafdArloviat omd to d1KaoHyo 6To
TAOIC10 TNG VAOTOINGNG TOV £PpYOL KOl VO dKotoAoyouvTal pe eE0QANUEVO TIHOAOYLX 1| AOYIOTIKA
£yypapa 16000VauNG amodEIKTIKNG a&iag evtdg TG TEPLOGOL VAOTOINGONG TV EMEVOVTIKAOV GYedimV
ka1 og ke mepintwon mpv v 311 AskepPpiov 2023.

11.3.2 ENAIAMEXH KATABOAH

Evoidueon katapoin dvvoton va kotafAndel Emerta amd vroPfoin oyxetikod Artnuatoc Emainfevong
— [Twetomoinong amd mAELPES OIKOLOVYOV KO TGTOMOINOCT PUGTKOD KOl OIKOVOUIKOD OVTIKELEVOU,
6mov kot TPocdlopileTar To VYOG TV EMAEEUMV SATAVMOV TOL £PYOL HEYPL TN OTIYUN TNG VITOPOANG
TOV OUTHLLOTOG KOIL 1] 0VOAOYOVsH OMUOGLOL XPIULATOSOTNOT).

H evdidueon katofoin otov ekdotote ducaovyo dev dvvator va vepPel to 80% g eykekpuévng
onpocag ypnuatodotmonc. Katafariietor oand tov EOEITAE 610 dikaodyo g evioyvong, epOcov
petd amd éreyyxo mov devepynoel o EOEITAE, mototomoetl Ty mpaylatonoincn Tov 01koVOHKO
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OVTIKEYUEVOD GE TOGOOTO TOVAGYIGTOV TPLdvTa To1g k0T (30%) el TOL £YKEKPYUEVOV GUVOAIKOD
EMLYOPTNYOVUEVOV TTPODTOAOYIGLOV TG EMEVOLGNG KOl TO OVOAOYO PUGIKO OVTIKEIEVO.

O dwa100Y0g VITOYPEOVTOUL VO VTOPAALEL GE PULGIKN HOPEN TO. OTOLTOVUEVO OUKOLOAOYNTIKG KO
nopacToTikd 6mwg avtd kabopilovral oto [Mapdaptnua XI «<AITAITOYMENA AIKAIOAOTHTIKA
I'TA THN KATABOAH THX EINIXOPHI'HXHZ». O tpomo¢ vmoPoing TV SIKOOAOYNTIKGOV GE
QULOIKN popPN eivar 1010¢ pe Tov meprypapouevo oty evomnrto 11.4 «YIIOBOAH OYZIKOY
OAKEAOY AIKAIOAOTHTIKQN KAI ZTOIXEIQN» tng mapovoag.

11.3.3 AIIONAHPQMH

H anominpoun kotafdiietor petd v emroma emaAnbevuon g OAOKANP®ONG ToL €pyov, TNV
oploTikt| maparafBn) tov kat v BePfaimon OlokAnpwong g [pd&ng.

370 0TGSO OVTO OPLOTIKOTOIEITOL TO TEMKO EMAEEO TPOS ¥PNUATOSOTNON KOGTOG TOV £PYOV,
KaOdC Kot 1 avaAoyoLGa ovToD dNUOGLO XPNUATOSOTNOT GE GLVOLACUO LE TNV IKovoroinon i oyt
TOV OTOLTNGE®V TNG 0TdOPaoNS EVTAENG.

O E®EITIAE dwc@aiilel 6Tt 0 Awonodyog Aappével TANPOS T0 GUVOAKO TOGO TNG OPEMOUEVIG
evioyvong 10 apydTEPO GE EVEVIVTA UEPES LETA TNV MUEPOUNVIA VTTOBOANG TOV ALTNUATOG OO TOV
Awarovyo. Ilpog todto, pmopel va Katapticer evoldueceg evdeiktikés npobecpiec. H mpobeopio
mnpopg tov 90 nuepodv dvvator va dwukomel and tov EDQEITAE cg dedvtg ontiohoynpuévec
TEPUITAOGELS GOLPVA e TO GpBpo 132 map. 2 Tov Kav.1303/2013.

O dkouovyog vroypeovTOL Vo, VTOPAAAEL GE QLGIKT] LOPOYT] TO OTOLTOVUEVO, OUKOLOAOYNTIKA KOl
mopactatikd 0nwg avtd kKabopilovror oto Tapdptmua XI «ATIAITOYMENA AIKAIOAOTHTIKA
I'TA THN KATABOAH THX EINIXOPHT'HXHX». O 1pomog vtoPoANg TV OIKOOAOYNTIK®OV GE
QoK pope1| eival 1010g pe tov meprypaedpevo oty evomta 11.4 «YIIOBOAH OYZIKOY
OAKEAOY AIKAIOAOTHTIKON KAI ZTOIXEIQN» ¢ mapodcac.

Edv «xoatd tv oloxhpwon tov €pyov Owmiotmbel 6Tt M ovvolkn  evioyvon/dnpocia
¥pNHotodoTnon mov £xel NoN kataPAndei and tov EOEITAE / EYAEIT Bopeiov Atyaiov, og kdmoto
dwaovyo elvar peyoAddtepn omd avty mov OKoovTOl PBACEL TOV GLVOMK®V TIGTOTOUMUEVOV
dumavdVv Tov, OTMG ALTEG TPOKVTTOLY Omd TN Jwdkocio emaAndevong, TotEe 0 SKOOVYOC
EMOTPEPEL EVIOKM®G TN O0POPA COUPOVA UE TIG EKACTOTE 1OYVOLGES dluTdEelg mepl avaKTNoNG
aYPE®OTNTOG KotaPANOEVTOV TochV Kol elompaing ONUOGIOV €000®V Yo TNV TEPITTOOT EPY®V
ebvikng ko xowvotikng ypnuoatoddtnong [KYA vr’ apbu. 126829/EYOY 1217/ 21.12.2015 (B
2784)].

Emonuoveon: Ynueuidvetor 611 o mepintwon mov 1 domdvn yio T0 cHVOAO TOL €pyov gival TeEAMKA
pupdtepn g eykpifeicas,  dnuocia xpnuatodotnon Ba vroroyiobel ent Tov TpaypatomomOEvTog
Kot motomomBévtog €pyov Kot Oa mpémel amaportiTOS v glvanl peyoAdtepn tov 1eBéviav
KATOTEPWOV OPimV.
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EmumAéov avtdv, dvvatar va 00000V tepartépm odnyieg and tov EOEITAE kot tv Ewdwkn Yanpeoia
Awyeiprong E.IT. Tlepripéperag Bopeiov Atyaiov, ot omoieg Oa e&etdikevovv Bépata Tov TpoKHTTOLY
K0T TNV DAOTOINGCT TOV EMYEIPNUOTIKOV GYESI®V.

114 YHOBOAH ®YXIKOY ®PAKEAOY AIKAIOAOT'HTIKQN KAI XTOIXEIQN

2T1¢ TEPMTMOELG OV OTOTEITAL VITOPOAY] SIKALOAOYNTIKDOV KOl GTOLXEIMV G€ £vTumn Lopen otov ED
E®EITAE, 0o mpémet va axolovBeitor GLYKEKPIUEVT] O10OIKOGIOL KOL VO TNPOVVIOL Ol GYETIKEG
npobecpies. (mooTOAY NAEKTPOVIKT EQOGOV Eivar duvaTd).

Ye mepinton VTOPOANG TOV PAKEALOVL STKOLOAOYNTIKAOV 1O10YElp®S, avTd Oa TPMTOKOAAOVVTOL KATA
v mopodafn tovg, ¢ soepyoueva Eyypapa oto mpmtokoAlo tov EDEITAE. H nuepounvia
TPOTOKOAANGNG AVTOV OE®PEITOL ATOJEIKTIKO GTOYEI0 EUTPAOETUNG VTTOPBOANG TOV PAKELOL.

Xe mepinTmOON AMOGTOANG, ¢ Nuepounvia vrofoing Bewpeiton N nuepounvia Tov avoypleeToL 6N
o@payida amocstoAng Toyvdpoueiov (EATA — cvotnuévn emoToAn) 1 GTO TOPACTOTIKO OTOGTOANG
g etopeiog TayLUETAPOPAS, 1 onoia B mpémel va givar gudtdkpirn. H amddeiEn amoctoing twv
EATA 1 g etanpeiog toyvpetapopds Bewpeitar anodeiktikd otoryeio epunpdOecung vrofoing.

Ye mepintmon VIoPoAng Kot amocTOAG (TOYLOPOUIKA 1) LE TOXLUETAPOPE) 0 GaKeAoc Ba pépet
e€mtepkd TNV akOAoVON Evoedn:

GAKEAOYX AIKAIOAOTHTIKQN .o (ITPOKATABOAHX 'H
ENAIAMEZHY KATABOAHX 'H AIIOIIAHPQMHX 'H TPOIIOIIOIHZHX ............... KAII)
I'TA TH APAXH

«Evioyvon moAd pikpov, pikpov kot pecaiov Emyeipnoewv g [eppépeiag Bopeiov Atyaiov yuo
TOV EKOLYYPOVIGHO TOovg pécm tng xpnong Teyvoroyiwv ITAnpogopikng kot Emkowvwviag (TIIE),
CLCTNUATOV OVTOMOTICHOD KOOMG KOl EMEVOVGEMV MAEKTPOVIKOL EUTOPIoOv (T}, MAEKTPOVIKO
emyepeiv 1 / kou Digital Marketing)»

Enovopio emuyelpnomg : e

KQAIKOX HAEKTPONIKHX YIIOBOAHX EITENAYTIKOY XXEAIOY : .........
HMEPOMHNIA HAEKTPONIKHX YIIOBOAHXZ : ..................

Ye mepimtwon mov (o aitnon (my. TPOTOTMOINONG) TPEMEL VO, GLVOJEVETOL ONO TO GYETIKA
OKALOAOYNTIKG KOl G€ EVTLTN HOPON Kol €ite dev TpooKoaHohv ta v Adym dtkaloAoyntikd, gite
nmpockoucOovy ekmpdbecpa, Tote avTd dev Ba yivovtal arodektd ond tov EO EOETIAE.
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Ye mepintoorn dSwmotowdéviov ellelyemv 610 @dkelo dwatoroyntik®v o E®EITAE edomoei
NAEKTPOVIKE TOV S1KOL0VY0 VO TPOSKOUIGEL EVTOG 10 NUEPOLOYIOKMY TAL GUUTANPOUOTIKG GTOLXEID
TOV OTOLTOVVTOL.

Kd&Be duvntikdg dikatovyog ivar amokAeiotikd vrehBvvog yro kébe amdxion petald tov otoryeiny
™ aitnong Kot Tov dikatoroyntikadv kot 1 EYAEIT Ieprpépetag Bopeiov Atyaiov kot o EOEITAE
dev EPOLV Kapia evBOVN Yo TVXOV EVEPYELEC 1 OATAVES GTIC 0TToieg £xEl LITOPANOEL.

12. TPOIIOIIOIHXEIX

Ot 6pot viomoinong g mpdéng ommg opiloviar otnv oamdeacn évtang eivol oLGLOOELS Kot
OTOLOONTOTE LOVOUEPNS OAAOYT ATtO TOV SIKOOVYO YWPIG TPONYOVUEVN £YKPIOT OO TNV approOdLo
dwyeprotikn apyn M tov EOEITAE. duvatatl va €xel oG omoTéAesol T S1KOT XPNUATOSOTNONG
™m¢ TpaéNGg. O TANPOUEG TOV TPOYUATOTOIOVVTOL GUVETELD QDTG TNG AAAAYNG, eV glvar emMAEELEG
LEYPL TNV VA yVOPLoT] TOVS amtd TV approdia dtaxelprotikn apyn 1 tov EOEITAE.

Ynotponn Tov dtkatovyov cuvictd Baoiun aitio avakAnong g amd@acng Evtaéng g Tpaéng oto
TPOYPOLLLO. KOL LETOKVANGY] GE OUTOV T®V ONUOCIOVOUIK®OV emmtdcewv (map. 8 Apbpov 2YA
81986/EY®Y712/31.07.2015 - ®EK 1822/24.08.2015).

12.1 ATIAAIKAZXZIA TPOIIONMOIHXHX

Aumuoato Tpomontoinong vrwofaAlovior amd TOvg OKOOVYOVS MAEKTPovVIKA oto TIAnpogopiraxd
Yvomua Kpatwkov Evioyvocewv (IIZKE), katoyopoviag to oyetikd medio TG €PAPUOYNG
«AITHMA TPOIIOIIOIHXHZ» tov [1ZKE.

O dwa1oVy0oc voypeoLTAL VoL LTOPAAEL KOl GE QLGIKY] LOPPT TO OTOLTOVUEVO STKOLOAOYNTIKA Ko
TOPACTOTIKO TPOKEUEVOL VO, TEKUNPLOCEL TO aitnua tov. O 1pdmog LIOPOANG G UVGIKY LOPEN
etvar 1010¢ pe tov meprypapopevo oty evotmnta 11.4 g mapovcog «YIIOBOAH OYEIKOY
OAKEAOY AIKAIOAOTHTIKON KAI ZTOIXEIQN».

AAayn Tov empuépovg ototyeiov g ATOQAoNS ¥PNUATOdOTNONG ival duvaTY], LETA Atd LITOPOAN
TEKUNPIOUEVOD OUTHLLOTOG OtO TOV OIKOLOVYO, EPOGOV OEV OAAOIDVETAL 1] GUOT Kol Ol GTOYOL TOV
EMEVOLTIKOV oYediov Kot £akoAovB0ovV va TnpovvTal o1 Opotl Kot TpodTofEceLg TG TPOoKNPLENG.

To ocrtipato Tpomronoinong, EKTOG aVTOV oL VIToPdAlovTal Yo AOyovs avmtépag Blog, umopodv va
Katatifevtol PHeETd T0 TPdTO €€AUNVo amd TV Muepounvia EvapEng LAOTOINGNG TOV EXEVOLTIKOD
oyediov, (N nuepounvia vrofoing kabopiletar and tov apBpd tpwtokdALov Tov Ba amodobel oto
OXETIKO gloepyoOpevo  €yypapo).Kdbe dSwkatovyoc upmopei va vmofdiier péypt VO outipato
TPOTOTOINOTG OTN JSIAPKELN VAOTOINGNG TOL £PYOV.
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H éykpion g tpomomoinong anotedel AmaITOVUEVO Y10 TV DAOTOINGT] Kol TANPOUN EVEPYEIDV TOL
TPOPAETOVTOL GTO TN TPOTOTOINOTG.

Yg MePIMTOON MOV Ol TPOTEWOUEVEG OAAUYEG TOL EMEVOVTIKOV oyediov emmpedlovv v apyikn
a&lohdynon kot tn fabpordynon tev kpitnpiov enthoyng, o E@EITAE sravagioloyel o emevovtikd
oxé010 ko gonyeiton otov [epipepetdpyn Bopeiov Aryaiov v €kdoom €YKPITIKNG 1] OTOPPUTTIKNG
andPooNG.

e MEPIMTOON OV Ol TPOTEWOUEVES OAAUYEC TOL EMEVOVTIKOD GYediov dev emmpedlovy TV apyIkn
a&oroynon o E@EITAE eéetalet to aitnuo kot stonyeital otov [epipepetapyn Bopeiov Atyaiov v
£KO00T EYKPLTIKNG 1] ATOPPITTIKNG ATOPAOTG.

Oleg ot TPOMOTOMGEIS TOV OTOLEI®V NG €YKPLTIKNG amopaons (e v e€aipeon avt®V Tov
nepapfPdvovtor oty mapdaypapo «12.3  TPOIIOIIOIHXEIX HXXONOX ZHMAZIAXY)
egetdlovtatl and tov EDOEIIAE, péow tov dtudikacidv tov ITIAnpoeopiakod Zvotiuatog Kpotikdv
Evioyocewv (IIZKE). Xmmv moapdypago «12.2. TPOIIOIIOIHXEIX O@YZIKOY KAI
OIKONOMIKOY ANTIKEIMENOY-XTOIXEIQN EI'KPITIKHE ATIO®AXHX» mepiapfavovtot
YOPOKTNPLOTIKES TEPUTTACELS TPOTOTOUGEMY GTOXEI®MV TNG EYKPLTIKNG amdpacns mov e€etdlovron
and tov EOEITIAE.

Tpomonoinon empépovg otoyyeiov g Amdeacng évraing elvar dvvary £pdGov TnpovVTOL
afpotoTtikd ot akdAovOeg TpoiTOBETELS:

®  TOPEYETOL EMOPKNG TEKUNPIOON Yo TNV OVOYKOLOTNTO TOV TPOTEWVOUEVOV UETAPOADY TV
OTOLEI®V TOV €PYOVL MG TPOG TNV OUAAT VAOTOINGT TOV PLGIKOV AVTIKELLEVOD TOV £PYOV KO
NV ENTEVEN TOV GTOY®V TOV,

e dgv AAOUDVOVTOL 1] VO] KOl Ol GTOYOL TOV £PYOU,

e dgv petafdairovrol otoryeio pe TpOTO OV VAL KLPAOVOVTOL N EMAEEILOTTA 1)/ Ko 1) BeTiKn
aflohdynon g Aimong Xpnuotodotnong, Pdacer tov  kpumpiov g TOpoLGOS
Hpoorkinong,

e dgv aw&AveTal T0 TOCH TNG EYKEKPIUEVIC ONUOCLAG XPNUATOIOTNONG TOL £PYOU.

INPOXOXH: YXg ka0g mepintT®OOoNn KO TPOKEWEVOD Y0 OTOLUONTOTE TPOTOTOINGON TNE TPIENS
TPETEL VA TANPOVVTOL 0L 0pol Kol oL Tpovmo0fssic mov dwac@arilovy tTnv cmigiunoTnTe Kol
Ostikn aroroynon e, Bacsr Tov kprtnpiov e nopoveac [pockinonc/ Ipoxknpvénc.

Xe MePITTOOT TPOTONMOMGEMV NOCOVOG onuaciag, Ommg avtég opilovior otnv mopdypoapo «12.3
TPOIIOIIOIHZEIZ HEXONOX XHMAZXIAZ» o0 odwowovyog dvvatal vo pnv vroPdiet aitnuo
tpomonoinomng. H emyeipnon dvvatarl vo mpaypotonolel tig mpoovapepbeices adhayés oe OAN v
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dupkela Tov €pyov puéxpt v ANEn awtov pe evnuépwon tov EOEITAE kot pe v emeoiagn g
emoAn0gvong Tovg.

12.2 TPOIIOIIOIHXEIX ®YXIKOY KAI OIKONOMIKOY ANTIKEIMENOY-
XTOIXEIQN EI'KPITIKHX ATIO®PAXHX

Kotd t didprela vAomoinong tov enevouTikod oyediov, EMTPENOVTAL TPOTOTOMGEIS TOV PUGIKOV
Kot OtKoVOpkoy avtikelévov (POA) tov emevovtikov oyediov. Eivar dvvor éog pia (1)
TPOTOTOINGT TOV OIKOVOLIKOD KOl PUGIKOD OVTIKEYEVOD TOV EMEVOLTIKOV oyediov(e&apovvtal amd
TOV TOGCOTIKO TEPLOPIGUO TPOTOMOUCEL, NOOCOVOS omnpaciog Omwg opiloviol TopaKdT® GTNnV
napdypoaeo 12.3) Kot OGOV pE TNV UTOVUEVT] TPOTOTOINGCT 0V OAAOIDOVOVTOL Ol TPOUTOOEGELS
évtagng tov épyov oto [lpoypappa.

Q¢ TpomOTOMCELS GTOYElV TNG EYKPLTIKNG amogoong, mov efgtalovion amd tov EDEITAE
BempovvTor— eVOEIKTIKA Kol Oyl EEOVTANTIKA - O TOPOKATO:

e Tpomomoinon oTolYEIMV TOV JATOVOV KOl TOV TAPUSOTEMV, TOV OV EXNPedlovy T OO Kot
TOVG GTOYOVS TOV EXEVOLTIKOV TXed10V KOl TOLG OPOVG Kt TPoHTOOESELS TG TPOKNPLENG,

e Tpomomoinon mpovmoroyiopod pe avéopeioon avd koatnyopio domdvng g 30% tov
GLUVOAIKOV TPOUTOAOYICHOD,

o IlpocOnim véag katnyopiag damavav, un tpoPAenduevn kotd v vwoPoAr g mpdtaonc,
péxpt 5% 1OV GLVOMKOV TPOVTOAOYIGHOV TOV ETEVIVTIKOD GYEdiOL,

e [lopdrtaom oAoKAP®ONG TOL EMEVIVLTIKOV GYedioL,

o  MetafoAr eTapKNG / LETOYIKNG GVVOEST|G 6 TOGOGTO >25%.

Emonuaivovrot ta axoilovba:

% Z10 vroPAn0év aitnpo tpomomoinong amd tov dikoovyo otov EDEIIAE, mpémer va
OIKOLOAOYELTOL EWOIKAMG KOl ETOPKMG 1) OVOYKOLOTNTO TNG TPOTOTOINGCNG, VO TEKUNPUDVETOL 1)
un oAloiwon TV otdywv mov €yovv Tebel Ko eykpdel, vo unv petofdAieTor m
EMAEEIUOTNTA KOl VAL L1V OALOIMVETOL TO ATOTEAECHLO TS OELOAGYNONG TOL GYEdIOL.

¢ Agv yivetoaw OeKTO OUTNUO TPOTOMOINGONG HE CULVEMEW TNV 0VENGN TOL EYKEKPLUEVOL
EMLYOPTYOVUEVOD TPOVTOAOYIGHOV, KOODG emiong Kot T HEI®O™N TOL KOTOTATOL 0piov TV
10.000 €.

% ZT0V TPOTOTONUEVO ETMLYOPTYOVUEVO TPOVTOAOYIGUO Oo TPEMEL VoL TNPOVVTAL T HEYIOTA
TOGOOTA KOl TOGHE TMOV KATNYOPLOV damavedv Tov opilovtol oty mapodoo oVOAVTIKY
TPOCKANOT).

% Av xotd Vv tehMkn enoinBevon/miotonoinon, dumotwel damdvn/eg eyKeKpéEV/EG GE
AGBog katnyopia, dev amatteiton VTOPOAN GYETIKOD OUTHUOTOC TPOTOTOINGTG Y10l AAAOYT| TNG
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katnyopiag, e€getdletar ommv TeMkn emoAnfevon Kol TOTOTMOlEITAL 1) dAmAv), £POGOV
dwmotwbel 6T TMPOVvVTOL TA PEYIGTO, TOGOGTH KOl TOGH TOV KOTNYOPLUDY JOTOVMV TOV
opifovtar onv Avaivtikn [Ipoéckinon g Apdong. Xe mepintmon vagpPaocng TV HEYITTMOV
TOGOCTMV KOl TOCAV TNG Kotnyopiog, otnv omoia Enpene vo £yl eykpiBel n damdvr, TOTE
TPOYLOTOTOLOVVTOL Ol OVOYKOLEG TEPTKOTEG.

12.3 TPOIIOIIOIHXEIX HXXONOX XHMAXIAX

Kotd ™ didpkela vAomoinomng Tov enevoutikol oyediov, EMTPEMOVTOL TPOTOTOGELS IOCOVOS OTLLAGIOG MG
axolovOmg:

Aoy vevBovov Epyov.

AlAayr| VOPLOV EKTPOGHOTOV.

Metafoin emovouiog /Kot VOUIKNG LOPONG TG EMLXEipNONG.
Metafoln etaptkng / petoyikng cvvheong e 10600t £m¢ 25%.

N aAloyn KAA enévdvong (mpocsbnikn/apaipecn) epoOcov dev dALOIDVEL TOV YUPOKTHPO TOV EXEVOVTIKOD
oyediov, 0mmg awtd a&loroyndnke kot eykpibnke kot epdsov o/ot véor KAA enévdvong eivor cuppatog/oi
LLE T1G EYKEKPLUEVES dOTAVEC.

AMoyf ¥pNUATOS0TIKOD GYNUOTOS HOVO o€ Tepimtoon eveoudtoong tparnelikov davelspold (o€
nepintmon katdpynong Tpanellkod SaVEIGHOD dEV AmaLTEITOL TPOTOTOIN o).

Alhayn| €0pag emyeipnong 1/kal tOmov gykatdotaons, Uovo av dev emmpedlel v emAe&iudTnTa TOL
Xyediov kot Tig TpovToBEcEIS TV EMAEEIU®OV dATAVAV.

Merteykatdotoomn g evioyvbeicog dpactnploTnToc EPOGOV YiveTal EvTOg TG 1d10G TEPLPEPELNG.
Aoy TpounOevty.

Aloyn domdvng/damavdyv Tov ENEVOVTIKOD GYedion, pe VEN/VEEG damiveg evtog TG 1d1G Katnyopiog
SOTOVMV Y10l TIC OTT01EG VEEG OUMAVEG TEKUTPLDVETOL COPEVTIKA OTL:

—  VTOKOVOLV GTOVG KOVOVEG EMAEEUOTNTOG dATOVAV TNG KATYOPLlog
—  €&umnpetoly KOADTEPQ TIG OVAYKEG TNG ETEVOLONG

—  dgv emnpedlovv ™ Pabuporoyikn katdTaén Tov enevovTIKoD GYediov.

Atevkpviletan 0Tt TETOEG AAAAYES SUTAVAOY LITOPOVY VO EVOOUOTMOVOVTOL GTO oitnue. emaAnfevong /
motonoinong kot va eetalovion angvbeiog pe ovtd ywpig va amatteitan 1 VIOPOAN GYETIKOD OITHUOTOG
TPOTOTOiNomMC.

2 Khe mepimTmon o1 S1Ka10Vy0L TV EVIGYVGEMV QEPOVV TNV £VOHVN 01 ¢ Gv® TPOTOTOTELS NOTCOVOC
ONUOGIOC VO UNV 001y00V 6€ amdKAo™ amd Touc OPOVE KO TO KPLTAPLO TS TOPOVGOC TPOGKANGNC KO TNE

omOQAoN S ¥ PNULATOIOTNONC TNE EMEVOVTIKNC TPOTACTC.
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12.4 TIEPIOPIXMOI TPOIIOIIOIHXEQN

Agv eMTPETOVTAL O1 TOPOUKAT®O TPOTOTOL|CELG:

12,5

Tpomomoinon ¢ nuepounviag €vopéng tov €pyov Kot NG MUEPOUNVIOS ETAEELOTNTOGC
damavav

AvEnon g evioyvong (dnuoctag damiving)

Tpomomoinon otoyei®v TOL EVOIKOL OVTIKEWEVOD TOL EMEVOVTIKOV o)ediov, M omoia
emnpedlel T @QVUOM Kol TOVG GTOYOVS TOL EMEVOLTIKOD GOTOLYEIOL Kol TOVG OPOLS Kot
npobmoEGELS TNG TPOKTPLENG.

Tpomomoinon otoyeiov T0L TPobmoAoylGHoD, Otav meptloufdavel avéopeimon avd
Katnyopia damdvng peyarvtepr tov 30% tov cuvolkol enyopnyolpevov TPOHTOAOYIGLOD.
[Ipocbnkn véag katnyopiog damavav, un mpoPrendpevng KoTd v VtoPoAn g TpdTAoTG,
peyoAvtepn TOL 5% TOL GULVOAKOVL emXOPNYOUHEVOU TPODTOAOYIGLOD TOL EMEVOLTIKOV
oyediov.

EEETAXH - ETKPIXH TPOIIOIIOIHXEQN

Tpomonomoelg o¢ avotépom eEetdlovtar Kot eykpivovtar 1§ amoppintovron amd tov EOEITAE.

EEapobvtar ot Tpomomomcelg mov O10.pOopPOTOIOVY OVCIMOMG TO KPLTPO EMAEEUOTNTOS KOl
dvvavtonr vo €Youv ¢ omotélecpo TN Un EmMAEEIUOTNTO TOL EMEVOLTIKOV G)EOiOV, Ol OTOIES
e€etalovtar amd v Emupomn [MapakoAiovbnong tov mpoypappotos. o avtég, o EOEITAE
mpookouilel GUECH KOl HE OYETIKN €l0NyNon TNV ortovuevn tpomonoinon otnv Emttponn
[MaparxorovOnong, n omoio. yYVOUOJOTEL Yo TNV TEMKN omOPPIYN N UN TS TPOTONOINGNG Kot TNV
£KO00T GYETIKNG OMOPACNC.

Emonuaivovrot ta €€ng :

To aimuo tpomomoinong ovumAnpovetor mMAektpovikd oto [IAnpopoplaxd Zvotnuo
Kpatikdv Evioyboewv (ITZKE), ektommvetat, vroypdeetal Kot vrofdAietor evidnwg oTov
E®EITAE cvvodevdpevo and OAa o KOTA TEPIMTOOT amapaitnTe SIKOOAOYNTIKA, TPV THV
nuepounvia. Aéng tov €pyov, Omwg avut mpokvmtel Pdoer g Amopaong Evtagng,
ocvumepthapufovouévev Tov TuYoV Tapatdoewv mov Exovv  eykplBel. Tng moapovoog
npobeopiog — emonuoavong €€opovviol OLTUATO TOV OLOMIGTOVETOL KOTE TNV TEAKN
ermaAnfevon 0Tl mpémel va vtoPAnBovv AOy® avoyKdv Toktomoinong g vAomombBeicog
eMEVOLONG,.

Aumuoto tpomomoinong ®OA oto omoio meprhapfdvetor 1 peimon/un viomoinon tov
(QUOIKOV OVTIKEWEVOL GE GLVOLOCUO LE TO OIKOVOMIKO OVTIKEILEVO GLTOV, GE TOCOGTO
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pkpotepo tov 20% tov apyikd eykekpiuévov emyopnyovuevovu IT/Y évraéng eEetdlovton kot
gykpivovion 1 amoppintovron omd tov EOEITAE.

*  Aumquota tpomomoinong ®OA oto omoio mepthapfdveror  peimon/un viomoinon tov
(QUOIKOV OVTIKEWLEVOL GE GLVOLOCUO LE TO OIKOVOUIKO OVTIKEILEVO OVTOV, GE TOCOGTO
peyoAvtepo tov 50% tov opywd eykekpuyuévov emyoprnyovpevov IIY éviaéng odev
eEetalovral ko amoppintovion omd tov EOEITIAE.

=  Awmquota tpomomoinong ®OA ota omoion meptlaupdveton N peiwon/un viAomoinon Tov
QUOIKOD OVTIKEWWEVOD GE GUVOVACUO HE TO OLKOVOUIKO OVTIKEIEVO OLTOV GE TOGOGTO
peyoAvtepo 1 ico tov 20% wor pkpotepo 1 ico tov 50% TOL APYIKA EYKEKPLUEVOL
emryopnyovuevov I/Y évragng e&etalovtal, eykpivoviar 1| amoppintovion amd v Emtponn
[MopakorovOnong Katdémy oyxetikng elonynong tov EGEITAE.

= KdBe dAro B¢pa 1 Tpomomoinon mov dev duvatal vo TEPIANEOEL OTA VOPEPOLEVO OVOTEP®,
e&etdleton amo v Emrpomn [apakorovdnong, katomy gilonynong tov EOEITAE.

13. OAOKAHPQXH ®YXIKOY & OIKONOMIKOY ANTIKEIMENOY KAI ITAPAAABH
EPI'QN

H oloxAnpwon kot maporapn €pyov yio to omoio &xel emainfevdel kol motomomnBel puokd kot
OUKOVOULKO OVTIKEILEVO, TNPOVUEVAOV TOV Op®V TOL Tapdvtog Odnyov, yivetar and tov EGEITAE.

Amapaitnteg mpoimobEcelg Yoo TV 0AOKANpwoN Kot Topaiapn eivar:

V' To €pyo vo kp1Bel ohoKANPOUEVO Kol AEITOVPYIKO.

V' To gldyoto katdTato plo tng vAorombeicag enévdvong givor to mocd tov 10.000€.

v H &foocpdlion ¢ mpocPociuotnIog Tov otopmv pe avamnpio () SLUUOPPOON TMV
OLOIKTLOKMV £QOPUOYOV Kot vampectov pe 1ig Odnyleg vy v IpocsPacipdtmra tov
[Tepeyopévov tov Iotov, £kdoon 2.0 (Web Content Accessibility Guidelines 2.0) tov d1e0vn
opyavicpov World Wide Web Consortium (W3C), xat’ eAdyoto oto pecoaio eminedo
npocPacipotnrag “AA”).

Emonpaivovron ta e€ng:

1. O E®EITAE vmoyxpeovton omnv  mopokoAovOnon ot €Aeyy0  TOKTOTOINONG TLYOV
EKKPELOTNTOV GYETIKA LE TIG TAPATAVE® TPODTOOECES OAOKANPp®OONG Kol Tapodafng Epywv
TOV OKOOVY®V €VIOC TOV KOUOOPIGUEVOV YPOVIKOV SOCTNUATOV. XTI TEPUTMOGELS TOV
dwmotwdel un mmpnon kdmowog 1 kdmowwv ek TV dveo mpovmobicewv, o EDEIIAE
TPOYWPEL GTN AYN TOV ATAUTOVUEVOV COLPOVO, LLE TO 1oYVoV Becpkd TAaiclo HETpmy.

2. X mepintwon mov pio emALEUN  doamdvn  amoppipbel AdY® avVTIKOVOVIKOD TPOTOL
e€0pAnoNg, e£akorlovbel vor cuVVTOAOYILETOL GTO PUVGIKO AVTIKEILEVO TOV £PYOU.
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3. Q¢ nuepounvio. OAOKANP®ONG TOV PLGIKOD KOl OIKOVOIKOD OVTIKEWEVOL Tov €pyov Oa
Aoppdvetal n nuepounvia otV omoio TPAYHOTOTOMONKE N TEAKN KataoAn Tng oNUOGLOg
YPNLOTOSOTNONC.

Metd v obvtaén g Tehkng ExBeong Enainfevong — IMiotonoinong g [pdéng kon pe faon ta
ATOTEAEGUATA TNG, TNV TPOCKOUIGT] TOV SIKOIOAOYNTIKMY VOULUNG AELTOVPYIOG, TV OTOTANPOMUT Kot
v optotikn moporafn, o EOEITAE nmpofaivel otn cvviaén g BePaimong Ohokinpwong Ipdéng,
péom tov [IXKE, v omoia Kowomotlel 6to Atkatovyo.

Me ™ BeBaioon avtn:

¢ BePawdverar 1 oAokAp®on TG VAOTOINGNG TOV PLGIKOD Kol OIKOVOUKOD OVTIKELLEVOD TG
Hpadne.

BePardveron 1 emitevén g TG 6TOXOL TOV SEIKTOV Kot TV otoywv e [Ipdéng.
ATOTUTAOVETOL TO GLVOAKO KOTAPANOEY TOGH TG dNUOGLOG GLVEIGPOPAS Kot kabopiletar To
TEMKO YPNUaTod0TIKO oynua ¢ [Tpdéng.

Befardvetor n thpnon TV vaoxpedoemv Tov AKOoOYOL 7OV TEOMKAV GTNV AmOPOoT)
‘Evtaénc.

Befardveror 1 coppdpewon tov  AKoobyov HE TLUYOV GUOTAGEL TPOYEVECTEPMV
emoAnOevcemv/ embewpnoewv/eAéyywv mov &xovv devepynBel oty mpdén (omd AA/ED,
Apyn Tetonoinong, Apyn EAEyyxov, Aowd eheyktikd opyava Bvikd 1 g E.E.).
 Opileton m axpifrig muepounvia avéinyne tov Moakpoypoviov YTOYpeDGE®Y TOV
Awcaotvyov.

D)

X/
X4

L)

X/
°

X/
°

R/
X4

D)

Olha ta oyetikd £yypaga kot ototyeia tekunpimong apyctobetovvian otov @dxkero [paénc.

14. YHOXPEQXEIX AIKAIOYXQN

Kotd 10 didompo vAomoinong tov épyov tovg Kot yia tpia (3) €t petd v teMkn katafoArn g
onuoclag  ypnuatoddtnong, ot Atkowodyot eivor  LTOYPEOUEVOL VO TOPEYOLV  OTOLNLONTOTE
mAnpogopia kataotel avaykoio oyxetikd pe v mpaén mpog v EYAEII Ileprpépetag Bopeiov
Avyaiov kot tov EOEITAE pe ) popen avaeopadv 1 Tapoyng CVYKEKPIUEVOV GTOLYEI®V.

[Tépav tv avotépom koatd v 10 ypoviky mepiodo, ot Atkaiovyot oQeiAovv va TNPOLV TIC
OTOUTNOELS OMpocloTnToS, Omwg avtég opilovian ota dpbpa 115-117 tov EE1303/2014 ot to
Kepdiaro 11 tov EE 821/2014, kabng ko otov Emuoveviaké Odnyo yio to EXITA 2014 -2020.

Yuykekpéva, Katd v viomoinon g [pdéng, o Atkoobyog evUEPDVEL VTOYPEMTIKE TO KOO
OYXETIKA pE TN oTtNPEN oL €xel AdPet and ta Tapeio:
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a) TomoBetmvtag, TovAdyiotov pia apica (eAdyiotov peyébovg A3) pe TANPoPopies OYETIKES e TO
£pyo, coumepAapUPavoprEVNG TG XPNUOTOOOTIKNG cLVOpouns g Evmong, oe onueio ebkoAia opatd
a6 To Koo, 6mwe N €lcodoc.

ENUEIOVETOL OTL LETA TNV OAOKANp®OT NG TPAENGS, 0 Awkaovyog g [Ipdéng opeilel va dratnpnoet
™V 0eico g €VOLAKPITO GNUEID GTO YMPO TOV, Yo OGO YPOVIKO OLAGTNHA IGYVEL | KOVOVIGTIKY|
VROYPEMGCT SLUTHPNONG TNS EMEVOVOTG (LAKPOYPOVIEC VTTOYPEDGELS).

B) TonoBetwvtoc 6To dradikTLaKO TOL TOMO (£dv dlabéter), o€ BEom Tov elvartl opath| KoTd TV €10000
o€ aVTOV, KOOMC Kol HESH 0TO MAMIco NG 006vNg oG YnoeloKkng CLGKELNG, TO EUPANUA NG
Evponaikng ‘Evoong pe ™ oyetikn avagopd oty Evoon kat 1o AwpBpotikd Tapeio, to Aoydtumo
tov EXIIA wor to Emyepnowkd Ilpdypappo Avtayovietikémto, Emyeipnuotwommrtoa &
Kowotopia, xopig va amatteitol o ypotng va KUANGEL TN GEAISN TPOG TO KATW®.

Inuetoveton Ot Ba wpémel kat’ eAdyiotov va vmapyel to EuPanua g E.E. pe v avtictoyn
avaeopd oto Evpomraikd Tapeio [eprpepetaxng AvamToéng.

v) Hopéyovtag otov dodKTLAKO TOTO TOV, EAV VIAPYEL, COVIOUN TEPLYPOON TNG TPAENGS, ovaAloyn
TPOG 1O eMimedo NG oTNPENG, mov TEPLAUPAVEL TOVG GTOYOVS KOl TO OMOTEAEGLOTO TNG KoL
eMONUAivEL TN YPNLATOS0TIKY cuVOpoun amd TV Evoony.

Ot Awaodyor evoéyetor vo ocvumepthappdvovior ce Ogiypa Olevépyelog €pevvag yoo nv
a&oAoynon/anotipnon ¢ Opdong oIV OmOoiol GULUUETEIYOV Kol ©TO0 TAOIGL0 NG omoiag
YPNUATOSOTHONKAV TOPEYOVTOS OTOLAONTOTE TANPOPOPIn KATACTEL ovoryKaiaL.

141 YHOXPEQXEIX KATA TO XPONIKO AIAXTHMA YAOIIOIHXHX TOY EPTOY

Ot Awcoovyot tov onoimv enevdvoelg o vtayBovv ot TapoHoo ApAcn KPATIKNG vioyvuons, LETA
™V €vTaEn TOLG Kol HEYPL KL TNV TEAKN TANP®UY| NG ONUOGLoS damdvng o€ avtovg, opeilovy va
TNPOVV TOVG OPOVG TNG ATOPAONG EVIAENS Kol TIG EPOUPLOLOUEVES SLATAEELS TOV EVOGLUKOD OKAIOV.

Ewdwdtepa ot Atkatobyot opeilovy va TpolV TIG TaPUKAT® EVOEIKTIKA AVAPEPOLEVES VITOYPEMDCELS:

I.  Nonpodv Toug 6povg TG ¥PNUATOSOTNONS (OTOPaoTS EVINENG).

ii.  No unv ekpiebmvouv péPog 1 To GVVOLO TG evicyvheicag ETEVOLONG KOl TG EKUETOAAEVONC
™g Agttovpyiog Tng.

iii.  va unv petafipalovv 1 aviikabiotovv, yopic v £ykpion tov ED, maywo meprovotokd
otoyeia, To omoia Exovv evicoyvBet,

Iv. ~Na pnv ovyyovevbodv, amoppoencovv 1 oamoppoenbovv amd GAAN emyeipnon yopic
evnuépmon tov EQGEITAE.

V.  Noa map€yovv oTotyeia ylo TV amoTipnomn g EXITEVENG TOV YEVIKOV KOl EOIKAOV GTOY®V TNG
evioyvbeicag emévdvong.
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Vi.

Vii.

viil.

Xi.

Na mpodv v Evoociokn kot EOviky Nopobfeoio katd v extéheon g [pdéng kot 1dimg
OGOV aQopA TNV OEPOPO avATTLEN, TNV 100TNTO HETAED OVOPOV KOl YOVOIK®OV, TN UN
dtakpiomn Kot TV TposfactpdtnTo ATOH®V He Avamnpieg.

No unv Aappavovv evioyvon amd GAAo €6vikd 1 KOWoTikd TPdYpOLp Yo THV VAOTOINGN

TOV £PYOVL N TUAUOATOG GLTOV /KO TUALOTOG TOV EMAEEU®Y domavady Kot Tapdfoacn Tov

TEPLOPIGULDOV GAOPEVONS KPATIKAOV EVIGYVGEMV.

No TpayaTomolouy OAEG TIC OOPOITNTEG EVEPYELEG, YO TNV evnuépwaon tov [TAnpopoplokon

Yvotuatoc Kpatikdv Evioyvoewv (ITEKE) pe ta dedouéva kan &yypapa g [Ipdéng mov

vAomolovy, dacpaiilovtag v axpifela, v TodTTO Kot TANPOTNTU TOV GTOXEIOV TOV

vroBdArrovv oto ITEKE.

Na mpovv Eeywpiot) Aoyiotikn pepida yio v IIpdén 1 va dtebétovv emapkn AoyloTiKn

Kodwkomoinon oamnd TNV omoio. Vo TPOKVMTEL 1| KATAYDPNON OA®V TOV dOTOVAOV TOV

AVTIGTOLYO0VV TANP®G TTPOG TIS damdveg mov dniovovtal otov EOEITAE.

Vo 0modEYOVTOL TN CLUTEPIANYN TOVG 6TO KaTdAoyo TV mpdéewv tov E.I1. mov onpociomotet

o EQEITAE 7 xax 1 EYA EII BA, otig dadwktvokég modeg www.efepae.gr, www.elanet.gr,

wWww.pepba.gr Kot www.espa.gr, Katd ta mpoPiendpeva oto dpbpo 115 kor oto Iapaptnua

XII Tov Kav. 1303/2013, kot 610 0moio ava@EpovTal: 1 OVOUAGIo TOL OKOOVYOL KOl TNG

mpagng, ovvoym g mPAng, nuepopnvia Evaping g TPALNG, KATAANKTIKY Mpepounvia

TPAENG, CLVOMKT EMAEEIUN SATAVT), TOGOGTO GLYYPNUATOSOTNONG, TAXLOPOUIKOG KOIIKAGS,

N GAAN KoTdAANAN €vdelEn tng tomobBesiog, xdpa, ovopocio e Katnyopiog tapéufaong g

TpANG.

Noa Aappdvovv 6Aa to pétpa mAnpoedpnong mov mpoPArénovion oto IHapdpmmua XII tov

Kavoviopov 1303/2013 kot ewdikdtepa:

® VO EVIUEPDVOLV TOVG GUUUETEYOVTEG G TPAEEIS TOV GLYYpNatodoTovvtol arnd to EKT,
kot Katd wepintoon and 1o ETIIA, oyetikd pe ) cuyypnuatoddtnon g and 1o EKT, 1
10 ETIIA w0t tnv vAomoinon g 010 mAaiclo entyelpnolokov tpoypappatos. H ev Adyw
evnuépmon  mpaypotonoleitor  oe  kdBe €yypaeo 1 GAAO  TOTOTOMTIKO  TOV
YPNOOTOLOVVTOL KATEH TNV DAOTOINGT TG TPAENS 1| TOPEYOVTOL GTO TAOIGLO aVTO.

e va tomofetoovv o gUPOVEG onueio TG emyeipnong Tovg agico, COUP®VA UE TOV
Enuwowvoviakd Odnyd 2014-2020 (oe eldyioto péyebog A3) ava@opikd e T cuvopoun
0V AwpBpotikod Tapeiov otnv vioroinorn g [pdéng, cvuE®va HE TIG TPOdAYPUPES
nov Ba vroderyBodv

142 YHNOXPEQXEIX META THN OAOKAHPQXH TOY EPIOY

O Aw0100y0¢, TEPAV TOV VTOYPEDGEDV TOL AVOAAUPAVEL KATA TN ddpkelo VAoToinong g [pdénc,
vroypeovton tpiae (3) €t petd amd v TEMKN TANPOUN TG ONUOCIHG XPNUATOOOTNONS GTOV
dwkaovyo, o epapuoyn tov dpbpov 71 map.1 tov Kavoviepov (EK)1303/2013 kot twv dpwv g
amoQoong EVToEng, oto akdAovda:
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o) No punv mpofel o€ movon 1 HETEYKATAGTAOT TNG TOPAYDYIKNG OPAGTNPLOTNTOS TNG Vicyvbeicag
emévovong ektog g [epipéperag Bopeiov Aryaiov evtdg g omoiag xopnyndnke n evioyvon.

B) Na punv mpoPet oe aAdayn Tov 1010KTNo1K0D KABEGTMTOG GTOLXEIOL TNG EMEVIVLGONG, M OTol VOl
TOPEYXEL OE 0L EMLYEIPNON AOTKOLOAOYTTO TAEOVEKTNLLOL.

v) Na punv mpofei o ovolooTiky petafoln mov emnpedletl T OGN, TOVG GTOYOVG 1| TNV EPAPLLOYT
TOv O0pov 7oL Oo PTOPOLCHV VO VTOVOUEVCOLV TOVG OPYIKOUS OTOYOLS YOPNYyNonsg 1Tng
YPNHATOSOTNONG,.

d) Na dwatnpel ta maya meplovclakd otoryeio e EnEVOLONG TOL £xoVV emtyopnyNOel, eKTOG av avTd
&xovv avtikotaotadel and Ao TOLVANYIGTOV 160OVVOLOV ATOTEAEGUATOGC.

EmnpocHétmc 1 evioyvbeica emyeipnon opeirel va Aettovpyet mpaypatikd yio tpio (3) £tn petd v
TEMKN TANPOUY TG ONuoclag ypnuatoddtong otov Awkowovyo (m.y. omoutodueves AdELES,
NAEKTPOSATNON OKIVATOV, €YKATESTNUEVOS €EomAMopog, obotplo cvuPdrialo 6e woyd Kot
TOPOVGIOGT] OIKOVOUIK®Y GUVIALAY®V, VTOPOAT] POPOAOYIKADV INADGEWV). X& TEPITTOOT O10KOTNG
™G AETovPYiog TNG EMXEPNUATIKNG OpacTnploTnToS NG evicyvbeioag emyeipnong, Kabmdg kot g
TopaAyOYIKNG Asrtovpyiog g evioyvbeicag emévovong oto dotnua avtod, emPaiieTor oMkn M
OVOAOYIKT) OMLLOGLOVOLLKT] 010pB®oN Kot avaKToT GOUP®VA LE TIC KEIUEVES SIOTAEELS.

["a tov éheyyo TOV HOKPOYPOVIMDV VTTOYPEDCEMV, O SIKALOVYOG TNG EVIGYVONG, TPEMEL VAL ATOCTEAAEL
otV EYA EII Ilepwpéperog Bopeiov Atryaiov /EQEITAE 6Aa ta oyetikd £yypapa mov {ntodvral va
vroPAnBovv eyypdowg | péow IEKE and avtfyv. e mepintmon pn tpockopong avtov emPaiietol
EMGTPOPT] TOL GLVOLOL TNG ONUOGLOG ETLYOPTYNONG.

14.3 AIAAIKAZXIA THPHXHYX YIIOXPEQXEQN AIKAIOYXQN

H dwyeprotikn apyn| etvar vrevBovn yuo T Stayeipion Tov ENYEPNGLOKOD TPOYPEALLLATOS COUPOVO.
He TV apy TS xpNoTS dOMHoctovoptkng dwayeiptone. o tnv exmAnpmon Tov 6Komov avtol BEtet
ot owbeon tov EDEITAE kor tov Awowodymv TANpoeopiec GYeTikd He TNV EKTEAECT TV
KaOnNKOHVTOV TOLG KOt TNV LAoTOoiNno™ mpdéewv avticToryo.

To Zvommua Awyeipiong kor EAEyyov mov givor éva 6OVOLO S10IKNTIKAOV apydV Tov Ppickovtol og
OAANAEEGPTNON, OPOPOUEVOV LE GUYKEKPIUEVT] OPYOVOTIKY] OOWY), OVOMTUGGEL €Ml UEPOVG
OpaCTNPOTNTEG HE OVTIKEYWEVIKO OKOTO TN YPNOTH ONUOGIOVOUIKY OlayEiplon TV TOpV
(owovopio amoTEAEGHATIKOTNTO, ATOOOTIKOTITA).

H EYA EII Ieprpéperag Bopeiov Aryaiov 6to mAaiclo TG VIOYpEMONG TG Yo TN SUGOAALST) TNG
THAPNONG NG YPNOTNG ONUOCIOVOUIKNG OXEIPIoNg TV TOP®Y TOL TPOYPAUUNTOS KOl TNG
aoKOOUEVNG amd outh emomteiog o€ ekywpnbeiceg mpdEelg KpoTIK®OV EVIGYVoE®V OAAG Kol O
E®EITAE oto mlaicto g oxeTikng mpdéng ekydpnong opuodlottev ovalopuBdvouv OAeC Tig
EVEPYEIEG, Ol OMOIEG OMOALTOLVTOL YO TNV TOPOKOAOVONGN TNG THPNONG TOV VIOYPEDCEDV TMV
dwaovymv eni Tpletio and T teEMKN TANpoun g onuoctag damdvne. O EDQEITAE evnuepavet
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oxetikd v EYA EII Ieprpépetag Bopeiov Aryaiov. O EDEITAE dwotnpet Aentopepeic pakélovg pe
OAEG TIC TANPOPOPIES KO TO SIKOLOAOYNTIKE £YYPOPO TTOV ATALTOVVTOL, Ol 070101 PUAGcGovTaL emti 10
£t amd TV NUEPOUNVID OLOKANP®ONG TV TPAEEWDY

H mopaxolohbnon g tpnong tov avotépm Kol AommV OSoUEDCEMV TOV OIKOUOVLY®V TOV
evioyvoemV yivetaw pe dtotkntikn emainBevon eni ) Pdoel Selypatog TOv EMITPENEL TNV AGOUAN
e€aymynN OCLUTEPAGUATOV OVOQOPIKE LE TN THPNOT TOV UUKPOXPOVIOV VTOYPEDGEMY TOV
dwaovymv Kot pe Pdaorn ta vroPAnBivia amd To OIKOOVYO OIKAIOAOYNTIKA TTOV EMTPETOLY TNV
eMOANOELOT TG THPNONG TOV UAKPOXPOVI®V VIOYPEDGE®MY TOV 1 PAcEL douoTAOP®ONG GTOLYEI®V
Bacewv dedopévmv.

Emiong, duvat n dievépyela kot emtomimv enaindevcemv ek pépovg tov EDEITAE kot g EYA EIT
[Teprpépelag Bopeiov Atyaiov H cvyvotnta kou 1o medio KGAvyYng TV emTOTI®OV EN0AN0edcE®Y
glval OTOOONTOTE OVAAOY TPOG TO TOGH TNG ONUOCLAG GTHPIENG OTNV TPAEN Kol TPOG TO EMMESO
KIvovvov mov evtomileton kotd TG &V AOy® emoAnfevoelg kor Aappdvovtag v oy To
OOTEAEGLLOTO, GULUTEPAGUOTA, GLOTAGELS KOl TOVG AOYIGTIKOVG E€AEYYOLG TOv Olevepyel M apyn
EAEYYOL Y10 TO GVGTN O SLOXELPIONG KOt EAEYXOV GUVOALKAL.

Agrypatonmtikd givat duvatdv va yivel emtomia enainbevon népav tov EOEITAE kot g EYA EIT
[Teprpéperag Bopeiov Atyaiov kot and dAra dpyava tov EAAnvikod Anpociov 1 ¢ Evpomaikng
‘Evoonc. Ewwotepa, 1 EYA EIT Teprpépelag Bopeiov Aryaiov éxet to dwkaiopo dievépyesiog oyt
HUOVO SEYHOTOANTTIKAOV OAAGL KOl GTOXEVUEVOV ETAVEAEYXWOV LETA TNV OAOKANP®OT) EKAGTOV EPYOV.

[Ma ™ doumriky| enaAnBevon o dikaiovyog voypeoVTAL Vo, VITOPAAAEL TO SIKALOAOYNTIKE, TOL OTTOiaL
Ba {nBovv eyypaonc.

144 TIAPATYHIEX — AIAKOITH ENIZXYXHX — ANAKTHXH

Ye 0,11 aQopl Ge MOPUTLTIES, OLOKOT NG EVIOYLONG KOOMG KOl GE OVAKTNOY OYPEDOCTATOC 1
TopavOL®G KATABANOEVTOV TOG®VY 16Y00VY Ta OG0 avapépoviot 6to ApBpo 22 tov N. 4314/2014 (A
265) wg 1oyvetl ko oty v, apu. 126829/EYOY 1217/08.12.2015 (B2784) Kown Andeacn tov
Yrovpywv Owovopiog, AvantoEng kot Tovpiopov kot Okovopuk®v «Z0GTNHO ONUOGIOVOUK®Y
dopbooemv Kol S1001KAGIEG OVAKTNONG AYPEOCTTOS 1| TOPAVOL®S KatafAnféviov moocwmv amd
TOPOLG TOL KPATIKOD TPOVTOAOYIGUOD Y10 TNV VAOTOINGT TPOYPUUUAT®OV GUYYPNLOTOSOTOVUEVOV
010 mAaicto Tov EXTTA 20142020, cOpewva pe 1o ap. 22 tov N. 4314/2014»

Inuewwveton 0t 0 EOEITAE wot ) EYA EIT Tlepipéperog Bopeiov Atyaiov, 6to mhaicto g EBvikng
kot Evponaikng TloMtikhg yuo v KotamoAéunon g omdtng ot owpbpotikés dpdoelg Oa
dPpalet otoryeio mov TEPLEYOLY VIOVOLD ATATNG OTIC OPLOSIES OPYEC.

Agmtopepn|g avapopd yio v «KatomoAéunon g andng otig dpfpmTikég OpAGELS» LITAPYEL GTNV
16TOGEALDN TOV EXTIA (www.espa.gr) Ko GUYKEKPIUEVDL GTOV GUVOECO:
https://www.espa.gr/el/Pages/staticAntiFraudPolicy.aspx.
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15. EIAIKEX PYOMIXEIX KANONIXMOY 2016/679

O Awaiovyog pe v MAeKTpoviky vofoAn g aitnong ypnuatoddtong tov oto IIAnpoeoplaxd
Yomuo Kpatikov Evioyvcewv (IIXKE) petd tov amottodpeveov StKooAoyNnTiKov &yypaewny
nmopéyel omv EYA Tleprpéperog Bopeiov Atryaiov ko otov EQEITAE kot to vopupa evietaipuévo
opyovo aVTOV T PN cvykatddeon tov yio v vopun enegepyacio kat apbpo 6 Tov Kavoviopov
2016/679 tv 0£d0UEVOV TPOCHOTIKOD TOL YOPAKTP To omoio TpoPAémovtar oty [IpdckAinom tov
[Ipoypdupatog kol amodéyetar 6Tt Té€T010 eMe€epyacia etvar avaykaio yio v a&toAdynon, Eviaén,
TOPOKOAOVON O™ KOl OLOKANP®GN TNG GLYYPNUOTOS0TOVUEVNG EXEVOVTIKNG TPAENG TOV.

H vépyn enegepyacio tov dedopévov mpocwnikov yopaktipa ond v EY A/Tleprpépeiog Bopeiov
Awyaiov kot tov E® kol 10 VORP®OG eVTETOAUEVO OpYOVO. OLTMOV OITOCKOTEL GTNV EQAPUOYN KO
THPNON TOV KOWOTIK®V Kol BVIKGOV KavOV@V 01 0Ttoiol SIETOVV TNV TPOYPUUUATIKN Tepiodo 2014-
2020 EXITA, devepyeitor yio Ty eKTAPp®GOT KaOKOVTOG TOL EKTEAEITOL TPOG TO ONUOGLO GLUPEPOV
Kol TV aoknon omuooctag €€ovciag kol TNV apyn TG YPNOTNS ONUOGLOVOUIKNG dtayeiplong,
ovupovo tov Kovoviopud 1303/2013 kot TV €KTEAESTIKOV TOVTOL KOVOVIGUMV VOU®MV Kol
KOVOVIGTIK®OV TPAEEDV NG EVOGLOKNG Kot €Bvikng vopobeciag mov dimer v moapéupaocn twv
AwpBpotikdv Topeiov g ‘Evoong oe cuvovacud pe mv Amopaocn g Emitponmng tov EK pe
apOuo C(2014) 10164 /18.12.2014 mwov apopd v €ykpion tov E.II. «kBOPEIO AIT'AIO», 6mmg
TPOTOTOLEITOL KoLl 1oYVEL.

Toa mpocomukd dedopéva cvAréyovtar oto [IZKE katomv g aitmong ypnuatoddtnonsg Ttov
JKOLOVYOL O OTO10C VIEYEL AMOKAEIGTIKY €VOVVN Yo TV opBd T, TANPOHTTA KOt aKpifela Tovg.
[Tepartépw, o Awaovyog cvuvavel otnv avépton oto dwadiktvo oto «IIpdypappo Awvysio» tov
AmOTEAECUATOV a&lOAdYNONG TNG AlTNoNG YPMUATOOOTNONG TOL KOl TOV OTOTEAEGUATOV EML TVYOV
acknBeicog €voTaong Tov (EVOIKOEOVOLS TPOGPLYNG) WETE TNG OAapPoavopevns mANpovs Kot
EUTEPIOTATOUEVNG OTIOAOYIOG TOVG KABMG Kol 01oONTOTE GAANG SOIKNTIKNG TTPAENS TTpoPAEmETAL
otV vopobBecia mov owmer Vv mapéuPaocn tov Awpbpotikov Topsiov kot m omoio eivon
amopoitnTn ota TAicLo TG aPYNS TNS SOPAVELNG KoL TNG VOULLOTNTOG TOL JIENEL T OPACT] Kol TV
doknon tev KadnkOVIOV dloelplong TOV EVOCIOKOV Kol E0VIKOV TOp®V.

H ypovikn owdpxeto pnong tov vroPailopevov eyypaowv oto IEKE kabopiletor pntd oto
ap0Bpo 140 Tov Kavovicpov 1303/2013.
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16. IAHPO®OPHXH

1. H nmuepounvia évapéng xor AnEng g mAektpovikng vmoPoing opilovtar oty mapovoa
[Ipdéokinong vmoPoing aitnoewv ypnuotododtnons. H mAektpovikn vmoPoAr; Oa yiver oto
[Mmpogopraxod Zouotnua Kpatikdv Evioyboewv (www.ependyseis.gr/mis).

2. H mopodoa IIpdokinon Oo avaptnbel otig 1otooerideg tov E@ EDEITAEwWww.efepae.ar, tng
EAANET www.elanet.gr, ¢ EYA EII Bopgiov Awyoiov www.pepba.gr kot tov EXITA

WWwWw.espa.gr.

3. o Ttepartépm TANPoPopPieg O EVILAPEPOUEVOL UTOPOVV VO ATtELHVVOVTAL:

EAAHNIKH ANAIITYZIAKH ETAIPEIA (EAANET)
"Edpa: [Tavemotnpiov 39, AGnva
TmA: +30 2130166100-3

URL: www.elanet.gr
e-mail: infopep.va@elanet.gr

4. Tha teyvikd Bépata e eeaproyns ot dikatovyot umopovv va arnevdovovrar oto HELPDESK
(ypageio vrootpiEng) mov Aettovpyei n MOA, t.: 210-7787940, support@mou.gr (dpeg ypapeiov
09:00-17:00).
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17. KATAAOI'OX TAPAPTHMATQN

Avondéonacto Tunpa g tapovcag [pdckinong amotelovv ta [apaptipata [ — XIIL.

ITAPAPTHMA 1.1:

ITAPAPTHMA 1.2:

ITAPAPTHMA II:
ITAPAPTHMA III:

ITAPAPTHMA 1V:

ITAPAPTHMA V:

ITAPAPTHMA VI
ITAPAPTHMA VII:

ITAPAPTHMA VIII:

ITAPAPTHMA IX:
ITAPAPTHMA X:
ITAPAPTHMA XI:

ITAPAPTHMA XII:

ITAPAPTHMA XIII:

** %

*
* *
* gy x

Evpwnaikr Evwon
Eupwnaiké Tapsio
Nepipepeiaxnic Avammuing

Me tn ouyxpnparodotnon g EAAGSag kat tng Evpwnaikig Evwong

ENTYIIO YIIOBOAHX AITHXHX XPHMATOAOTHXZHYX MEPOZ
1 (ITPOKYTITEI AIIO THN HAEKTPONIKH KATAXQPHXH XTO
[IXKE TQOQN ZXETIKOQN IIEAIQN AIIO TON AYNHTIKO
AIKAIOYXO)

ENTYIIO YIIOBOAHX AITHXHYX XPHMATOAOTHXHYX MEPOX
2 (YIIOBAAAETAI XE PDF APXEIO ZXZYN/NO ZXTHN
HAEKTPONIKH YIIOBOAH XTO ITAHPO®OPIAKO XYXTHMA
KPATIKQN ENIZXYZEQN)

AHMOZXZIONOMIKEZ AIOPOQXEIX

[MPOYIIO®EZEIX EINIAEEIMOTHTAZX AATTANQN —
AITAPAITHTA ITAPAXTATIKA TITA THN YAOIIOIHXH
OYXIKOY KAI OIKONOMIKOY ANTIKEIMENOY

OPIEMOX MME

YIIOAEII'MA AHAQXHY XXETIKA ME TA XTOIXEIA IIOY
ADPOPOYN THN IAIOTHTA MME MIAX EINIXEIPHXHX

OPIZEMOX ITPOBAHMATIKQN EINIXEIPHEEQN
KPITHPIA AZEIOAOT'HXHZ

EITIAEZEIMOI KQAIKOI APAXTHPIOTHTAX (KAA)
AIKAIOAOTHTIKA XYMMETOXHX
YIIOAEII'MATA YIIEYOYNQN AHAQXEQN

AITAITOYMENA AIKAIOAOI'HTIKA I'TA THN KATABOAH THX
EITIXOPHI'HXHX

EZAYXOAAIZH THX IIPOXBAXIMOTHTAYX XTA ATOMA ME
ANAIIHPIA

AHMOZXZIOTHTA
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ITAPAPTHMA L.1: ENTYIIO YIIOBOAHX AITHXEHX XPHMATOAOTHXHX MEPOX 1

%\
EAAHNIKH AHMOKPATIA

YNOYPTEIO
OIKONOMIAL & ANAMNTYZHI

Ertixelpnolako Mpoypappa Bopeto Awyaio 2014-2020
MAPAPTHMA I.1 ENAEIKTIKO* ENTYINO YNOBOAHZ AITHZHZ
XPHMATOAOTHZHZMOYYMNOBAAETAIENTOZ MAHPOOOPIAKOY
2Y2THMATOZ KPATIKQN ENIZXYZEQN

Evioxuon oAU UKpWV, HLKPWV KOL LECALWV ETILXELPHNOCEWV TNG
Mepldpépelag Bopeiou Alyaiou yla Tov EKOUYXPOVIOHUO TOUG
HEOW TNG Xpriong TexvoAoywwyv MAnpodoptknig kat Emikowvwviog
(TMNE), cuoTNMATWY AUTOUATLOMOU KABwG Kol eltevlUuoewv
NAEKTPOVIKOU gpmtoplou (T.X. NAEKTPOVLIKO €TILXELPELV N / KalL
Digital Marketing

dopua YToBOANG

Kwdikog npaéng:
Awkalouxog:

* To évtumo umoBoAn¢ aitnong xpnuatobotnong napayetal oo to NZKE. To mapov ivat evEELKTIKO kat SIVETaL yLa

R 5 EZ"A
O ==pm 2014-2020

avantu§n - epyaia - alAnAeyyun

nAnpogoptlakoug Adyoug.

* X %
*
*

*
*

* 5 *

Eupwnaikn ‘Evwon
Eupwnaiké Tapeio
Nepipepelakig Avantuéng

Me tn cuyxpnuatodotnon tng EAAGSag katl tng Eupwmnaikng Evwong
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1. TENIKA YTOIXEIA AIKAIOYXOY

A/A Qopéa - Emxeipnong

JUVTOVLOTNG

Eidog Dopea

FENIKA ZTOIXEIA

Eidog Emxeipnong Ertdoyn and Alota

A.®.M.(AgvouumAnpwvetatylatigYmo
JUotaon ETxelpnoeLg)

V.A.T. (ektog EAAGSOG)

Enwvupia Atkatovyxou

Enwvupia AtkatoUxou (AyyAlka)

“"Epdavion Ovopaoioag Qopéa MpokUTTEL quTOMATA amd To cUOTNUA
ota "EMouVamTtopeva
Eyypada

Juvorrtikn Mapouciacn Awkatovxou Dopéa -

ALaKkpLTIKOG TitAog Alkatoxou

Huepopnvia évapéng epyaciwy emixeipnong
(Baoel évapéng amo AQY)

Nopkry Mopodn Eriloyn and Alota
A.O.Y. Ertthoyn and Alota
AVTIKELLEVO SpaoTnpLOTNTAG
Ei6o¢ BLRALwV Ertthoyn and Alota
KUpla Spactnpidtnta Epeuvntikol Mopéa - (Aev gxeL edpappoyn otn cuykekpiugvn NMpockinon)
MéyeBog Emixeipnong - opéa Emtloyn and Alota
Enwvupia KOplou @opéa otov omoio avikel - (Dev €xeL edappoyri otn ouykekpévn NMpookAnon)
H enuxeipnon eivat eEwyxwpta (offshore) NAI/OXI
AIEYOYNZH EAPASZ (ZYM®QNA ME THN NUTS Level Il Kwikomoinon)
Xpa Enthoyn ano Alota
Anpotikr — Tomikr Kowotnta Enthoyn anoé Aiota

086¢ - AplBuog

TomoBeoia

Tay. Kwdikog

TnAédwvo Emkolvwviag

lotoxwpog (Website)

HAektpovikr AlevBuvon (e-mail)

2. XTOIXEIA EKTIPOYXQIMQON

FENIKA >TOIXEIA

AlKaLoUxog Emiloyn and Alota

NopLpog Ekmpoowrmog NAI/OXI

YnevBuvog ‘Epyou/Emiotnpovikog YmelBuvog NAI/OXI
‘Epyou

YnevBOuvog SuvtoviopoU Kat Emkowwviag NAI/OXI
‘Epyou (ZupmAnpwveTE MOVO Yyl EPEUVNTLKA

Evpwmnaikr} Evwon
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€pya RIS)

Enmwvupo

Ovopua

A.O.M.

©éon oto Qopéa

AIEYOYNZH

Xwpa

Ertdoyn and Alota

Anpotikny — Torukn Kowotnta

Ertdoyn and Alota

Tox. Kwdikog

06066 - AplBuodg

TomnoBeoia

TnAédpwvo (Ztabepd)

TnAédpwvo (Kvntod)

Fax
e-mail
3. 2TOIXEIA METOXQN 'H ETAIPQON TOY ®OPEA/
EMIXEIPHXH
FENIKA ZTOIXEIA
AlkaloUxog Emiloyn and Alota

Eidog Mpoocwmou (Metdxou)

Ertthoyn and Alota

Métoxog ektog EAAASOG

NAI/OXI

A.O.M. Metdxou

V.AT.

A.O.Y.

MNocootd Suppetoxng (%)

©¢on Etaipou ) Metdxou otov Qopéa

OvouaTENWVUHO | EmMwvupia

A.A.T./AwaBathiplo

‘Etog16puong Emixeipnong

Ovopatenwvupo Noupou Ekmpocwmou

A.O.M. Nopipou Ekmpocwrou

@£on Etaipou 1 Metoxou otov Dopéa

AIEYOYNZH

Xwpa Eykatdotaong / Alapovig

Emtloyn and Alota

Anpotikr) — Torkn Kowotnta

Ertloyn and Aota

086¢ - AplBuog

Tax.Kwdikodg

MNoAn

TnAédwvo Emikovwviag

* *
* oy k
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HAektpovikn AtevBuvaon (e-mail)

4. KQAIKOY AIKHIHY APALITHPIOTHTAYL (K.A.A)  ME
BALH TON OlNOIO ©A KATATAXOEI H EMIXEIPHEH XTHN
ANTIXTOIXH KATHIOPIA

AlkaLoUxog Ertthoyn and Alota
Kuplog K.A.A. Eruloyn
K.A.A. Emévéuong NAI/OXI

K.A.A.

Ertthoyn and Alota

Eivat o OMA avoKTAoLpog;

NAI/OXI

Huepopunvia Evepyormoinong

5. XTOIXEIA ENMENAYYHY

TitAog Npaéng

TitAog Npa&ng (AyyAka)

EiSog Emévbéuong

Ertthoyn and Alota

ALAPKELA OE PHVEG

6. BAYLIKA YTOIXEIA TOMOY YAOIOIHYHY EPTOY

A/A

AlKaLoUx0G

Ertloyn and Alota

Anpotikn-Tormky Kowotnta

Emtloyn and Alota

TomoBeoia

086¢ - ApLBuog

Tax.Kwdikodg

/. THPHXH EONIKQN KAI ENQXIAKQN
KANONQN (KPITHPIA ATTOKAEIZMQY)

Tripnon Twv €BVIKWV KAl EVWOLAKWY KAVOVWYV yla Th dnpoototnta, tThv mAnpoddpnon Kat tn Staxuon tTwv

QTOTEAECUATWV

1.0 Skalovxog Secpevetal OTL TO
ETUXELPNUATIKO oxESLoTiEpIAapBaveLcadeic
KOl CUYKEKPLUEVEG BECUEVOELG WG TIPOG TNV
TPNON TWV EBVIKWV KL EVWOLAKWYV
Kavovwyv mepi Snuoototntag Ko

mAnpodopnaong

NAI/OXI

* *
*oy k
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2. O 8ikatoUxoG SecUeEVETAL VAL TNPIOEL TOUG
€0VIKOUG KAl EVWOLAKOUG KAVOVEG TTOU
adopolV TLG KPATIKEG EVIOXUOELG KATA TO
OTA8L0 TG TPOOKANCNG, TNG anodaong
€vtagng Kol Bavwy TPOTIOTIOLCEWV QUTNG;

NAI/OXI

OPIZONTIEZ MOAITIKEX

3.1 YIIAPXOYN YNOAOMEZ AIEYKOAYNZH>
(KTIPIAKEZ H AAAEZ ANAAOTA TI ANAITEITAI)
MPOXBAXHX TON AMEA, H EOOZON AEN
YMAPXOYN MPOKEITAI NA AHMIOYPTHOOYN;

NAI/AEN EOAPMOZETAI

3.2 EIAOZ YDISTAMENHS YNIOAOMHS ApeA
MOY AIAGETEI H EMIXEIPHZH H MOY
NMPOKEITAI NA AHMIOYPTHOEI (Nepypodn)

3.3 H NMPA=H YNEKTIMA KAI MPOAZMIZEI
THN APXH THZ I>OTHTAZ METAZY ANAPQN
KAI TYNAIKQN;

NAI/AEN EOAPMOZETAI

3.4 H MPA=H AMOTPENEI KAGE AIAKPIZH
AOIQ ®YAOY, OYAHZ, EONOTIKHZ
KATATQrHz, ©PHZKEIAZ, MEMOIOHZEQN,
ANAMHPIAZ, HAIKIAZ, TENETHZIOY
MPO>ANATOAIZMOY;

NAI/AEN EODAPMOZETAI

3.5 H NPA=H ZEBETAI THN APXH THX
AEIOOPOY ANANTY=HX KAl AIAXDAAIZElI THN
MPOQOHZH TQN AMAITHZEQN
MEPIBAAAONTIKHZ MPOZTAZIAZ, ATIOAOZHX
MOPQN, METPIAZMQOY KAIMATIKHZ AAANATHZ
KAI MPO2TAZIAZ BIOTMOIKINOTHTAZ, OMNOY
EQAPMOZETAI;

NAI/AEN EQAPMOZETAI

8. YYNTOMH TEPITPA®H EMNENAYTIKOY LXEAIOY

1 Meplypadr TnG MPOTEWVOUEVNG EMEVEUONG -
MNepypadn GuoIKoU OVTLKELLEVOU

2 EmukolvwvLakn meptypadn tng emévduong -
SUvtoun meplypadn

3 MeBodoloyia ulomoinong £€pyou

4 AVOPEVOUEVO ATTOTEAEC AT

5 ZtoxoL tng emévduong

6 ApaoTNPLOTNTEG ETLKOLVWVIOG Kl
SnuooldtnTag TNG emévduong

7 Kplowpotnta emévéuong

8 MpootiBéuevn afia emévéuang

9 Tpomol emniteuéng otdxwv enévduong

10 Avapevopeva odEAn amo tnv emévéuon

11 Kataypadn aptBuol twv VEéwv Bécewv
amacxoAnong ot onoieg Oa SnuouvpynBouv (OL
B£oe1g anmaoxoAnong eival e€aptnUévng
epyaociag kot urtoAoyilovtal oe EME (Etroleg
Movabdeg Epyaciag))

* *
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9. ANAAYXHTHY EMENAYTIKHX NMPA=HX
(EPTOY) KATA KATHIOPIA ETMIAEZIMHY

AATTANHY

AlkaLoUxog

Emdoyn ano Alota

Katnyopia EMAEELUNG Aartdvng

Emdoyn ano Alota

KaBeotwg evioxvong

Emdoyn ano Alota

K.A.A.

Ermdoyn ano Alota

Tomog YAomoinong

Emloyn ano Alota

Eidog damavng

Emdoyn ano Alota

‘Evtaon Evioxuong (%)

ETUAEELO TTOGO (€)

Mn ErtAé€Luo mooo (€)

MNocd @.MN.A.

Anuooia Aamavn (€)

MPOKUTITEL AUTOMATA Otd TO cUCTNUA

Tekunpilwon

10. 2YTKENTPQTIKOX MNMINAKAYL AATTANQN

(MPOKOTTTEl QLTOUATA ATTO TO CLOTNUA)

SUVOALKO
Kbéotog(€)

Katnyopla Aamdvng

Mn eTuA€€LLo
Koéotog(€)

EruA€€Lpo Anuoota Aamavn
Koéotog(€) (€)

SUVOALKQ

11. XPHMATOAOTIKO YXHMA

Xpnuoatodotnon

Mooo (€)

% TOU CUVOALKOU Tt/U

A. 16wwTikr cuppetoxn (A1+A2)

MpokUTTeL autdpaTa amd To
ouoTnUO

Al.161a kepaAara

A2. Advela

B. AttoUpuevn Emyopriynon

MPOKUTITEL AUTOMATA OTTO TO
cloTNUA

I. Emiyopnyoupevog MpoUmoAoyLlopnog

A. Mn EmixopnyoUpevog MpoUToAoyLopog

MpokUTTeL autdpaTa amd To
ouoTnUO

SUVOALKOG MpoUmoAoyLlopog (M+A)

* *
*oy k
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12. A€IKTEC

T

COO01 - Mapaywylkeg emevlUOELG: ApLOUOC
ETXELPNOEWV IOV AapBavouv otnpLén

COO02 - Mapaywylkeg emevoUOELG: AplOUOG
ETILXELPNOEWY TTOU AapuBdavouv
ETMLXOPNYNOELG

13. AOAOXH OPQN KAIMPOYNOGEIEQN

O 81kaloUX0G ATTOSEXETAL OTL TA UNVULOTA TIOU Oa armooTEANOVTAL TTPOG TNV SLAXELPLOTLKY apXr) LECW NAEKTPOVIKOU
Taxudpopeiou kal eldkotepa otn StevBuvon email mou €xel SnAwaoel oto onpeio Evtumo YmoBoAng, eméxouv B€on
KOLVOTIOLNONG KAl CUVETIAYOVTAL TNV €vapén OAWV TWV EVVOLWV CUVETIELWYV Kal TtpoBeoplwyv H aitnon xpnpatodotnong
enéxel B€on uneLBuvVNG 6Awong tou apBpou 8 Tou v.1599/1986 (DEK A’75) yLa Ta otolxeia mou avadEpovtal O AUTHV.
JUVETWG, Ba mpémel va e avilel TAUTOTNTA TEPLEXOMEVOU JE TA OXETIKA SIKALOAOYNTLKA. H avakpiBeLla Twv oTtolxeiwv
TIoU SNAWVvoVTAL 6TNV altnon emMLoUPEL TIG TTPOPBAETIOLEVEG TIOLVLKEG KOL SLOLKNTIKEG  KUPWOELG.

OL SikatoUxoL d€pouv TNV euBLVN TNG TARPOUG KAl 0pONG CUMTTANPWONG TNG NAEKTPOVLKNG TOUG aitnong
XPNUATod0TNONG. ALOpOwaon 1 Tpomomoincn ) CUUTMANPWGCN TWV ALTHCEWY, CUUANPWGON TUXOV EAAETOVIWV OTOLXELWY,
€0TW KOl CUUTMTANPWUATIKWY N SLEUKPLVLOTIKWY, 6EV ETULTPEMETAL UETA TNV OAOKANPWON TNG NAEKTPOVLIKAG UTTOBOANRG TNG

aitnong
AmodExopal 6AoUC TOUG TTaPATIAVW OPOUG Emtdoyn
14. Yovnuuéva Eyypaga
Apxeio | MéyeBog MNepypadn | IXOAL
Huepounvia:
Ymoypaon
oppoyida
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ITAPAPTHMA 1.2: ENTYIIO YIIOBOAHX AITHXHY XPHMATOAOTHXHX
MEPOX 2

* X %
*
* *
*
* * *
EYPQIAIKH ENQZH
MEPI®EPEIA BOPEIOY AITAIOY Evponraiké Talfsio Ieprpeperoxig
EIAIKH YITHPEXIA AIAXEIPIZHE Avamtogng
E.IL IEPI®EPEIAL BOPEIOY
AITAIOY

EIIIXEIPHXIAKO ITPOTPAMMA
«BOPEIO AIT'AIO» 2014-2020

EIAIKH YIIHPEXIA ATAXEIPIXHX
EIl HIEPI®EPEIAYX BOPEIOY AIT'AIOY 2014-2020

ENAIAMEXOX ®OPEAX : EOEITAE

APAYXH ENIXXYXHYX :

«Evioyvon mold piKpov, HIKPAOV KOl HEGALOV ETLYEIPGEMV TS TNG
Heprpéperag Bopeiov Aryaiov Y10 TOV EKGLYYPOVIGUO TOVS HECO TG
rpnong Teyxvoroyrov Iinpopopuxiig kor Emkowoviag (TIIE),
GUOTNUATOV CVTOUUTICHOV KOOMDG KUl ETEVOVGEMV NAEKTPOVIKOD
gnmopiov (.. niektpoviko emvyerpeiv 1) / ko Digital Marketing »

IHAPAPTHMA 1.2
ENTYIIO YIIOBOAHX AITHXHX XPHMATOAOTHXHX MEPOX 2

2YMINAHPQNETAI KAI YIIOBAAAETAI YYNHMMENA XTHN AITHXH I10Y
KATAXQPEITAI XT0 IINHPO®POPIAKO XYXTHMA KPATIKQN ENIZXYYEQN,
coupwva ue tic oonyiec tne Ilpocrxinonc

Kmowog Mpaéng (Epyov)

(Ap1Opiog NAekTPOoVIKIG VTOBOANG)
Hpgpounvia niektpovikng vropfoing
Tithog Epyov (6ta eAAnvikd)

Tithog Epyov (6ta ayyMkd)
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Al IMPOXOETA XTOIXEIA EINIIXEIPHXEQN

Enovopia @opéa (dnws Exet onlwbei oto évivmo niektpovikng
vrofolijc oto I1XKE)

Auoxpitikog Tithog Dopéa

Yrevbvvog tov £pyov

Ovopaten®voulo

®¢om oto popéa
Tniépmwvo emkovoviog
E-mail

EIMMAEEIMOTHTA

IMAPAIIOMIIH XE TEKMHPIQXH
Fivetol Tapamopnn oto 6YeTIKd £yypago 1M
OIKOLOLOYNTIKG LE TO OTTOLN. TEKUNPLOVETOR 1)
KGAoyn 1ov 6pov emieinétnrog

Awoo0yog mov gumintet otV TPOCKANON KoL €YEL TNV
wotta ¢ Mikpopeoaiog Emiyeipnong ovpeova pe tov
Opwopd v MME g ovotaong ™g EE 2003/361/EK,
AopBavopévev vmdyn tov Opov ylo TN OTAPNON NG
1O10TNTOG AVTNG.

H #pbétaon euminter  otovg  Kwdwkovg — ApiBpodg
Apactprotrog (KAA), dnwog avarvtikd topovctdlovtal 6To
Hopapmpo «Ilivokog Endé&ipuov KAA» g Tpoéckinong.
O emyeipnoelg dwbétouv tov KAA emévdvong katd tnv
VIOPoAN TG TPOTAGNG.

O1 emyelpnoelg va ival eyKatesTUéVes 1 va. eykatactadovy
omv EMnvikr emikpdtelo yuo TPOTEWOLEVO EMEVOLTIKO
oxédlo mov ywpobeteitor amoxieotikd oty Ileprpépela
Bopeiov Aryaiov.

H voewtduevn emyeipnon ypnoiponolel SIMAOYpOeKd 1
amAoypapikd Aoywotikd ocvotua (tmpet PPric B® I
katnyopiog) wor péxpt Tig 31/12/2018 éxer kheopéveg
TOVAGYLOTOV TPELG SIUYEPLOTIKES YPNOELS.

H Wwtikn) cvppetoyn g entyeipnong oto eneviuTikd oyéoto
dev vrepPaivetl ava £1og 0 50% tov PEGOV OPOV TV KOKA®V
gpyacidov ¢ yio o tpio (3) televtaio €tn, OmM®OG AVTOC
TPOKLNTEL OO TOVG ONUOGIEVUEVOVG 1OOAOYIGHODS TG 1
1600VVOLL0. OIKOVOUIKG GTOLYEID.

H emyelpnon Aettovpyel amokdelotikd pe pio amd TG
akoAoVOeg  LOpPEG  emixeipnong  ETOPIKOL /  EUTOPIKOD
xopaxtipa: AE, EIIE, OE, EE, LK.E, Atopikn Emyeipnon,
Yvvetapiopog, KOINXEII, Navtiuokn Etopeio ITAoimv
Avayoyng (N.E.ILA.).

H emyeipnon €xer v — xotd mepintwon — amottovpevn ev
wyd adew Aettovpyiog M v vroPAnbeico otov 0ppoOSI0
Qopéa aitnom £€kdoomg M avVAVE®ONG OoVTHG Y. TN/1G
SpaocTnPlOTTO/eg oTNV/1G 0TO10/EG dPOUCTNPLOTOLEITAL.

H emyyeipnon vrofdAirer povo pio mpdétacn oty [pdokinon,
(éva kot povadiko emevouTtiko oyédo ava A.D.M.).

To cvykekpléVo eMEVIVLTIKO GYE010 N HEPOS 0TV KABDG Kot
ol damaveg mov mepthopfdver dev €xovv ypnuoTtodotnOei,
evtoyfel  wou  dev Ba  vmoPAnBodv  mpog  €yxpiom
APNUATOOOTNONG GE GAAO TPOYPOLO TOV YPNUOTOSOTEITOL
oo €0viKovg 1 KOWOTIKOVS TOPOVE.

No pnv exkpepel oe Bapog TG emyeipnong ovakTnon
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KpaTikng evioyvong émetta and ondeoon tg Evpomaikng
Emutpomnng pe v omoia pia gvioyvon knpdooetar mapdvoun
Kot acVUPiBactn pe TV EcOTEPIKT 0yopdL.

H emyeipnon dev Ppioketar vmd ntdyevon, ekkabiapion 1
OVOYKOOTIKT Sloeipion.

H emyeipnon dev givar mpoPfAnpatikny onmg avtég opifovtan
oto &dapo 18 tov ap. 2 tov Kav. EE 651/2014 (BA.
INHAPAPTHMA VI  OPIXMOX I[TPOBAHMATIKQON
EINIXEIPHXEQN).

H emyyeipnon Swobétel 1 decpevetar pe vaevBovn MAmon tov
Nopyov Exmpooodmov 6t péypt v OAOKANP®ON NG
enévoLoNG o LePUVIACEL YO TIG KOTAAANAES VTOJOUEG Kot
VANPECIES YOO OVTHV, HE OKOTO TNV €AOYLOTOMOINGCY| TOV
eumodinv kot T dtevkdAvvon ¢ TpodcPacns oe avTéS, dTov
avtod givol amapoitnTo Kol avoykaio, oTOpmV pe ovamnpid,
ooppova pe ta TpoPremopeva oto GpBpo 7 Tov Kavoviopod
(EE) ap18. 1303/2013 tov Evponaikod KowvoBoviiov kat Tov
SvpPoviiov, g 17ng AegkeuPpiov 2013, mepi kabopiopod
yevikav dwtdemv yuo to Evporaikd Tapeio Iepipepetakng
Avamtoéng, to Evponaikdé Kowvoviké Tapeio kot to Tapeio
Yvvoyng Kot v kotdpynon tov kavovicpod (EK) apif.
1083/2006. Qg vmodopéc voovvtalr TOGO Ol  KTIPLOKEG
VTOJOUEG, OGO KOl Ol MAEKTPOVIKEG EQPAPUOYEG  TTOV
ameLBVVOVTOL GTO MEAATEWONKO KOWO (T.Y. 10TOCEALdEC Kot
AOTEG MAEKTPOVIKEG EQUPUOYEG, OMMOG MAEKTPOVIKG OTUEin
TANPoPOPNoNG /Ko eEumnpétnong KAT.) COUE®VO LE TIG
oomnyieg tov EXApeA.

H emyeipnon dev evtdoocetal o€ 1101 opYavVOUEVO OLOLOLLOPPO
SikTvo Slovopng mPoldvVImV 1M TaPOYNG LANPECIOV 1 OToid
EKUETOAAEDETOL  KOTOTY  OYETIKOV  ovuPdcewv  adeleg
EKUETAALEVLONG OIKOIOUATOV SLOVONTIKNG 1010KTNGIOG, TOL
aQPopovV GLVNOMG EUTOPIKA GNUATO 1) OLOKPLTIKOVG TITAOVG
KOl TEYVOYVMGIO ylo. TV xpnon kot ™ otavoun ayobadv 1
vinpeoidv  (my. franchising, shop in shop, diktvo
TPOKTOPELONG).

H mepiodog vAomoinong Tov enevouTikoy cyediov gival eviog
g meplodov emhe&ipomrog g [poypappatikig Ieptodov
kot ™G [Ipdcrkinong.

H =npdétaon eivor evappoviopévn kol VIOKOVEL GTOVLG
TEPLOPIGHOVS OCYETIKA LE TN OCOPELON EVIGYVGEDV TOV
mpoPrénovv ot Kavoviopol mov v diémovv. H evioyvon mov
xopnyeitar duvapel g mapovcag npockinong pe tov Kov.
(E.E.) 1407/2013 ko1 minpoi OAec tic mpobmobicels tov
Kovoviopoo avto.

To emevouTiKd oyEd10 (PLOIKO KO OTIKOVOUIKO OVTIKEILEVO) VL
unv €xel ohokAnpwOei, Tpv v muepopnvia vrofoAng g
TPOTUONC.

Agv ouvTpérouv AOYOl OTOKAEICHOD 1TNG EMYEIPNONG TOL
apBpov 40 Tov N. 4488/2017(A137/13.09.2017), dmwg 10y0eL.

H mpotewvopevn mpdén dev meprhapPdvetl tunpo erévovong oe
vTodoun M TopayOYKn emévovon 1 omoio EmOVCGE 1
UETEYKOTAGTAONKE EKTOG TNG TEPOYNG TOL TPOYPALLOTOG
EVTOG MEVTE €TV OO TNV TEMKI] TANPOUT GTO SIKOoVY0 1
eviog G mpobecpiog mov oplldTav OTOVG KAVOVEG TEPL
KpOTIK®V evioyboewv (coupava pe to apbpo 71 tov Kav.
1303/2013).

Ot emyEPNOELS TOV EVIGYVOVTOL, B0 TPEMEL VO GUVEKTILOVV
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Kot vo mpoaomifovv v 1ooTnTA pETaEy avipdv Kot
YOVOUK®V, V. 0roTpEnovy Kabe didkpion eEattiog tov gvlov,
g QLANG 1 TG €BvoTikng Kataywyng, TG Opnokeiog 1 tov
memolONceV Kot va Aappdvouv péptuva yio Tn S1EvkOALVOT
NG TPOGPOCTG O€ AVTEG ATOUWV LLE avornpia.

B.1 Xvvroun [eprypaon g emyeipnong

Atvetar oOVIoun meprypopi] Tov 1TOPIKOD KO TWV OPACTHPLOTHTWV THE ETLYEIPNONG IE OVAPOPE. OTO. TPOIOVTA/ DINPETIES, TOV TOTO
EYKOTATTOONG, THY 0PYAVWTY, TO 1GTOPIKO, TOVS EPYALOUEVOVS, TOVG TEAGTES, TOVS TPOUNOEVTES Kol Ta OIKOVOLIKG UEYEDN THS
EMLYEIPNONG.

B.2 XTOIXEIA EIIENAYTIKOY XXEAIOY

1 | TOVTONN TEPLYPOPT] TOV ETEVOVTIKOV G6YEHi0V

Aivetar odvioun ka1 copng TEPLYPOPH TOD OVTIKEILEVOD TOV EXEVOVTIKOD GYEOIOV LE OVOPOPC, GTOVS GTOYOVS TOV EMIOIWKEL, OTIS
OVOYKES THG ETLYEIPNONG TOV ECOTNPETEL, TTOVG AOYOVS YIOL TOVS OTOIOVS 1 EMEVOVGH KPIVETOL GHUOVTIKN 1] OTOPOITHTH Y10, THY
EMLYEIPNON, KOI OTHY TEPIYPOAPH TV EVEPYEIDV YIGL TNV DAOTOINGN TOV GyYEDIOD.

2 | Meprypaen TV TapepPdcemy TOV EXEVOVTIKOD 6YE0I0D

Aivetar aOvToun meprypopn T00 IPOTOL UE TOV OTOLO TO EXEVOVTIKO GYEOI0 DIOCTHPILEL EITE TNV EMEKTOON TNG ETLYEIPNONG OE VEES
IPooTNPLOTNTES 1| VEOL TPOIOVTO, €ite TNV QOENON THS TOPAYOYIKNG OVVOLIKOTHTAS THS EMXEIPNONG, €ite v Peltiwon twv
TOPAYOVIKOV 1/K0L AEITOVPYIKOY /K01 OLOIKNTIKOV Ol0OIKOGIOV THS ETLYEIPNONG, &ite TNV ovefdbuion e moi0TNTOS 1O
TOPAYOUEVOD TPOIOVTOC 1] TWV TPOTPEPOUEVV DINPETLAV, EITE TN PEATICOON THS AEITOVPYIOS TV TWANGEWY KAl TWV TPOUNOELDV.

3 | Xvvroun [eprypagn) Tov APOHTOLOYIGHOD TOV EXEVOVTIKOV GYE0iI0V

Aivetor odvroun TeEpLypapn Tov TPOVTOLOYIGUOD OVE KOTYOPIo. SOTGVHG Kol GITIOAOYNON YIo. TO TS KGOE Jamavy ovVEIoPEPEL
OTOVG OTOYOVS TOV EMEVOVTIKOD GYEOIOD KOL OTNY KGADWH TWV OVOYK®OV THG ETLYEIpnons. Zvvovdaletor kai ue evotnta «I»
TOPOLONG.

4 | Ieprypai] Tov Xpovoorlaypappatog ETEVOLTIKOD 6yediov kKan tpotewvopevy Huepounvia 'Evapéng
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Atvetar oOVIoun mepLypagiy T xpovooLayPaUUeTOS DAOTOINGHS TOV ETEVOVTIKOD OYEOIOV , ] HUEPOUNVIO, TOV TPOTEIVETAL G
«EVOPEN» TOV ETEVOVTIKOD OTOLYEIOD KOL 01 KUITVESH DAOTOINONG (0.0. Aoufidvoviar vmoyn ot Tpofléwels O10pKelog Kol TEPIOIOD
emiieCuotnrog damwavng e Ilpookinong)

ISwwTik] Zoppetoyy yw. TNV XPNNOTOdO6TNGN

Enevovoemv (ot €)

Z.1 Tekpnpioon dvvaToTNTOS KATABOMS OIOTIKNG SVPUNETONG ([leprypdyte e oo.pNVEIQ TOVS TPOTOVG UE TOVG

omoiovg o, kaAbwete TNV AmOITOOUEVY IOIOTIKY COUUETOYN THS TPOTEIVOUEVHS ETXEVOVONS)

K.1 K.A.A. EHENAYTIKOY XXEAIOY (NACE Level Group)

o/a Kwdikog Ieprypaopn K.A.A.

B.3 XTOIXEIA EINIXEIPHXHX

1 | Kegpoogopia

Avogépetor 0 opiGUos TV TPLOV TEAEDTAIWV YPHOEWY TOV HTAV KEPOOPOPES KA1 OIVETOL TOPOTOUTN OTO CYETIKO TEKUNPLOTIKO
VAIKO.

2 | Anacyolodpevor

Avogpéperar o ap1Ouos twv EME yia to 2019 kai divetar mopamounsy 6to oyetiko tekunpiaoTikd vAIKO.

3 | Opyovotikiy AtapOpoon

Atvetar odvroun meprypopn avapopixd e tyov Xootqua Aioacpdiions moiotnrog, eite Eumopiko Xiua, eite lotooelrioo, eite
Opyovwugvn mpofoln (oe ewoyyeluotixods 0onyovs, unyoves avalitnons, k.o.) diabétel n emiyeipnon kobws Kot TEPIypaps Toyov
dAAwv arotyeiwv mov Bewpeite on Pedticdovovy v opyavwrtiky digpOpwan e emiyeipnong. Emiong, va kotoypagel matévea, moo
YOV epapuoletal N Ppofevon TG ETLYEIPNONG 1 OTOOEIEIYUEVI/OVOYVOPIOUEVY] KOIVOTOUIO, TOV EPOPUOLETOL, EPOTOV KPIVEL O
TPOTEIVWV OTI GUVEIOPEPEL OTNY OPYOVWTIK O10pOpor] tov kai Aeitovpyia, cvveiopépovias otnv adlomiotio vVAOTOINONG TGS
Enévovong (0.0. plémete kou Kpitipio 2.3 ) divetar mopomounsy oto GyeTiko TEKUNPIOTIKG DAIKO.
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1 Emntdogig 6TV Topayyiky) d1adikacio

Leprypdpoviar o1 emmTHOEIS WOV EYEL TO EMEVOVTIKO GYEOIO OTHY TOPOYWYIKH OlAOIKACIO THS EMLYEIPHONG UE TOLOTIKO KOl
moootiko tpomo. (oyetika Plémete Kpitipio 3.1). 1o ovykexpyéva, texunpicovetar nag 1 allomoinon epapuoymyv 1 eConliouod
TIIE 1 606THHATOV OVTOUATIONOD 1 TWV ODVOTOTHTWY TOD NAEKTPOVIKOD ETLYEIPELV GUVELOPEPEL:

(o) otqv amédoon twv epyalouévav i () oty adlnon e mapaywyikpg JvvouukoTnTog N (y) OTHY EMKOV@VIO [E TOLG
TPounBevtés 1 () oToV TO10TIKG EAEYYO TOV TAPOAYOUEVOD TPOIOVTOS 1} THS TAPEYOUEVHS DITHPETIAG.

2 | Emntogig 6T 01001K0GI0 TOAMCEDY KOl O1a)EiPLONG TEAUTAV

Ieprypapoviar o1 emMTTOOELS TOV EYEL TO EXEVOVTIKG GYEALO 0T OLOOIKATIO. TWANOEWY KOl OLOYEIPLONG TWV TEAATOV ILE TOLOTIKO
Kol moo0TIKG Tpomo. (oxeuika Plémete Kpiripio 3.2). Iho ovykexpiuéva, texunpicdvetor maog n ollomoinon epopuoyov i
elomhionod TIIE 1§ ovotnudtmv ovTtouatiouod 1 twv 0VaToThHTmy 100 NAEKIPOVIKOD ETLYEIPELV ovVEIGREPEL oty Peltivon g
OANAETIOPaONS KoL T OIEVKOAVVON THS EMIKOIVVIOS UE TOVG TEAATEG TOGO TTNY EYYWPLO. 000 Kai ot Iedvij ayopa.

1 RIS3

Aivetor 0 KAA wov apopd. kotd kipio A0yo 1o emevovtiko oyédio (0mwes avtog oniobnke oto évivmo nlektpovikic vmofolric aro
1I2KE) kot onuerwverar eav oapopd. KAA mov gumintel o€ évav amo tovg toueis e RIS3 ¢ Hepipépeiog Bopeiov Aryaiov.
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I'. ANAAYZH TOY ENIXOPHTOYMENOY MNPOYHOAOTIEMOY TOY EHENAYTIKOY EXEAIOY ANA KATHI'OPIA AAITANHE

Amauteital TEKUNPIOGH KOGTOVS avd KoTHYOpia damdvys COUPWVa uE TIS arnatijcelg THG IIpockinans.

o.0.1 : oev mepllaufaveral arovg naparxdrw ITivaxes darnavy PIIA, epocov dev arotelel emAéliun damavy
0.0.2 : epocov Enevovtikiy mpotacn Exel Ilpovmoloyiouo ueyoivtepo tov Exvyopnyodusvov Ilpoismoloyicuod, i o1apopd npénel vo KaTaypogel O10KPITA OTA CYETIKD TESI

1. Komyopio Aamavng 1 - E€omionog

Ynokatnyopia d0mwavng

Meprypagn, ortioroyia ko Teyvikd

XopoKTNPLoTIKG

Tyu] povadog

ApOpog povadswv

Xvvolké Kéotog

[popnOevtis (Emovopio
Kot ADM)*

1.1 ZraBpoi Epyaciog (desktops,
laptops k.a.)

Ewc 40%

1.2 E&uanpetréc (Servers)

1.3 E&onhiopdc Siktdvmv
(Metaymyeig, Apoporoyntég,
K.0L)

1.4 Tleprpeperaxdc EEomhiopog
(exTomoC, capmotg, UPS, k.0.)

1.5 AMAog TE)VOLOYIKOG
e€omlopog (cashdrawers,
Barcode readers, niektpovikoi
Cuyot, dadpaocTticol Tivakeg,
OGVPLLOTEG GUGKEVEG
nmapayyeronyiog (PDAS), k.Ax.)

Ewc 40%

- Me Tn ouyxpnuaTtodotnon Tng EAAGdag kai Tng Eupwtraikng Evwang

Eupsarmaisn Evisomy
Bapunoien Tauro
Mupspronesry: fearrelng TeAida 91 am6 175
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Yrokatnyopia d0mwdvng

MMeprypagr), oxtioroyio kot Teyvika

XopoKTNPLoTIKG

Tyu] povadog | AprOpog povadwv Yvvolké Kootog

MpopnBevtic (Emovopia
Kow AOM)*

X0volio

Mn Enyopnyovpevo Koctog

(*) Orov vrdpyet

2. Komnyopio damavng 2 - Aoyiouiké

Yrokatnyopio damwavng

eprypagn, mriohoyio kor XapaKTnploTiKa

Ty povaodag ApOpoc povadwv

2UVOMKO

Kéotog

Mpopndevtic (ETwvopio
Ko AOM)*

2.1 Adeteg ypnong
AELTOVPYIKOV GLGTNUATOV

2.2 Epappoyég ypaeeiov,
antivirus KA.

2.3 Epappoyég mov fonbodv
ot BertioTonoinon g
TOPUYOYNG KOL TOV
EMLYEPTLOTIKOV JEPYOOIOV
(tomov ERP, SCMS, WMS
K.0.)

* 4 *

Evpwnaikr ‘Evwon
Eupunaiks Tajicio Me tn ouyxpnparodotnon e EAAGSag kat tng Evpwnaikig Evwong

Nepipepeioxnc Avammuing
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YuvoMko popunOsvtig (Er@vopia

Yrokatnyopio damdvng Meprypagt, ortioroyio Kol XapaKTNPLOTIKA Tyu] povadog ApOpog povadsmv Kéotoc Kar ADM)*

2.4 Epoppoyéc dwayeipiong
TEAATAOV 1] TPOCOTLKOV TNG
emyeipnong (CRM, HRMS
K.AT.)

2.5 Epappoyég oyedlacpov
(CAD/CAM/CAE)

2.6 Ymootpi&n Topelokdv
GLGTNUATOV TIHOAGYTONG KO
éxdoong amodeiewv (Front
Office — Point of Sales)

2.7 'Exd061 K0l 0TOGTOAN
NAEKTPOVIKDV TOPOUCTUTIKOV

2.8 Hhektpovikn Avtailayn
Agdopévov (EDI) pe
mpounBevtéc — meAdteg

2.9 Tpoéypappa duoyeiptong
mototrag (loyalty)

2.10 Epappoyég dwayeiptong
nmotwoemv (credit control
management) 1 Kol
NAEKTPOVIKDV TANPOUDV

2.11 Awyeipion kavolidv
NAEKTPOVIKOV KPOTOEDY
(Booking Channel
Management)

2.12 E@opuoyéc ecmtepikng
0pyOvV®ONG LLE GTOYO TNV
VRLOGTHPIEN TOV NAEKTPOVIKADV
Kpatoewv (n.y. PMS /
Property Management System)
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YuvoMko popunOsvtig (Er@vopia

Yrokatnyopio damdvng Meprypagt, ortioroyio Kol XapaKTNPLOTIKA Tyu] povadog ApOpog povadsmv Kéotoc Kar ADM)*

2.13 Alheg €1d1kéG eQaprOYES
LE GULEST) GUVAPELD LLE TOV/TOVG
KAA g emévdvong

2.14 Avantoén/Avapdéduion
otocelidog (Ba Aettovpyel o
2 YA®GGEG KOOMG Kl G
TEPIPAALOV KIVIITOV GUGKEVDV
— mobile responsive 1
dedicated mobile version)

2.500€

2.15 Yrnpeoieg avamtoéng kot
dayeiplong NAekTPoVIKO
Kataotipuotog e-shop (6o
Aertovpyel og 2 YAdooeg kabdg
Kat o€ TEPIPAALOV KIvTOV
ovokev®v — mobile responsive
1N dedicated mobile version kot
0o cuvodeveTon and Ta eENg
AoyioKd: TapayyeAMOANYiag,
o1 KNG Kol NAEKTPOVIKGOY
mpopodv. Exiong 0o npénet
va givorl TpooPaoctpo amd to
ATOLLOL ILE ELOIKEG OVAIYKEG.)

4.000€

2.16 Zoppetoyn oe Eyydpieg
kot EEoydpreg Hiektpoviég
Ayopég (e-Marketplaces), gite
OVTEG APOPOVV dPACTNPLOTNTES
tomov B2C (Emyeipnon mpog
TOV TEMKO KATAVOAMTY), &ite
B2B /B2E (emyeipnomn mpog
EMLYEIPTON), Y10 TOANGELS,
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) ) ) ) . . ’ YuvoMko popunOsvtig (Er@vopia
Yrokotnyopio damdavng Ieprypaogn, crtioroyio Ko XopoKTNPLOTIKA Twn povadog ApOpog povadsov Kéorog Ko ADM)*

ayopég, Tpofoin kot katdAoyo
TPOIOVI®V, CUYKPLON TILAV,
GULLETOYN O TpOoUnOELes,
TILOAOYLOL KO TANPOES,
GUUETOYN O€ NAEKTPOVIKOVG
Syoviepovg Kot
dnponpacieg, KA.

2.17 Yanpeoieg vrootipiéng
TpoundgvopEVOD AOYICoHIKOD
(¢wg 1 €10¢ amd 10 YpOVO
npopndetag - dev
mepAapfdvovol ot
AVOVEDGELS GUVOPOUNG)

2.18 Ymnpeoieg eykatdotaong
- TOPOUETPOTOINONG
AOYIGLUKOD Kot EKTOIOEVOTG
TPOCOTIKOV GTO
mpounBevopevo AoyIGHIKO
(60% 10OV KOGTOVS OyOopdiG TOVL
AOYIGLUKOV/ EQUPLOYNC).

X0voio

Mn Emyopnyodvpevo Kéotog

(*) Omov vrdpyer
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3. Koamyopia Aomdvng 3 — Tvotinote ovTopnotTicnov (aneco ovvoeosuévov ne Tig TIIE)

Ynokatnyopia d0mwavng

Meprypagn, artiohoyia ko Teyvikd

XopoKTNPLoTIKG

Ty povadag

ApOpog povadswv

Xuvoiko6 Kéotog

popnBevtig (Erwvopia
Kow AOM)*

3.1 IIpoundeia cuoTnuUdTOY
OVTOUOTIGUOV

[eprapPavovrar:

Avtopotomotmpéva
GLOTHLLOTO Y10
g€okovopnon evépyelog
Yvotnpato
OVTOHOTOTTONGNG TG
TAPAy®YNG /KoL TOV
TOPEYOUEVOV VNPEGUDV
ZuoThpoTo
OUTOLLOTOTOUNLEVOV EAEYYXOV
TapAy®YNG 1 S10dKACIOV

Yvotnuata EAEYY0L XHPOL
Svotnuate ooPareiog

ZVGTNUOTA CVTOLUATOV
gvromicopob Béong

Oa mpémel vo, aovoéovrai

amopouthtwg e tig Teyvoloyieg

Inpogopixns & Emikoivavidv.

* 4 *

Evpwnaikr ‘Evwon
Eupwnaiké Tapeio
Nepipepeioxnc Avammuing
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Yrokatnyopia d0mwdvng

MMeprypagr), oxtioroyio kot Teyvika
Tyu| povadag
XopoKTNPLoTIKG

ApOpog povasmv

Yuvoiko6 Kéotog

popnOsvtiig (Er@vopia
Kow AOM)*

3.2 Yranpeoieg eykatdotaong -
TOPAUETPOTOINONG GLOTNULATMOV
OLTOLLOTIGHOD KOl EKTOIOEVOTG
TPOCMOTIKOL GTO TPOUNOEVLOUEVO
ovotnpa avtopaticpov (60% tov
KOGTOVS 0yopdiG TOL
GUGTNHLLATOG).

X0voio

Mn Enyopnyovpevo Koctog

(*) Omov vrapyer

4. Komnyopio Aarmavng 4 - Yanpeoisg

Ynokatnyopio damdvng

Meprypaon mapeydpevng vnpesciog, artoroyio

Yvvolko Kéotog

MpopnBsvtic/cvppoviog
(Erovopio kot ADM)*

4.1 ®1o&evia (hosting,
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Yrokatnyopia d0mwdvng

Meprypagn) mopeYOREVNS VINPEGIAG, ALTIOAOYIN

Yvvolké Kootog

MpopnOsvTig/copfoviog
(Erovopia kon AOM)*

collocation ktA.)

4.2 Zvvdeon oto Alodiktvo

4.3 Ynnpeoieg Digital marketing
(google ads, facebook ads)

4.4 Tlapovoia ota Social media

4.5 Ymnpeoieg avantoéng
YNOLOKOD DAIKOD S10QPTLUGNG

4.6 AeNIoTIKEG KOTAUYWOPNOELS
0€ NAEKTPOVIKT LOPPT

Ewg 3.000€

4.7 Ynnpeoieg petdopoong tov
TEPLEYOLEVOD TOV NAEKTPOVIKOD
KOTOGTLOTOG

4.8 Avdamtuén /Kot motomoinon
YNOLOKNG TOMTIKNG ACQUAELOG

Ewg 2.000€

4.9 Ynanpeoieg xatoymdpnong,
LETACYNUOTIGUOV KOl LETAPOPEG
dedopévov

4.10 Xovradn kot
TAPAKOAOVONON ENEVIVTIKOD
oyediov

FEwc 2.500€
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MpopnOsvTig/copfoviog

Yrokatnyopia d0mwdvng Meprypagn) mopeYOREVNS VINPEGIAG, ALTIOAOYIN Yvvolké Kootog (Enovopia kar ADM)*

XOvolo

Mn Emyopnyovpevo Kéotog

(*) Omov vrapyer
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Avarvtucn IIpookinon
«Evioyvomn moAd pukpdv, kpodv Kot pecaiov enyepnoemv g g [epipépetog Bopeiov Atyaiov yia tov
EKGLYYPOVIGLO TOVG péc® TG xpnong Texvoroyidv ITAnpoeopikng kot Exwowmviog (TTIE), cuotpdtov avtopaticpov
Kabmg Kot EnEVEVoE®Y NAEKTPOVIKOD gumopiov (.. nAektpovikd emyepeiv 1/ kon Digital Marketing)»

A.1 KATAAOI'OX XYNNHMENQN AIKAIOAOTHTIKQN XYM®QNA ME TA OPIZOMENA
XTHN ITPOXKAHXZH
A/A INEPITPA®H ETTPA®OY

Avopépoviar cOVOTTIKG. Ta. EYyPopa. TOL GOVOIELOVY TNV VIOPalLouevy mpotaon kot Bo emiovvapBodv nlektpovikd oto
IIDKE, ovoupwve ue v Ilpookinon.

H vrofor Aitnong Xpnuatoddmong enéyet Béon vrevbuvng dMMAmong tov apbpov 8 Tov v.1599/1986 (A'75) 6G0v
apopd v aAndeto, akpifea Kot TANPOTNTO TOV GTOEIDV TOV OVOPEPOVTAL GE AVTHV. ZVVETMOG, Oa Tpémel va eppavilet
TAVTOTNTA TEPIEYOLLEVOD Le Ta {nTodeva dtkatoAoynTiKd Tov oyetikol Iapaptpatog g Avatvtikig IIpdokinong ya
mv ékdoon g omopaons évtaéne. Avakpifeia otolygiov mov dnAdvovial 6TV aitnomn entovpel TIG TPOPAETOUEVES
TOWIKES KOl SIOIKTTIKEG KUPDGELG.

O1 31Kaiovyotl PEPOVY TV gVOVLVN TG TANPOLS Kol 0PONG CLUTANPOONG TG ALTNGNG XPNILATOSOTNGNG.

Egioraror n mpoooyn orovg Avvnrikods Awxaiovyovg n vmoforn e Aitnong Xpnuarodotnong vo mpoyuatomoleitol oe
EOAOYO YPOVIKO O1G.0THUG. TPIV TNV KOTOANKTIKY NUEPOUIVIO KO DpPQ.

Hpepopnvia
Ymoypaen Nopipov Exkntpocdnov

Xopoyioa
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Avarvtucn IIpookinon
«Evioyvomn moAd pukpdv, kpodv Kot pecaiov enyepnoemv g g [epipépetog Bopeiov Atyaiov yia tov
EKGLYYPOVIGLO TOVG péc® TG xpnong Texvoroyidv ITAnpoeopikng kot Exwowmviog (TTIE), cuotpdtov avtopaticpov
Kabmg Kot EnEVEVoE®Y NAEKTPOVIKOD gumopiov (.. nAektpovikd emyepeiv 1/ kon Digital Marketing)»
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Ermouvantetal n KYA mepl dnpoolovoulkwyv Slopbwoswv Kot SLadlkaolwv avakTnong axpewotnTwe N
TOPOVOUWE KOTOPANBEVTIWY TOowWV amd TOPOUC TOU KPATIKOU TpoUmoAoylopol yla thv UAomoinon
TIPOYPOUUATWY cuyxpnuatodotoUevwy oto mAaiolo Tou EXMNA 2014-2020, cUudwva pe to ap. 22 tou N.
4314/2014, O®EK 21/Teuyxog B/AskepuPplou 2015/Ap. DUANoU 2784,
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EOHMEPIZ THZ KYBEPNHZEQ2

THZ EAAHNIKHZ AHMOKPATIAZ

TEYXOZ AEYTEPO

Ap. dikhou 2784

NEPIEXOMENA

ANOPAZEIE

Elul:l'l.'ﬂpﬂ -ﬁrpuuuvuunw ﬁup&mm\r wan ﬁmﬁm—
oieg avikong aypewoTiTws fi napavipug ka-
TafANEévTwy oowy and Nopous ToU KpaTIKou
ToOUTIoAOYOWOD a TNV UACTIOINDT] TIoOy Dap-
pATWY  CUYXOTUOTOSOTOMUEVWY OTO TAQIMO
Tow EXTA 2014-2020, odupwva pe o ap. 22 tou
M 434204 1

ANOPAZEIZ

Apdiu 126829 | EYEY 1217 i

E.iu'rqpn ﬁmmumpﬂu&v ElcpEu':u&w wan Swalwmagies
mruﬂ'muﬂq u}(ps&m‘n‘rmq f rmpmrq..lmq matafhrRé-
VTWY TIOOWY and mdpous Tow npﬂmclu mpaimoho-
WOPOd Wa TV whoToinoT TpoYpappATLY oy orn-
patofoTolusvay oTo Thaimo Tow EZTA 201-2020,
OUupava pE TO ap. 22 Tow N, 4314/200,

Ol YMOYProl
OIKOMOMIAE, ANANTYEHE KAI TOYPLEMOY -
QIKONOMIKON

'E;(m'r::tq UTERMTE . )

1. To apBpo 90 tou Hwlhra NopoBegias ya v Ku-
Bépwnon s T KuBepun twd Dpyavas now supd8ngs pe
10 dpfpo mpwto Tow MNE. 632005 (GEK A"98).

2 To M 4314/2001 oyered pe 1r Saysipmorn, Tov Eheyyo
wan v sq:uppnm avarTuEasuy MapepBAoswy Y TV
npoypoupaten nepiodo 2M4-2020 ka Aonés SaTtakac,
rn alimdrepa Ta Gpfpa 8, 9,10, 21, 2 33, 55 wm 58
map.4 aurod (PEK A" 285).

A Tov Kavowoud (EE} 1303/2013 tow Evpwndikod Ko-
vofoudiou km Tou IupgBouhiov e TN Asxepfoiou
2013 nepi koSopropod ko SatdEowy ywa To Eupuw-
maixd Tapeio MNepepepesac AvanmuEne, 1o Eupwnoixd
Komwwnxd Tapsio, to Tapsio Tuvoyrg, To Eupwnoikd
IMewpyrd Tausio AypoTikne Avamuing ko 1o Evpwna-
o Tapsio Sahacoas kol Ahias kal TEpl kaBopwuod
yeveuww Swotdfswy wa 1o Evpwnaikd Tausio Nepups-

2 AexepPplouw 2015

pesrE AvdnTuEne 1o Bupwnoikd Kowwwnxd Tapsio, To
Tapsio Zuvoync wa 1o Fupwnaikd Tapsio Sdkacoag
WO ARMEIG KO YD TNV KATA0Y 0T Tow Kavonouod (EK)}
aped. 10832006

4. To MA. TO2015 (DEK AT Avamiaraam Ty Yroup-
\E—fﬂ.‘l\l’ MeAmopod ko ASAmopoy, Yrodouwy, Metago-
puwv wm Auxiwy, AypoTenc Avarmulng ko Tpodgipwy.
AvacioTaon) Tow Yrouwpysiou Mavniioc km Aryoiow
KO METOVOMATIO TOU O Yrougyeio Navtihios kar Nr-
ouwTknc Molmere. Metovopaoia Tow Ynouvpyeiow MNo-
Mmopod, MNmbcios wm SproxeupdTuy o8 Ynoupysio
Madgios, Epsuvac ma Spnoxsudtuy, Tow YTougysiow
Owovopiac, YroSopwy, Mavnkdias wm Toupopol oz
Yroupyeio Owovopias, AvArmuEng ko Touuopod kar
Touw Ymowpysiow Mapaywyrie Avaduykpdrmong Mepe
Barhovrog kan Evépyenas o8 Yrovpysio NepBaiiovtog
rm Evépyaac Metagopd Meven| Mpoppateias Buo-
prpavias oo Ymoupysio Caxovopioc, Avammuing xan
Toupsouod.

5 To M&. 73205 (GEK A1) «Mopuopdc AvtmpoéSpou
g Ku@dpmon, Yroupywy, Avarnpwtiy ¥ oup v
KO W puUTIOND s

& Tryvum apdp Y29/09102015 (0EK B 2168) andpaar

«Arafeor appofoThTey oTov Avamhngwtn Yoowsyd
Oixovouwwy Mewpno Xoukapaerp.

7. Trv ur’ apubu. 1057555102015 ($EK B 2222) and-
gaon Avafeon apuodoTiTwy oTov Youmovpyd Ciko-
vopiac, AvanTuEne ko Tououopod, AbEbavipo Xapiror)s.

8 To yeyovds oTuand v mopodoa Sev mpoxaheita
Gandwn g Bapoc Tou kpaTtKod npodmoloyopod.

ApBpo 1
Omopoi

Ma Toue oRomads TG Mapeloas vooUvTal we:

1 Fapatumias: kdfs mpdfaon Tou Svwmakod SKaiou
1] TOw OYETIKO pe TNV SpappoyT) Tow s8wkod Swaiow, n
ook ToOKUTTTEY amd TpdEn 1 mapdhesdn owovouKod
POopEQ TIOU EUTASKETAL OTT] SE0ToT Twy Eupuw e
SenpBpwTicay Enevbuteay Tapeiwy (EAET) ko ) onoia
Trueaives 1] evBEy et wa Inuebos: 1o yeved npolmnoho-
wapd g Evpuwnaisds Evwons pe ratakoynopd alikar
ahdynng Samdvng orov mpolmohoysaud auTng.

2 Lwovourds popacs orjuaive omoodnnote gu-
qrd 1 vopkd npaowna 1§ GAAN ovTaTnTa mov Aaufaves
pépog oy sgappoy G Boffisng and Ta EAET, ue
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sEaipeon xpdrog-péhog nou aoxsi 1a dxawspatd Tou
w¢ drudowa apxn

3. JuoTNuKT} NOPATUNIGs: NOPATUTIA IOV £XE1 £V-
Sexouévug enavaAlaBavipEvo xupogm'lm. ME pEYAAn
méavdnra sppduong os nopepgept] £Bn npdEswy, N
onoia npoxunter and cofap avendpken o1V ano-
TEASOPATIKT] ASITOUPYIQ Twv ouoTnudTwy HaxXsipwong
xat eAfyxou, oupnspiapfavopémg TIK napGAelng
KaB0pwopos KaTGAATA WY bnbuoorm oUPWVa BE Tov
Kavoviops xa Toug sxdxols xavéves yia xaBe Tapsio.

4. Zofapn) avendoxera oY anoTEASOpanK ASTOUp-
yia ev6¢ ouaTipaTog Saysipong xat sASyXous: Yia TOWG
OKONOUS TTG SPOPHoYNG Twv EAET, avendpxkena ywa
mv onoia £ivar ancpaitnro va undpfouv oLoWDDEIQ
BeAniwos 010 oUoTrRa, 1) onola exBEter Ta Tapsia o8
onuavTé kivduve napatumev xa n mapln g onoiag
Sev oupPBBaleTal pe BeTxr] sASyKTIKT YV OXETHA HE
N ASToUgYia TOU CUOTIRATOS Saxeipong kat sEAfyxou.

5. sAArpocovopxr] AdpSwans: H axipwon Tou ouvéhou
1 pépoug TG Eveowar; 1) xat sBvadic ouppeToxTK 08
£éva épyo 1 npdEn oo mAaioio TG ouyxeNpaTodE oG
Tou and ta Emyspnowoxd Mpoypduuara g nepiddou
2014-2020 n onoia sivar avahoyn g napdunng da-
TAVTIC MOU SIaMOTEVETAL

6. -Axpewcm']rmc umﬁln&&r noods: Kads Sandwn
otnv onoia dev avnoToyel iong atiag napadodiv npo-
6y, £pyo 1 urmpecia oULEWVA LE TOUS POLS TG OXE-
T ovpBaone e v onoia avaAfponke
n unoxpéwon g Sandwng.

7. «AvaxTTioTp: H EMOTPOgH Twv axpewoTiTws 1 na-
pavéuwe xm'wkrpévmv nocwv and Tov AaBdvra ypa

N véuyn artia

8. sdikaiyogx Srpdong NidusTrds opdag nou £xa
v evBivn yia v vapEn 1} v £vapEn kat my epap-
poyh npdEswy. 210 MAGIOWO TwV KQBE0TWTWY KPATKWY
snoXUoswY, 0 Popéag nou AouBdve: Tnv evioxuor, v
OTO TAQICIO TWV HECWW YOTHATOOKOVOUKNG TEXVKNG
0 gopéag nou £pappdle: To MECO XpNUTOOKOVOIKIK
Texwxrg 1} 7o Tapsio Xaproguhaxiou, katd nEpinTwon

9. Kavowouoe: o un’ opeie 130372013 Kavoviopds (EE)
Tou Evpwnakou KowvoouAiow xat Tou Zuppouhiov g
177 AsxepBpiou 2013 nepl xaBopwopoU Kooy Satals-
wv y1a 10 Evpwnaxd Topsio Meprgepaaxnic AvanTuEng,
10 Eupwnaixd Korvwvxd Tousb, 1o Tapsio Iuvoxig.
10 Eupwnaixé Mewpyxd Tapsio Aypotxic Avantuing
ka1 To Eupwnakd Tausio ©dhacocag ka Alisiag ka
nepi kaBopropoU yevixwv Satdiswv yia 10 Evpwnakd
Tausio Nepwepaaxic AvanruEng, 1o Eupwnaiké Kot
vwvxd Tapsio, To Tagsio Zuvoxic xar 10 Evpwnakd
Tausio ©8\acoag xar AMEiog xat Y TNV Katdpynom
ToU Kavoviopou (EK) ap@ 1083/2006.

10. «OhoxAnpupévo Mrpogopuaxd ZUoTrHas £QBC
OfMz: To MAngogopaxd ovoTnua Tou Ynouwpysiov O
xovopiag, YnoSoudwv, NauniAiag xar Toupopou, 6rnou
karaxwpifovrar Ta dedouéva now agopolv oto EZMA
ka1 GAAa ouyypnuatodoolusva npoypduuaTa.

ApBpo 2
Medio spopuoys g Andgaong
1. O Satéies TG nopoioad £xouv EQapPoY ota
Emysipnoaxd MpoypGupata tou EZMA 201-2020 nov
Xpruarodorodvrar and o ETMA 1o EKT xat o TAMEIO
ZYNOXHEZ, oto mAaiowo Tou Z1dxou: <Enevdioag oty
AvanmuEn kar v AnaoxGAnoms.

2 O Zuadxacies Srpocwvouxig Spdwong 1) kat
QWiKTNOTG Twv aXPewoTiTeS 1} nopavdpeg kataBhn-
GévTwv noouwv and népoUs TOU Xpamxoy NPoUmohoy-
ooy 1) Tov npolnoAoyiopd e Eupwnaixig Evwong
Y14 TNV UAOTIONMOT) £p YWV OUY XPNIATOS0TOUNEWSV OTO
mAQiow Twv £v Adyw Emyspnoaxay Mpoypappdtwy,
epapudlovrae

(a) and nig AaxeproTeis Apxéc (e@elis AA) 1/ kat
Toug Eviiduecous Popsic (speing EP), xatdmv SioKn-
TRWY 1 smtémwv enaAnPedoswy nou Sievepyolv 08
npate; Twv onoiwv £ouv avardBer m SwaxePIoT, Ot
ONOIES KAAUNTOUV TiG SOXNTREG, OKOVOUKES, TEXVKES
KQt QUOWKES TITUYES Twv MPGEsaw QuUTWY, OTO TAQIoW
Emyspnoaxwv Mpoypaudrwe Tou EZTIA 2014-2020
katd ta opSueva ota GpBpa 8 nap. 1, nep. 1 ka i,
21 kat 22 Tou N. 43142014,

B) ané v Apxii Motonofong (sgefie AN} katémy
smdswpnoswy nov &evepyolviar and v i&a 1 und
TV UBiVT) TG, OF OUYXPTRATOBOTOGEVES MPAEEIG Kat
OToUg AaoUous Toug, xaTd Ta opdusva oto Gpdpo
10, nap. 2 nep. B Tou N 4314/2014,

(v) and ™ Awaxsypiotxd Apxr 1} v Apxri Motonoi-
noTNG, KATémy op1oTHOU nopi:pcnoq sAfyyou oy €xe
HevepyrPei and sAsyxte] apyry/ dpyavo, edvikn nevw-
owkr}, katd Ta opddueva oo GpSpo 1 e napovoad

3. Ox Swadikacieg Snuociovopxey Swptuoswy 1kat
awiktnong epagudloviar emmAfov xaTtdmwe

(a) SonnTxwy 1 enrdmwy sMoAnBEsoswy Nou SiEvep-
YoUv o1 apxée/ gopeic g nap. 2{o) ya ™ SanioTw-
o1 TS THPNOTNS Twv SSopsioswy, ow npoBAénovtm
omv andpaon xpnuatoddmong/ éviaing npdEng 1 o
oiBaon nou unoypdge: o Axanixos pe mv appdda
apxa] xat o1 onoisg apopolv oV nepiodo peTd TV
ohox}dpmn 1M vASTIOIETS TS NPEENS XAt 08 Xpovkd
opifovra nou npofAénstar oV andgaon 1 0To WXV
Beouxd maico (;ntpo;pém:q UNIOXPEL0ER),

B) avéxinong mg andpaong yprparodémong/ évia-
&g pag mpdEng and T AwxyspwoTid Apx 1 Tov ED.

4. Orav avaxaisitar 1 ai yonuaroddémong/
&rralng pag npding km spdoov £xet xatainéei nood
Snudoag ouveEloPopacg v npaypatonomBeioss Sand-
VEG, OTIG MEQIMTTWOELG now npoBAénovra and v nap. 3
Tou GpBpou 33 TouN. 43142014 10 appdso 6pyavo TOU
6pepou 7 £x5ide1 andpaong mémwm a)q;uewcrmmn
n napavéuws xaTofAnSéviuy noowy. v nepinTwon

spapudlovia raép&)asmt)mqmpouoaq.

5. Mo adxés nepmooes (Eadxeupéva épya 1
nohdnioka) peTd and swofynom e appdSag unmpe-
olag HNopoUV Va XPTIoWONOT)BOUY SLMEPOYVHOVES
nov vnoBdAouv yvauoddtern. H yveuoddmon auti
£mouvanTETa 0Ty £xBeom smBewpnong 1 emrdmag
snahiPevons

ApBpo 3
MopBuwosg o SrAwosg Sanavwv peTd and
Swwrrec enaAiBeuon

1 H apuddua AA/ E® snainBeds: Soxnted, olppuwva
ue Ta op{Sueva oto GpBpo 21, nap. 1 tou N 43142014,
™ dnAwoex; Sanavev nou unoBdlovTal and Toug
Axaiodxous kat opioTHonoE! TS enaAnBsupéveg Sa-
naves oto ONZ v nepimwon nouw, xatd 1 Sevép-
ye1a SoxnTxAg enaAiPeuvong e dHhwong Sanavawv
Axawoiyou, Samotwverar nopdwenn Sandvn, n AA/EQ®
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karaywpiler oto ONZ éxdeon Soxnuxig snakfPevong,
oty onoia npoodopifovra Ta pn smALua nood nou
NEPHKAMTOVTAL HE KATAAANAN TEXLIOIWOT] KOt Qva@opa
Twv SataSewv mov NapaBdoTrKay Xat 1) oo £Yxpi-
vetar and tov Mpoiotdusvo g AA/ ED.

2 Egbaov,n nuparum’a agopd Sandveg ya T ono’u:
éxe1 katofAnBsein mmam Srudcma moqopo. n
éx&wn nepapfdver kar npdracn wa avncmcn axpe-
mo'rrmoq 1} napavipwe xatafAnSéviwv nocwv ong
nepuTTwoag nou npofAénovrar and v nop. 3 Tou
GpBpou 33 tou N. 4314/2014.

3. Z1rv reEpinTwon NapaTUTIWY NoU EVIOMILOVIaL xaTd
Tov éAsy X0 Swadxaowv avddsong Srpooiwv oupfdosnv
1] TPOTIONOTITELIV TOUS, CUNPWVA UE TA OpGLEva OTTV
nap. 2 tou GpBpou 21 tou N 431420, autég avags-
povTat Gnaxpnd ot £éx0son SoxnTxg snaAfBevong.

Arurowoqmnwmmeﬂnntplomn n
appoda AA! ED svrpuspuiver T0 AxQOUX0, KOVONows-
VTag 0& autdv v éxfeon SioxnTeig snaAfBeuong,
WOTE 0 AIKQOUXOS VO SATUNOoS: TUXOY avTppnoes
Tou, oUugwva pe T Swadxacia Tou Gpbpou 6 Mg na-
podoag. H kowonoinon g £x8eong oto AxaUyo yi-
VETAI HEOW OUCTTHEVIG EMOTOANG 1Y kot pe anddedn
naparafng, evrée &xa (10) nuspoioypaxwv nuEpov and
v Eyspon TG

£ va nepimmwon nou 1 Stoxnmxn snukrﬁuon Bue-
vepyeita npoxeipévou va xatafAngel n avriotonm 6!1-
péoW OUVEITPOPG OTOUG AxamoUNoUS, 1) xBeom Eyxpi-
vetar and 1o apudédo dpyavo Tou gopéa Aaysplong
oGxpuva pe Tig oxeTxés HaTding

ApBpo 4
Anpocwovouxr] &dpBwon uetd and emrdéma
enakrPevory emdewpnoT

1 Metdmyv dmkpom g emrémag snaAnBevong
and mv clq.xébm AA] E® ) emBewpnong and v Apxh
l'lunomomonq Kai TG ANNG mx(.‘n OULTTA IO TRV
atoekwy, N apudédia AA/ ED 1) n Apxr) Motonoinong
ouwTAo0E ek xbeor emrdnnag enakiBevong/ sm-
Bewpnong evidg Tpsdvra (30) nuepohoyiaxav TEEpEY
and v OAOKANPWOT] TS EMTEMAg £ £m-
Gewpnong. H éx8son neprhapBdver ouunspGopara xat
TUXdV ouoTAoag nou Baciloviar 08 0age Kot TEXUTPI-
wpdm avdluon Twv eviomodévtov npofArpdTev xa
TWV CUVENERIV TOUS, EyKpiveTtar and tov MNpootduevo
g AA E® 1) AT, katayxwpiletar oto ONZ svids tpwv
(3) spy oV nuepuv and TV £yxPi0T) TS XAt KOwO-
NOEiTa1 010 AXaoUKo £vidg Séxa (10) ruepol oyoxay
THEpwV and Trv Eyxkaon e

2 T1nv nepinTwaor) nou Xatd v emTéma snaAnBeu-
on emBewpnoT SIMOTWVETAI NAPATUNIa Xat apopd
dandves ya g onoieg £xer xatafAndel n avrioToyn
Srpdona ouveloPpopd, aut] avapépeTat oTTv £x8eon
smrémag enakPeuone/ emBewonons He xaTGAANAN
TEXUNPIWOT) KAt Qvagopd Twv Satdiswv nou nopafk-
dotrkav kar npoteiveTar Snuocovopxr] Sdptwon xat
oG NEpIMTWoES nou npofAfénovrar and v nap. 3
Tou dpBpou 33 Tou N 43142014 xa1 avaxTnen TV no-
awv nou £xouv karafAnBel aypewoTiTeS N Napavis.
v nepiTTwon auti}, xafuws Kai OTTV NEPITTWOT] Nou
n éx8gom neprAauBaver ouoTdosg n xowononon TR
£x@eone smrdmas enaABevons/ snBempnong oto M-
KQUX0 Yiveta £vidg Séxa (10) nuepol oyaxev THEDEV

and v fyxpon] MmE pEow cuoTrémg emcrom‘]q i/ kat
pe andde€n napahafic npowm‘.vou 0 Aaouxog va
SwaTunwost Tuxov cnmmnouq. olguwva pe 1 Sadk-
xaoia Tou 6p6pou 6 ¢ napovoas.

3 I ngpinmeon now N smTéma enakiPeuor Sevep-
yeitar npoxapfvou va katalinel n avriotogm drudéoa
oweopopd otous AiaroUxous. 1 £x8som syxpiveTal
and 1o appéBo Spyavo oUpPWVa ME TIC OKEIES KaTd
nepmwon &ardiag

ApBpo 5
Anpoocwvopexn &épBwon peTd and snaAfPevon
HAKPOXDOVIWV UTIOXPEANTEWV

1 ZImv nepinTwon nou wia pa ohokAnpuwuévn npd-
£n anoppéouv UNOXPEWOEIS Wia TO AxaIoiKo amd T
puBpicexs Tou GpBpou 71 Tou Kavoviopol fikar and
v andpaocn xprpatoddmoens/ évralng 1) karand v
andpaon/ Befaiwon choxkApwong G NPdEng. n AA
E® devepysi o 1] eretéma emaAifevon Tonong
TV UNIOXPELOEWY KA1 OWWTAo0E: £x8s0n enaATRevong
LOXPOYPOVIWY UNIOXPEWOEWY EviGg TpwdvTa (30) nuspo-
AOYIOKWV TEEPWY and TNV OACKATPWOT] TN enaAiPeu-
orng. H &xBson syxpivera and Tov Npaiotdusvo g AA/
E®, xataywpiletar oto ONZ evidg touv (3) epydopwy
NUEPWV and Trv £yKPOT TNG KA1 KeVOTIETal 0to Ar-
xaoUxo evidg &éxa (10} ruepolonaxwy nuepwv and
v éyxpon TIG-

2 Zmnv nepinTwon nov, katd v enakiPevorn Sam-
oTwveTar napatunia Adyw pm THPNONG TwV RaKpoXpdv-
WV UNOXPEWOELWV, Xwpiks va undpxe: nAfov n duvatdim-
TQ THPNOTS TWV UTDXPEWOEWY QUTUN, auTh avapépeTal
o1 £x8801) ENAANPEVONG PaKPOXPGVWY U0 XPEWOEWV
HE XATAAANAN TEXUNPiwoT Kat avagopd Twv datdls-
wv nou nopaao MKav KAt MPOTEVETAL SNPOCIOVOUKT
SHpBwOoT KO OTIC MERMTWOER oV NipoRiénovTar and
v map. 3 Tou GpBpou 33 Tou N 4314201 kar avaxkTnom.
I NEQIMT@ON QUTT, KaBWS Kat OTNV NEPITTWOT) oV
n £x8son nepapPdver ouoTdoesS, N KonoToinon TG
ExBeong ENATREUONC HAKPOXPOVILY UNIOXPEWIEWY OTO
AxaioUyo yivetar eviog 5éxa (10) nuepoAoniakwy rus-
puv and v £ykpon] TG HECW CUOTIEEVTS EMOTOAR
Y xat pe anddedn napahafrg, NPoKeuévou 0 AKaoU-
¥O¢ va SuTuUnuo st TUXOV QVTPPENTES, OUUGWWA BE TN
Swudxaocia Tou GpBpou 6 e napovoag.

3 Ta nood Twv Snuocwvopxwy S10pBwoewy 1/Kat
avaxtiioswy 8a npéne va sivan avahoyxd npog mv
nepiodo yia myv onoia dsv exnAnpwanKav o anannosg.

Apdpo 6
Awndxacia aviippnoswy - OpoTionoinon
nopiopatog enaArPewong/ endswpnong -
‘ExSoomn andpaong Snuociovopkig Sdpdwong
1Y ka1 avaxmnong

1 O AxaioUyog pnopei, svids 3éxa névre (15) nuepo-
Aoymxav ruepwv and mv napaiafy ané autdv IR
éxBeong Swownmikr/ enmémag snakf8evong, sna-
BeUonC PAKEOXP VIV UTIOXPEWOSWY 1) TG &Bsong £m-
8zwpnong. va omv apudia apxh eyypdgus
TS QVTPPTEG TOU

2 O avrppipes eke1aloviar and mv appddia apxi
nou Seviipynoe v enaAfPsuon 1 v smbswprnon,
evidg Sexandvie (15) nuEPOAOYIaKWY NUEPWY and v
unoBoAn] Toug. Z& NEHINTWON MOV ANarE{Tas NEpmTEpn
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Sepedvnon, npoxsuévou va Angdei andpaon yia to fé-
o 1) W Tev avTppioswy nov unoBAPrkav, Stvaral
va Sievepysitar Gueoca ouunAnpwuaTx snaArPeveny/
smBewpnorn and 1o Bio Gpyavo Tou HEVIPYNOE TNV
apxn enaAnBevorny/ enBewpnon. v nepinTwon autr
n £x8eom) ohoxAnpaveTar evrds &éxa (10) nuepohoyamv
nuepuv and v TEEpopNVia Sevépyeag TG uumAn-
PWHATKNG emkt‘ﬂwoml emeewprpnq.

3. 3¢ nepintworn unoPolc avTippo SwV KAl HETA v
eE€Taon autav 1 0 NEPITTWON NAp ¢ npaxing
™G npofeopiag unoPokig Twv avTpproswy, N éxBeon
0PI TKONMOEITaL KOt xumxmptsmu ato ONZ

4. ‘Omv n opwTxr] éxfeon dsv npo*rswu Snuocio-
vopxr SdpBwon 1y xa avdxnpn evxptvsrcu and Tov
MNpoiotdusvo me opudSia apxng ov 6le\npyrpt. v
gnaAiBeuon 1 v emBe0pnoT KA KOWOTIOE fTal oT0
Axawoiya

5. Otav n opwtxn £x8son npoTeiver Sruocwovoxn
S16pBwan 1y xat avaxtnom, yxpivetar and 1o apuédo
dpyavo Tou GpBpou 7. Ty nspinTworn auti} and To
apuddo Spyavo Tou GpBpou 7 exSidsTar Kat ) oxETIXN
andgpaor Srpociovopxng Spdwons. H andgaon Sruoc-
TOVOURTG Xat 1) OpoTIKY| £x8£0T) KOWOTIO-
OUvVTal 0TO AXGIOUX0 HE OUOTINEW EMOTOAT 1) KOt ue
anédeEn nopakaBr xat o1V ApxT| EAEyou. Emione.
xowonowwmt ot Apxn rlmonov]cnq. £pdoov npo-
KUnTEr and snm\rﬁauon meg AA/ E® 1) ot apudsa
AA/ED etpdaov npommu and en@ewpnon e ADXIS
Mwronoinong. Ta oronzia ZapSEovral 0T oppé&sq
eBvicés apxés foTa appdia netbapxxd Gpyava fj ong
umwehxéq QPYES xaTA MEPITTWOT), OGXpWVa UE TO
avotnua 6oxspom xa1 sAEyxou.

6. Z1rv nepinTwon g Hoxnmkng em)trﬂwcnq, epd-
gov £xouv xpBsi BAowES Ot AvTIPPNOAIS ToU Axaiod-
xou xataxwpLoviar o1 OxETKES dandveg os snduewn
Sfjwon 601::“

7. Z& nepimtwon emrémag enaAfPeuong 1| enaki-
BLUOTR PAKPOXPOVIGV UNOXPEWCEWY, T apuodia AAS
E® kataywpils: 0w OME 1o nood g émomovqmnq
Si1fpBwong, evidg tpm (3) epydouwv rpepwv un6 v
£yKpon NS OpWwTKG £xBE0TC KAI MEWOVEL QVTIOTONKA
Ta guyypnuatodorotueva nood nov £xouv 17BN xata-
Xwpwo el

8. 3= nepimwon emBswpnone and myv Apxr| Moto-
noinong, 1 appdda AA xataxwpie oto ONE 1o nood
¢ Snuoctovopdic SiépBwar, evids Tpwiv (3) epyd-
OV NpEpGV and T nEepounvia nou N AA napakap-
ﬁévet v opoTixr] £xBs0m embeWPNOTR, KAl HERIVEL
ovnoroqo TA CUYXPTHATOS0TOMEVA IO Nou £xouv
13N kKaTaywpwBsl

9. Ta nocd TWV. bmomvoplmv &opemounv nou
smPBaMoviar o wia npdln dev unopov va Enavaypn-
owonomnfolv ya v ev Adyw npdn

10. H anépaon SrpocwVOuKIG anépewonq ouwiota
xat andgpacn avécmom ammﬁtmq 1 napavipws
KATaBANSEvTuv NOcwy, TG MEPUTTWOES TIOU
novTar and v nop. 3 Tou Gpdpou 33 Tou N. 43142014
v rmpir'nmaq auth e@appdlovial Ta dpfpa 8 xar 10
Mg napodoas.

. Peom7 ,
Vpyava éxdoong andgaons SNUocIoVORKNG

SibpBuwong/ avékmong

Apudsa e'pymu ya mv &doon Mg ondq)aozn 611:
Hogwvouxng Sidpbwong/ ovécm’cnq' QXPEWOTITILG 1)
napavéuws xatoBAnBEviwy Noowy sivai:

10 appddug MNevikds 1) Edxdg Mpappatsog nou eno-
meder v EdiY] Yrmpeoia nou aoxesi 1o pého ™mg
Aayepomikig Apxis Emyepnoaxol NMpoypdupatog 1
pého Evlidusoou Popéa os GAMo Emyspnounxd MNpé-
yoaua, 61av n napawnia Samotavetar and v Edxr
Yrnpeoia petd ) Sievépysa Somnrxig enaAn8euong
Tou GpBpov 3,1 emrémag snahr'ﬁwanq Tou GpBpou 4, 1
sno\t'ﬁwom HAKPOXP VWV UTDYpEmoswY Tou GpBpou
S5 nopwocu:

2 0 axsiog Nepwepedpyng nov snomrede: v Bdr
Yrmpeoia nov aokel 10 pdho g Awuysipwoniis AoXG
Mepwpepeaxo’ Emyepnowxos Mpoypduuarog 1 pdho
Evdiqueoou ®opéa oc Ao Emyspnonxd Npdypappa,
Grav n naparunia StamoTwveTar and v Edn Yrm-
peoia pETA T Sevépy e SRNTRAG ENaARBEUOTG TOU
&Bpau 3, 1] emrémag enaAfPevone Tou GpSpou 4, 1
ENCATREVOTG PAKPOXPVIWV UTID Y PEWOEWY TOU ou

5 g napodoag.

3 O levdg 1) Exdikée Mpapuatéag 1 o Nepugepeidp-
NS nou enonTelsr Srudo unnpecia, T onoia aoxel
pbho Eviipsoou Popéa kar Sev sivan Exduxr] Yrmpeoia
xaTd 1Ta avagepdusva 0T napgaypdgous 1 xat 2 Tou
mpdvrog dpBpow, Grav N napatunia SamoTwveTar and
v ev AGyw unmpeoia petd 1 Sevépyen Somnukie
enakiPevong Tou dpbpou 3 1| emrémag enaifBevong
Tou GpBpou 4, 1| ENaA|BEuoTg HOXPOXPOVEDY UNIOXPE-
woewv Tou ApBpou 5 TG napodoas

4 To apuddw dpyavo Evﬁtépsoou ®opéa, oy nEPi-
TTOon MoV 0 Ev&dw;ooc mpéoq £ivar vopaxd npdowmno
Snuooiou 1 BiwtxoU dxaiov, epdoov 10 appdio autd
dpyavo opifeTar 0N OXETX andpaon opiopol/ avd-
Beong v appodioTrwy Saxsipons ZTnv nepiTTwon
now ot andgpaon opwpoy avéBeang Sev opileTar ap-
pd&o dpyavo ywu v £kS00n andpaocns SrpocIovoU-
xiie SrdpBuong/ avdknong, appddo dpyavo yia T £x-
Soon andgaong Sruooiovopxi SdpBwone/ avékmong
eivan o Mevkd 1) EBxdg Mpappatéag ANeppepadoxng
nou enonTEdE: TNV oweia Edikr] Yrmpeoia Awxxepiong,
n onoia £xa1 avadéos Tig apuodidreg SaxePiong.

5 Olswxdg rpoppa'réaq Anpociwv Ensviioswv-E2-
MA érav n napatunia SumoTwveTa petd n Sevépysn
smBewpnong Tow dpdpov 4 and Trv AgyT) NoTominong.

6 O appddog MNevikds 1) Edxdg Mpowuatéag A Mepe-
gepedpyn e nov enonTeda My Evdd] Ynnpeoia Awyei-
pong Emyspnovakos Mpoypdupartog, étav n mapatu-
nia SamoTwveTal and sAsyxTxég apyEs/ Spyava g
Etpwtmi"u‘n'Evmnq 1) eBvxég sheyxTxég upxé;’ X100
R Apxic EAéyxou, pe Bdon ta opwnxd nopiopara
eAéyxwv TG nap. 1 Tou Gpdpou 1 g napoloag.

ApBpo 8
Andpaon drpogwvoukig Sidpdwong avdkinong xa

MEMEXOUEVO QUTTG

1 Zmyv andégaon dnuonovouxng 5i6pdwong avagé-
povia:r Ta oToEia TautdTag TG MPaENG Touw/wv
AxarofXou/wv Kai TG Napatumiag, onwg

{a) 0 xwdxdg ONE ¢ Npding To EN oto onoib €&t
evray8ei, 1o Taueio (ETNA/ EKT/ TZ) xan ) ZAE, péow
e cnoioq xprupatodoteitar and 1o Npdypappa Ar-
HOOIwY Ensvﬁuowv

©) o 9opdag 1 o1 Popeic (Puowd f vouxd npdowna
1) Srpdoies unMPEoES) 0 ToUG onoious emBAaletar dn-
poowvopkn GpBwon, ka1 ava gopéa:
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® 10 WPog Twv Srudowy Sanavev Nou autr) agopd,

o1 aWAuTN amoAoyia g Srpooiavopaxie Sdpw-
ong, pe edxi avapopd o Satdies nou nopafdotn-
Kav kafuwe kar Tov Tpéno napafiacns Toug

2 Iy nepinTwon nov npofAénstar avdxnen, oTnw
andgaon naparifevral répav Twv aveTEpw Kat Ta SERG

(a) 0 popdag 1) 01 gopeic (Guowd f vopxd npdowna 7
Snudmeg umpsmsq). and Tous onoibug avalnTeita:
aypewoTTwS 1 napavipws mﬂnﬁv nocd, xabwg
Kt Ta TUXSv ouwméxpw autev npdowna,

(B) To axpewoniTug f napavipws xatafAn8ér mood,
TO onoio nephapfdva xkm Téxoug ya MpdEeg xpaTxev
svioxOoswv oUxpwva P v nap. 3 Tou GpBpou 10 g
napodoac,

{y) n npoBeopia evidg e onoiag Svarat va emoTpa-
@&l To Moad npw £pappooToUv 0t SiatéEes Tou KEAE
(oGxpwva pe v nap. 2 Tou GpBpou 10 e nopodoag)

3 H andgaon dnuocwovouxng 5bpbuong/ avixtn-
07K aYPEwoTTWS 1) Napaviuws xaraBAnPévTog nocod
undkertar ota £vdika péoa nov npoBAfnoviar and T
£xdoToTE WYvoUoES SaTdie

Apbpo 9
KaBopwopds Tou GPous TG Snuociovopig
Siépbwong

1 Avaroyikég Srpocovopuxis S0pBuosig

To nood g Srpocovouxig Si16p8wong, 1o onod
emBdAAsTar and ta apudda dpyava, unoloyileTar =
Bhon g pepovapéves nopdtunes Sandweg mou o M-
xououxoq Swoe otnv apuddia apy] Sraxsipong xat
wodta npog 10 noodmmoxkﬂmq(xpocnm
Bdon v apx1 TG QVaAOYKGTIITAS 0TS MEPIMTHOES
M THENONG TWV PAKEOXPGVILV UNIOXDEWOSWY and TouS
Axarodgous

2 Kat' anoxonr] Sw0pBwosig

‘Otav dev ivan Suvatdv va npoodopodel snaxpBog
T0 006 NG npoxAneicag Jnuiag xa n ££ oAoxAipou
axpwon g napdtunng Sandvng 8a firav SucavGAoyn,
n apuéda AA/ E® 1| n Apxr Motononong smBai-
At Srpooovouxés HopBWwoEIS KaT anakoT}, uncko-
yidovrag ™ Baplimra TR nopdfaocng nou odfynos
ot Sumotwdeica napatunia To noocootd g xar
anoxkom Snpociovopxiis &dépBwang nou spoppdleTal
atov ennpeaiGuevo nAnBuopd Adyw g svomidueng
HEpOVWREVTIS 1 ouoTNIIKAQ napatumiag xadopilsTar
pe Bdon ™ BapdmrTa ™S napdBaons, Acufdvovrag
undyn xat 1o Gpbpo 31 Tou Kav. (EE) 48072014 xat v
urt optﬁx C{2013) 9527/19-12-2013 andgaon g Eupw-
nmmc Em'rpotmqy\u 1 8€omon xat £yxpwoT) xateudu-
VIToWoV YPORUWY VA Tov kaSopwopd Snuociovoueew
Sopduoswv

3. Katd nopeuBo).ﬁ SropBuices

Ing m:p(rmnoaq oy u:'rd and sAfyyous, evrori-
JovTan MAapaTumiEs, o1 onoieg SUvavTar va noscoTIKO-
nomBodv kai snavaAaufdvovral o orpavT=G nABog
opowyswv npdiewy 1) o npdiex nou napovodlouv
avdhoya XapaxINPWw TKG, 1) ENEXTaoT) GUes TV EAEY-
Xwv 010 oUvolo Twv NpdEewv nou snmpedloviot and
autés npoxalow Sucavdioyo xdoTog avapopxd =
™MV NPOCSOKGUEW EAQXIOTONOINOT TWV Kvdiviw, 1)
Snuomovouxn &dpbwon sivar Suvarr) os féon napex-
BoAfe. ITG MEPUTTWIOER QUTES, TO QROTEASOPa ToU

npooiopileTar and v 1007 TOU QVTMPOTWEUTI-
x0U Seiypatog nposkTeiveTar 08 GAsg T NPALEG nou
ermpedlovral

4 Img nepTwoss np&Eswv svcxuosaw o1 dnuoot-
ovouxés HopBwos KAl O AVAKTOER scpapué(ovrm
o1 Srpdora cuvero®opd now avTioToy sl one dandweg
nou nepapBdvovrar o1 Sfwon danaviv kar N onoia
£xet xatafAnBsi otoug AwamUyxous and 1o gopéa nou
Yopnyei v eviouon.

5 Egdoov ot eviomodeiosg napatunies snnpedlovv
xat pEA hoviikég nANpwps ot onoisg dev xouv SnAwdsl
fyxal npayuatonoinBei xat uninTouv oIV Napdypago
1 &ZaxdnTeTan N NEpATEPD OUYXPNEATOSSTNON TOU £y
pealduEvou pépous, pe oxeTikr avagopd oty andgaon
Tou Gpfpou 8.

6. IV nEpiTWon MoV Ot NAPATUNIES EPMINTOUV OTNV
nopaypa®o 2 SUvatal va OUVEXIOTEL ) ouyXPTHaTods-
et aAAd N xat anckomr] S¥pdwon spapudiETal o8
Gheg Tig MANPwRES KATA TNV KATAXWET TouS oTo ONZ.

Ap8po 10
AvGXINOT) QXPEWOTITTWS
1 nopavuwe KaTaBinBéviwy noowv

1 H andpaon dnuocwvopkig S¥pdwong/ aviktnong
QYpewo TG f napavésec kataPAnPéviog noood ano-
teAsi vOpo TiTAO ReBaiwong Tou Xpéoug.

2 Me1d and myv £yypagn KOwononon 010 Axaioixo
EEow ouoTruéwnc emoToAR 1) e anddafn napahafig
R andpaong nuociovopxi Sidpwong/ aviktnong
aypewoTTwg | napavipeg katafAnféviog noooy, o
undypeog o@eiis: va xataBdiey evidg Séxa névte (15)
THEPOAOYIOKIOV MEEPWV, TO NO0S TO onoid £x&1 KaTtaho-
yoBsl oz onxadimote Anudowa Oxovopkn) Ynnpeoia
(A.0Y), npooxauilovrag Ty andpaon SNHOCIOVOKIKG
SudpBwong/ avaxInong ayPEwoTITWS 1) NApavipws Ka-
ToRANSEVTOC NOoOU KaBWE KAt TO OTHERVMA KATAD oG
nou 1 ouvodeusr. H AQY. ot onoia kataBaiovral
yveotonoel evioe Sexanévre (15) nmpohovnum’w uE-
po'w v sionpakn Tou oqauhd:svou nogoy aTnv unnpE-
oia nou £££5woe TV omoon mewq Ka: oV Apxh
MoTonoinong. Tnv unnpeoia s\nmpcwa eviog Sexané-
vie (15) NUEpOAO VIaKWY NUEPWV KAt 0 UNIGKPEOG HE TNV
TPOOKANOT O QUTTV TWv OTOKELLY TEKMPILOTG TOU
xaraBAnPéviog noood.

3. ZTiG NEpITWOER np&swv xpamu’w EVIOXUOEWY, TO
Pog avaxImon axpewoTiTwS fi napaviuws katafhn-
8év nood, emoTpEgeTar evidkwg and my nuspomvu
xaToBoAic Tou pEXE TV NUEPOMNVIA EMOTPOYTK TOU
nooou ot AOY. To emtdkio nov egappdleTar eivar 10
enméa0 ava@opac now opileTal ya k8s ruepohoyIakd
£roq and v Eupemumn EmTpom yia v EAAGSa kat
51'me0( ot Enionum Egrugpida g Evpwnaikic

oqwu HE Ta opOpEva OTO Kupé)\ouo Vo

Evworng,
Kavovwou (BX) 794/2004 ¢ Emrporn, 6nwc wxua

4. Ze repiTTwon () EMOTPOPTS TOU XPNRATXOU Noooy
£viég g npoBeopiag 1ne napaypdgow 2, n adkaoia
BeBaiwong Tou xpéou.: ohoxAnpuwvETAL e TN oUvTatn
Tou yprpanxoy xataidyou, AapBdwovtac undym v
nap. 3. and myv unmpeoia nou £E5woe v andpaon
avakTnoNg apewoTiTws f napavipws katafin8évrog
NOCOU KL JE TNV anooToAf] Tou oInv appdda yia 1N
@opohoyia swodjuatog Anpdowa Owovouky) Ynnpeoia
(AOY) Tou undypeou.
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5. To npog av@xInon aypewo T Tws 1) napavipws xa-
TaBANSév nood nou BeBawvetar ot AOY. oluguva
He v nop. 4, enBapiveTal HE TEROWS urwpnmpu’oqm
TuX6V AanEg MpOOaUERTEI ORIPWVA HE TG 10X UOUoES
kG0s popd Satdiewg Tou Kwdika Eionpaing Anuociuv
Eoddwv (KEAE)

6. H apuédia AOY. petd v sionpaln Twv noocwv
MOV QVOXTUWNTOL, EVILEPWVEL EYYPAPWS OXETIKG TNV
unnpeoia nou ouvETals 10 XPrHaTd KaTaAoyo, kadeg
xai v Apxf) Motonomong.

7. Ta aypewotiwg 1| napaviuwg katafAnBévia
nood, fefawivoviar xat swonpdrToviar wg £ooda Tou
KPATIKOU NMPOINoAOYIONOU Kat £104yovTal oIV xatr-
yopia twv sidewv £o6dwv pe KAE. 3941 JEgoda and
KATAAOYIOROUS OF @OPEIG TV UAOTIOW UV Npoypduparta
Tou Evpwnaikos Kavwvxou Tapsious, 3943 EcoSa and
KATAAOIOROUS O @OPEIG OV UAOTIOWUV Npoypdupata
Tou Evpwnaixos Tausios Nepugepsiakis Avaning xat
Tou Tapsiou Zuvoyfics xatd nepinTwon avdhoya pe v
NMPOEAEVOT] TS KOVOTINGG OUHPETO XTI, Tiov avadnteitar

ApBpo 1
Madxacia Anpociovopekwv Aop8waswv
HETA and eAfyyxous SASYKTIKWY APXWV/ 0pYavey TNG

Evpwnaixng Eveong 1] ¢ Apxis EASyxou 1] GMwv

£8vev EASYKTIKWY YWV

1. ITC NEQINTWOES NOU SAMOTWVETAL NAPATUTA UE
Bdomn Ta opw nxd nopiopata and sASyXous sASYKTHEY
apyxuwv/ opydvwv g Eupwnaixig Evwong, 1) sOvixov
sheyxTiwY gpy v sxT6g TG Apxri EAEyxou, n appdda
AvaxspwoTid) Apxf Emysproiaxod Mpoypdiparog xa-
Taxwpiler 1 dnuociovouxr S1ipdworn oto OMNE svidg
TPV (3) spydouxov MUEPWY AT TIV THEPOLNVIa TIoU
n AA naopoAapaver 1o oproTd Népopa sAfyou, pE-
WVOVTaS QvTIoToIXa Ta ouyxpnuarodotolusva nood
nou £iav xaraywpodel

2 Ma 1¢ nepmTwosg nov npofAénovial and v
nap. 3 Tou GpBpou 33 Tou N 4314/201, n AA siomysitan
v %5007 aNo@CONS aVAaKTNONC AXPEWoTHTWS 1 na-
pavéuws xataBAnBéviwy noowv 010 apudédo doyavo
ToU GpBpou 7. Z1nv nepinTwon auth egpapudlovrat Ta
GpBpa 8 xar 10 1 napovoac. H andgaon avdxnong
KOWVONOETal 0 xG8E NeEpinmwoTn 010 AxaloUyo péow
ouoTrHévng emoToANG 1Y kat pe andd&idn nopaiafng.
Eniong, xowonositar otov Evliqueco dopéa, otrv Apxh
Motonoinong xar oy Apxr) EAEyxou.

3. & nepimTwon nou SKXMOTWVETAI NAgaTunia oc
oponir] éxBeomn eAfyxou TG Apxic EAdyxou, sxdideTa
pe £10Tynon e, andgaon Snpocovopkiig SidpBwong
ouguwva pe Ta npaBAenducva 08 OXETKN Yroupyixh
Andgpaor tou GpBpou 12 (nap. 15) Tou N. 431420 xau
n apuoda AA xataywpile: TN SrHOCVOMIKY SipBu-
on oto ONZ sviég 1pwv (3) spydouwy ruspuv and
v nuepopivia nou n AA napahappdver TV oploT-
xf) éxBeon ehfyyou ™G Apxie EASyxou, pewivovrag
avTioTona Ta ouyXpruaTodoToUEVa NOOA Nou sixav
KaraxwpoBei

4. Exdixdrepa, o xat anokom| &opduwos nou apo-
podv neproodtepeg and pia npdEg spapudloviar pe
£uBvn NS Ap s Mkotonoinong 1 onoia Ka svrpspuva
TIC apXES Mou aoxoUv xaBfKovTa SKxEPploTe.

Me tn ouyxpnparodotnon g EAAGSag kat tng Evpwnaikig Evwong

Apbpo 12
H oy g napodoag apxidsr and m dnuooEuon g
H andgaon aut] va dnpoceuvdsi oy Egruspida mg
EA0C,
ABTva, 8 AsxspBpiou 205
O YIOVErDE

ANATVHPOTHE YNOYPIOZE YOYNOYFICE OMONCOMIAT,

OUKONOMKON ANATTVIHE W8 TORLEMOY
TEQPTIOL XOYAIAPAKHE AAEZANAPOZ XAPITIHX

—
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ITAPAXTATIKA TITA THN YAOIIOIHXEH ®YXIKOY KAI

Avarvtucn IIpookinon
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ANTIKEIMENOY

IHAPAAOTEA ®YXIKOY ANTIKEIMENOY

Ta napadotéa oe kaOe Katnyopio Aaravodv yio 1o Puoikd AvTikeipevo, Exouv og akolovmg:

1. E€omhopnog
AIOIKHTIKH ENITOIIIA
ola MMAPAAOTEO EINNAAHOEYZXH / EINNAAHOEYZXH /
MIXTONOIHXH MIXTOIOIHXZH
THopactatcd TipoAdynong Ko, epocov amarteita,
1 amodeKTIK oToLyEln dloKivnong KAT. TOpACTOTUIKE v v
ayopdic, LETAPOPAG KOl EYKATAGTACNS TOL EE0TAMGLUOV
Proforma invoice (mpotipoddyio), o€ nepinTmon
2 , 0T . v v
npoun0etog e€omhopod amd 1o eEmTepid
CMR, Packing List, Bill of Landing, Documento di
Transporto kot omo10d)TotTe GALO TOPAUCTATIKO
UETAPOPES amouTeiTon KoTd TEPInTOO, 0vAAOYa LE TOV
3 TOMO TPOEAELOTG KaL TOV TPOTO UETOPOPAS (). OdKMG, v v
péow mhoiov, KAT,) ToV £EOTAMGLLOV, 08 TTEPITTOON
mpopunBetdc Tov and to eEWTEPIKO
4 Amolhokticd PITA yio 11 TEPITOGELS OTOANOYNS v v
Befainon mpoundevt yio 0 Kovovpyiég, apeToyEiploto
5 Ko TEPL PN TapaKpATNONG KUPLOTNTOS HE OVOPOpE GTO v v
serial number TV punyovnudtov kot tov e£omMopod
Omov arorteitat, avtiypago motonomtikov CE 1
6 , , v v
dMAocn copuudPPwONS
2. Aoyiopiko
AIOIKHTIKH ENITONIA
/ MMAPAAOTEO ENAAHOEYZH / ENAAHOEYZH /
e MIZTONOIHEH MIZTONOIHEH
Topactatcd TipoAdynong Ko, epdcov amorteito,
1 OmOdEIKTIKG oTOLYEl0 S10KIVIONG KAT. TOPACTOTIKG v v
oyopds, TUPAUETPOTOINGNG, EYKATACTAONG KOl
gkmaidevong
BOempnuéveg and v apuddia AOY cvppdoei, epocov
2 aVTEG GLVTAYON KOV 1] ATOLTOVVTOL OO T1) POPOAOYIKT
vouobeoia
3 Amolhokticod DITA yio 11 TEPITOGELS OTOAROYNS v v
Adeteg ypnong Aoytopkov (Kot yio AOYIGHIKA OTTmg To.
4 Windows) 1] ot avtictoyeg Pefoidoeis Tmv v v
KOTOGKELOOTAV Yo, TV Ao yprong
Epodcov emdoteitat 1 ayopd AOYIGHKOD/EQAUPUOYDV TOV
5 anevbivetat oe mehoTelokd Kowl, amodeKTiKd oTotyein v
0L T0 Aoylopikd eEumnpetel TIg avayKes atOUmY pe
avommpio
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3. Zvotpote AVTOPOTICHOD

o | EIOM
ola MNAPAAOTEO EINTAAHGEYXZH / /
MNIZTONOIHZH MIETONOIHEH
Topactatikd TipoAdynong Ko, EpOcov amarteitol,
1 OmOdEIKTIKG oTOLYEl0 SLOKIVIONG KAT. TOPACTOTIKG v v
ayopAs, TOPAUETPOTOINONG, EYKATAGTUONGS, EKTAIOEVONG,
LETAQOPEC KOl EYKATAGTACNS TOV GUGTIHLLATOS
BOeopnuéves amd v appodio AOY cvppdosets, epdcov
2 VTG GLVTAYONKAY 1] TELTOVVTOL ATTO T1) POPOAOYIKT|
vouobeoia
3 Proforma invoice (mpotipoddylo), o€ nepinTmon v v
mpoundelog cueTNUATOG ad T eEMTEPLKD
CMR, Packing List, Bill of Landing, Documento di
Transporto kot omo10d)mote GALO TOPUCTATIKO
UETAPOPEG amouTeiTon KoTd TEPInTMON, ovaAoya LE TOV
4 ) , , , , v v
TOMO TPOEAELOTG KaL TOV TPOTO UETOPOPAS (). OdKMG,
pHéo® mAO10V, KAT,) TOV GLGTNUATOG, GE TEPIMTTMON
mpounBeldc Tov and to eEWTEPIKO
5 Amodhokticd PITA yio TiC TEPITTMOGELS OTOANOYNG v v
Befaiowon mpopundeuth| yio 10 Kavovpyléc, aUETAYEIPIOTO
6 Ko TEPL PN TapapATNONG KUPLOTNTOS HE OVOPOpPE GTO v v
serial number TV pnyovnudtov Kot Tov e£0mMopoh
‘Omov anouteiton, avtiypaeo motonomrtikod CE 1
7 ; , v v
dMAocn copundpewoNg
4. Ynnpeoieg
AIOIKHTIKH EI][E;-I/{E((?)IE;AEH
ala MMAPAAOTEO EINNAAHOEYXH / /
MNIZTOMMOIHZH MIETONOIHEH
[MopacTtotikd TYWoAdGYNoNG Kot, EPOGOV OmToTEITAL,
1 amodeKTIKd oToLyEln dloKivnong KAT. TOpACTATIKE v v
ayopds, TOPAUETPOTOINONG, EYKATACTACNG KO
gkmaidevong
BOeopnuéves amd v appodin AOY cvppdoets, epdcov
2 0VTEG SLVTAYOMKOV 1 ATOLTOVVTOL 0T T POPOAOYIKY v v
vopobBeoia
Mo tig Yanpeoieg Digital marketing (google ads,
3 facebook ads), népav tov 1 kot 2, ATodeikTikd tov v v

SPNUOTIKOV KOTOYOPGEDV

INa g Yanpeoieg avantoéng ynoetakov vAkon
4 Srapnpong, mépav tov 1 kat 2, avtiypago Tov yneokod v v
VAoV TTov dnpovpynnke (og CD)

[Ma v mapovoio ota Social media, Tépav tov 1 kot 2,
5 Extundoeig omd Tig oelideg g emnyeipnong ota péca v v
KOW@OVIKNG SIKTOVMONG

INa 116 Yanpeoieg petdppaong Tov TePLEOUEVOL TOV

6 NAEKTPOVIKOV KOTOOTHHOTOG, TEPAV TV 1 Kot 2, v v
EKTUTTMGELS amd TNV 10T0GEAMDA TG EMyeipnong
7 INa 11 Yanpeoieg Katoydpnone, LETOCHNLOTIGHOD v v

(LeTapopdc) SEd0UEVOV 1 TOPALETPOTOINONG
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Aoyiopko, mépav Tav 1 kot 2, oxetikn Teyvikr Exbeon

INo v Avantvén n/xot Tetonoinen ynelokng
TOMTIKNG 0oPAAELnG, Tépav TV 1 kot 2, Avtiypapo
8 HEAETAOV Y10 GUGTILLOTO YN QLUK G TOAMTIKNG ACPAAELOG v v
Kot eyyelpdiov f/kor avtiypopo meTomomTikol amd

SlomioTeLLEVO Qopéa

IN'o to puokd avtikeipevo emonpaiveton 611 :

» T 0lo Ta €101 TOV TPAYLATOTOIOVUEV®V SATOVMY, 1 VAOTOINGT] TOL PLGIKOD AVTIKEUEVOD
emPefordveTon amd TG KOTOYEYPOUUUEVEG TEPLYPAPEG KOL TOGOTNTEG OTOL OVTICTOU(O
TOPUCTOTIKA (TILOAOYLN TAOANCNG/VINPESIOV, ATOOEIEEIC TOPOYNG VANPESIOY KAT.). [ o
AOY0 avTd, Katd TNV £KOOON TOV TOPOCTATIKMOV B0 TPETEL VO aVOLypAPOVTOL AVOAVTIKA TO.
EMPUEPOVG GTOLYEID TOV PVGIKOV OVTIKELEVOL KO Ol TOGOTNTEG OV TLLOAOYOUVTOL KOl VL
glval 6 cupPOVia PE TOV TPOTO TOPOLGINGNG TOL PVGIKOV OVTIKEIWEVOL GTNV OVTIGTOWYM
amoepaon évtaing (toyvov Texvuco [apdptnua).

» O efomopdg mpémel vo, Ppioketor €yKaTteoTNUEVOC KOl € TANPT AElTovpYio Kol v
cupuPadifet pe Ta avaypoPOUEVO GTO OVTIGTOLYO TOPACTATIKA Kot TNV avtictoryn PePainon
TOV TPOUNOELT YO TO KOWVOLPYIEG, OUETOYEIPIOTO KOl TEPL UN TOPAKPATNONG TNG
Kupomrag. Emiong, va cuvddet pe 1o domiovdpevo mpog evioyvon KAA kot ) dvvopikdmra
™G eMyElpNoNG KATA TV OAOKANP®GT] TG EXEVOLOTG.

» T 11g tepmTmoelg e£0MAMGUOD, VO AvOypAPOVTIOL GTO TOPOCTOTIKA 1) GTO. GUVOOELTIKG
avTOV £yypaga ot avtictoyol kmdwol apBuol cepdg (serial numbers). Aev omarteitot 1
avaypaen serial number og €idn Aourod e£0mMAMGHOV VIOGTAPIENG Yo TNV TAPOYY| TNG
vanpeciog.

» T T1¢ TEpUTOOES AOYICUIKOD-EQAPUOYDY, VO OvVaypAOOVTOL KOTO TEPITTOON OTO
TOPOACTATIKA 1) GTOL GLVOOEVTIKA QTOV £YYPapo. ol Kodtkol aptbpoi oelpdg (serial numbers)
N adewwv yprong (license numbers) 1 kwdwoi meddtn (customer numbers) omd v
avtiotoym PAaon TEAUTOV TOV KOTAGKEVAOT.

» To 010TIKEA cCUHEEYNTIKG, OTOV OVTE OTUTOLVTOL OC TAPASOTEN 1 OTAV GLUVTAGGOVTOL

pefovinon tov aviicvuforidpevey, o tpénet va givor :

o) vroPePAnNUEVA GTOV SLOOTKTLOKO TOTO WWW.ZS1S.gr

B) e€opAnuéva oto ohvoro Tovg Yo Tig autndeiceg damdveg, TPW TNV MGTOMOINCT TOV
OYETIKOV OUmOvVOV, oveEAPTNT®MG TOL 1GYVOVTOG EYKEKPYUEVOL TOGOV Yl OVTEG. X€
TEPIMTMOGELS KATA TIS ONoieg T0 MocO mov OB vroPAndel yuo T1g autnbeiceg damdveg elvan
LIKPOTEPO N UEYAADTEPO OO TO AVAPEPOUEVO GTO 1OUMTIKO GLUEMVNTIKO Kol OV LILAPYEL
GAAN amaitnon amd Ta dvo pépn, 1ote Ba mposkopileTal AOGN TOL WIOTIKOD CLUPEOVITIKOD 1|
Y.A kot and ta Vo cvupParropeva pépn, otig onoieg Ba avaypdeetal 0Tt dev VILAPYEL GAAN
OLKOVOUIKT] 1] OTOIOGONTOTE LOPPNG OTALTNON Y10 TIG EV AOY® SUTAVEG.

» To 6pyava eréyyov KoTd TV Totonoinon tov Gvoikod Avikelévov pmopovv vo (ntoovy,
LE QUTIOAOYNOTM NG OVOYKOOTNTAGS, OTO0ONTOTE oTolXElo Kpivouv amapoitnto, ywoo v
amoOdEIE] TNG KAANG EKTEAECTG TOL £PYOV KO TNV TANPN CLUUOPPMOOT LLE TOVG OPOLS TNG
avticTOYNG AmMOPACNG EVIUENC.

» Ot dkaohyot VIoYPEOHLVTAL VO, JIEVKOAHVOLV TO £PY0 TOV OPYAVMV EAEYYOV, TOPEXOVTOGC

A

KkéBe Ovvatd otoleio, mAnpoeopic M devkpivion vmoPondd v opHn ko axpipn
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OAOKANPMOGT TOL EAEYYOL KOl VO TOPICTOVTOL KOTA TV EMTONLO EMOANOEVOT (TOVAAYIOTOV O
Ynrevbvuvog Epyov).

IHAPAAOTEA OIKONOMIKOY ANTIKEIMENOY

Ta napadotéa 6cov apopd 6to Okovoutkd AVTIKEIIEVO, £(0VV WG AKOAOVOMG :

AIOIKHTIKH El'][g[/{;%g;;H
ola MMAPAAOTEO EINTAAHGEYXZH / /
MNIZTOMMOIHZH MIETONOIHEH
Topactatikd TipoAdynong kot dtakiviong 1 otoyeio v v
1 B , .
1603VVOUNG OTTOOEIKTIKNG 0EI0G
2 Amodetikd ototyeio eEopAncemv v v
AT0de1KTIKG oTOtYXEIN KATOPOANG TPOKOTUPOADY GE v v
3 .
IpounBevtég
4 AOYIOTIKEG EYYPUPES KOL KOTOYWPNOELS v v
5 Mntpoo [ayiov, epdcov vadpyel VIToXPE®OT THPNONG v
Soufaon ekydpNong EXLYOPTYNONG KOl GTOXEID,
6 ekTopicvong epocov ekympnOnke n Anuodocio v v
Xpnuatoddtnon
7 Aaveiaxn Zoppaocn kot otoyelo ekTapisvong epoOcoV v
APNOLLOTOMONKE SAVELD GTNV EMEVOLON

I'o o owkovopiko avTiKeipevo emonpaiveton 011 :

» To otoyeio mov Oo Tpémetl vo TNPoHVTOL O TOVG SIKOLOVYOVG TV EVIGYDGEDY GLVOIEVOVTOL

VROYPEDMTIKA amd To TPoPAendEVa Omd TNV oYvoVoH KAOE QOpA EAANVIKY] POPOAOYIKT
vopoBecio popoloyikd Kot AOYIGTIKA £yypa@a KOoTd mepinTmon (1., avTiypoea TmV GEAId®V
Tov  Pipriov  €000®V-££00®V,  KOPTEAEG  mPOUNOELTOV, AOYIOTIKEG — KOTOXWPNOELS
TOPUCTOTIK®OV TILOAOYNONG KOl TANPOUNG OTO YEVIKO MUEPOADYL0, €E0QPANTIKEG AmOOEIEEIg
omov amouteiton, extrait, TITY, mapactatikd TipoAldynong 1/Kot dtokivnong, TopocTaTIKE
peToQopds omd eE®TEPIKO, KAT.) Yo TNV TEKUNPimon g opbng vAomoinong tov
Owovopkoh AVTIKEWEVO.

Amapoitrta mopactotikd Oswpovvior ta €£0QANUEVO TIHOAGY. TAOANGNG, TAPOYNG
VINPECUDY KO AOUTE TOPOCTATIKE TYHOAGYNONG TOL TPOoUNBevT TPOG TV emyeipnon.
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»  XTIG TEPUTTMOELS OVTEG, ATOLTOVVTOL £YYPOPO GTO OTTOI0, KATAYPAPOVTOL 0L POl GLVOAANYNG
(my. [Ipotyoroyto, Ilpocpopd, ‘Evrumo mapayyeiiog, [010Tikd ZopeovnTtikd KAT).

» Xta mopootatikd o mpémer va avoeépetar 1 enoVOI/ADPM  tov mpounbevtn, va
TEPLYPAPOVTOL AVAALTIKA OA Ta EMUEPOLG GToLyEia (N TEPLYpaPT va ivor cupuPatn pe v
aVAAVGT TOL PLGIKOD OVTIKEWEVOL GTNV OVTIGTOLYN amoOpaon £Eviaéng) Kal ot TocotnTeg (M
OLIPKELD VINPECLDOV).

»  Xto TopaoToTike 0o TPETEL va eivol EL@Av] Kot Sty @pIicIo T TUAILOTO TOV SOTUVMY TOU
EUMITTOVV GTO OIKOVOLUIKO avTIKEIpEVO Tov €pyov. Emiong, Oa mpénet va elvan epgaveig  va
umopovv vo e€ayxbodv capdg ot kabapég atieg ywpic OIIA.

» Ot dkouodvyot Ba mpémel vo TNPOVV TO GTOLYXEI TOL OIKOVOUIKOD OVTIKEWEVOD KOTA TETOLOV
TpOTO, OOTE VO, ScPoAleTon 1 emapkng dtadpour| eAéyyov (va givor caeng Kot dtoywpiotun
Ka0e damavn péxpt emmédov Katnyopiag Aamavav yuo kébe mopactatikd mov exdideTon amod
TAELPAG TPpOUNOELTOV).

» Ta 6pyava eréyyov kotd TNV MoTomoinon tov OoVoUKoy AVTIKEIEVOD TOV dOTOVAOV
propovv va {ntioovy, He o1TIOAOYNCN NG OVOYKOLOTNTAS, OTOLOdNTOTE GTOLKElo Kpivouv
ATOPOITNTO, YlOL TNV OMOSEEN TG KAANG EKTEAEGNG TOV £PYOL KOl TNV TANPY] GLUUOPE®ON
LLE TOVG OPOVES TNG AVTICTOYMG ATOPACTG EVTAENG.

» Ot 31Kaovyol LTOYPEOVVTOL VO, SIEVKOADVOLV TO £PY0 TMV OPYAV®V EAEYYOV, TOPEYOVTOGC
K60 duvatd ortoryeio, mAnpoeopia 1 devkpivion vmoPfonbd Vv opBn kol oakppn
OAOKANPMOGT TOL EAEYYOL KOl VO TOPICTOVTOL KOTA TNV EMITOTIO €XAAOgVON (TOLAGYIGTOV O
Ynevbuvog Epyov).

[Tépav tov mapadotémv Dvowkod kot Owovopkoh Avtikelpévov mov Kabopiotnkav oTig
TPOTYOVUEVESG GEAIOEG, EMONUAIVETOL OTL Y10t TNV OAOKANp®OT Kot Tapaiafr] evog Epyov amarteitot
va  mAnpovvtor  O6ca  avagépovtar oty Evomra  13. OAOKAHPQXH OYZIKOY &
OIKONOMIKOY ANTIKEIMENOY KAI ITAPAAABH EPI'QN tov xvplog coOHATOG TNG
Avaivtikng [Ipdorinong.
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ITAPAPTHMA 1IV: OPIXMOX MME

Apbpo 1
Emyyeipnon

Emyeipnon Bewpeiton kaBe ovtotrta, oveEdptnto amd T VOUKN TNG LOPYPT|, TOL 0CKEL OIKOVOUIKTY
dpacTNPOTNTA. X AVTEG TEPIAAUPAVOVTOL EWOIKOTEP OVTATOGYOAOVUEVO (ITOMO KOl OTKOYEVELUKES
EMYEPNOELS TOV OCKOLV Proteyviky 1 dAAN dpactnpldtnra, KabdG Kol TPOCOTIKEG eTatpeieg N
EVAGELS TPOCAOTOV TOV ACKOVV TOKTIK( L0 OIKOVOUKT] dpAGTNPLOTNTOL.

Apbpo 2
ApOpn6g 006 OLOVPUEVOV KL OLKOVOULKA 0pLa TPocdtopilovTa TIS KOTIYOPIES EMYELPNGEDV

5. H xatmyopia t@v moAd pikpov, pkpov kot pecaiov entyeipnoeov («MMEy») aroteieiton amd
EMYEPNOELS TOV AmOCYOAOVV AMydtepovg amd 250 epyalopévoug Kol TV omoiwv o €TNG10G
KOKAOG epyacudv dev vepPaivel Ta 50 eKoT. EVPO KAV TO GHVOAO TOV ETNGLOV IGOAOYIGHOD dEV
vrepPaiverl ta 43 exot. EVPO.

v katnyopia tov MME, o¢ pikpn emyeipnon opiletor n emyeipnon n omoia amacyoAet
Mydtepovg amd 50 epyalopévoug Kot g omoiog 0 ETNG10¢ KOKAOG EPYACIOV KOUN TO GUVOAO TOV
€TNGC10V 100A0YIGHOY dev vtepPaivel Ta 10 exat. evPd.

Ymv koatnyopia twv MME, g moAd pikpn emyeipnon opileton n emyeipnon n onoia amacyorel
Mydtepovg amd 10 epyalopévoug kot g omoiog 0 ETNG10C KOKAOG EPYACIOV K1) TO GOVOAO TOV
€TNGCLOV 1G0A0YIGHOV deV LITEPPaivEL TO 2 EKOT. EVPD.

o

[

Apbpo 3
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Tomor emyepNoc®v Tov AapPavovror VTOYN Y10 TOV VTOLOYIGHO TOV UPLOROD UTAGYOLOVUEVMOV
Ko TOV (pnpoTikov [oodv

«Aveldptntn emyeipnon» elvar kabe emyeipnon mov dev yapoaktnpiletor ©¢ cvvepyalopevn
emyeipnon Katd TV Evvola TG mopaypaeov 2 1 oG GLVOESEUEVT EMLyEipnon Katd TV évvola
g mopaypdpov 3.

«XovepyalOpeveg EMEIPNOEIG» €lval OAEC Ol EMYEPNOES TOL Ogv  yopokTnpilovtar ¢
oLVOEDENEVEG KOTA TNV €VvOold TNG TOPAypAeoL 3 Kot HETAED TV OToimV VITAPYEL 1] aKOAOLON
oxéon: W emyeipnon (avavin emyeipnon) katéyel, poOvn 1 amd Kowov pe pio | TeEPIocOTEPESG
oLVOEdENEVEG EMLYEIPNOELG KaTh TV évvola NG mopaypdoov 3, to 25 % M mePLocOTEPO TOL
KEPAAAIOV 1 TOV SIKAU®UATOV YOOV piag GAANG emyeipnong (katdvin entyeipnong).

Qot6c0, o emyeipnon umopel va yopaktplotel g oaveEaptntn, un €yxovoa  dNAodn
ouvepYalOUEVES EMLYEPNOELS, OKOUN Kot €0V TO Oplo Tov 25 % KOAOTTETOL 1] VIEPKAADTTETAL,
€POGOV TO TOCO0CTO OVTO eAEyyetanl amd TIg akdAovBeg Katnyopieg emevovTOV KOl VIO TNV
npobmdOeon OTL avtol dev elvar, pepovopéva 1 and Kowvol, GLVOESEUEVOL KATO TNV EVVOL0L TNG
Tapaypaeov 3 pe TNV v AOY® emtyeipnon:

1) omudoieg etaupeieg GLUUETOXMV, ETALPEIEG EMLYEPNUATIKOD KEPUAAIOV, PVGIKA TPOCMTA N
OUAdEC (PLOIKAOV TPOCHOTMY TOV OGKOVV GUOTNUOTIKG OpacTnplOTNTe o€ €NeVvOVOELG
EMYEPNUOTIKOD  KEQPOAOIOL KOl EMEVOLOLY 101 KEPOAOLD G©E UN  EGNYUEVES GTO
ypnuatiotyplo emyepnoel (businessangels), epocov o cHVOLO TNG EMEVOLONG AVTHG € pia
emyeipnon oev vepPaiver Ta 1 250 000 evpod-

2) TOVETIOTNULL 1) EPEVVNTIKG KEVTPO U] KEPOOOKOTIKOD GKOTOV

3) Beopkoi enevovTEG, CLUTEPIMAUPAVOUEVOV TOV TAUEIMV TEPLPEPELOKNG AVATTUENS

4) oUTOVOUEG TOTIKES OPYEC e €TNGL0 TPODTOAOYIoUO pikpoTEPO amd 10 ekat. €vpd Kol HE
Myotepovug amd 5 000 katoikovg.

«XVVOEdENEVEG EMYEPNOEIG» €lVOL Ol EMYEPNCEIS TTOV OTNPOLV UETAED TOVS Ml amd TG

axOAovOeC oyéoels:

1) o emyeipnon Kotéyel Ty TAEOYNPio TOV SIKOIOUATOV YHPOL TV UETOY®V | TOV ETAIP®V
AN G emyeipnong

2) o emyeipnon €xel to dkaimpo va d1opilel | va madel TNV TAEOYN QIO TOV HEADY TOL
OLOKNTIKOV, SLALXEIPIOTIKOV NEMOMTIKOL 0pYAvoL GAANG emtyeipnong

3) W emyeipnon €xel TOo SIKOU®UO VO AOKEL KUPLOPYIKT €Mppon} o€ GAAN emyeipnon Pdoet
oLUPOONG TOV £XEL GUVAWEL LE AVTNV 1) OLVALEL PYTPAG TOV KOTAGTOTIKOV TNG TEAEVTO0G

4) W emyeipnon mov eivor pétoyog M etaipog GAANG emiyeipnong eAEyyel pwovn g, Pdoet
CLUPOVING OV £YEL CLVAWYEL e AAAOVG LETOXOVG 1) ETOLPOVS TNG €V AOY® emyeipnong, v
TAELOYN L0 TOV SIKOIOUATOV YHPOL TOV LETOY®V N TOV ETOIPOV AVTNG TNG EMYEIPNONG.

Texpaipetonr OTL 0eV VIAPYEL KLPLOPYIKY] EMPPON, EPOGOV Ol EMEVOVTEG TTOV OVOPEPOVTAL GTNV
Tapdypopo 2 dehtepo €daplo dev vmelcépyovtal Aueco 1 EUUECH OTN  dlEipton NG
eEetalopevng emyeipnong, He TV EMPVANEN TOV SIKOIOUAT®OV TOL £X0VV UE TNV WOOTNTA TOLG

MG LETOYWV 1] ETAIPOV.
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Xuvoedepéveg Bempohvtol emiong Ol EMYEPNOELS OV OTNPOLY U OO TIS OYEGELS TOV
avoQEPOVTOL OTO TPAOTO 0GP0 HECH HOG 1 TEPIOCOTEPOV GAA®MV EMYEPNOE®V 1 UECH
OTOLOLONTTOTE OO TOVE EMEVOVLTEC TTOV OVOPEPOVTOL GTIV TOPAYPUPO 2.

Ot emyelpnoelg mov datnPovV pia omd TIG €V AGY® GYEGEIS HEGH PLGIKOV TPOCHTOV 1 OUASOGS
(QLGIKOV TPOCAOTMOV TTOV EVEPYOLV O KOwoU Bewpobvtol emiong cLVOEOEUEVES EMYEPNOELS,
€POGOV 0KOUV TO GUVOAO M TUNHO T®V OPACTNPLOTHTOV TOVG GTNV 1010 ayopd 1 6& OLOPES
oYOpEG.

Q¢ «bpopn ayopd» voeitoar n ayopd mpoidvioc 1 vanpeciog mov Ppioketor apuécmg avavtn M
KOTAVTIN TNG OYETIKNG aYOPd.

Extog and 11g meputtddcelg mov opiloviar 6ty mopdypamo 2 de0TEPO £3GPL0, Lo emLyeipnon oev
umopet vo BewpnBel MME edv 10 25 % M meptocOTEPO TOL KEPAANIOL TNG | TOV SIKOOUATOV
Yneov 1Tng eAéyyetor, AQueca M éupeca, amd £vav 1M TEPLOCOTEPOVLS ONUOCIOVS (QOPEIS,
pepovouéva 1 omd Kowov.

M emyeipnon pmopel va vmoPdiel OMA®GON GYETKA He TNV WWOTNTE TG ®©G aveEdptnng,
ouvepyalopevng 1 cvvoedepévng emtyeipnong, Kabdg kot oyeTKd Le Ta oTot el TOV apopolV Ta
aplBunTikd opto Tov avagépovtol 6to apbpo 2. H dnAwon avth propei vo vrofAndet akdun kot
gqv 1 dwomopd keparaiov doev emrpémel vo kabopiotel emakplPdC TOL0G TO KATEYEL, OTOTE M
emyeipnon dnAdvel vevBvva 6TL umopet edAoya vo vroBéael 6Tl dev aviKEL, KATA TOGOGTO 25
% M mepLocdTEPO, GE MO EMXEPNON 1, ATO KOWOV, GE MEPIGGOTEPES EMYEPNOGES TOL Eivor
ouvdedepéveg PETOEL Tovg. Ol ONAMOELS AVTEG TPOYUOTOTOOVVIOL UE TNV EMPLAAEN TV
&YYoV kot eEaxpmdcemv mov tpofAénovtan and Tig E0VIKES 1] EVOCIUKES SLOTAEELC.

Apbpo 4
Yroyyeio Y100 TOV VTOAOYIGHO TOV OPLOPROV OTUGYOAOVUEVEOV KOl TOV YPNUOTIKOV TOCAV KOl
TEPL0d0Gg AVaPOPaS

Ta otoyeio mov ypnoomoloHVIOL Yoo TOV VTOAOYIGUO TOV OpPlOHoD OTOGYOAOVUEVOV KOl TOV
YPNUATIKOV TOCHV €ivon gkelva, TOV APOPOVV TNV TEAELTOIOL KAEIGUEV OLOXEPICTIKN YPNON Kot
vroAoyilovtar oe emola Pacn. Aopfdvovior vmdyn Kotd v muepopnvia KAEGILATOS TOV
Aoyaplaocudv. To Hyog tov KhkAOL gpyacidv vroAoyileTton ywpic Tov @opo mpootiBipevng aiog
(®ITA) ko yopig dALOVG EUPEGOVS POPOVG.

Otav, Katd v nuepounvio KAEIGILATOS TOV AOYOPLOCUOV Kol GE €TNo0. BAon, po emtyeipnon
Bpioketon mavm 1 K4Te omd To Oplo. TAL GYETIKA e TOV OPLOUO OTACYOAOVUEV®V 1) T YPTLOTIKE
OploL TOV AVAPEPOVTOL 6TO APBPO 2, 1 KATAGTACT] AVTH £XEL WG ATOTEAECA TNV OTOKTNGN 1| TNV
ATOAEL TNG 1O10TNTOG TNG HECOTNG, LIKPNG N TOAD UIKPNG emyeipnong novov edv 1 vépPaon
TV &V MOy opimv enavainedel eni 600 d1ad0yKd OIKOVOLILKE £TT).

XV TEPITTMOT VEOCVOTUTMV EMLYEPTCEMV, Ol AOYOUPlaoUol Twv omoimv dev €yovv KAgioel
aKoun, to otoryeio Tov AaUPavovtal LVIOYT TPETEL VO TPOKVTTOLV OO KOAOTIGTEG EKTIUNOELS
OV TTPALYLLOTOTOLOVVTOL KOTA TN SLIPKELY TOV OIKOVOULKOD £TOVG,.
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Apbpo 5
O ap1Opog amacyorovpévev

O ap1Budg amacyoroVueEVOV aTOU®V avTIoTolKel oTov aplfud etolov povadwv gpyaciag (EME),
oniadn otov aplud epyoalopévev TANPOLS ATOGYOANONC oL epydotnkayv otnv e&etalduevn
emyeipnon N ywo. Aoyaplacpd avtig ent oAdkANpo to voym €toc. Ta dtopa mov dev epydoTnKoy
OAOKANPO TO £10G, Ol gpyalOUEVOL UEPIKNG amacyOANons, aveldptnta amd T SldpKeEw, Kol Ot
epyalouevol og gmoykn Paon avtiotoyovv o kKAaopota v EME. Xtov apiBud anacyorovpuévaov
nmepapPdvovrod:

1)
2)

3)
4)

O1

ot ebwtolr

ta dropo mov gpydlovror ywo TV emyyeipnon, €xovv oxéon eEAPTNONG TPOG OVTAV Kol
eEopowmvovtat pe picbwtovg pe Paon to e0vikd dikato:

01 WO10KTNTES EMYEIPNLATIES

Ol €T0{pol OV 0OKOVV TOKTIKN OpaocTnplOTnNTo €VvIdc NG emyeipnong kot mpocomopilovion
OLKOVOULKA OPEAN amd TNV emyeipnon.

pantevdpevol 1 ot 6movdacTES oL PPIcKOVIOL GE EMOYYEALOATIKY] KATOPTION GTO TAOIGLO

ocvupaong padnteiog 1M emayyeAuatikng  Kotdptiong Oev  cvvumoioyilovior otov  aplOud
anoacyoAovpévev. H dtdpkela Tov adeidv UnTpdTnTog 1 TV YOVIK®OV adEu®dV 0gv cuvumoAoyiletat.

ApbBpo 6
Ka0Oopropdg Tov otoryeiov g emyeipnong

1.

Ymv mepintmon aveEdptnng entyeipnong, o kabopiopdg Tov ototyeiwv, copmeptlopnfavorévov
0V 0plOULoD AmOCYOAOVUEVMV, TPAYLOTOTOLEITAL OMOKAEIOTIKA pe PACT TOVS AOYAPLOGHOVGS
0TS TNG EMLYEipNOMG.

2ty mepintmon entyeipnong mov cuvepydleTot 1] GLVOEETAL e BALES EMLYEPNGELS, O KOOOPIGLOG
TV otoyEiov, cvumeptiapPavopévov tov aplBuod omacyolovuévav, yivetow pe Pdomn tovg
AOYapLOGLOVS Kot TO, AOUTH GTOLXELN TNG EMTLXEIPNOMNG, 1] - EPOCOV VIAPYOLV - TOVG EVOTOUNUEVOLG
Aoyoplaopohg G emyeipnong 1N TOUG  EVOTOMUEVOLS  AOYOPLOGHOVS  GTOLG  OTOiovg
neprhopPaveton kon 1 e€etaldpevn enyeipnon Pdoel evomoinong.

Y10 oTolXElo TOV AVOPEPOVTAL GTO TPMTO £0GPLO TPOSTIOEVTAL TAL GTOLXEID TOV EMYEPTCEDV
ov evogyopévmg cuvepydlovtan pe v egetalopevn emyeipnon, ot omoieg Ppickoviar apécmc
avévtn M koTdvn g v Adyom emyeipnong. Ta otoyeio cuykevipdvovTon Kot avaioyia Tpog To
TOGOGTO GLUUETOYNG OTO KEPAAOLO 1 GTO SIKALOUATO YHPOL (TO LYNAITEPO amd T SVO CVTA
TOGOGTA). X& MEPIMTOON SUCTAVPOUEVNG CLUUETOYNG, AdUPaveTal vToOYN TO VYNAOTEPO TWV
TOGOGTMV OUTMV.

10 oTolKElD TOL AVOPEPOVTOL GTO TPAOTO Kol TO 0eVTEPO €0GP0 mpootifetar to 100 % twv
OTOWELMV TOV EMYEIPNCEDV TOL EVOEXOUEVOS GLVOEOVTAL GEGA 1 ERpESa e TV eEgTalopevn
emyeipnon Kot ta omoia dev meptAapBdvovtal 1on 6Tovg Aoyaplacovs BAcEL evomoinomg.

INo v gpappoyn e Tapaypaeov 2, To GTOLEll TOV ETYEPNOEOV OV cLVEPYALOVTOL LE TNV
eEetalopevn emyeipnon TPOKOHTTOVY OO TOLG AOYUPLUGHOVG KOl TOL AOUTO OTOUYElO. TOLG,

SeNida 116 and 175
[

e =m 2014-2020

Evpwnaikr Evwon " . -
Supuichoapslo. Me tn cuyxpnpartodétnon g EAAGSag kat tng EvpwnaikiicEvwong

Nepipepeiarnc Avamuéng




Avarvtucn IIpookinon
«Evioyvomn moAd pukpdv, kpodv Kot pecaiov enyepnoemv g g [epipépetog Bopeiov Atyaiov yia tov

EKGLYYPOVIGLO TOVG péc® TG xpnong Texvoroyidv ITAnpoeopikng kot Exwowmviog (TTIE), cuotpdtov avtopaticpov

4.
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evomompéva epdGov vtapyovy. Xe avtd mpootifetar to 100 % TV oToKElOV TOV EMYEPNCEDV
OV GLVOEOVTAL UE OVTEG TIC oLVEPYOLOUEVEG EMYEIPNOEIS, €KTOC €GV T OTOLXElD. TOVG
nepthapPavovtal 1on Bacet evomroinomng.

INo v gpappoyn eniong g Topaypdeov 2, To GTOLKEIN TOV ETXEPTNCEMY TOV GLVOEOVTUL LIE
v e€eTaldpevn emyeipnon TPOKLITOVYV OO TOVG AOYOPLOGHOVE KOl TO AOUTO GTOUYELN TOVG,
EVOTOMUEVO EPOCOV VTLAPYOLV. XT0 GTOKElD ovTh TpooTifevtatl kot avaloyia Ta oTorKEln TV
EMYEPNOEWMV OV EVOEYOUEVMG GUVEPYALOVTOL LE TIG GUVOEIEUEVES OTESG EMLYEIPTOELS, Ol OTOTEG
Bplokovtor apéowg ovavin 1N Katdvin ovtov, &dv dev  mepAapfdavovior MON  6TOVG
EVOTONUEVOVE AOYOPLICHOVG GE OVOAOYIOL TOVAGYLGTOV 1GOOVVAUN UE TO TOGOGTO oL opileTal
oV ToPaypoo 2 de1TEPO £6GP1O.

Ortav o ap1fudg anacyorovpevov ded0UEVNG emtyeipnong 6ev TPOKHTTEL OO TOVG EVOTOUNUEVOLG
Aoyaplacpots, VToOAOYILETOL CLYKEVIPMOVOVTOS KAT avaAOYio TO GTOLXELD O TIG EMUYEPNOELS
mov ocvvepydlovtar pe v ev AOym emyeipnon, kot mpocHBitoviag Ta otoryeion omd TIC
EMYEPNOELG TOL GVVIEovTaL pall TngG.
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YTOIXEIA ENIXEIPHXHY XXETIKA ME THN IAIOTHTA THX QX MIKPOMEXAIA
ENIXEIPHXH (MpE)
(Aniwon adupwvo ue to vrooeryuo. 2003/C118/03 ¢ Emitponng)

EITQNYMIA EIIIXEIPHXHX

ATAKPITIKOXTITAOX

A. Q.M.

OAOX -
APIOMOX

TAX.
KQAIKAX

ITOAH

NOMOZ

AebBovvon [TEPI®EPEIA

etapkng £0pag | THAEDQNO

FAX
E-mail
AebBovvon
Awdiktoov
(Web-
siteaddress)
TitAog Ovopatemmvopo
OvopoTeET®VLLO Kot TITAOG TOV 1|
TOV KOPLOV SELOVVIIKOV GTEAEYDV Tithog Ovopatenmvopo
(ITpoedpog, I'evikodg AtevBuvtng M
avtictoyyn 0éon) TitAog Ovopatenmvopo
TYTIOX EINIXEIPHZHZ ANEEAPTHTH |XYNEPTAZOMENH| XYNAEAEMENH
(o¢ wepimrawon un aveéapTnTng
ETYEIPNONG COUTANPDTTE TO
Tlapoptnua tov Topovrog)
Tepiodoc avapopic
STOIXEIA [TPOSAIOPIEMOY Aplipeg  KESieg gpresi () Zsiis
KATHTOPIAS epyalopévev 16oAOYIGHOV (*)
(*) og prMadeg evpd LEL19)

OMa ta oToIxEia TPETEI val apopolv TV TeheuTaia KAEIopévN BIAXEIPITTIKA XPAON Kal va utroAoyilovial g€ eThaia BAan. ZTnv TepimTwaon veooUuoTaTwy
ETTIXEIPAOEWY, TA OTOIXEID TTOU AauBdavovTtal uTdyn TEETTE va TIPOKUTITOUV amté agIOTTIOTEG EKTIMATEIS TTOU TIPAYUATOTIOIOUVTAI KATA TNV SIGPKEIQ TOU OIKOVOMIKOU
¢Toug.
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Xe oYE0N UE TNV TPONYOVUEVN
OLOELPLOTIKN (PNION LILAPYEL
HETAPOAT T®V GTOLYEI®V TTOV
EVOEYOUEVMG VO ETLPEPEL QALY TNG NAT? OXI
Katnyopiog e autovcsog
emyeipnong;

XTOIXEIA NOMIMOY
EKITPOXZQIIOY KAI
YIIOI'PAOONTOX THN AHAQYXH

ONOMATEIIONYMO

EIAIKOTHTA

OAOX -

AIEYOYNXZH APIOMOZ

[TIOAH

EITIKOINQNIAZ TAX,

KQAIKAY

THAE®QNO

FAX

Kwnrto

e-mail

AnAovo vrevBuva 6Tt Ta oToLyEin TG TOPOVCAG SNAMONG KOl TV EVOEXOUEVAOV TOPAPTILATOV
g etvan akpipn

Tomog

Hupepopnvia

Ymoypa@r VOUIIOV EKTPOGMTOV

2 21NV TEPITITWAN QUTH VAl GUNTTANPWOET Kal EmouvaeBei dRAWaN OXETIKA e TV TIPONYoUKEVN SIAXEIPIOTIKA XpRan
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ITAPAPTHMA THX AHAQXHX

(COUTIINPADVETAL HOVO YIA COVEPYALOUEVES 1] GVVOEEUEVES EMLYEIPNCELS)
YIHOAOT'TEMOZX I'A XYNEPTAZOMENH H XYNAEAEMENH EIIXEIPHXH

IIepiodog ava(pop(iglz

ApOpdg
Epyalopévov (EME)

Kvkiog Epyaciov
(o€ UMAdES EVP®)

Xvvolro Ieoroyriopov
(o€ UAMadEg EVP®)

1. Zroryeia ¢ autovoog
emyyeipnong N tov
EVOTOMUEVAOV AOYAPLOC LDV
(netaopd and tov mivaxa B (1)
TOV TTOPOUPTNLOTOG B2)

2. Kat’ avaroyia,
GUYKEVTPOTIKG oTotyein’ dGAmv
TOV (EVOEYOUEVOV)
GLVEPYULOUEV®V EMYEPTCEDV
(netaopd and tov mivaka A Tov
TOPOPTUATOC A)

3. ABpoiopo oTotysimy’ Ghov
TOV (eVOEYOUEVDV)
GUVOEDEUEVDV EMLYEPNCEDV TTOV
dev mepriapfavovtol Bacet
EVOTOINONG GTT YPOLLLN
[netapopd amd tov wivaka B (2)
TOL TTapapTiHatog Bl

XOvolo

! OMa 1a oToixeia Tpémel va agopolv v TeAeutaia KAelgpévn SIOXEIPIOTIKA XpARoN kai va utoloyifovial ot emaia Bdon. Zmv TepiTTwon veooUoTaTwy

ETIXEIPAOEWY, Ta gToIXEia TToU AapBavovTal utrdyn TPETEN val TTPOKUTITOUV aTmd agIOTMOTEG EKTIUATEI TIOU TTpayuaToTioloUvTal KaTd T SIGPKEID TOU OIKOVOUIKOU

¢Toug.

2 Ta aToIxeia TG EMIXEipNONG oUPTIEPIAapBavOpévou Tou apiBou Twv epyalopévwy, utrohoyilovtal e Baan Toug Aoyapiacpols kal GAa aToIxeia Tng ETIxEipnoNG, A

—€POOOV UTIAPXOUV-TOUG EVOTIOINUEVOUS AoyapiaauoUg TnG €TXeipnang fi Toug evotmoinuévoug Aoyaplacolg aToug omoioug TiepiAayuBaveral n emxeipnan Baoel

evotroinong

* *
* oy k

Evpwnaikr Evwon
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ITAPAPTHMA A
XYNEPTAZOMENH EHNIXEIPHXH

INo kéBe emyeipnon yio v onoio GLUTANPOVETAL «OEATIO ETAPIKNG GYEons» [éva deltio yia KAbe
emyeipnon ocvvepyaldpevn pe v autoHoo enLyeipnomn Kot yio T1G cuvepyalOUEVES ETYEIPNOELS TWV
EVOEYOUEVMV GUVOEOEUEVMV ETMYEIPNOEWDY, TOV OMOIMV Ta oToryelo dgv meptAapuPfdvovtal aKoun
GTOVG EVOTOUUEVOVG koyapuxcuoi)gl], TO, GTOLYELDL TOV GYETIKOV «TTIVOKO ETALPIKNG GYECTO» TPEMEL
VO LETOQEPOVTOL GTOV OKOAOVOO GLYKEPUANIWTIKO TTIVOKAL:

IIINAKAX A’
Yuvepyolopevn emyeipnon AprOpdg Kvkhog gpyacriaov Yvvoio Ilooroyiopov
(emovopio/axpifn otoryeia) gpyalopévov (o€ dogg evp®) (o€ dogg evp®)
(EME)
1.
2.
3.
4,
5.
6.
7.
YYNOAO

To otoyeio TG YPAUUNG «ZVVOA0Y» TOL TOPAUTAVE® TIVOKO TPETEL VO LETOPEPOVTOAL GTNV YPOLLUT 2
(oxetcd pe 116 cuvepyYalOUEVESG ETXEPNGELS) TOV TIVOKO TOL TOPUPTHLUATOG TNG ONAWGNG

1AK()pn kal av Ta oToIxeia axeTIKG WE pia eTIxeipnan TepIAauBavovTal aToug EVoTToInUéVouS Aoyapiaopoug g TToooaTd XaunAdTtepo amd exeivo Trou opiletal aTo
apBpo 6 Tapdypagpog 3 Tou opiopol Twv MUE, Tpémel TapdAa autd va egapudleTal To ToaoaTd Tou opideTal aTo ev Adyw apbpo.

epdaov xpeldletal, va mpooTeBolv aeNides 1y va peyaAwatel o Trivakag.
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AEATIO ETAIPIKHX XXEXHX

1. Axpi] ooy eia TG ovvepyalopevng emyeipnong

EITONYMIA EIIIXEIPHXHX
ATAKPITIKOZTITAOXZ
A.D.M.

OAOX -
APIGMOX
TAX. KQAIKAZ
ITOAH

NOMOX

A I[TEPI®EPEIA
ETAPUIG £9P0S T A EGONO
FAX

E-mail
AebBvvon
Awnditvoov (Web-
siteaddress)

AtevBovvon

TitAog Ovopatenmvopo

Ovopoaten®vopo Kot TITAOG TOV 1 TV
KOPLOV JELOVVTIKOV GTEAEYDV
(ITpoedpog, I'evikdg AtevBuvig 1
avtiotoyn 0éon)

TitAog Ovopatenmvopo

TitAog Ovopatenmvopo

[Tepiodog avapopdg
2. AkaOdaprota otoryeia TG €V AOY® . T 05 KDKXO,Q iuvo)»o ,
. . pyoalopévov EPYOACUDV 1GOAOYIGLLOD
cuvepyalopevng emyeipnong (EME) *) *)
(*) og prMadeg evpd

3. Yrohoyiopog kat’ avaroyia

o)

Axp1P1g avapopd Tov TOGOGTOV GUUETOYNG TOV KATEXEL 1] EMLXEIPNON
OV GLUTANPOVEL TNV INA®OT (1] ad TNV GLVIEIEUEVN EMLYEIPNON LECH
TG omoiog Onpovpyeital ) oxéon Le v cvvepyalouevn entyeipnon)
otV cuvepyalOUEVN EMLXEIPTOT TOV OMOTEAEL TO AVTIKEILEVO TOV
ToPOVTOG OEATIOV

SeNida 122 and 175

= EINA

"t =m 2014-2020

Evpwnaikr Evwon

Supuichoapslo. Me tn cuyxpnpartodétnon g EAAGSag kat tng EvpwnaikiigEvwong

Nepipepeiaxnic Avammugng



Avarvtucn IIpookinon
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Ava@opd Kot TOL T0G0GTOD GUUHETOYNAS TOV KATEXEL 1] GLVEPYALOUEVN
enmyelpnon mov amoteAEl TO AVTIKEILEVO TOV TOPOHVTOG dEATIOL BTNV
enyeipnon mov kataptilel v SNAmon (] oty cuvdedepévn entyeipnon)
P)
[Tpémet va emdeyel To VYNAOTEPO TOGOGTO O TOL HVO TPOTYOVLEVO TOGOGTH KOL VL
coumeptAneBel ota axabdpiota otoryein Tov avaEépoviol 6To mponyovuevo miaicto. Ta
QTOTEAECULATO. TOV KT  ovOAOYio, VTOAOYIGHOD B0l LETAPEPOVTOL GTOV TOPAKAT® TIVOIKOL
Iivaxag gTonpikng oyéong

[Tocootd
Anoteléopata Kot avaroyio Ap1Oudc Kvrhog XHvoro
epyalopévemv EPYOCIDV GOAOYIGHLOV
(*) og prMddeg evpd (EME) (*) (*)

Ta otorgeia avtd mpénel va petapépovian otov Ilivaxa A tov Iapoaptiuatog A

! ‘Ogov agopd Tn ouppeToxi 010 KeGAAaio 1 aTa dikaiwpara wrhgou, Aappaveral uméyn 10 uwnAdTEPO TTOGOOTO. £T0 TTOCOGTO AUTO TTPETIEN Va TIPOCTEBET TO TTO0OOTO
OULETOXNAG OTNV iBI0 ETTIXEIPNON TIOU QVIKEI G OUVOEDEUEVES ETTIXEIPATEIG.
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Kabmg Kot EnEVEVoE®Y NAEKTPOVIKOD gumopiov (.. nAektpovikd emyepeiv 1/ kon Digital Marketing)»

ITAPAPTHMA B
XYNAEAEMENEYX EINIXEIPHXEIX

A. IIpocdropiopog TG TEPIMTMONS GTNV 0TTOL0 VITAYETOL 1] CITOVGO, EXLYEIPON
IMepintoon 1. H artovca emyeipnon kataptilel evomonpévovg Aoyaplasiods 1
neplhappdvetar Bdoel €vomoinomg GTOVG EVOTOUMUEVOLG AOYOPLOAGHOVS OGAANG
cuvdedepévng entyeipnonc [mivokag B(1)]

Iepintowon 2. H awrovca emyeipnon M pio 1 meplocOTEPES EMYEPNOELS OEV

Kotaptilovy  evomomuévoug Aoyoplacpovg 1 dgv  meptlopfdavovion  Pdost
evonoinong [rivakag B(2)]

B. M£00001 vToAoyiopov avaroyo pe TNV TEPITTMOON

Iepintoon 1

Mivaxeg B(1)
Ap1Bpog epyalopévov | Kokhog epyaciodv| ZHvoro 1GOAOYIGHOD
(EME) *) *)
20voro
(*) og pIMadec evpd

To otoyeio TG YPOUUNG «ZDVOAOY TOL TAPUTAVE® TIVOKO TPETEL VO LETAPEPOVTOL GTNV YPOUUN
1 tov mivako Tov TAPAPTHLOTOS TG ONAWGNG

[1pocdlopiopdc tv entyelpnoemv tov teptlapBdvoviot Bdcel evomoinong

2UAETDA] OvopoTeEm®VLO Kot
emyeipnon AebBvvon g , , ,
(emovopio/axppn ETOPIKNG £0POG AOM TiThog Tov ] TOV KOPLOV
. J1ELOVVTIKOV GTEAEYDV
A.
B.
I.
A.
E.
epinTtmon 2
Mivaxoeg B(2)
. 4, Ap1Buog epyalopévov  [Kokhog epyaciav (*) XOvoro 1coroyiopov (*)
Emyeipnon ap1b.™ (EME)
1.

3 O1 ouvepyaldpeveg emXEIPATEIS piag Tapdpolag ouvdedepEvng ETTIXEIPNONG, Tou dev TepIAapBavovtal AdN BACE evoTioinang, TPETEN va AVTIPETWTTICOVTAI WG
Aeool eTaipol TNG aitouaag eTxeipnong. Ta aToixeia Toug kal éva «BeATIO ETAIPIKAG OXEONG TIPETTEI CUVETTWG Va TTPOCTIBevTal 0TO TTapdpTnUa A.

4 Na rpoaTiBetai éva «deAtio aUvOETNS» avd eTTixeipnan.
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bl ol Bl

YOvoro

To otoyeio TG YpoUUNG «ZVVOAOY» TOL TAPOUTAVE® TIVOKO TPETEL VO LETAPEPOVTOL GTNV YPOUUN
3 (oXETIKA PE TIC GUVOEOEUEVEG EMLYELPNGELS) TOV TIVOKO TOV TOPAPTHLLOTOS THG ONAMGNG

AEATIO XYNAEXHX
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(povo ywo TV ovvoedepévn emyeipnon mov dgv meprrapfaverar facel Evomoinog 6ToV TivoKa

B)

1. Axpin] otoyyeia Tng emyeipnong

EITONYMIA EIIIXEIPHXHX

ATAKPITIKOZTITAOXZ

A.D.M.

AtevBovvon
ETOLPIKNG £0POC

OAOX -
API®GMOX

TAX. KQAIKAX

[TIOAH

NOMOZ

[IEPI®EPEIA

THAED®QNO

FAX

E-mail

AebBvvon
Awnditvoov (Web-
siteaddress)

Ovopoaten®vupo Kot TITAOG TOV 1| TV
KOPLOV SIELOVVTIK®OV GTEAEYDV
(ITpoedpog, I'evikdg AtevBuvng
avtiotoyn 0éon)

TitAog

Ovopoaten®vopo

TitAog

Ovopoatenwvopo

TitAog

Ovopoatenovopo

2. Xrovygeia TnG v Aoy emyyeipnong

[Tepiodog avapopdc

Ap1Bpog
epyalopévev
(EME)

XHvoro
LGOAOYIGLOV

*)

Kvkhoc epyasumv
(*)

XHvolo
(*) og prMadeg evpd

To otoryeio TG YPOUUNG «ZVVOAOY TOV TOPATAVE® TIVOKO TPETEL VO LETAPEPOVTOL GTOV
nivoka B(2) Tov mapaptipotog B

Inpovtikny onueioon: To otoyeio Tov emiyelpnoemv mov &ival cuvoedeléveg e TV OITOLGA
emyeipnomn TPOKHTTOLY Ad TOVG AOYOPLAGHOVE TOVG Ko AAAL oToyEia, 1, EPOGOV vVILdpyovV, omd

* * %
* *
* *

* *
* ok

Evpwnaikr Evwon
Evpwnaiké Tapeio
Nepipepeiaxnic Avammugng

Me tn ouyxpnparoddtnon tng EAAGSag kat tng Evpwnaikrg Evwong
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TOVG EVOTOMUEVOUG AOYOPLOCHOVE. XTO GTOLYEID OVTH GLYKEVTPMVOVTOL KAT  aVOAOYiol T0 oTOlXELD
TOV EVOEYOUEVOV GLVEPYOULOUEVOV ETMYEIPNCEDV UE TIS €V AOY® GULVOEDEUEVES EMIXEPNOELS, TOL
Bpiokovtol akpiPdv avavtn 1 KOTEvIn TG aTovoag entyeipnons, EpOcov dev mepthapfavovtot non
Béoet evomoinonc”.

[Tapopoteg cuvepyaldueveg EmYEPNGELS TPEMEL VO AVTILETOTILOVTOL WG GUECOL ETAIPOL TNG CLTOVGOG
emyeipnong. Ta otoryeio Tovg kot £vo «SEATIO ETAPIKNG GYECNCH TPEMEL GLVENMOG VO, TPOCTifEVTAL
GTO TOPAPTNUA A.

ENNEEHI'HMATIKO XHMEIQMA

% AKoOp KoL o To GTOTYEIL GYETIKG pe (o emtxeipnon mepthatPAVOVTaL GTOVG EVOTOINUEVOLG AOYAPIIGHOVS GE TOGOGTO YOUNAOTEPO b EKEIVO TTOV
opiletar 6to GpbHpo 6 TapdypaPos 3 Tov opiopod T@v MUE, Tpénet mapdia avtd vo epappoletat To T0606Td ToV 0pileTal 6To eV AdY® apbpo.
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XXETIKA ME TOYX TYIIOYX EHIXEIPHXEQN IIOY XYNEKTIMQNTAI I'TA TON
YIHHOAOI'TXMO TOY APIOMOY TQN EPTAZOMENQN KAI TQN
XPHMATOOIKONOMIKON ITOXQN

I. TYTIOI EINIXEIPHZEQN

O oplopdg tv Mp,E6 KAVEL SLAKPIoN HETAED TPV TOTMV EMYEPNCEMY OVAAOYO LE TOV TOTO TMV
OoY£0EMV MOV OTNPOVV UE GALEC EMYEPNOEIS GE EMMEOO GLUUETOYNG OTO KEPAAOLO, OTO
JKOMUOTA YOOV 1 SIKALDUATOG AOKNONG KLUPLOLPYIKNG ETPPONG .

Tomog 1: aveEaptnTn emyeipnon
Amotelel ) ocvvnBéotepn mepintoon. [Ipdkertar amhd yio OAEG TIC EMYEPNOELS TOV OEV VLAYOVTOL
0TOVG AALOLG 6VO TOTOVE EMYEIPNGEWV, ONAUIN OTI GLVEPYOULOUEVES 1} OTIC GUVOEDEUEVEC.
H o1tovoa emyeipnon stvon ave&dptnn edv:
o Jev &gl ovppetoxn 25 %° N nepiocdtepo o GAAN emyeipnon,
e 10 25 % M mePLoG0TEPO TOV KEPAAAIOV TNG deV aviKeL 6 pior GAAN emyeipnon N oe dNUOGLO
opyavicpd 1 amd KOWoU G€ TOAAEG GUVOEDEUEVES EMXEPNOELS 1| GE ONUOGIOVG OPYOVIGLOVG,
ANV opiopévav sEapéoemv’,
e dgv KotopTilel €VOTOIMUEVOLS AOYOPLOGUOVG 0VTE TEPAAUPAVETAL GTOVG AOYAPLOGLOVGS
emyelpnong mov  katoptilel  €VOTOMUEVOLS  AOYOPLOCHOVS KOU GUVEM®MSG Ogv  glvat
ovvdedepévn emyeipnon®™.

® 21 cuvéyeln Tov KeEVov, 0 HpOg «OPLGHOCH AVOPEPETOL GTO TapdpTUa TG ovotacng 2003/361/EK g Emttporniic mov apopd Tov opiopd tmv
MuE.

T Opiopdc, apbpo 3.

8'0cov apopd T cvUpETOX 6TO KEQPGAOIO 1 6TO Stkoudpara YHeov, AouBAavetor VIOYN To VYNAGTEPO TOGOGTO. TTO TOGOGTO AVTO TPETMEL VoL
mpootedel T0 TOGOGTO GLPUETOXNG otV {010 entyeipnon Tov avikel o€ KGO entyeipnon mov eivar cuvdedepévn pe T petéyovoa entyeipnomn (opiopdg,
apBpo 3 mopdypapog 2).

® Mia emysipnon pmopel m6t660 vor eEakolovdicEL Vo givar aveEdpTnTn v T0 KoTOTATO Opto Tov 25 % KOADTTETAL 1| VAEPKOADTTETAL, GTIY
TMEPIMTMOON TOV TAPOKAT® KATNYOPLDV EXEVOVTAOV (EQOGOV 0VTOT deV lval GUVIESEUEVOL e TNV cuTODoN EMLYElpNON):

o) ONUOCIEG ETALPEIEG GUUUETOYXDV, ETOLPEIEG EMYEIPTLATIKOD KEQAAAIOV, PUGIKG TPOCMTN 1) OUASES PUCIKAOV TPOCHONMY TOV SPOGTNPLOTOLOVVTOL
GUGTNUOTIKO O€ €MEVOVOELS EMYEPNUATIKOD KePOAaiov («dyyehol emyelpioewvy) kol mov emnevodouv il KePAAQ GE U E0NYUEVEG OTO
APNUOTIOTNPLO EMYEIPTOELS, EPOCOV Ol GUVOMKES ETEVOVGELG TOV €V AOY® emtyeproe@v otnyv b1 emyeipnon dev vepPaivovy 1o T0cd Tv 1 250 000
£VPO,

B) mavemoTALLLO 1) WIOTIKE EPEVVITIKE KEVTPA L1 KEPSOOKOTIKOV GKOTTOD,

v) Becpukotl enevivtég cupmeplapfavopivay Teav topsiov tepipepelakng avartoéng (Opiopds, dpbpo 3 mapdypapog 2, ddeto 2).

10

— Ed&v n etopwn édpa g emyeipnong Ppioketon o€ KpAtog MEAOG mOL TPOPALTEL amMOAANY OTO TNV VTOYPEMON KOTAPTIGNG TOPOUOIV
Aoyopracpdv Kotd v évvola g £Rdopng odnyiog 83/349/EOK tov ZvpPoviiov, n entyeipnon ogeiket @ot660 va dtevkpvilel 0Tt dgv mAnpoi kdmotov
o Toug 0povg mov Kabopilovtat ato apbpo 3 mapdypapog 3 Tov 0ptouoD.

— YTapyovv oplopéveg ToAD GTAVIEG TEPMTAOGELS OTov pio emyeipnon pmopel va Bewpnbel og cvvdedepévn pe pio GAAN péow evOg GLGIKOD
TPOCMOTOV 1) OUASAG PUOIKDV TPOGHOTMY TOV EVEPYOVV 0O KooV (oplopdg, apbpo 3 mapdypagog 3)-

— AT ™V GAAn Thevpd, VIApYEL N oYeTKG omdvia mepintmwon pio emyeipnon va kataptilel pe dikn ™G TpToPovAion evomompévong
AOYOPLIGHOVG YWPIG v TNG EMPAALETOL TaPOpOLO VTOYXPEWOT OO TNV Tpoavaeepdevn EBdoun odnyia. Ztnv nepintwon avt, n enyeipnon dev givan
VIOYPEDTIKE cVVOEdENEVN Kot propel va OewpnBet 0Tt givar povod cuvepyalodpevn.

To va mpocdiopiotet edv pia emyeipnon eivar cvvdedepévn M OxL, mpémet va egaxpifovetar og kdbe pio amd TG TUPATAVED TEPTTOGES GV M
emyyeipnon mnpoi N Oyt Kamowov and tovg opovg mov Kabopilovtar o6to Apbpo 3 mapdypapog 3 TOL OpPLoHOD, EVOEXOUEVOG HEC® EVOS PLGIKOD

TPOGHOTOV 1) OUASAG PUOIKAOV TPOGMOTMY TOV EVEPYOVV 0O KOWVOV.
—’
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Tomog 2: cuvepyalopevn emyeipnon

O 1Omog avtdg AVIIMPOCHOTEVEL TNV TEPIMTMOON EMYEPNCE®Y TOV  JSOTNPOVV  CNUOVTIKEG
YPNHUOTOOIKOVOUIKEG ETOUPIKES GYEGELS, YWPIG OU®G M pio voo 0oKeL GNUOVTIKO QUEGO 1 EUUECO
éleyyo otnv dAAN. Eivar cuvepyaldpeveg ot emyelpnoelg mov dev eivar aveEaptnteg oAAd ovte Kot
oLVOESEUEVEG LETAED TOVG,.

H artovoa emyeipnon eivan cuvepyaldpevn pe pion GAAN €dv:

®  KATEXEL TOGOGTO GLUUETOYNG LeTAED 25%" kon 50%° o' auTny,

o 7 £Gv 1 GAAN EMYEIPNOT KATEYEL TOGOOTO GUUUETOYNC HETAED 25%° kot 50%"° ot artovoo
emyeipnon,

e kol M orovca emyeipnon dev Kataptilel EVOTOMUEVOVG AOYAPLOGUOVS GTOVG OTOIOLE VOl
nepthopBavetor n GAAn enyeipnon Paoet evomoinong ovte meptlopfdveton fdoet evomoinong
0TOLG AOYOPLACHOVE OVTNG TNG GAANG emmyeipnong N piag emyeipnong mov gival cuvdedepévn
pe v tehevtoio avTn.

Tomog 3: cuvoedepévn emyeipnon

Avtdg 0 TOTOG AVTIGTOXEL OTNV OIKOVOULKT] KOTACTOOY EMYEPNCEMY TOV GUUUETEYOVV GE £VOV
OWAO, HECH TOVL GUECOVL 1 EUUEGOV EAEYYOL TNG TAELOYNOIOG TOL KEPOANIOV M| TOV SIKAIOUATOV
YNeov (aKkoOuUN Kol HEGH CLUPMVIAOV 1) GE OPICUEVEG TEPITTMCELS UECH QUVGIKOV TPOCHTMV TOV
etvar pétoyor), N HEGM NG IKOVOTNTOS AOKNONG KVPLOPYIKNG EMPPONS o€ pia emtyeipnon. [pdxetron
AOOV Yo TO OMAVIEG TEPIMTMOCELS OV OLOKPIVOVTOL KATO KOVOVO GOQECTOTO OO TOLG VO
TPOOVOPEPOLLEVOVS TOTOVG,.

[Tpokeévouv vo. Uy GuVOVINGOLV Ol EMXEPNCELS duokoAleg epunveiag, 1 Evponaikn Emtpony|
oploe aVTOV TOV TOUMO EMXEPNCE®V CGLUTEPIAAUPAVOVTOS, EPOCOV OVTEC AVTOTOKPIVOVTOL GTO
OVTIKEILEVO TOL OPIGLOV, TOLG OPOLS TOL TPOPAETOVTAL GTO TPMTO GPBpo TN odnyiag 83/349/EOK
Tov XvpPoviiov, g 13ng lovviov 1983, oyetkd pe TOVE EVOTOMUEVOLG AOYOPLAGHOVS —, 1] OTtoia
ePapULOCETOL EOD KO OPKETA YPOVICL.

Yuvenmg, pia emyeipnon yvopilel katd Kovova apécms 0V tvatl GUVIESEUEVT], EQOGOV VITOYPEOVTOL
Katd TNV £vvola TG €V A0Y® odmnyiag va kotaptilel EVOmomuévoug Aoyaplacovg 1 TeptAapPavetal
Bacetl evomoinong 6Toug AOYaPLAGLOVS LG ETLXEIPTONG TOL VIOYPEOVTAL VO KATOPTILEL TAPOUOLOVG
EVOTOINUEVOVS AOYOPLOG LOVG.

Ot 000 pHOVOOIKEG KOl OTAVIEG TEPIMTMGELS KATA TIG omoieg pio emiyeipnon pmopel va BewpnOei
oLVOEDEUEVT] eV OEV VTTOYXPEOVTOL VO KOTAPTILEL EVOTOUEVOLS AOYOPLGHOVG TEPTYPAPOVTIOL GTIG
000 TPMTEC TOPAYPAPOLS TNG vRoonueimong S5 oto TEAOG TO TAPOVIOG  EMEENYNUOTIKOV
ONUEWDUOTOG. XTNV TEPIMTMOOT AT 1 eMyeipnon wpénetl va devkpvilel eqv mAnpol kdmoov and
ToVG Gpovg oL TPpoPAEmovTat 6To ApHpo 3 TaPAYPAPOS 3 TOL OPICLOY.

1 ‘EBSopn odnyia 83/349/EOK Tou ZupBouhiou Baailouevn aTo apBpo 54 mapdypagog 3 atoixeio ¢) Tng GUVBRKNG yia Toug evoTroinuévoug Aoyaplacuols (EE L 193
g 18.7.1983, 0. 1), 6Twg TpoToToIRBnKe TEAEUTaial amd TV 0dnyia2001/65/EK Tou Eupwraikol KoivoBouAiou kai Tou ZupBouhiou (EE 1283 tng 27.10.2001, o. 28).
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II. O APIOMOS TON EPTAZOMENQN KAI Ol ETHEIES MONAAES EPTASION™
O apBudc tov epyalopévov pog emyeipnong avtiotoryel otov apldud TV €NoIOV HOVAS®V
epyaciog (EME).

ITowor Aapfdavovrar vréyn 6Tov VTOLOYIGHO TOV APLOPOD TOV ePYULoNEVOIV;

e Ot uoBomtol g e€etalopevng enyeipnong,

® 1o TPOCWOTO, TOL €PYALOVTOL Y10 QTN TNV EMLYEIPNOT, TOV EYOVV oYEoM €EAPTNONG UE OLTH
Kot eEopotovvtal Tpog ebwtovg pe Pdon to eBvikd dikato,

® 01 IOI0KTNTES EMLYEPTLLOTIES,

® 0l HETOYOL OV ATMOCYOAOVVTOL GUCTNUATIKE GTNV EMLYEIPNOT KOl EXOVV OIKOVOKG OQEAN
oo oVTn.

Ot ackovpevol 1 ot poutntég Tov Ppickoviol 6 EMAYYEALATIKY EKTOIOELON GTO TAIGL0 cOUPaoNg
doknong N emayYEALOTIKNG eKaidgvong 6ev vroloyilovtat otov apBud Tov epyalopévmy.

o vroroyileTar 0 apOpog TV epyalopévav;

Mioa EME avtictoygel oe éva mpOGOTo mov €yl epyootel oty emyyeipnon N yuo. AOYOpLloGHo g
emyeipnong pe mANpn amacydoinon kab' OAn 1t Sdpkelo Tov eEetalopevov €tovg. O aptBuog
exkppbleton o EME.

H epyacio tpocdnmv mov dev Exovv epyactel kaf' OAN TN SLAPKELD TOL £TOVG, 1] TOL EYOVV EPYOCTEL
HE KOOEGTMG PEPIKNG ATAGYOANONG, aveEaPTNTOC OIAPKEING, N 1 ETOYLOKN EpYacia, vroioyilovrat
oe kKAdopato EME.

H didpketa tov adeudv untpodTnTag 1 YOVIKGOV 0010V dgv vtoloyileTat.

"EBSoun odnyia 83/349/EOK tov Zvpfoviiov Bacilopevn oto dpbpo 54 mapdypapog 3 otoyeio §)
™m¢ ovvOnkng v tovg evomomuévoug Aoyoaplacpuovs (EE L 193 g 18.7.1983, o. 1), 6mwg
tpomontomOnke terevtaio amd v oonyie2001/65/EK 1ov Evpomaikov Kowvofoviiov kot tov
Yvpupoviiov (EE 1 283 g 27.10.2001, 6. 28). Opioudg, dpbpo 5.

12 Opiapég, apBpo 5.
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ITAPAPTHMA V: YIIOAEII'MA AHAQXHYX XXETIKA ME TA XTOIXEIA IIOY
A®OPOYN THN IAIOTHTA MME MIAX ENIXEIPHXHX

Axp1pn] otovyeio TG emyeipnong

ATEDOVVOT] TNG ETOLPUKTIC EOPOIG: nveentteente et e et e et et e et e et eae e e e e ena e e e e anaeeaeenneeanees
APO. NTPAOV T PITA (1): .o,

OVOLATETGVLLO Kat TITAOC TOV 1 TOV KOPLOV dtevbuvtikdv otekeydv (%)

Tomog g emyyeipnong (Pléme emelnyntino onueiouan)

INUEIDOTE e VA GTOVPO TNV TEPITTOOT 1 TIC TEPITTMOGELS GTIG OTOIEG LAYETAL 1) UTOVGA
emyeipnon:

Xmv  mepimtoon  ovt, TO  oTowElo  wov

avaypaeovIol TOPOKAT® TPOKLITOVV ONd  TOVG
[ Avegaptn emygipnon Aoyaploopovs tng  emiyeipnong kot povov. Na

copmAnpwdei pdévo n Miwon yopic TapapTHATA.

Na cuuminpwdei Ko va emovvopOel
10 mopapTnue (Kot To TUYOV  GUUTANPOUOTIKE
dedtia). Zn ovvéyela va copmAnpmbel  NAmon Kot

0 Xvvepyalopevn myeipnon
TO OMOTEAEGUO TMOV VTOAOYICUOV Vo, UETOQEPOEl

GTOV TIVOKO TOV TOPATIOETOL TOPAKATO.

To amotéhecpa TV LVTOAOYWGU®V Vo peTopepBel
L] 2ouvoedepévn emyeipnon
OTOV T{VOLKO TOL TOPOTIOETOL TOPUKAT®
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Yroyyeia Yo TOV TPOGOOPIGUO TG KOTNYOPlaS EMYEIPNONG
Ta otoyeio vroAoyiloviar copewva pe [Hopdpua I tov EK 800/2008 oyetikd pe tov opiopd tev
MME.

[Tepiodog avapopdg (*):

Ap1Ouog amocyorovpévey Kvkhocepyaoiov (¥*) YHvorolcoroyiopon (**)
(EME)

(*) Olo ta otoryeio Tpémel va apopovV TV TELELTAIN KAEIGHLEVT SLOELPIOTIKY XPNOT) KO VaL
vroloyilovtar o€ ot Bdon).
2TV TEPINTMOT VEOGVGTATOV EMLYEIPNCEWMV, TO GTOXEIN TOL AdpUPAvovTol LVITOYN TPETEL VAL
TPOKVTTOVV Ao AEIOTIGTEG EKTIUGELS TOV TPAYLLOTOTOLOVVTOL KOTA TN SLAPKELL TOV
OLKOVOULKOV £TOVC.

(**) o€ y1doeg evp.

IIpocoy: Xe oyéon Le TV TPONYOVUEVN SLIYEPIOTIKY XPNOT), VILAPYEL LETAPOAN TV GToLXEi®mV N
omoio EVOEXETAL VO EMPEPEL OAAOYT TNG KaTNYOoplag TG atovoos emyeipnong (ToAd pikpn, pkpn,
pecaio 1 peydan emnyeipnon);
I Op
[ No [6° avt) Vv mepintoon, va copumAnpmbel kot vo emcvvapdel ONAmoN GYeTIKA pe TV

Tponyovevn Stoyetpiotikny xprion (°)]

Ynoypoogii

Ovopo kot 1010TNT0 TOV TPOSLTOYPAPOVTOG, TOL Eival €EOVGLO00TNIEVOS VO EKTPOCOTEL TNV
emyeipnon:
AnAdvo vrevBuva 6Tt Ta oToLyEin TG TaPOVoNG dSNAMONG KABMG Kt TOV EVOEYOUEVDV
TOPOATNUATOV TNG Elvar akpiP].
...................................... (TOTOG), wevveeveeeeeeieesiieeeeennee. (MUEPOUMVIQY)
Ymnoypoon:

(") No tpocdioptotel amd Tor kpérn péA GOUPOVOL LIE TIC OVELYKE TOVC.
(%) Hpoedpog («Chiefexecutiver), [evikdg Alevboveig 1y avtictorm Béon.
(%) ApBpo 4, mapéypagog 2 tov Hapoptipatog I tov EK 800/2008.
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ITAPAPTHMA THX AHAQXHX
YHOAOI'TEMOZX I'TA XYNEPTAZOMENH 1 X YNAEAEMENH EINIXEIPHXH

Emovvontopeva mapoptipato
— THopdptnuo A edv n emyeipnon £€xer tovAdyiotov pio cvvepyalopevn emyeipnon (ko
EVOEYOUEVO CUUTAN POUATIKA deATiOL)
— Topdptmua B eqv n emyeipnon €xet tovAdyiotov pio ovvdedepévn emyyeipnon (kou
EVOEYOLLEVO CUUTANPOUATIKG OEATIOL)

Yrohoyiopoc tov otoyciov Yo ocvvepyolbpevn 1 ouvvdedepivnemyeipnon () (BAéne
eneENynUoTkd onueimpo)

epiodoc avapopdc ():
ApBpuog Kbkhog 2HvOLOIGOAOYIGLLOV
UTOCYOALOVUEVDV gpyacimv (¥) *)
(EME)

1. Zroyeio (°) Tg onrovoog
EMYEIPNONG N} TOV EVOTOMUEVODV
Aoyaplacp®v (pLetapopd and Tov
nivaka B(1) tov mopaptipatoc B (%)

2. Kat’ avaAoyio cuykevtpoTikd
ototyeia (%) 6rv TV
(evdeyopévmv) cvvepyalopevov
eMyelpNoeV (LETAPOPE 0md TOV
mivaxo A Tov TopapTHHOTOC A)

3. ABpotopa ototyeiov (%) Ohov Tov
(evdeyouévmv) cuvdedepévav
EMLYEPTCEDV TOV dEV
neptlapPavovol Baoet evomoinong
ot Ypouun [netapopd and tov
nivaxa B(2) tov mapaptipatog B]

Tovoro ()

(*) o€ yhadeg evpd.

(") ApBpo 6, mapaypagpot 2 ko 3 tov Hapaptipatog I tov EK 800/2008.

(%) O T oTOYYElRL TPETEL VO APOPODV TNV TEAELTAIO. KAEIGHEV SlaElptoTIch ¥prion Kot vor vroAoyilovtal og eTioto
Baomn. v nepintmon VEosVOTATOV EMYEPTNGEDV, TA GTOLYEIR OV AapBavovtal vdyn TPEnel va TPOKVTTOVY amd
a&10MIOTEG EKTIUNGELS TOV TPOYLLOTOTOLOVVTOL KOTA TN S1APKELD TOV O1KOVOLIKOD £Tovg (GpOpo 4).

() To otoyeio T emyeipnong, cvumepthopPavopévon tov aptdpod tov epyalopévav, vroloyilovtat pe Péon Tovg
Aoyoplaopohs Kot GAAC oTotyelo TG EMXEIPNONG, | — EPOCOV LILAPYOVY — TOVG EVOTOMUEVOVS AOYOUPLOGLOVS TNG
EMYEIPMNONG 1] TOLG EVOTOUEVOLG AOYOPLAGHOVG GTOVS 0TT0i0vg TepAapPdveral 1 entyeipnon Pacel evomoinomng.

() Ta omoteréopota TG YPappng «ZOVOAoy» TPEMEL VAL LETAPEPOVTAL GTOV TVOKO THG SHAMONG GYETIKG piE To «EToUyEi0
Y10, TOV TPOGOOPIGUO TGS KATIYOPLUGS TG EMYEIPNONSY.
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IMMAPAPTHMA A
Yuvepyoalopevn emygipnon

INo kéBe emyeipnon yio v onoio GLUTANPOVETAL «OEATIO ETAPIKNG GYEons» [éva deltio yia KAbe
emyeipnon ocvvepyaldpevn pe v autoHoo enLyeipnomn Kot yio T1G cuvepyalOUEVES ETYEIPNOELS TWV
EVOEYOUEVMV GUVOEOEUEVMV EMYEIPNOEWDYV, TOV OMOlOV To. oToryein dev mepAapufdvovtol akoun
OTOVG EVOTOUMUEVOLS AOYOPLAGHOVG (1)], TO. GTOLXEID. TOV GYETIKOVD «TIVOKO ETOIPIKNG GYECTCN»
TPEMEL VO, LETAPEPOVTOL GTOV 0KOAOVHO GUYKEPAAOLMTIKO TivoKaL:

Mivaxog A
Yuvepyolopevn emyeipnon AprOpdg .
, A g Kvkhog . .
(emovopio/ axpipn OTAGYYOALOVPUEVOV . e | ZOVOAO 160A0YIoN0V(*)
otoyyeia) (EME) EpYacLOV(Y)

1.

2.

3.

4.

5.

6.

7.

Xvvolro

(*) o€ yMadeg evpad.

(") Akoun kou gav Ta otoleio oyeTed pe pia emyeipnon mEpApPAVOVTOL GTOVG EVOTOMUEVOUS AOYAPLIGHOVS GE
TO0G00TO YoUNAOTEPO amd ekeivo mov opiletar oto Gpbpo 6 mapdypapog 2, mpénetl TopodAd avTd va epapudletal To
m0G00TO oL 0pileTar 6To ev AOY® ApBpo (0piopdg, apBpo 6 mapdypapog 3 eddapto 2).

Inpeioon: Toa otoryelo ovtd eivor 10 amotélecua  LWOAOYIGHOD Kot ovoAoyiol oL
TPAYLLOTOTOLEITOL GTO «OEATIO ETAPIKNG GYECNGS» MOV CGLUTANPOVETOL Yoo KAOE Gueca M Eppeca
ocvvepyalopevn enyeipnon.

Ta otoyeio ™G YPOUUNG «X0VOr0» TOL TOPOTAVE TIVOKH TPETEL VAL LETOPEPOVTOL GTN YPAUUN 2
(oxetkd pe T1g oLVEPYALOUEVES EMXEPNOELS) TOV TIVOKO TOV TOPUPTHLATOS TNG ONAWGTC.
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AEATIO ETAIPIKHX XXEXHX

1. Akpipn] otoryeio TS ovvePyalOpEVIS ETLEipONG
Enovopio 1 etapwn erovopio:

APOROC LNTPAOV T DITA (1): oot ee e ee e er e
OVOLATETGVLLO Kat TITAOC TOVL 1 TOV KOPLOV S1evbuvTikdy otekeydv (4):

2. Aka0aprota otoryeia TG v LOY® cuvePYalONEVIS ETLEipNoNg

[epiodog avapopdc:
ApOpog . ,
UTAGHOLOVUEVEOV KDKMQ(?)) Lkt 2voLro 1o0roYlopo? (*)
(EME)

Axabdpiota ctotyeia

(*) ogyiMadecevpm.

Inueioon: Avtd to akabdpiota otorygion TPOoKHTTTOLY amd TOLG AOYUPLICHOVS KOl GAAL GTOLXELN
™G ovvepyalOpevng emtyeipnong, 1, EPOGOV LILAPYOLV, OO TOLG EVOTOUUEVOVS AOYOPLOGHOVS, GTO
omoia mpootifetar o 100% TV GTOLYEIOV TOV CUVOEIEUEVOV LUE QVTNV ETLXEIPNCE®V, EKTOC EAV TO.
OedOUEVAL TV GLVOEOEUEVOV ETTLXEPNCE®V TTEPLAAPAvovTarl NoN PAceEl Evomoinong ota AOYIGTIKA
otoweio g ovvepyalopevng emveipnone (). Eav ypewdletar, mpémel va mpootifevton to deltio
GUVOECTG Y10l TIG EMYEPNOELG TOV deV TEPAaUPAvovTon BAcEL Evomoinomg.

3. Yrohloyiopog ka1’ avoroyia

) Akpipiic avopopd Tov mocootod cuppetoxic (1) mov KaTéyel 1 emyeipnon Tov cupTANPGVEL T
oMlwon (N and ™ ovvoedepuévn emyeipnon péow g omolag onpovpyeitor 1 oyéon He
ocvvepyalopevn emyeipnon), ot cvvepyoalOUEVN] EMYEIPNON TOL OMOTEAEL TO OVTIKEIUEVO TOL
TapoOVTog deltion:

Avagopd. kat Tov T060oTob cvppetoxnc () mov katéyel  cuvepyalopevn emyeipnon mov amotehel
TO OVTIKEILEVO TOV TapOVTOG dedtiov otnV emyeipnon mov kotaptilel n MAwon (1 6T cLVOEdEUEVT
emyeipnon):
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B) Tlpémer va emieyel 10 LYNAOTEPO TOCOGTO OO TO. OVO TPONYOVUEVO TOCOGTH Kol Vo
ocoumepuinebel ota akabdplota otoyeion MOV OvAPEPOVIOL GTO  Tponyovpevo mAaicto. To
OTOTEAECLLOTO TOV KT  OVOAOYi0 DVTTOAOYIGHOD Bal LETAPEPOVTAL GTOV TOPOUKAT® TIVOKOL:

Hivakog eTopkig oyéong

ITocooTo: ... ApOpdg aacyorovpévov | Kiklog gpyaciav 20voA0 160r0YIGpoY (*)
(EME) *)

Amoteléopata Kot® avaloyio

(*) o€ yhadeg evpd.

Ta ototyeio avTd TPEMEL VO LETAPEPOVTOL GTOV TIVOKA A TOL TAPOPTHKATOG A.
(") No mpocdiopiotei omd T kpath péA GOUPOVOL LIE TIG AVAYKES TOC.

(®) Mpodedpoc («Chiefexecutiver), Nevikde AtevBuveiig 1 avtiotorm 0éom.

(*) Optopdc, Gpdpo 6 Tapdypapoc 3 eddpto 1.

(*) Ocov agopd T GLUUETOXT 0TO KEQGAALO 1) oTa dtkatdpota YHeov, AapPdverar VoY T VYNAOTEPO T0G06TO. 10
TOG00TO aTd TPEMEL v TPooTedel TO TOGOOTO GLUUETOYNG OTNV 1010 EMLElPNON OV OVINKEL OE GLVOESEUEVEG
enyepnoels (opopods, apbpo 3 mapdypapoc 2 €ddoio 1).
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IMAPAPTHMA B
YOVOEOEPEVEG EMLYEIPIGELS
A. TIIpocoroplopog TG TEPIATOOGNG OTNV 0700, VTAYETAL 1] ALTOVCW EMVYEIpNON

0 IIgpintoon 1: H atovca enyeipnon Kotaptilel evomompuévoug Aoyaplaciong 1 TepAapaveTol
Baoel evomoinomng o©TOVC EVOTOMUEVOLS AOYOPLOIGHOVG GAANG OCULVOEOEUEVNG EMLYEIPTONG
[wivaxag B(1)].

[ Iepintoon 2: H owtovoa emyeipnon N pio 1 mepiocdtepeg emyelpnoelg oev Karaptilovv
EVOTIONUEVOVS AOYOPLOCHOVG 1 0V Tteptlappdvoviat Bdoetl evonoinong [mivakag B(2)].

Inpovtikny onueioon: To otoyegio tov emyelpnoemv mov eivol cLVOEdEUEVES Pe TV alTovoO
emyelpnon mPokLITOVY ad TOVG AOYAPLIGHOVS TOVG Kot GAAL oTowyEia, 1, EPOCOV VILAPYOLV, OO
TOVG EVOTOMUEVOLG AOYOPLOGLOVS. XTO. GTOYEID AVTE GLYKEVIPOVOVTAL KT  avaAoyio To oTotyeio
TOV EVOEYOUEVOV GUVEPYOLOUEVOV ETYEPNCEOV UE TIG €V AOY® GLVOESEUEVES EMYELPTOELS, TOL
Bpiokovtol akpPdg avdvn 1| KaTAvVIN TG 0UTOVCOG ETXEIPNONG, EPOCOV dev TEPAaUPdvovTatl on
Bacetl evomoinomg M.

B. M£00d01 vroroylopo¥ avarloya pe TV nEPITTOOGT
Hepintoon 1: Q¢ Pdon VITOAOYIGHOV YPNGUOTOOVVIOL Ol E€VOTOMUEVOL Aoyaplacuoi. Na
counAnpwdei o mapaxkdto mivakag B(1)

IMivaxkag B (1)
ApBpog amacyorovUEVOV Koihog ] o
(EME) (*) spyacihy (**) 20volo 160A0YIGpHOD (F¥F)

20voio

(*) Otav otovg gvomompévoug Aoyaplaciong dev gaivetatl o aptBpog epyalopévav, o apBpog tovg vroroyiletar pe myv
GBpoton Tov ap1Bov epyalopévay OA®V TV ETLYEPNCEDY LE TIG 0TTOleC GLVOEETAL 1] ALTOVGO EMLYEIPNOT.

(**) og y1adeg evpd.

To otoyegio g ypopung «Z0HVorko» TOL TOPUTAVEO TIVOKO TPEMEL Vo HETOPEPOVTAL Ot Ypauun 1 tov mivaka tov
TAPOPTALATOS TG ONAMONG.
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[Tpocdlopiopdc tav entyelpnoemv tov teptlapuPdvoviot Bdoet evomoinong

Yuvepyalopevn emyeipnon AevOvven g ApOpég pnTp@@ov | OvopatTem@vVLpRO Kol TiTAOG
(emovopio/ axpip] ctoyyeia ETUPIKNG £3pOg 1N ®IIA (%) 70V 1] TOV faciKav
oevfuvovrov (**)

|||

(*) No mpoodiopiotel amd ta Kpdtn LEAN GOUPOVA LE TIG AVAYKEG TOVG.
(**) IIp6edpog (Chiefexecutive), I'evikdg AtevBuvtig 1 avtiotoym 0éom.

Inpavtikn onpeioon: Ot cuvepyalOUeVeS EMLYEPNOELS LOG TAPOHOLOG GLVIEdEUEVTC Emyeipnong,
mov Ogv meptiapfavovrot NN Pdoel evomoinong, mpémetl vor avTIeTOTIoVTOL MG GUEGOL ETAIPOL TNG
artovoog emyeipnong. Ta otoyelo Tovg Kot éva «OEATIO ETOUPIKNG GYECNG» TPEMEL GLVETMS VO
npooTifevtal oTo mapdpTnua A.

Iepintmon 2: o kaOe cuvdedepévn enyeipnon (coumePLoUPaVOUEVOV TOV GXECEDMV HECH GAAWDY
OLVOEOEUEVV ETYEIPTCEMV), TPEMEL VO GUUTANPOVETOL £V «OEATIO GVUVOEGT S KoL vaL yiveTal amin
G0po1on TV AOYOPLIGUOV OADV TMV GUVIEIEUEVOV EMYEPNOEMV CUUTAN POVOVTAG TOV Tivaka B(2)
TOPAKATE.

ivaxkag B (2)
Enyyeipnon apif.: Ap1OpOG oG OAOVUEVOV Koxhog >Hvoro 1G0A0YIGHOD
(EME) gpyaciov (*¥*) (**)

L (*)

2.(%)

3.

4. (%)

5.

XHvoro

(*) va mpootiBetat Eva «dedtio cuVdEoO» ava Emtyeipnom.
(**) og y1\M14deg evpd.

Ta otoyeio g ypopung «XHVOAO» TOV TOPATAVE® TIVOKON TPETEL VO LETOPEPOVTOL GTN Ypouun 3
(oxeTKd e TIG CLVOEDEUEVES ETXEPNGELS) TOV TIVOKO TOV TOPOUPTHLATOS TNG ONAWGCTC.
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AEATIO XYNAEXHX
(Lovo yuo T cvvdedepévn emyeipnon mov dev mepthapPdveral facel evomoinong otov mivako B)

1. Akpipn] otoryeio TG emyeipnong
Enovopio 1 etapwn enovopio:

2. Xrovyeia TG gv AOY® emuyeipnong

ITepiodog avapopdc:
Ap1Ouog amacyorovpéveoy | Kokhog epyacidv | XOvoAro 16oAoyiGpov (*)
(EME) *)
2Hvolo
(*) ogyradeg evpo.

(") No mpocdiopiotei omd ta kpatn péA GOUPMVOL e TIG AVAYKES TOVC.

(®) Mpodedpoc («Chiefexecutivey), Nevikde AtevBuveiig 1 avtiotorym 0éom.

() Axopn kot €Gv to oTolKEln. OYETIKG pE pio emtyeipnon TePAapPAvovTol GTOVG EVOTOUEVOVG AOYOPLOCHOVS GE
10600TO YOUNAGTEPO amd ekeivo mov opiletol oto GpBpo 6 mopdypapog 2, mpémel mapdio avtd vo gpapudletal o
10600710 1OV opileTal 6o gv Ady® Apbpo (opiopds, apbpo 6 mapdypapoc 3 €ddpio 2).

Ta otoyeio avtd Tpénet va petagépovtar otov mivaxa B(2) tov mapapt. B.

Inpovtikny onpeioon: To otoyeio Tov emyspnoemv mov givol GLVOESEUEVES LE TNV OLTOVGH
emyeipnomn TPOoKHTTOLY Ad TOVG AOYOPLACHOVE TOVG Ko AAAL oToyEia, 1, EPOGOV vVILdpyovV, omd
TOVG EVOTOMUEVOVG AOYOPLACLOVS. XTO GTOLYEID QVTO GLYKEVTIPMVOVTOL KAT  avaAOYiol To oTOotYElD
TOV EVOEYOUEVDV GLVEPYALOUEVOV ETXEPNCEWV HE TIC €V AOY® GLVOEOEUEVES EMLYEPNOELS, TOV
Bpiokovtor akpPdg avdvn 1| KATAvVIN TS AUToVGOG EMLXEIPNONG, EPOCOV deV TTEPIAOUPAVOVTOL 10T
Baoet evomoinong (°).

[Topopoteg cuvepyalOUEVES EMYEPNCELS TPEMEL VO AVTILETOTILOVTOL (OC ALECOL ETAIPOL TNG OUTOVCOG
emyeipnong. Ta otoreior TOVg Kot Eva «OEATIO ETOPIKNG OYEONG» TPEMEL GUVENMOC VO TPOGTiDevTal
GTO TAPAPTNUQ A.
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ITAPAPTHMA VI: OPIXMOX IIPOBAHMATIKQN EIIIXEIPHEEQN

A. TlpoPinuotikn emyeipnon: n emyeipnon yw v onoio. GLVIPEXEL TOLAGYICTOV pia o TS aKOAOLOES
nwpobmobécelc:

o) edv Tpokettal yo gtoupeio meploptopévng evBuvng (mAnv MME mov dev €xel GupmAnpdoeL TpLeTio amd )
oLOTACN TNG 1, OGOV APOPd TNV EMAEEUOTNTO, Y10 EVIGYLON YPNUOTOIOTIONG EMLYELPTUATIKOD KIVIVVOUL,
MME 7mov dev £xel CUUTANPOGCEL EXTAETIOL OO TNV TPAOTN EUTOPIKN TNG TMOANGY, 1 OTOioL TANPOL TaL
KPUINplo. Yoo EMEVOVGELS YPMNUOTOSOTNONG EMXEPTUOTIKOD KIvOOVOL KOTOTY €AEYYOL pe TN déovca
EMUELELD OTTO TOV EMAEYUEVO EVOLAUECO YPNUOTOTIOTAOTIKO OPYOVIGHO), OTOV €xEl amoAecbel Tavm amd
TO MOV TOV EYYEYPOUUEVOL TNG KEPOANIOV AOY® GLOGCOPELUEVOV (DY, AVTd 1oYVEL OTOV OO TNV
aQaipeoT TOV CLGCOPEVUEVOY (NIOY amd To amobepatikd (Kot Oha Ta dAAa oTotKEln TOL Be@povvTal ev
YEVEL OC UEPOC TMV 1010V KEPAANI®MV TNG ETALPELNG) TPOKVTTEL APVNTIKO GOPEVTIKO TOCO TOL LIEPPaivel
TO UGV TOL gyyeypoppévov kepoiaiov. [a v epappoyn g mopodsas ddtalng, o 6pog «etarpeia
TEPLOPIOUEVNC €VOHVNC» TOPATEUTEL EWOIKOTEPA, GTO, €101 ETAUPELDY TOL OVAPEPOVTAL GTO TOPAPTNUA |
g odnyiag 2013/34/EE 1ov Evponaikod Kowvofoviiov kot Tov Zopfoviiov (1) Kot 0 6pog «kepaAmio
TePAAUPAvVEL, EVOEXOUEVMG, Kot KABE dlapopd and kdoon vIép To dpTio

B) edv mpoxelTol yio €TOIpEio. GTNV 07010, TOLAGYIOTOV OPIGUEVE, LEAT EXOVV OTTEPLOPLOTY] LOVVY Y TaL ¥PEN
g etapeiag (mAnv MME mov dev éxel cuuminpdoet tpietio amd T cLGTACH NG 1, OGOV APopPd TNV
EMAEEUOTNTO Y10 EVIGYVOT] ¥PNUOTODOTNONG EXLXEPTLOTIKOD Kivovvow, MME mov dev €xel GupmAnpmaoet
EMTOETIOL OO TNV TPMTN EUTOPIKN NG MOANGCYN, 1 Onoie. WANPOl To KPuTnpu yuo. €mevoVCELg
YPNUOTOOOTNONG EMLYELPNUATIKOD KIVODVOL KATOTLY EAEYYOL LE TN 0E0VCN EMUEAELD OO TOV EMAEYUEVO
EVOLAIECO YPMUATOTICTOTIKO OPYAVIGUO), EPOGOV EXEL 0TOAECDEL TOV®O OO TO MGV TOL KEPAAQIOV TG,
OMMG EULPAIVETOL GTOVG AOYAPLOCHOVG TNG €TALPELNG, AOY® cvaocmpevpévey nudv. [Ma v epoppoym
™G mapoHGog SIToENG, 0 OpPOC «ETALPEID GTNV OTOi0. TOLAAYIGTOV OPIGUEVO, LEAT EYOLV AMEPIOPIOTN
evbovn vy ta xpén ™G ETapEiG TOPUTEUTEL EOKOTEPA GTO, €IOT ETALPELDY TOL AVOUPEPOVTIOL GTO
napaptnua I g odnyilag 2013/34/EE-

v) €bv mpdKeLTAL Y10 ETOLPEIN TOV VTAYETAL GE GLALOYIKT TTOYEVTIKY SladKoGio 1] TANPOL TIg TpoiTobEsELS
oV €0viKoD dikaiov Tov TN S1€MEL OGOV APOPA TNV LITAYMYN TNG OE GLAAOYIKN TT®YELTIKY Sladikacia
UETA Ao aiTnpo T®V TGTOTOV TG

d) €dv mpokeltal Yo entyeipnon mov £xel AdPel evioyvon JGcmong Kol eV EXEL OKOUN OTOTANPMOGEL TO
ddvelo 1 Avoet ) cvpPaocn gyydnong 1 mov £yl AaPet evioyvon ovadldpOpwong Kot VIOKELTOL AKOUN GE
oy£010 avadiapdpmong

€) edv mpokeTan yio GAAN entyeipnon ektog MME, epocov ta televtaia dvo £tn:

1. o deiktng ypéovg mpog i1 Keparato NG enmtyeipnong ival vynAdTEPOG TOL 7,5 Kot
2. 0 O&iKTNG KAALYNG YPMUOTOOIKOVOLIKMY voypencemy g entyeipnong (EBITDA interest coverage
ratio) eivar katw Tov 1,0.
H &&étoon wog emyeipnong ywoo va damotmbel ov avt) gival mpoPAnuotikn, yivetal 1060 € €Mimedo
a1Tovo0G EMLYEIPNONG 000 Kol GE EMMEDO eViniag emyeipnong (atovca EMLYEIPNOT KAl TUYOV GUVOEOEUEVES LLE
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OUTY] EMYEPNOCELS), OveEAPTNTA OV LEICTATAL Y10 QVTEG LIOYPEMGT GUVTAENG EVOTOMUEVOV OIKOVOULKMV

KOTOGTACEDV)

B. Ta dwatoloyntikd mov amattodviar Tpokelpévon vo agtoloynei edv pia emyeipnon eivon mpoPAnpatikn
ovppova pe to opriopeva oto apbpo 2 onueio 18tov Kav. 651/2014 kot wpénet vo TpookopicBodv avaroya

[e TV 110t

g emyeipnong kot ta £In Aettovpyiag g eivor ta akdAovba:

1. Yowotapevn MME kdto g Tpletiog atopukng Lopeng:
1) T tov éleyyo Tov £dapiov (Y) Tov ®¢ dve onueiov «A. TTpofAnuatikn entyeipnon»

Ako10AoyNTIKO ExdideTan and
1 ljhcronomano mepl un Gscseo)g’css AVOYKOAGTIKY dwyeipion, Kot og dadikacia Mpotodiceio
£KO00NG OTOPOCNG OVOYKAGTIKNG dtaryelplong
2 IMotomomtkd mepi pn koatdbeong dkoypdpov dropiopod 1 aviwkatdotaons | IIpotodiceio
ekkabaplotiy/cuvekkabapiot Epnvodkeio
3 Hl(,i’COTEOlT]TlKO mept pm katdBeong dikoypdapov aitnong mrdyevons / diwong Mpotodieio
TOOOTG TANPOUDV
g TEPINT®ON MOV and TO AVOTEP® TIGTOTOMTIKO TPOKVWYEL OiTNOT VIAYM®YNG
0€ TTOYELTIKY S1001KOGI0 / €KO0GT TTOYEVTIKNG OmOPOONG, TLIGTOTONTIKO TEPT ,
4 , g ) , . | potodikeio
pun  mtoyeutikod ovpPifacpod kot dodikacio. KNPLENG CE  TTOYEVTIKO
ocupupiBacud
5 er’onommc’o mepl U Kawesc’ng ’5ucoyp0t(pov aitnong ocvvoloAlayng — Mpotodiceio
g&uylavong (apbpo 99 IMrwyevtikod Kddika).
6 HlG’lTOTCOU]‘C}KO nepl un vmoPoAng aitmong yw vmoywyn oe vopo mepl Tpotodiceio
VAEPYPEDHEVOV

2. Aowmég LOQIOTAUPEVEG EMYEPNOES ATOUIKNG HOPONG avelaptitov ypovov Asttovpyiag ue Pipiia I’

KaTnyopiog:

1) T tov édeyyo tov £dapiov () ToL MG ave onpeiov «A. TTpofAnuatiky entyeipnon»

AKO10L0YNTIKO ExodideTon oo
1 I’Twronomu’m mepl un Gscscog’cs AVOYKAOTIKT dwyeipion, Kot og dladikacio Tpotodiceio
€KS00TG OTOPACT|G OVAYKOGTIKNG OLoryeiptong
2 ITiotomomtikd mepi pn xatdbeong dikoypapov dopiopod 1 avtikatdotoong | [Ipmtodikeio
exkafapiot/cuvekkodopiot) Eipnvodikeio
3 thronomtmo mept pm KaTAOeong SIKOYPAPOL aiTNnoMg TTMYEVOTS / OAWGONG MpoTtodiceio
TOOONG TANPOUDY
e mepintmon mov and T0 VOTEP® TIGTOTOUTIKO TPOKVYEL OiTNON VIAYWOYNG
0€ TTOYELTIKY S1dIKOCT0 / £KO0GT TTOYEVTIKNG OMOPOOTG, TIGTOTOMTIKO TEPT ,
4 , } , , . | IIpwtodikeio
pun  mrtoyevtikod ovpPifacpod kot Swdikacio KNPLENG OE  TTOYEVTIKO
cuopupifacud
5 HlG’C’OTCOIHTLK’O mepl un KOLTOLQSG’HC_, '6u<0ypa(p0v aitnong ovvoloAlayng — Mpotodikeio
g&uylavong (apbpo 99 IMrwyevtikod Kddika).
6 Motomomrikd mepi pn vroPorc oftnong Yo vroywy o vopo mept | HpoTodikeio

*
* 4k
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AKa10hoyNTIKO ExodideTan amd

VIEPYPEDUEVOV

Kot

2) Tw tov éheyxo tov &dagiov (B) Tov onueiov «A. TpoPAnuartiky emyeipnon»: Ioohoyiopode
TEAEVTOIOV TPLOV SLOYEIPICTIKDV YPNOEMV 1| 00V €5 QVTMV LIAPYOLY. ATO TO eV AOY® GTotKElD Oa
Aappdavetar cov Eyyeypoppévo Kepdiaio 1o Zovoro tov Idiov Kepaiaiov Icoloyiopod kot cav
Andreieg ou Znpieg Baon Katdotaong Anotelespdtov Xprong (K.A.X.).

3. Aoutég vIoTANEVES EMYEPNGELS OTOUIKNG HOPPTS aveEapthtov xpovov Aettovpyiog pe Ppiia oy I

KaTnyopiag:
1) T tov éleyyo Tov £80@iov (Y) TOL ®C Gvmd oNuEiOD
AKO10hoYNTIKO ExdideTon amwd
1 ll_IlG’COTEOlT]Tl,KO nepi un Gscamg’cs OVOYKACTIKT Swayeipon, kot og dodtkacio TpeoTodikeio
£KO00NG OTOPOCNG OVOYKAGTIKNG dtaryelplong
2 Mwotomomtkd mepi pn koatdbeong dkoypdpov dopopov 1N avtikatdotoons | [Ipotodiceio N
exkabaplotiy/cuvekkabapiot Epnvodkeio
3 IMiotomomtkd mepi pun Kotdbeong ducoypdpov aitnong ntmygvong / dMMAmong Mpotodiceio

VoG TANPOUDV

Xe mepInT®mOoN OV ad TO OVOTEP® TIGTOTOMTIKO TPOKVYEL OiTNON VIAYWOYNG
0€ TTOYELTIKY S1001K0oi0 / €KO0GT TTOYEVTIKNG OmOPOONG, TIGTOTOMTIKO TEPT

4 , ! . . . | potodikeio
un  mrtoyevtikod ovpPifocpod kot Sodikacio. KNPLENG CE  TTWYEVTIKO
ocvupiBacud

5 HlG‘lT’OROU]‘ClK’O mepl pn Kuru@gqng ’6u<oyp0t(pov attmong ocvvdeAioynig — Tpeotodikzio
g&uylavong (apbpo 99 Mrwysvtikod Kddwka).

6 HlGTOTCOlT]‘C}KO mepl un vmofoAng aitmong y vmoyoyn o€ vopo mepi Tpotodiceio
VAEPYPEDUEVOV

Ko

2) T tov éleyyo tov gdagiov (B) tov onueiov «A. Tpofinuartiky enyeipnon»: BePaiovon évapéng
emrmdevpatog amd v apuddio Owovourkny Apyn (A.O.Y.) kar Anidcelg oporoyiag Eicodnuatog
E3 tov tp1idv teAenTai®V KAEIGUEVOV SLUYEIPIOTIKMY YPNOEDV 1 06V €& QVTOV VITAPYOVV.

4. Youothpevn MME kdto g tpletiog GAANC VOULKNAG LOPONG TANV OTOLUKNC:
[N tov édeyyo tov edapiov (Y) ToL G ave onueiov «A. TIpoPAnuatiky exyyeipnon».

Awcororoyntikd Exdideton ano:

1 I'eviko Motomomtiko tov TEMH exdocemg Tpéyovtog unvoc I'EMH
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AooAoynTiKod Exbideton and:

Motomomtikd mepl pn Béoewc o avaykaotikn Swxyeipion, Kot o€

2 o g , .
dwdkooio £K60oNG OTOPUCT|G AVAYKAGTIKNG Stayeiplong

[Mpwtodikeio

3 IMiotomomtikd mepi pun  Kotdbeong Skoypdeov dopilopod 1

. , , Ipwtodikeio 1 Eipnvodikeio
AVTIKOTAGTOONG EKKABOPIoTH/CUVEKKAOUPIOTY.

4 ITietomomtikd mepi pn katdbeong dikoypdeov aitnong ttayeveng /

MAwong ToveNG TANPOUOY Mpotoduceio
e mepintmon mov amd TO AVAOTEPM TIGTOTOMTIKO TPOKLYEL aiTnon

5 VTOYOYG  OF  MTOYEVTIN E}taﬁmama / elcréocsn TTOYEVTIKTG Mpotodiceio
AmOPUONG, TIOTOTOMTIKO mePl Un TTOYELTIKOV cvuPifoacpod Kot
dwdkooio KPLENG Ge TTOYEVTIKO GVUPIPACUO

6 [Mototomtikd  mepi pn  kotdbeong  Skoypagov  aitnong Mpotodiceio

ouvoArayng — e&uyiavong (apbpo 99 TTtwyevtikod Kddika)

5. Aoutég vpiotapeves emyelpNoElg GAANG VOUKNG LOPPTG TANV OTOUIKNG avEEXPTHTOV XPOVOL Agttovpyiog
ue Pipiia I' karnyopiog:
1) T tov édeyyo tov £dapiov () ToL WG ave onueiov «A. TTpofAnuatiky entyeipnon»

Awconroroyntikd Exdideton and:
1 I'eviko ITiotomomtikd tov TEMH gkddoemg tpéyoviog unvog I'EMH
2 [Motoromtikd mepl pun 0€cemg Ge avaykaotikn dwyeipon, Kol o€ Mpotodiceio

dwadkooio £kdooNg OmTOPUCT|G AVOYKAGTIKNG Stoyeiplong

3 IMotomomtikd mepl un  kordbeong dwoypdoov dopicpod M

. § , IMpwtodikeio 1 Eipnvodikeio
avTiKoTaotoong ekkafoplotn/cuvekkadoaploty.

IMotomomTikd mepi un katdbeong dikoypdeov aitnong ttdygvong /

IMAOONG TOHONG TANPOUGY [pwrodkeio

Xe mepinT®moN MOV OO TO AVAOTEP® TIGTOTOMNTIKO TPOKLYEL aiTnon
VIOYOYNG O TTOYXELTIKN Oladikacio. / £kd0CN  MTOYEVTIKNG
AmTOPACNG, TIGTOMOWTIKO TEPL UN TTOYXEVTIKOL SVpPiBacpol Kot
dwdkaoio KNPLENG e TTOYEVTIKO SVUPPACHO

IMpwtodikeio

6 [Miwotomomtikd  mepi  pn  katdBeong  Swoypdpov  aitnong

cuvdkayng — e&uyiavong (6pOpo 99 Mrwysvticod Kddika) Iporodikeio

Kot

2) T tov éleyyo tov edagiov (a) N (B) Tov w¢ Gve onueiov «A. TIpoPfAnuatiky emyeipnony:
GOAOYIGHOVG TEAEVTAIWMV TPLOV SIAYEPIOTIKAOV YPNCE®V 1| OC®V € AVTMV VILAPYOLY. ATO TA €V AOY®
otoeio Oa AauPaveral oav Eyyeypouuévo Kepdrato to Tovoro tov Idinv Kepolaiov Icodoyiopuon
Kot cov ATtdAgteg ol Znpieg Baon KLAX.
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Avarvtucn IIpookinon
«Evioyvomn moAd pukpdv, kpodv Kot pecaiov enyepnoemv g g [epipépetog Bopeiov Atyaiov yia tov
EKGLYYPOVIGLO TOVG péc® TG xpnong Texvoroyidv ITAnpoeopikng kot Exwowmviog (TTIE), cuotpdtov avtopaticpov
Kabmg Kot EnEVEVoE®Y NAEKTPOVIKOD gumopiov (.. nAektpovikd emyepeiv 1/ kon Digital Marketing)»

6. AO0UEG VOIGTAUEVEG EMYEIPNOELS GAANG VOUIKNG HOPPTG TTANV OTOUKNG ave&apTiTOL YpOVOD AELTOLPYIOG
pe Pipiia 6y I' katnyopiog:
1) T tov éleyyo tov €d0piov () Tov ®G Gve onueiov «A. TIpofAnuatiky exyeipnon»:

AKa10hoyNTIKO ExdideTon ané:
1 I'evikd ITistonomrikd tov FEMH gkddcemg Tpéyovtog unvog I'EMH
2 IMotomomtikd mepi pn Bécemg og avaykaotikn dayeipon, Kot og Mpeotodikeio

Sdwadikaoio £Kd0oNG AmTOPACTG AVAYKAGTIKNG dtayeiptong

3 IMwotomomtikd mepl pn  Kotdbeong dkoypdeov dopiopov 1

. X , IMpwtodikeio 1 Eipnvodikeio
AVTIKOTAoTOONG eKKaBOpIoTh/cUVEKKAOaPIoTY.

[MotomomTikd mepi un katdbeong dikoypdeov aitnong ttdygvong /

IMAOONG OGNS TANPOUGY [Mpotodikeio

Xe mepinT®mon OV Ao TO AVAOTEPM TIGTOTOMNTIKO TPOKVLYEL aiTnon
VIOYOYNG O TTOXELTIKN Oladikacio. / £kdooN  MTOYEVTIKNG
AmOPACNG, TIGTOMOWTIKO TEPl LN TTOYEVTIKOL ovpPifacpol Kot
dwdkooio kKPLENG e TTOYEVTIKO GVUPIPAcUO

IMpwtodikeio

6 IMotomomtikd  mepi  pun  koatdbeong  Skoypdeov  aitnomng

cvvdAray — e&uylaveng (dpbpo 99 Irwyevtikod Koduca) [Mpwrodikeio

Kot

2) T tov éheyyo tov £dagiov (a) N (B) Tov ®¢ v onueiov «A. TIpofAnuatiky enyeipnon»: 10 wo
TPOCPUTO KOOKOTOMUEVO KOTAGTATIKO KOl Ol TUXOV LETAYEVEGTEPEG TPOMOMOMGEL AVTOV, pali pe
ta. avtiotoya OEK dnuocigvong 6mov avt) tpofiénetan kot Anidcelg Doporoyiog Eltcodnuatog E3
TOV TPIOV TELELTAUL®MV KAEIGUEVOV SLOYEPIOTIKOV XPNCEMV 1 OG®V € AVTMV VITAPYOLV.

7. To ovvoho tv emyeipnoewv Ba dnidvovv vrevdivmg ot «H emyeipnon dev €xel AdPet evioyvon
dtlowong N avadidpBpwong, | 1 emyeipnon £xel AdPet evioyvon ddcmong dALd £xEl AMOTANPAOOEL TO
davelo kat £xel Avoel T ovpPact eyyomong M n entyeipnon Exel AaPet evioyvon avadidpbpwonc n onoia
&xel oAoKANpmOel.»
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EKGLYYPOVIGLO TOVG péc® TG xpnong Texvoroyidv ITAnpoeopikng kot Exwowmviog (TTIE), cuotpdtov avtopaticpov
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Avoivtiki [Ipéokinen
«Evioyvomn moAd pukpdv, kpodv Kot pecaiov enygpnoemv g g Iepipépelog Bopeiov Atyaiov yia tov ekauyypoviopd toug pécm g ypriong Teyvoloyiov
IMmpogopikng xat Emkowwviag (TTIE), cuotnudtov auTtopaticpod Kabme Kol eevocemv NAEKTPOVIKOD eumopiov (.. NAektpovikd emvyepeiv i) / ko Digital
Marketing)»

ITAPAPTHMA VII: KPITHPIA AZIOAOI'HXHX

H afloAoynon npayuatomnoleital o€ Tpila otadla

EAEMXOZ 2YMBATOTHTAZ AMNO TO 2Y2THMA

H nuepopnvia untofoAng aitnong xpnuatodotnong sival evtog tng mpoBeapiog mou Tibetat otnv mpookAnon.
O attoUpevog TpoTIOAOYLOOG Elval EVTOG TWV OPLwV.
To €VtuTo ¢ MPOTaonG elval TANPWE CUUITANPWHEVO.

ITAAIO A - EAeyxog MAnpdtntag (NAI/OXI)

Kputiiplo E§edikeuon Ty / BaBudg | ExmArpwon Tekpnpiwon Kpunpiov

E€etaletal av, yia tnv umtoBoAr tng mpdtaong, akoAouBnbnke eumpobeopa n mpoPAemoueVn
Sladikaoio, av Ta TUTTOTIOLNEVA EVTUTIOL EVOL CUUTTANPWHEVA Kat €Xouv emtouvadBei OAa ta

Al OULVOSBEUTIKA £yypada cUpudwva e T avadePOUEVA OTN OXETLKY TTPOCKANGN. NAI/OXI
ITAAIO B - ‘EAeyxog EntiAe§iuotntag MNpotacng (NAI/OXI|
KPITHPIO A: TYNIKEZ L4503 furac p s (NAI/OXI)
NPOYNOOEZEIL
ZY(MME/TOX;-I}: Kpttriplo E§ewSikeuon T / BaBpdg | ExmAnpwon Tekpnpiwon Kpinpiou
Nau/ Oxt

AlKOLOUXOG TIOU EUMIUMTEL OTNV TPOCKANON Kat €xel TNV Wotnta tg Mikpopeoaiag
A.2 Emeipnong ovudwva pe tov Opopd twv MME tng olotaong tng EE 2003/361/EK, NAI /OXI
AapBavopévwy UToYn Twv 6pwv yLa t dlatrpnon tng LLdTNTAG AUTAG.

H mpodtacn epmintel otoug Kwdikoug ApBuoug Apactnpotntag (KAA), Omwg avaAutikda
A3 napouctdlovtat oto MNapdptnua  «Mivakag Emégluwv KAA» tng MpookAnong. Ot NAI / OXI
eMXELPRoELG SLaBETouv Tov KAA emévduong katd Tnv UTtoBoAr TG mpoTaonc.

OL eTMIXELPNOELG va gival EYKATECTNUEVEG N va gykataotaBolv otnv EAAnVIKA EMKPATELQ, yla
TPOTEWVOUEVO EMEVEUTIKO 0XESLO Ttou XwpoBeteital amokAelotika otnv Mepidépela Bopeiou
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Avarvtucn IIpookinon
«Evioyvomn moAd pukpdv, kpodv Kot pecaiov enygpnoemv g g Iepipépelog Bopeiov Atyaiov yia tov ekauyypoviopd toug pécm g ypriong Teyvoloyiov
IMnpogopikng xat Emkowwviag (TTIE), cuotudtov avtopoticpod kabmng kot enevdhoemv NAEKTPOVIKOD gumopiov (.. niektpovikd emiyepeiv 1} / kou Digital
Marketing)»

Awaiou.

H udlotapevn emxeipnon xpnotpomnolel Suthoypadiko r amhoypadikd AOyLoTIKO cUOTNUA
A.5 (tnpet BBAia B' A I katnyopiag) kat pexptL TG 31/12/2018 €xeL KAELOUEVES TOUAAXLOTOV TPELG NAI / OXI
SLOXELPLOTIKEG XPHOELG.

H 8LWTIKA CUMUETOXA TNG ETXEIPNONG OTO eMEVBUTIKO 0XESL0 Sev umepPaivel avd £tog to
A.6 50% tou pETOU OPOU TWV KUKAWV €pyactwy tng yla Ta tpia (3) teleutaia €tn, OMwg auTog NAI /OXI
TPOKUTTTEL ATt TOUG SNOCLEVUEVOUG LOOAOYLOMOUG TG 1) LoOSUVA LA OLKOVOULKA OTOLXELaL.

H emnyeipnon Aettoupyel amokAelotikd pe piot amd TG akoAoubeg popdég emixeipnong
A7 eTaupLkol / epmopikol xapaktripa: AE, EMNE, OE, EE, I.K.E, Atopkn Emxeipnon, Zuvetatplopdg, NAI /OXI
KOINZEM, NowtiAtakr Etaupeio Mhoiwv Avauxnig (N.E.M.A.).

H emelpnon €xeL TNV - KOTA TEPUTTWON - AMOULTOUMEVN €V LoXU Gdela Aettoupyia f tnv
A.8 unoPAnBeica otov apuodlo dopéa aitnon £kdoong A avavéwong autAg ya Ttn/ig NAI / OXI
Spaotnplotnta/eg otnv/ig onoia/eg Spactnplomoleital.

H emuxeipnon umoBAaMeL povo pia nmpotacn otnv MNpookAnon, (€va kat povadikd eMeVEUTIKO

A9 oxédlo ava A.®.M.).

NAI /OXI

To GUYKEKPLUEVO ETEVEUTIKO OXESLO I LEPOG QUTOU KaBWGE KoL oL Samaveg mou mepthapBavel
A.10 Sev €xouv xpnuatodotnBei, evtayxBei kat Sev Ba urtofAnBolV Tpog Eykplon xpnUatodotnong NAI /OXI
0g GA\O TTPOYPANO TTOU Xpnatodoteital amd eBvikoUG i KOWOTIKOUG TOPOUC.

Na pnv ekkpepel oe BAPOC TNG EeMIXElPNONG AVAKTNON KPOTIKAG evioxuong émewta amd
A.11 anodaon tng Eupwmnaikng EMTPONIG e TNV Omoia pia vioxuon KnpUOCETAL TTAPAVOLLN Kall NAI /OXI
aoUMBIBOOTN LE TNV ECWTEPLKN QyopPaAL.

A.12 H emuxeipnon dev BplokeTal UTIO TTWXEVON, EKKABAPLON 1) AVAYKOOTLKN Slaxeiplon. NAI /OXI

H emxeipnon &ev eival mpoBAnpatiky onwg autég opifovral oto edddio 18 tou ap. 2 Tou

Kav. EE 651/2014. NAI /OXI

Na StaBétouv i} va Seopeutouv pe umelBuvn nAwon tou NOpLLoU EKmpoowrou OTL LéxpL
Vv oAokApwan NG emévduong Ba LEPLUVACOUV yLa TLG KATAAANAEG UTTOSOUEG KOL UTINPECIEG
yU QUTAV, KE OKOTIO TNV AaXLOTOMOINGN TwV gUModiwy Kat tn SteukdAuvon tng mpooPacng
O€ QUTEG, OTIOU AUTO elvatl armopaitnTo Kot avaykaio, atdpwy Pe avannpia, cUupwva pe Ta
nipoPAendpeva oto dpbpo 7 tou KavoviopoU (EE) apt. 1303/2013 tou Eupwmaikou
KowoBouAiou kat tou ZupBouliou, tng 17ng Askepuppiov 2013, mepi kaBoplopol yeVIKWV
Slatdéewv yla to Eupwmnaikd Tapeio Mepipepetakng Avdamruéng, to Eupwmnaikd Kowwviko
Tapeio kat to Tapeio TUVOXAG KAl TV KATdpynon tou kavoviopoU (EK) aptB. 1083/2006. Qg
UTIOSOUEG VOOUVTOL OL NAEKTPOVIKEG £PapUOYEG ToU ameuBUvovtal 0TO TEAATELAKO KOO
(r.X. (oTooeAideg kal AOutéG NAEKTPOVIKEG e£daPUOYEG, OMwG NAEKTPOVIKA onueia

A.14 NAI /OXI
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Marketing)»

mAnpoddpnong n/kat e€unnpétnong K.A.m.) cUudpwva Pe TI§ 08nyieg tou EXApEA.

A.15

H emuxeipnon Sev evtdooetal o 118n opyavwiéVo opolopopdo SIKTUO SLAVOUNG TTPOIOVTIWY 1
TOPOXNAG UTNPECLWV N omoia eKUETOAEVETAL KOTOTV OXETIKWY CUMPBACEWV ASELEC
eKMETAAEUONG Sikalwudtwy SlavonTikig t8loktnoiag, mou adopolv cUVABWG EUMOPLKA
onpata fj SlakpLtikoUg TITAOUG Kal TEXVOYVWOLA ylat TNV Xpnon Kat tn Stavopn ayadwv 1
unnpeowwv (r.x. franchising, shop in shop, diktuo npaktdpeuonc).

NAI / OXI

A.16

H nepiobSog vlomoinong tou emevdutikol oxediou gival evtog tng meplodou ermAe€pudTnTaAG
™™g MNpoypappatiking Neptodou kat tng MpodokAnong.

NAI / OXI

H mpotaon eival eVOpUOVIOUEVN KO UTTOKOUEL OTOUG TIEPLOPLOMOUG OXETIKA UE TN CWPEUON
evioxUoewv Tou TpoPAEmouv oL Kavoviopot mou tnv Siémouv. H evioxuon mou xopnyettat
Sduvapel g mapoloog mpookAnong pe tov Kav. (E.E.) 1407/2013 «kat mAnpoi OAeg TI§
npoUnoBéoelg tou Kavoviopou autou.

NAI /OXI

To enevluTIKO oX£810 (GUOLKO KOL OLKOVORLIKO OVTIKEIUEVO) va unv €xeL oAokAnpwOEl, mpv
™V NUepopnvia urtofoAng Ttng mpdTaong.

NAI / OXI

Aev  ouvtpgxouv AoyoL amokAelopol TNG emxeipnong tou apbpou 40 Tou N.

4488/2017(A137/13.09.2017), 6Twg LOYVEL.

NAI / OXI

Npoino6Beon Bstikng a§ltoAdynong: H mpdtaon Ba mpénet va ekmAnpwvel (NAI) 6Aa Ta kpLtrpla.

EKNAHPQZH
KPITHPIQN

NAI /OXI

2TAAIO I': AZIONOTHZH MPOTAZEQN ANA OMAAA KPITHPIQN

OMAAA
KPITHPIQN

A/A

Nepypacdn kpLtnpiou

E§elbikeuon kpLtnpiov

Twn /
BaOpog

ZUVTEAEDTHG
3tdOuong

ANOTEAEG L
a

Tekpunpiwon
Kpttnpiou

1n OMAAA
KPITHPIQN

Mowtnta Ko

mAnpoTnTa TG
npotaong

11

JadrVeLo TOU TIEPLEXOUEVOU TNG
TPOTAONG

E€etdaletal kat aflohoyeital n
cadrvela Kot TANPOTNTA TNG
nieplypadig tou enevduTiKoL
oxebiou.

MoAU Kahn: 8 éwg 10

KaAn: 5 éwg 7

Avemnopkng: 0 £wg 4

1.2

AvayKalotnTa Kot TAnpotnTa TWV

TAPEUBATEWV OXETIKA LUE TIG

BaBuoloyeital n otdxeuon tou
€nevduUTIKOU oxediou.

TEKUNPUWVETAL N OVAYKN TOU €XEL N
enuxeipnon: 2

30%

Evpwmnaikr Evwon
Eupwnaiké Tapeio
Nepipepeiaxnic Avamuéng
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Marketing)»

2TAAIO I: AZIONOTHZH MPOTAZEQN ANA OMAAA KPITHPIQN

OMAAA , . . , Tw / Juvteleotrig ArnotéAeop Tekunpiwon
A/A n E 2 o q
KPITHPIQN / NI GG Ba®uog Ztabpong a Kputnpiov
QVAYKEG TNG EMXeipnong Avwtartog Babuog mou unopei va Tekpunpuwvetal n kKAAudn tng
AG&BeL oTo uTtoKPLTAPLO Eival 5. avAyKNG TNG Mxeipnong amo tov
T(POTEWOUEVO EEOMALOUO: 2
TekunpuwvetaL n Suvatdtnta tng
eneipnong va a€lomolosL tov
TIPOTELVOUEVO €EOTALOMO: 1
EVAoyo: 4¢wg5
13 ‘EAeyx0G ToUu EUAOYOU TOU KOOTOUG EUAoyo und mpolmoBEcelg: 2 éwe 3
’ g enévduong Oplakd gvAoyo: 1
A€V TEKUNPLWVETAL: 0
MEPIKO ANOTEAEZMA 1ng OMAAAZ(Ta oTolxeio TG ypoppnc «Meptkd Artotédeopa 1™ Ouddag» peTadEPoVTal GTOV CUYKEVTPWTIKO THiVaKOL yLot 30%
TOV UTIOAOYLOMO TNG 6UVOALKAG BaBuoloyiag) °
ITAAIO I': AZIONOMHZH NPOTAZEQN ANA OMAAA KPITHPIQN
OMAAA MNepypacdn , . o . ZuvteAEoOTNG A Tekpnpiwo
A/A , E&eLd! T BaB, 0 A A ,
KPITHPIQN / Kpltnpiov feidixevon kpuenpiou Rl e ZtaOpiong ToteAEoHQ n Kpunpiov
AplBudg kepdodpopwy 3 KepSOPOPEC XPHOELS: 10
Kepsodoplatne | XPriogwv tnv teevtaia 2 kepSopOPEG XPNOELG: 7
2.1 , : , .
emnxeipnong TpLETLaL. 1 kepSododpa xprion: 3
2n OMAAA Kapia kepSoddpa xprion: 0
KPITHPIQN
A§lomuotia 40%
ulonoinong Neplooodtepeg iy loeg pe 10: 5
ToU £pyou ApBudg EME étouc 2019 MNeploocotepeg 1 (oeg e 5 kat Adyotepeg and 10: 4
2.2 AmooXoAoUpEVW MNeplooodTtepeg 1 logg e 2 Kal Ayotepeg amod 5: 3
v Neploodtepeg amo 0 kat Ayotepeg anod 2: 2
Kauia (0) EME: O

Evpwmnaikr Evwon
Eupwnaiké Tapeio
Nepipepeiaxnic Avamuéng
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Avarvtucn IIpookinon
«Evioyvomn moAd pukpdv, kpodv Kot pecaiov enygpnoemv g g Iepipépelog Bopeiov Atyaiov yia tov ekauyypoviopd toug pécm g ypriong Teyvoloyiov
IMnpogopikng xat Emkowwviag (TTIE), cuotudtov avtopoticpod kabmng kot enevdhoemv NAEKTPOVIKOD gumopiov (.. niektpovikd emiyepeiv 1} / kou Digital

Marketing)»

2TAAIO I': AZIONOTHZH MPOTAZEQN ANA OMAAA KPITHPIQN

OMAAA Mepypadn , N A X ZUVTEAEOTNG , Tekunpiwo
KBITHEIQN A/A kptTnpiou E€ewdikeuon kpitnpiou Ty / BaBpog StaBpione AnotéAeopa n Kpumpiou
MNa kdBe Babuoloyolpevo otolxeio mou SLABETEL N eMXElPNON O AVWTOTOG
Afwohoyeital N ublotéuevn Babuog ’Si.V(XI.’ 1. Emopévwg avwtatog Babuog mou pmopel va AdBel oto
opydvwon g emyeipnong, | UTOKPUIPLO eival 5. ‘ '
OpyavwTikA £b6OOV TEKUNPUOVETAL amtd 1. Zucmualchdm)\tonq TOLOTNTOG.
23 | 6uipBpwonTou | ta Bawohoynuikd TG 2. Europwd Inpata.
SKaLoUxou enyeipnonc. 3. |0T00€}\L5(’X. ’ ’ ’ ’
4 Opyavwpévn mpoPoln (oe emayyeARATIKOUG 08nyoug, UNXOVES
avalitnong, K.o.).
5. ANo.
MEPIKO AMOTEAEZMA 2ng OMAAAZ(Ta ototyeia TG Ypapung «Mepikd
AnotéAeopa 2" OpdSac» HETAPEPOVTOL GTOV GUYKEVIPWTLKO TIVOKAL YLoL 40%
TOV UTIOAOYLOUO TNG GUVOALKNG BaBpoloyiag)
ITAAIO I': AZIONOMHZH NPOTAZEQN ANA OMAAA KPITHPIQN
OMAAA , . . , T / ZUVTEAEOTHG . Tekpunpiwon
E o g q
KPITHPION A/A Nepypadn kpLtnpiov &edikevon kpLtnpiov BB FraBuiong AnotéAeopa Ref
Ewoaywyn otnv enixeipnon e€omiopol n
edapuoywv MANPodOPLKAG LE AMOTEAECUA TNV
av€non tng anodoong twv epyalopévwy: 2
3n OMABA Al‘JEI’]?I’] ™mg HZPGVleKT']C SuvapkoTnTag TNG
KPITHPION Emuttwoelg tng emévéuong otnv | Avwtatog Babuog mou ETXetenons:
Erurttiooeig e 3.1 | napaywywn Swsikasia g uropei va AdBeL oto Eloaywyr} otnv eniyeipnon eomhtopot 1 20%
Enevéucfnq omv emnixeipnong urokputipLo eivat 12. ebappoymy TANPodOpPLKAC e AMOTENEGHA TV
Emixetpnon €UKOAOTEPN EMIKOWVWVIA [LE TOUG TPOUNBOeUTEC: 3

AvoBabuion tou oLoTikol eAEyXou Tou
TLALPOYOUEVOU TIPOIOVTOG 1) TNG TOPEXOUEVNG
unnpeoiac: 3

Evpwmnaikr Evwon
Eupwnaiké Tapeio
Nepipepeiaxnic Avamuéng
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Avarvtucn IIpookinon
«Evioyvomn moAd pukpdv, kpodv Kot pecaiov enygpnoemv g g Iepipépelog Bopeiov Atyaiov yia tov ekauyypoviopd toug pécm g ypriong Teyvoloyiov
IMnpogopikng xat Emkowwviag (TTIE), cuotudtov avtopoticpod kabmng kot enevdhoemv NAEKTPOVIKOD gumopiov (.. niektpovikd emiyepeiv 1} / kou Digital

Marketing)»

2TAAIO I': AZIONOTHZH MPOTAZEQN ANA OMAAA KPITHPIQN

OMAAA , . . , T / ZUVTEAEOTNG , Tekpunpiwon
KPITHPION A/A Nepypadn kpLtnpiov E§eldikeuon kpLtnpiov BB RGN AnotéAeopa et
Ewoaywyn otnv enxeipnon e€omAopol n
ebappoywv mAnpodopLKAG HE AMOTEAECUA TV
£UKOAOTEPN, A0DAANECTEPN KOL OLKOVOULKOTEPN
Emuttwoetg tng enévbuong otnv Avwtatog Babuog mou ETKOWWVIA HE TIEAATEG: 4
3.2 | Swdkaoia mwAnoswv Kat propet va AdBeL oto
Slaxeiplong twv meAatwv. UTIOKPLTAPLO Eival 8. Eloaywyr otny enuieipnon e§orhiopol A
edappoywv MANPodOPLKAG LE ATOTEAECUA TNV
€UKOAOTEPN, A0DAAECTEPN KOL OLKOVOULKOTEPN
ETUKOWVWVIA PE TIEAGTEG TOU eEWTEPLKOL: 4
MEPIKO ANOTEAEZMA 3n¢ OMAAAZ(Ta oTolxeio TG ypoppnc «Meptkd ArtotéAeopa 3™ Ouddag» HeTadEPOVTaL OTOV CUYKEVTPWTIKO THiVAKOL yLot 20%
TOV UTTOAOYLOUO TNG GUVOALKNG BaBpoloyiag) °
STAAIO I: AZIOAOTHEH NPOTAZEQN ANA OMAAA KPITHPIQN
OMAAA KPITHPIQN A/A Nepypadn kprtnpiov E€elbikevon Kkputnpiou L ATEZ N AnotéAecpa U]
pypadn kpunp N kprnp BaBuog 3tdOuong M Kpttnpiou
E€etdletar kot afoloysitat n  ouvddeld  TOU
€MevBUTIKOU OXeSIOU TNG ETXEIPNONG HE TIG BEUATIKES
TIPOTEPALOTNTEG TNG OTPATNYLIKAG €EUTIVNG £&ELSikELONG
¢ NepLdpépelag.
4an OIV!AAA' KPITHP!QN To eNeVBUTIKG OXEBL0 EpmiTTeL To sr[s’v(SuuKo ZXE.&O ad)(])pa KAA topéa tng RIS3 tng
To enevSUTIKO OXESLO EUTINTEL OTOUG , , Nepudépelag Bopeiou Ayaiou
, s 4.1 | otoug Topeig SpaoTnPLOTNTAG TNG 10%
Toueig SpaotnpLotntag tng RIS3 RIS3 Nepldbépetac Bopeiou Atyaiou Nat: 20
Nepiudéperag Bopeiou Ayaiou pLpEPELaG Bop ¥ Oxu: 0

H peAétn otpatnywkng €umvng e€edikevong RIS3 tng
Nepudpépelag Bopeiou Awaiou eival Slabéowun otnv
Lotooehiba tng EYA BA www.pepba.gr.

Evpwmnaikr Evwon
Eupwnaiké Tapeio
Nepipepeiaxnic Avamuéng
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Avarvtucn IIpookinon
«Evioyvomn moAd pukpdv, kpodv Kot pecaiov enygpnoemv g g Iepipépelog Bopeiov Atyaiov yia tov ekauyypoviopd toug pécm g ypriong Teyvoloyiov
IMnpogopikng xat Emkowwviag (TTIE), cuotudtov avtopoticpod kabmng kot enevdhoemv NAEKTPOVIKOD gumopiov (.. niektpovikd emiyepeiv 1} / kou Digital
Marketing)»

2TAAIO I': AZIONOTHZH MPOTAZEQN ANA OMAAA KPITHPIQN

, , . , Twn / ZUVTEAEOTNG , Tekunpiwon
OMAAA KPITHPIQN A/A Nepypadn kptnpiov E§ewdikevon kpLtnpiov BaBuoC RGN AnotéAeopa T
MEPIKO AMOTEAEZMA 4n¢ OMAAAZ(Ta oTolxela Tng ypappng «Mepikd AnotéAeopa 4™ OpdSag» HeTadEPOVTOL OTOV GUYKEVTPWTLKO THivaKa yLa
. A . 0,00 10% 00,00
TOV UTIoAOYLopO TG oUVOALKA G BaBuoloyiag)
ZYTKENTPQTIKOZ NINAKAZ
ANOTEAEZMA

MEPIKO AMOTEAESIMA 1" OMAAAS

MEPIKO AMOTEAESIMA 2" OMAAAS

MEPIKO AMOTEAEZMA 3" OMAAAZ

MEPIKO AMOTEAEZMA 4™ OMAAAS

ZYNOAIKH BAOMOAOTIA
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Avarvtucn IIpookinon
«Evioyvomn moAd pukpdv, kpodv Kot pecaiov enygpnoemv g g Iepipépelog Bopeiov Atyaiov yia tov ekauyypoviopd toug pécm g ypriong Teyvoloyiov
IMmpogopikng xat Emkowwviag (TTIE), cuotnudtov auTtopaticpod Kabme Kol eevocemv NAEKTPOVIKOD eumopiov (.. NAektpovikd emvyepeiv i) / ko Digital
Marketing)»

EAdxiotn ouvoAikn otaBuiopevn Babpoloyia emevéutikou oxediou: 10. H Babupoloyia avd opdda kpLtnpiwv Kat cUVOALKA, uTtohoyiletal pe €wg 2 Sekadika Ynobia.
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Avarvtuc Ipookinon
«Evioyvon moAd pukpav, pkpodv kot pecainv enyeipnoemv g g Ieppépetog Bopeiov Atyaiov yia tov
EKGLYYPOVIGLO TOVG péc® NG xpnons Texvoroyuwv ITAnpopopikrg kot Enwowmviog (TIIE), cuompdtov avtopatiopov
Kabmg Kot EnEVEVoE®Y NAEKTPOVIKOD gumopiov (.. nAektpovikd emyepeiv 1/ kou Digital Marketing)»

ITAPAPTHMA VIII: EINAEZEIMOI KQAIKOI APAXTHPIOTHTAX (KAA)
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Avarvtuc Ipookinon
«Evioyvon moAd pukpav, pkpodv kot pecainv enyeipnoemv g g Ieppépetog Bopeiov Atyaiov yia tov
EKGLYYPOVIGLO TOVG péc® NG xpnons Texvoroyuwv ITAnpopopikrg kot Enwowmviog (TIIE), cuompdtov avtopatiopov
Kabmg Kot EnEVEVoE®Y NAEKTPOVIKOD gumopiov (.. nAektpovikd emyepeiv 1/ kou Digital Marketing)»

ITAPAPTHMA IX : AIKAIOAOT'HTIKA XYMMETOXHZX

AITAITOYMENA AIKAIOAOT'HTIKA XYMMETOXHZX

A/A . . .
Emovvantovral kot vrofairlovror niektpovikd pécm tov INXKE.

"‘Evtumo YroPoAng Aitnong Xpnuoatodotnong Mépog 2 (Iapaptnpa 1.2)
1 | To évrumo 1.2 vroypdpetal and TO PLGIKO TPOCMOTO 1 TO VOULLO EKTPOGMTO TOV
VOULKOV TPOGMITOV TOL VITOPAALEL TO EXEVOLTIKO GYESL0

Koatdotaon evepyov dpaoctnprotitov (KAA) e enyeipnong p€ow g 16ToceAd0G
2 | gsis.gr (e epgavi v nuepounvia eKTOTOONG, 1 omoia va gival peTayevéotepn amd
NV nuepounvia g TpOGKANGNG).

Ao 0yNTIKA VOHLUNG VTOGTACTG:

- TINe A.E.:

—  Ioydov Kataotatikd (Nopapyio 1 TEMH avaioya pe tn gpovikn mepiodo)

—  2vuykpodmon AX & Opiopog Nopipov Exknpoowdnov (PEK 1 TEMH avéloya pe
TN YPOVIKT TEPTI0O0)

— Amdpaon T'evikng Xvvélevong 1 Metoyoddylo amd v omoio. TPOKVMTEL M
1GYVLOVGA LETOYIKT CUVOESN LLE LITOYPAPT] KOl COPAYION TOV VOUIIOV EKTPOGAOTOL
g enyEipnong

- TwE.ILE.:

— Ioybdov Karactatikd (Ilpotodikeio 1 TEMH avéioya pe ) ypovikn mepiodo)

— Ipdén exmpocannong (PEK eknpocomnong 1 'EMH avdioya pe tn xpovikn
ePiodo) oE MEPIMTOON TOV 1 EKTPOCOANGCT OEV TPOKVTTEL OMO TO OVOTEP®
Kortootatiko

3 |~ I'e O.E./E.E./I.LK.E.:

— [TAéov mpOcEOTO KOTOOTOTIKO EMKLPOUEVO OO TNV oapuode  Yrnpecio
(ITpwtodwkeio 1 'EMH), 6to onoio Ba amotvmmveron n Awayeipion-Exnpoomnnon

—  XNUEIDVETOL OTL OTO AVAOTEP® OvTiypaga mov Bo vrofAnbodv Ba mpémer va
gival gpoavi ta otovyeio KaTadeons — cepayidoa TPMOTOSIKEIOL N NAEKTPOVIKT
onuovon ond 'EMH.

IN'oe Novtimoxkéc Etampeieg IThoiwv Avayoyng (N.E.IL.A.):

Kotaotatikd kot avaxoivoon kataydpnons oto Mntpoo Navtihakov Etoapodv
[TAoiwv Avoyoyng.

— TN Atopkég Emyepoeic:

— Apkel n vmoPoAr; tov dwooroyntikod pe o/a: 2 (Katdotoaon evepyov
opaoctnpromtev (KAA) g enyeipnong HEG® TG 10TOGEMONG gsis.gr, EKTUTMOON
LETAYEVESTEPT OO TNV MUEPOUNVIN dNUOGIEVOTG TNG TPOCKANGNG)
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Avarvtuc Ipookinon
«Evioyvon moAd pukpav, pkpodv kot pecainv enyeipnoemv g g Ieppépetog Bopeiov Atyaiov yia tov
EKGLYYPOVIGLO TOVG péc® NG xpnons Texvoroyuwv ITAnpopopikrg kot Enwowmviog (TIIE), cuompdtov avtopatiopov
Kabmg Kot EnEVEVoE®Y NAEKTPOVIKOD gumopiov (.. nAektpovikd emyepeiv 1/ kou Digital Marketing)»

— TN Kowovikég Xuvvertaprotikés Emyeipioeig tov N. 4430/2016 omomg
oy veL:

— Ilwotortomtikd  eyypaenc oto Ilevikd Mntpowo Popéwv Kowwvikng kot
AMMAEyyvac Owovopiag,

Apycd vroAn0év KataoToTKO KoL 1 TEAEVTOI0 TPOTOTOINGM ALTOV (OV VITAPYEL).

INo Xvvetaprotikéc Emyaipniosig:
To amoutodpeEVE VOLLUOTOMTIKG £yypo@o cOGTOONG KOl EKTPOCMANCNG TOV
wpoPAémovtar pe Péon To EKAGTOTE 10YVLOV VOLODETIKO TAAIG10.

Emonpaiveron mpog tovg ocvppetéyovreg 0t Oa mpémer vo mpookopcHodv ta
OTOLTOVUEVO.  VOULLOTOMTIKG  £YYpo@o GUGTACNG KOl  EKTPOCOMTNGNG  TOL
npoPAEmovton pe faon 1o £KEoTOTE 1GYVOV VOLOOETIKO TAOIG10.

Adew Aertovpyiag e woxd N aitmon vy €ékdoon/avavéwmon doelag Asttovpyiog 1
BePaiwon g apuddiag vmnpeciog mepl cvVOpoUnG VOLP®Y  Tpobmobécewv
Aertovpyiog N yvootomoinon évapéng Aesttovpylag M €yypago omaAloyng doslog
Aettovpyloc. Xe mePIMTOON TOV, COUPOVA HE TNV oybovca vopobecia, dgv
amoteiton adewo Asttovpyiog, Yrnevbuvn Aniwon tov Noppov Exkntpocsdmov o1t dev
aTONTEITOL AOELN AEITOVPYIOG UE AVAPOPE OTIC GYETIKEG OLTAEELS.

—  Owovopka otoyyeia, avdroya pe tnv Katnyopio BAiov :

A. Emygipnoeic pe tpnon anioypapikav Bifiiov:

‘Evtona E3 pe apBud Aimong (niektpovikn vofoin)

Kol Yoo TG TPES (3) KAEIGUEVES OLXEIPLOTIKEG YPNOELS TOV TTPONYOVVTOL TOV
£€10VG VTOPoANG NG altnong xPNUaToddTNoNG Yo TIG omoieg £xovv voPAndel ta
emionpo @oporoykd Evrumal.

— B. Emyeipnoeig pe mpnon sumhoypapikadv Pipiiov:

5 |- 1. Icohoyiopoi-anoteAéopata ypnong

—  2.'Evroma E3 pe ap1Bpd Adoong (niektpovikn vwofoAn)

Kot yuo TG TPELS (3) KAEIGUEVES JAYEIPIOTIKEG XPTOELS TOL TPOTYOVVTOL TOL £TOVG
VROPOANG TNG aiTNoNG YPNUATOOOTNONG Y TIG omoieg Exovv voPAndel ta emionuo
(QOPOLOYIKA EVTLTIO.

1. Koataotaon Emlsopnone Epyociog (mivakog mpoommkov) E4
(copmeprrapfavopsévev ToYOV TPOTOTOMGEMV CGVTAV) KOl Yo TS 0v0 (2)
KAELGUEVES OLOYEPLOTIKEG YPNOELS TOV TPONYOVVTOL TOV £TOVS LAOPOANS TNG
aitnong ypnpotodoTnong 2018 & 2019.»

6 2. Anodswktikd YmoBoAng 6nAwong Anodoxwv & Zuvtafewv Mall HE GUYKEVTIPWTLKA
Katdotaon téAoug £Toug otnV onoia Ba AMOTUNWVETOL AVOAUTIKA 0 KABE epyalOpeVOC
LE TOV aPLOUO TWV NUEPWV MOV ANacXOANONKE yLa TG SU0 (2) KAELOUEVEG SLOXELPLOTIKEG
XPNOELC TTOU MponyouvTaL Tou £Tou¢ UToBOARG TNG aitnong xpnuoatrodotnong 2018 &
2019.

7 | g mepmTMOELG GLVOEOEUEVDV /KO GUVEPYOLOUEVMV ETLYEIPTCEMY COUPMVA, TOV
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Avarvtuc Ipookinon
«Evioyvon moAd pukpav, pkpodv kot pecainv enyeipnoemv g g Ieppépetog Bopeiov Atyaiov yia tov
EKGLYYPOVIGLO TOVG péc® NG xpnons Texvoroyuwv ITAnpopopikrg kot Enwowmviog (TIIE), cuompdtov avtopatiopov
Kabmg Kot EnEVEVoE®Y NAEKTPOVIKOD gumopiov (.. nAektpovikd emyepeiv 1/ kou Digital Marketing)»

opopd tov MME 1ov Iopaptiuatog I tov Kavoviouod (EK) 651/2014 1ng
Emutponng
g 17ng lovviov 2014, 6a Tpookopifoviot kat’ avoroyio to ENG:

1. Amoutobpeva OKAOAOYNTIKE oYeTkd pe v Etopikn/petoyikyy cvovleon,
VO EKTTPOCAOTNCN KOl OlOXEIPIOT aVAAOYO LE TN VOMIKY HOPON TNG
emyeipnong (PA. dikaroloyntikd pe o/a 3).

‘Evtumo E3 pe apiBpo Afiwong (niextpovikn vtofoin) kot yia tig 6vo (2)
KAEIGUEVES SLOYEPLIOTIKEG YPNOELS TOV TPOTYOHVTAL TOV £TOVG LITOPOANG TNG
aitnong ypnuotodotnonc. o tig entyepnoelg mov Exovv Kieioel Aydtepeg
OLOYEIPIOTIKEG YPNOELG 1| LTTOYPEMOT LTOPOANG TPpOocaPUOLETOL AVTIGTOTYO.
[ooloyiopol - Amoteléopata  ypriong (Yoo EmEPNOES HE  THPNON
oumhoypaeikdv PiAiov) kot yuoo Tig 000 (2) KAEIGUEVEG OLOYEPLOTIKES
YPNOELS TTOL TPOTYOVVTOL TOV £TOVE VTOPOANG TNG ATNONG YPNULATOSOTNONG.
Mo 115 emyepnoelc mov €yovv KAeioel AYOTEPEG OOXEIPIOTIKES YPNOELS M
VIOYPEWON VTOPOANG TPocapUOLETOL AVTIGTOLYO.

Emoot ITivakeg [Tpocwmikov (E4) & toyxdv Tponomomtucoi [Tivakeg kot yia
TIG 000 (2) TeAeVTOiEG OLOYEPIOTIKES YPNOELS TOV TPONYOVVIOL TOV £TOVG
VROPOANG TS aiTNONS YPMLATOOATNONC.

Amodektikd YmoPoArg oMAwong Amodoydv & XvviaEewv pall pe
ocvykevipotikn Katdotaon téhovg €tovg otnv omoia o amotvmmveTon
avoAluTikd o kdéBe epyalopevog pe Tov  aplBpud TV MUEPOV  TOL
amocyoAnOnke kot v TG 000 (2) tedevtaieg OOYEPIOTIKES YPNOELS TOL
TPONYOLVTOL TOV £TOVG VTOPOANG TS AiTNONG YPNUATOOOTNONG.

™

|

Eal

|

INUEIDVETOL OTL Y10 TIG TEPUTTACELS CLVOESEUEVAOV/GUVEPYALOUEVOV EMLYEIPT|CEDV
mov  dpactnpromolovviol ektdg EALGdac Ba vmofdAlovior To oviicTolo ¢
AvVOTEP® 1600V OIKOLOAOYNTIKA/EYYPOPO. TOV 1GYDOVY GTNV OVTIGTOTYN XDPOL.

AMlwon Ztoyeiov Emyeipnong oxetikd pe v 100mtd ™g ©¢ Mikpouesaio
Emyeipnon (MME) (copeova pe to Hoapdpmmua V «YIIOAEII'MA AHAQXHXE
2XETIKA ME TA XTOIXEIA I[IOY A®OPOYN THN IAIOTHTA MME MIAZ
EINIXEIPHXHZ».

YrevBvvn oMiwon tov N. 1599/86 amd tov VOO €KTPOGOTO TOL POPEE TNG
9 | emévduong, pe TO YVNOLO TNG LAIOYPOUPNG, COHE®VO HE TO Ymodetypa A’ o10
[MToapaptnua X g Avarvtikng [Tpoéckinonc.

Ynevbvuvn Anhoon tov N. 1599/86 oand 1oV vVOHpPO €KTPOGOTO TOL QOPER TNG
EMEVOVONG OYETIKA LE TIG EMLYOPMNYNOELS TOL £xouv AdPel Katd To mopeAbov ot

10 OLUVOEOEUEVEG KoL GLVEPYOLOUEVEG LLE TO QOPEN TNG EMEVOVONG EMYEPNCELS
ocvppwva pe to Yrndderypa B oto Mopdpuo X e Avorvtikng [pdokinong.
D axerog TEKUNPi®ONG
Mo v KaAOTEPN TEKUNPIOOT TOL TTEPLEYOUEVOL TNG TPOTACTG, O EMEVOVTNG, KOTA
11 | ™V Kpion Tov umopel va vmofdiel mpocHeTa GTOLKEID, OMNUEWDVOVTOG GE TOLO0

KpLTNp1o a&loAdynong avaeEpeTaL To Kaféva.
Kotd 10 X14010 A g 0&loAdynong, 0mov eAEyyETOL 1| TANPOTNTO TNG AiTNONG ®G
TPOGS T SIKOOAOYNTIKA TOV TapdvTog Tapaptiuotos IX, dev duvatar va eheyyBel 1o
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Avarvtuc Ipookinon
«Evioyvon moAd pukpav, pkpodv kot pecainv enyeipnoemv g g Ieppépetog Bopeiov Atyaiov yia tov
EKGLYYPOVIGLO TOVG péc® NG xpnons Texvoroyuwv ITAnpopopikrg kot Enwowmviog (TIIE), cuompdtov avtopatiopov
Kabmg Kot EnEVEVoE®Y NAEKTPOVIKOD gumopiov (.. nAektpovikd emyepeiv 1/ kou Digital Marketing)»

TEPLEXOUEVO TOV PAKELOV TEKUNPIMONG OG TPOG TNV TANPOTNTA TOL.
Evdektikd avapépovrat:

o  Xuvdpouég — Avtiypago Tipwordyiwv Xvvdpoung oe egedikevpéveg Paocelg
dedopévov.

o Avtiypaga adeldv yprong AoyiIoHKoD.

e BePaiwon tov Nopov Exnposmmov g emyeipnong yw t Aertovpyia e-
shop otV emyeipnon kot v avtioToryn NAEKTPOVIKY| d1evbvvon.

e Adeclodotnoelg mov oyetilovrtal pe 10 vVToPANOEV enevdvTIKO GYEdt0.

e Aimlopa  Evpeouteyviag:  Aviiypago  Awmiopotog 1 AmAopdtov
Evpeocuteyviag (AE) oe 10x0, Avtiypaga Evpomaikod Awmiopoatog 1
Amlopdtov Evpeotteyviag oe 1oy0, Avtiypaga Atebvoig Aumidpotoc M
Amlopdtov gopectteyviag pe Paon mm ZovOnkn Awebvovg Zvvepyaociog
(Patent Cooperation Treaty) — PCT.

®  ATOOEIKTIKA £YYPAPO TLGTOTOINGNG TOV GUCTNUATOS SLUGPAALOT|G TOLOTNTOG
OO AVOYVOPIGUEVO POPEN TIGTOTOINGNG.

e Avtiypa@po ToTomonTiKoh KAToYOP®ONG EUTOPIKOV GY|LLOTOG.

e  ATMOJEIKTIKO OTOWXElDL Yoo TNV OPYOVOUEVY TPOoPOA NG emyeipnong.
(Evéewtikd:  XZvvopoury —  oviiypago  TIHOAOYU®V  GUVOPOUNG  OF
EMOLYYEALATIKOVG 00N Y00GS Kot punyovég avalitnong, 16ToGeEAdN, KOWVmVIKA
dikTua, avTiypago TYHOAOYIMV Yio VINPEGiec NAEKTPOVIKNG TPOPOANG).

o  AmodekTikd ototyeia ywoo v Vmapén etarpikng totoceridas. (Evosuctucd:
Hlektpovikn devBuvon 16106eMOG, TIHOAGY0 1| amddEEn KATOYOPWONG
tov domain name).

o  AVOATIKEG TEYVIKEG TPOSUYPOPESG TMV  UNYOVILATOV/EEOMAMGHOD  GE
TEPIMTOON 7OV TO EMEVOLTIKO GYE010 TPOPAEmEL TV ayopd/ amdKTNON
pnyovnuétev — eEomAicLov.

o Teyvicéc Ilpoopopéc kar Owovopkéc [pocpopéc/TIpotipordya k.o pe
OVOAVTIKY TEPTYPAPT] SUTAVOV 0vA 100G KoL TN LOVADOC.

O dvvnTKog dKaovY0G uropel va VTOPAdAAEL 0TO1001TOTE GAAO GTOLXELO TTOV KOT
TNV KpioN TOL TEKUNPUDVEL TO OVAYPOUPOUEVA GTO ETEVOLTIKO GYED10.
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«Evioyvon moAd pukpav, pkpodv kot pecainv enyeipnoemv g g Ieppépetog Bopeiov Atyaiov yia tov
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ITAPAPTHMA X: YIHOAEITMATA YIIEYOYNQN AHAQXEQN

A’ YNOAEITMA KEIMENOY YNEYOYNHZ AHAQZHZ

YMNEYOYNH AHAQZH

(dpBpo 8 N.1599/1986)

H akpiBela twv otolyelwv mou unmtoBaiAovral pe autr Tn SNAwaon pnopel va eheyxBel pe Bdaon to apxeio AAAwv
unnpeowwv (apBpo 8 map. 4 N. 1599/1986)

npoz®: EQEMAE

O — HOvopa: Enwvupo:

‘Ovopa kot Emwvupo MNatépa:

‘Ovopa kat Emwvupo Mntépac:

Huepounvia yévvnonq(z):
Tomnog Mévvnong:
AplOuo¢ Aghtiov TautodtnTAG: | TnA: |
Ténog Katowiag: | | 0806¢: | | ApB: | | TK: |
Ap. TnAeopolotumou A/von H}\EK,Tp'
(Fax): Taxu§pou£Lou
(Email):

Me atouikn pou euBuvn kat yvwpllovrag Tig KUp(bGElQ(a), Tiou TpoPAEmovtal amnod Tig SLaTALeLg TNG ap. 6 Tou dpBpou 22
tou N. 1599/1986, SnAwvw OTL:

1. Eival og yvawon pou n unoBoAn Tng napouoag aitnong XpnHaTtodotnong e KwdIko ..........

2. 'OAa Ta avaypa@opeva aTnv NAEKTPOVIKA HOP@r Tou evTUMNOU UnoBoANG npdTaong kabwg kar OAa Ta unoBaiAdpeva
dikaloAoynTIKG Mnou nepIAaPPBAvovVTal oToV NAEKTPOVIKO (PAKEAO unown@IdTNTAG TNG npdTACNG €ival akpifn Kal
ainen.

3. O eknpdownog / o enixelpnuariag / ol €raipol TNG €MIXEipnonNg €xouv AARel oa®r yvwon TOU MNEPIEXOMEVOU
avaAuTIKng NpooKANCNG.

4. H enixeipnon pe AOM ......cocoeeevveneee. €xel unoBalel Yovo pia NnpoTaon oto napov Mpdypaupa.

5. H eviaia enixeipnon dev sival npoBAnuaTikn cUP@wva Pe Ta opilopeva oto €ddgio 18 Tou ap. 2 Tou Kav. EE
651/2014.

6. H enixeipnon dev BpiokeTal uno NTWYEUON, €kkaBApIon r avaykaoTikn Jlaxeipion, oUTe ekkpepei oe BAPOG TNG
avakrtnon kataBAnBeicag dnuociag enixoprnynong €nsita anoé anodgacn Tng Eupwnaikng ENiTponig Ye Tnv onoia pia
gvioyxuon knpUCCETAl NAapavoun Kal acupBifacTn PE TNV ECWTEPIKN ayopd.

7. Aev &xouv unoBAnBei og BApoG TNC €NIXEIPNONG O KUPWOEIG TNG napaypda@ou 1 Tou apBpou 40 Tou N. 4488/2017
(A137/13.09.2017).

8. To ouykekpipévo enixelipnuatikd oxedio N PEPOG auToU kabwg kal ol dandaveg nou nepiAappavel dev €xXouv
xpnuatodoTnBei, evraxBei kal dev Ba unoBAnBolv npog &ykpion XpnuaroddtTnong o AAAo npdypaupa mnou

XpnuaTtodoTeiTal and €6vikoUg ) KOIVOTIKOUC NOPouUC.
=
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10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

Aev npayuaTtonoinénkav danaveg nou apopouv OTo £pY0 MPIV and To XpOVo £vapEng enIAEEINOTNTAG TWV danavawy,
onwg opigeral otnv AvaAuTikn MpookAnon.

H enixeipnon dev evTacoesTal o 0N 0pYaAvWHEVO OMOIONOPPO BiKTUO BIAVOUNG NPOoIGVTWY ) NapoxXng UNnNPeciwv n
onoia eKPETAAAEVUETAl KATOMIV OXETIKWV CUUBACEWV AdEIEG EKPETAAAEUONG JIKAIWPATWY BlavonTiKRg 1810KTNoiaAg,
nou agopolVv CUVABWC €Unopika onuaTta n diakpITikoUG TITAOUC Kal TEXVOyvVwaia yia TNV Xpnon kai tn diavoun
ayabwv r unnpeoiwv (n.X. franchising, shop in shop, 8ikTuo nNpakTOpeUONnG), Kkal AsiToupyei pe pia and Tig
€MAEEINEC and To NPOYPAUHA VOUIKEG HOPPEC.

Aev eKKpePE €1I¢ BAPOC TWV ETAIPWV/UETOXWV TNG EMIXEIPNONG AVAKTNON KPATIKAG evioxuong €neira and andgaaon
NG Eupwnaikng EniTponng pe Tnv onoia pia evioxuon knpUoodesTal napdvopn kai acupBifacTtn PE TNV E0WTEPIKN
ayopd.

Se nepinTwon €ykpiong TnG XPnUaTodoTnong Tou O eKNPOCWNOG / Ol €TAipOl TNG E€MIXEIPNONG CUMPWVOUV OTnV
anodoxn TNG €yypagng Toug OTOV KATAAOYO TwV nNpda&ewv nou dnuooieleTal cUUPwva He To apbpo 115,
napdaypa®o¢ 2, Tou KavoviopoU 1303/2013 kal otnv OnuOCIonoinon OTOIXEIWV TwV EYKEKPINEVWV MNPOG
XpNHaTodoTnon EnevduTikmv Zxediwv, onwg autd npoBAénovTtal ato Mapaptnua XII Tou Kav. 1303/2013 kai oTnv

KaTa nepinTwon epappolOpPevn VOMIKN BAon Tou AvTaywviouou.

O eknpoownog / o enixelpnuariag / ol €Taipol TnG €nixeipnong napéxouv pnTa Tn ouvaiveon Kal ouykaTabeor Toug
yla Tnv vouiun ene€epyacia kat' apbpo 6 Tou Kavoviopou 2016/679 Tou Eupwnaikol KolvoBouAiou kal Tou
SuMBouAiou TNG 27nG Anpidiou 2016 yia TNV nNpooTacia TwV QUOIK®V NPOCWNWYV €vavTl TngG enegepyaaciag Twv
dedopévwy Npoownikol XapakTnpa Kal yia Tnv eAelBepn kukAo@opia Twv dedoPEVWV aUTWV Kal TNV KATapynon Tng
0dnyiag 95/46/EK (I'evikog Kavoviopog yia Tn MNpooTtacia Asdopévwv) [EEEE L 119 ogeA.1- 88] os 6Aa Ta oTadia Tng
unoBaAAodpevng aitnong xpnHaTodoTnong, dnAadrn and Tng unoBoAnG TNG WG Kai, oTNV MNEPINTWON UNaywyng Tou,
opIgTIkonoinon TngG ocuyxpnuatodoToUHEVNG eNEvOUONG Tou, cUHPwVa npog Ta €181koTeEpa opifdpeva aTo apbpo 15
TnG napouaoag NpdokAnaong.

O eknpoownog / o enixeipnuaTiag / ol €raipol TNG €nixeipnong anodéxovTtal onolodnnoTe OXeTIKO EAEYXO yia ThV
€€akpiBwon TwV dNAWBEVTWV aToIXEIWV and TIG apuodIEg EBVIKEG ) KOIVOTIKEG APXEG.

O eknpdownog / o enixelpnuariag / ol €raipol TnG enixeipnong anodexovtal Tn diacTalpwon TWV OTOIXEIWV Mou
dnAwvovTal oTnv NpoTacn Tou enevOuTIKOU oxediou PE Ta OTOIXEIA MOU NApEXOVTAl anod To NANpopopIake cUoTnua
TAXIS kal 0Ta CUCTANATA TWV ACPAAICTIKGOV OPYAVIOHOV.

O eknpoowWNoG / o enixelpnuaTiag / ol €Taipol TnG enixeipnang anodExovTtal enegepyaacia ano TIG apuUOdIEG UNNPETIES,
TWV NPOCWNIKWV JdeSONEVWY, CUUNEPIAAUBAVOUEVWY KAl TWV €UAioBNTWYV, Ta onoia kai TnpoUVTal yId TIG avAYKEG
ulonoinong Tng napouoag dpdaong (evOeEIKTIKA: €AEyXOl Kal dlAOTAUPWOEIG KATA Tnv unoBoAr, agioAoynon,
napakoAouBnaon TAPNONG TWV UMOXPEWCEWV TwV AlkaloUXwV), yid TO OKOMo €Eaywyng OTATIOTIKWV OdOMUEVWV
(deikT®V), KABWG KAl yia To okond Tng JIEVEPYEIAG EPEUVOV KAl TNG EKNOVNONG HEAET®V yia TNV a&ioAdynon Tng v
Aoyw dpaong.

O eknpoownog / o enixeipnuariag / ol €Taipol TNG enixeipnong anodéxovTal 0TI Ta Pnvuuara nou 6a anocdTéAAovTal
MEOW NAEKTPOVIKOU Taxudpopeiou kal €181kdTEpa TNG SielBuvang email nou €xel dNAwBei oTo €vTuno unoBoARG NPog
Tov E® r)/kal Tnv EYA EMN Nepigpépeiag Bopeiou Alyaiou kai 6ca Aauppavovrtal and autoug enExouv BEan enionuwv
EYYPAPWV.

O eknpOoowNog / 0 eniXeipnuaTiac / ol €Taipol TNG €nixeipnong anodéxovTal OTI oTNV NEPINTWAON KOIVOMOINOEWY —
emdOOEWV €yypa®wyv nou agopouv Tnv [Mpd&n Toug, ToUTEG AAuBAvouv Xwpa oTnV QOpPoAOYIKn €3pa TwV
€NeVOUT®V TNV onoia dnA®vouv aTnv aiTnon XpnuatodoTnong Toug Kai n onoia avagEperal atnv andé@aocn &vragng
TouG. Mepaltépw avaAapBAavouv TNV UNOXPEWCN VA YVWOTOMNOIoUV onoladnnoTe PETABOAN TNG QOPOAOYIKNG TOUG
€dpag atnv EYA EN MNepipépeiag Bopeiou Alyaiou kal Tov E®. S€ nepinTwon Wn yvwaoTonoinong o1iadnnoTe HETABOANRG
TNG POPOAOYIKNG £3pag, n Kolvonoinon - enidoon Ba cuvTeAegiTal oTnV QopoAoyIKn £dpa TnG andpacnc EVTAEnG Tou.

O eknpdownog / o enixeipnuatiac / ol €raipol TNG €nixeipnong anodéxovtal 0TI KaTd Tnv uAonoinon Tou €pyou, N
gnikoivwvia pe Tov E® kal Tnv EYA EM MNepipépeiag Bopeiou Aryaiou avagopikd pe Tnv €EEAIEN Kal OAOKANPWaON TNG
enévduong (aITnuaTa Tpononoinong, €kBECEIG MPoodou Kal OAOKANPwWONG KAN) duvaTal va yiveral NAekTpovika (on
screen) HEOW NAEKTPOVIKWV evTUNWY, ONwg auta Ba kabopioTolv and Tnv EYA EN Mepipépeiag Bopeiou Alyaiou Kal
TOV EO.
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20. O eknpoownog / o emixelpnuaTiag / ol £raipol TNG enixeipnong anodéxovTal OTI Ot MepinTwon d1anioTwong
avakpiBei®v oTn dNAWOT Tou, HETA TNV €vTagn Tou £pyou, To £pyo Ba anevtaxdei kal 6a kKAnBoUvV va €nioTpEYPOUV
€vToka Tn AngBeioa dnuocia xpnpaTtodoTnon.

21. O eknpoownog / o eniXelPNUaATiag / ol €raipol TNG eniXEipnong cupd@wvoUv OTI N NpoTacn nou unoBdAouv eivai
EVAPMOVIONEVN KAl UNAKOUEI OTOUG NEPIOPIGHOUG OXETIKA HE TN OWPEUCN EVIOXUTEWV nou npoBAénouv ol Kavovigpoi
nou dignouv Tnv napoloa AvaAuTikr MpookAnaon.

22. O eknpdownogG / o €nIXEIpnUATiag / ol €Taipol TnG enixeipnong dsopelovtal 0TI N €niXgipnon €xel TV 1310TNTa TNG
noAU PIKpAG R MIKPAG N Heoaiag Enixeipnong oupgwva pe Tn ZuoTtaon 2003/361/EK Tng Enirponng Tng 6ng Maiou
2003.

23. To enevbuTikO 0XESL0 (PUOLKO KOl OLKOVOMLKO OVTIKEMEVO), TO omoio UTMOPBAAAEL TPog Xphuatodotnon n
emuxeipnon, dev £xeL oAokANPWOEL, TpLV TNV NepOUNVia UTIOBOANG TG TPOTACNG.

24. H emuyeipnon StaB<tel | Seopeletal OTL PLEXPL TNV OAOKARPWGN TG eMévduong Ba PLEPLUVAOEL yla TLG KOATAANAEC
UTIOSOUEG KOl UTINPECIEG YU aUTAV, HE OKOTO TV gAaylotomoinon twv eumodiwv kat tn SleukdAuven g
MpOoPacnG 0 QUTEG, OMOU QUTO €lval amapaitnTo kot avaykaio, atopwv pe avamnpia, cupdwva He Ta
nipoPAenopeva oto apbpo 7 tou Kavoviopolu (EE) apiB. 1303/2013 tou Eupwrmaikol KowoBouliou kat tou
SupBouliou, tng 17ng AekepPplou 2013, mepi kaboplopol yevikwv Slatdéewv yla to Eupwraikd Toapeio
Mepudepelakng Avamtuéng, to Eupwmaikd Kowwvikd Tapelo kat to Tapeio Zuvoxng Kol TNV KAtapynon tou
kavoviopoU (EK) aptB. 1083/2006. Q¢ umoSopég voouvTal ol NAEKTPOVIKEC epapUOYEG TTou amsuBuvovtal oto
TMEAATELOKO KOWO (T.X. LOTOOEASEG Kol AOUMEC NAEKTPOVIKEC ePAPUOYEC, OMWE NAEKTPOVIKA onueia
mAnpodopnong f/kat e€urtnpétnong K.Am.) cuudwva pe TG 0dnyieg tou EZAuEA.

25. (Na entideyel avaAoywc)
a. Hemyeipnon dev £xeL AaBel evioxuon dtacwong f avadiapbpwaong, N
b. H emyeipnon €xel A&BeL evioyuon Sldowong aAAd éxel amomAnpwoel tTo SAVELD Kol €xeL AUOEL TN
ouuBoaon eyyunong i
C. Hemyeipnon €xel AaBel evioxuon avadlapBpwaong n omola £xel oAokAnpwOeL.
26. H emuyeipnon eivatl dopoloyikd kal acPaALoTIKA EVALEPD.

Huepounvia: ...../......./2020
la tnv eneipnon
O-

NoOpLuog Ekmpoowmog

(odpayida emiyeipnong, otolyeia
NOuULHoU ekmpoowou, uroypadn)
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(1) Avaypadetat and tov evdiadepduevo moditn i Apxn 1 n Ynnpeoia tou Snuoactou topéa, ou ansuBuvetal n aitnon.

(2) Avaypadetat oloypadpwg.

(3) «Omolog ev yvwoel Tou SnAwvel Peudn yeyovota 1 apveital i amokpumtel ta aAnbwa pe €yypacn umevBbuvn SnAwon tou
apBpou 8 Tuwpeital pe GUAAKLON TOUAGXLOTOV TPLWV pNvwy. Edv o umaitiog autwy Twv NPAagewv OKOTEVE va TIPOCTIOPLOEL OTOV
£0UTOV TOU 1) o€ AA\ov Tteplouotakod 0delog BAamtovtag tpitov f okomeue va BAdPel dANov, Tipwpeital pe KaBelpén uéxpt 10 eTwv.
(4) 2e mepimtwon avemdpkelog xwpou n dnAwaon cuveyiletal otnv miow 6N tng Kat umoypadetal and tov dnlovvta rj TV dnlovoa.
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«Evioyvon moAd pukpav, pkpodv kot pecainv enyeipnoemv g g Ieppépetog Bopeiov Atyaiov yia tov
EKGLYYPOVIGLO TOVG péc® NG xpnons Texvoroyuwv ITAnpopopikrg kot Enwowmviog (TIIE), cuompdtov avtopatiopov
Kabmg Kot EnEVEVoE®Y NAEKTPOVIKOD gumopiov (.. nAektpovikd emyepeiv 1/ kou Digital Marketing)»

B’ YNOAEITMA KEIMENOY YNEYOYNHZ AHAQZHZ

YMEYOYNH AHAQSH
(4pBpo 8 N.1599/1986)

H akpiBela Twv oToixgiwv nou unoBdAiovTal pge auTr Tn dNAwon Knopei va eheyxOei pe
Bdon 1o apxeio aAAwv unnpeoiwyv (apbpo 8 nap. 4 N. 1599/1986)

nrPos=™: E®ENAE

O - H'Ovopa: End@vupo:

‘Ovopa kal Enwvupo
MaTtépa:

‘Ovopa kal Enwvupo
MnTEpag:

Huepopnvia yévvnong®:

Tonog Mévvnong:

ApIBuOG AgATiou

TauTtoTnTaG: TnA:

Tonog KaTolkiag: 0do¢: ApiB: TK:

Ap. TnAeopoloTunou A/von HAekTp.
(Fax): Taxudpopeiou(Email):

Me aTopIkf Hou €uBlvn kal yvwpilovTag Tig Kupwaelg &, nou npoBAénovTal and Tig 1aTaeig TnG nap. 6 Tou apBpou
22 Tou N. 1599/1986, dnAwvw OTI:
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Avarvtuc Ipookinon
«Evioyvon moAd pukpav, pkpodv kot pecainv enyeipnoemv g g Ieppépetog Bopeiov Atyaiov yia tov
EKGLYYPOVIGLO TOVG péc® NG xpnons Texvoroyuwv ITAnpopopikrg kot Enwowmviog (TIIE), cuompdtov avtopatiopov
Kabmg Kot EnEVEVoE®Y NAEKTPOVIKOD gumopiov (.. nAektpovikd emyepeiv 1/ kou Digital Marketing)»

B.1:

|:| H enixeipnon Asitoupyei wg aveEapTnTn €nixsipnon i

|:| H enixeipnon AsiToupysi w¢ «eviaia €nixeipnon» ano kolvoU PE AAAEC emIXEIpROeIC . (STNV €vvola TnG «eviaiag
enixeipnong » nepiAapBavovTal Kal ol OUVOEdEUEVEG e TNV aiToloa €nIXEIPROEIG, ONWE AUTEC opilovTal oTo
MapdapTtnua II Tou napoévrtog). Eniong nepihapBdvovtal kal ouvepyalOHeVeG, ONwWG aAuTEG opifovTal OTO
MapapTtnua II Tou NapovTog i AAAEC ENIXEIPAOEIC EPOCOV CUVTPEXOUV dia 1 neploodTepeg npolUnoBEaeig nou
avagépovtal KAtw ano Tov [Mlivaka 4 pe oToIXEid i. €wG Kal Vvi. TNV NEPINTWON aUTH OCUPNANPWVETAI
UMOXPEWTIKA 0 NApAkATw nivakag yia kabepia and TIC w¢ avw €NIXEIPAOEIC YE TIC onoisg ouvdEeTal n arroloa :

EnNIXEIPNOEIG HE TIG ONOIEG N AITOUCA AEITOUPYEI WG «EVIAIa OIKOVOHIKE Hovadas.

Z1oixeia Enixegipnong Enggnynon

O aU&wv apiBuog TNG enixeipnong e Tnv
onoia n aitoloa AsiToupyei wg eviaia
OIKOVOMIKN pHovada (oTnv €vvoia
nepiAappavovTail Kai ol
ouvdedeuevec/ouvepyalOPeVEG
EMIXEIPNOEIC)

AA Enixeipnong

Enwvupia Enixeipnong
A.®.M. Enixeipnong
K.A.A. Enixeipnong

NooooTd SuppeToxnG (0-100)
Enwvupo Nopigou Eknpoownou
‘Ovopa Nopipou Eknpoownou
MaTpwvupo Nopiyou
Exnpoownou
A.®.M. Nopipgou Eknpoownou
'Eyypa@o TauTtonoinong Nopipou
Eknpoownou

(A.A.T. 1) Igoduvapo)

©¢on otnv Enixeipnon Nopipou
Eknpoownou

ra kdbe enixeipnon (QUOIKO 1 VOUIKO Npoowrio) yia Tnv oroia dnAWVeETar 0TI n aiToUoa AEITOUPYEl w¢ gviaia enixeipnon,
anaiTeitar €MNAEoV, n nPookouIon Twv pakTikoU [EVIKNG SUVEAEUONG ToU Popéa TnG enevouonc (eav npokeiTar yia
A.E.), n KaraoraTikoU ToU QOopea Tn¢ enevduonc (edv npokeitai yia O.E), nj onoioudnnote dAAou 100dUvapou gyypdapou
(ouuBdoeig, peToxoAoyio, i0oAoyiouoi, dnAwoeig, ®EK k.Am.). nou va anodeikvUel €va 1) NEPICOOTEPA Ao Td KATWTEPW:

I.  Tnv unapé&n piag vouikrg npoownikoTnTdg.
ii.  Tnv unapén péviunc kai eviaiac oikovouikAc SIaxipionc Kar oTpaTnyIkric.
ili.  Tnv uvioBérnon Tn¢ douric piac sraipeiac eionyuévng o€ dUo xpNUAaTioTnpia.

iV.  Tnv sowTtepikn avTioTaduion kepdwv kai {nuiov A 1n diavoun Twv £00dwv WETAEU Twv d1apopwv
EMNIXEIPNOEWY TOU OUIAOU.

V.  Tnv ano koivou eubuvn TwV EMNIXEIPNOEWY 1 TNV KATAVOUN TwV EWTEPIKWV KIVOUVWY UETAEU TOUC.
Vi.  Tic auoiBaisc OUULIETOXEC OTO KEPAAQIO UETAEU TWV EMIXEIPHOEWY OU anoTEAOUV TNV Eviaia €NIXEipnon

Vii.  Tn oxéon Tn¢ airoloac ue AAAEC enIXEIPROEIC 01 OMOIEC XapakTnpifovTal WG OUVOEDELEVEC UE AUTRV.
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Avarvtuci Ipookinon
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B.2:

® To Uwog Twv evIOXUOEWV MOU n aiToucda, kabwg kal ol €NIXEIPAOEIG NMOU AEITOUPYoUvV paldi pe autnv g eviaia enixeipnon (oTnv évvola nepihapfavovral ol
ouvdedepEVEG UE TNV aIToloa €NIXEIPROEIC), EXOUV AMOKTNOEI £VVOopo dIkaiwpa ANWNG TNG evioxuong KaTd Ta TEAEUTaAia TPia OIKOVOMIKA €TN (TPEXOV OIKOVOMIKO £T0OG
kal Ta dUo NponyoUNEVA OIKOVOMIKA €TNn) and Tnv nuepounvia unoBoAng Tng aitnong orto nAaioio Tng MNpdaéng, Bacel kabeoTwTog deminimis.

>Tn dNAwaon Ba avapEpovTal Ta GTOIXEIA YIa TIC eVIOXUTEIC Mou £xouv xopnynOsi Baoel Tou kaBseoTtwToc deminimis (Mpoypaupa, eopeag enidoTnong, Xpovoloyia EvTagng

Kdl Nog0). TNV NepinTwaon nou n enixsipnon dev €xel AABel kapia evioxuon, 6a To avaypagel otnv unetbuvn dnAwan.

Mivakag Enixopnynosmwv de minimis

ENIZXYZEIZ DEMINIMIS I'IA TIZ OMNOIEZ H AITOYZA EXEI AMNMOKTHZEI ENNOMO AIKAIQMA AHWHZ
A@opa oTnv enixeipnon nou unoBaAAsl npotaon (aiTolod) KAOWG KAl € AUTEG HE TNV onoia N aitouoda AEITOUPYEI WG eviaia
enmixeipnon(ornv évvoia nepiAapuBavovTdal ol CUVOESEPEVEC HE TNV AITOUCA ENIXEIPNOEIG).
Mpoypappa | AplBuoG Kai Hu/via Mog?d dnuoaoIag Mood Anuoaiag Hu/via Enwvupia ADOM
/ Métpo/ nUEpounvia YNoupyIKAG XpNHaTodoTNOoNG XpnuaTtodoTnong | kataBoAng Aikaiolxou | AikaioUyou
Apdaon ano YMROUpYIKAG Anopaong nou avaypageTal nou Exel TeAeuTaiag ™G ™G
TO onoio n Anopaong 'EvTa&ng n atnv Anogpaocn kaTaBAnOei xpnuaTodotnong. | Evioxuong. | Evioxuong.
gnixsipnon 'Evra&nc/unaywyng | nuepounvia 'Evra&nc/unaywyng. | npayuartika
EXEI N nUepounvia ANWNG Tou aTnv enixeipnon.
anoKTAOEl ANWNG Tou £VVOLOU
£VVOUO £VVOUOU JIKAI®MATOG.
dikaiwpa SIKaI®UaTog
AAWnG Tng
gvioxuong
(ano
1/1/2018
Kal JETA)
Kal popEac
Xoprynong
gvioyuaonc.

* *
* x %

Evpwnaikr} Evwon
Eupwnaiké Tapeio
Neppepeiaiic Avamugng

Me tn ouyxpnparodotnon e EAAGSag kat tng Evpwnaikig Evwong
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Avarvtuci Ipookinon
«Evioyvon moAd pikpov, LKpov kol pecainv entyeipnocnv e g [epipépeiag Bopeiov Atyaiov yio Tov ekouyypoviGd Toug HEcm g xpnong Teyxvoloyidv
[IAnpogopikng kot Enicowvoviag (TITE), cuotnpitov avtopatiopod Kedog kat erevddoemv nhektpovikod gumopiov (m.y. nAektpovikd emyepeiv 1 / kar Digital Marketing)»

TOU OIKEIOU OIKOVOMIKOU £TOUG, 000 Kal TWV dUO NMPOoNYOUHEVWV OIKOVOMIK®WY ETWV MPOKEIYEVOU va €EakpiBwBei av n véa evioxuon Oev odnyei o€ unépBacn Tou avwTaTou
opiou mou 1oxXUEl yia TIC evioXUOEIC NOOOVOG onuaciac . S KABe MePIiNTwon yid TOV UMOAOYIONO TOU avwTEPw XpovikoU SiacThpatoc AapBdavovtal undoyn kal ol TUXovV
TPOMOMOINJEIC TWV AVWTEPW ANOPATEWY.

o To Uwog TwV evioXUoswV Yia TIC id1eg enIAEEIeG dandvec nou n airolod, Kabwg Kal ol ENIXEIPAOEIC Nou AsiToupyoUv padi He auThV WG eviaia enixeipnon(otnv évvoia
nepiAapBavovTal ol cuvdedeUEveG ME TNV aiToloa €nIXEIPROEIC), €XOUV AMOKTAOEl £vvouo dikaiwpa AfWNG TNG €vioxuong KaTa Ta TEAEUTaia Tpia OIKOVOUIKA £Tn
(TpéXOV OIKOVOMIKO £TOG Kal Ta dUO MponyoUHeEvVa OIKOVOMIKA £€Tn) and Tnv nuepopnvia unoBoAng Tng aitnong oto nAadiocio Tng Mpda&ng Bacel oloudrnoTe AAAou
KaBeoTWTOC

>1n dnAwon 6a avapépovTal Ta OTOIXEIA yia TIC EVICXUTEIC MOU EXOUV xopnynOei Baoer oioudnnote dAAou kaBeoTwToG nou Oev €uninTel oTiG dIaTA&eEIC nepi evIOXUOEWV

nooovoc¢ onuaociag (npoypaua, eopeag emdoTnong, xpovoAoyia evraénc kai nooo) yia Tic IOIEC EMAEEIUEC dANAVEG MOU MPOKEITAl va OWPEUBOUV UE EVIOXUOEIG NOOOVOG
onuaoiag. Tnv NepinTwaon nou n enixeipnon dev €xel AdBel kauia evioyuon, 6a To avaypd@el oTnv unevbuvn dnAwon.

Mivakag Enixopnynoswv Bacel onoioudnnoTte aAAou (NnAnv deminimis) kaBeoT®mTOG Yia TIG id1EC eNIAEEIPEG SANAvVeG

ENIZXYZEIZ (NMAHN DEMINIMIS) IN'IA TIZ OMNOIEZ H AITOYZA EXEI ANMOKTHZEI ENNOMO AIKAIQMA AHWHZ , BAZEI ONMOIOYAHIMOTE AAAOY
KAGEZTQTOZ ENIZXYZHZ IIA TIZ IAIEZ ENIAEZIMEZ AAMNANEZ
2T1ov Mivaka cupnAnp®vovTdl Kal ol EVICXUCEIG Nou £Xouv AnPOsti Baoel Tou NnpoowpivoU kadsoTwToG (2009/C83/01)
A@opa oTnv enixeipnon nou unoBdaAAsl nporaon (aiToloa) KAOWG KAl OE AUTEG HE TNV onoid n aitouod AEITOUPYEi WG eviaia emyegipnon(oTnv €vvoia
nepiAapBavovTdil ol CUVOESEPEVEG HE TNV aITOUCA ENIXEIPNOEIC).

Mpoypappa/ MeTpo/ Apdon anod To | ApiBUOG Kal nuepounvia MNoco dnuooiag Nocd Anpooiag Hu/via kataBoAng | Enwvupia AOM

ornoion €MIXEipNon €XEl ANOKTNOEI YnoupyIikAg Anogaaong XPNUaTodoTnonG nou | XpnuatodoTnong TeAEUTAIAG AikaioUxou TnG AikaioUxou
€vvopo JIkaimpa Anyng Tng ‘Evragng/unaywyng n avaypd@eral oTnv nou €xel kataBAnBei | xpnuaTodoTNONG. Evioxuong. Tng Evioxuong.
evioyxuong (and 1/1/2018 kai JeTA) | nUEpPoUnvia ARWng Tou Anogaon npayparika ornv

Kal popEAc Xopnynong evioxuong. £€VVOHOU JIKAI®NATOG 'EvTa&ncg/unaywyng. €nixeipnon.
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| | | | | |

Enionuaiveral 6T wg nuepopnvia dnuoaoiag xpnuartoddTnong Bewpeital n nuepopnvia €kdoong TnG Ynoupyikng Andgaong evragng/unaywyng Kai v YEVEl Napaxwpnong Tou
£VVOHOU JIKAI®PATOG ANWNG TNG EVIOXUONG
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«Evioyvomn moAd pukpdv, kpodv Kot pecaiov enyepnoemv g g [epipépetog Bopeiov Atyaiov yia tov
EKGLYYPOVIGLO TOVG péc® TG xpnong Texvoroyidv ITAnpoeopikng kot Exwowmviog (TTIE), cuotpdtov avtopaticpov
Kabmg Kot EnEVEVoE®Y NAEKTPOVIKOD gumopiov (.. nAektpovikd emyepeiv 1/ kon Digital Marketing)»

° To UWog TwV eVIOXUTEWV NMoU £XEI CUNNEPIANPOEI og enev3UTIKN NpdTacn, n onoia £xel unoBAnBei anod Tnv arrouca
enixeipnon kabwg kai anod TIG EMIXEIPROEIG Nou AsIToupyoUv padi pe autiv wg eviaia enixeipnon(otnv évvola
nepiAayBavovTal ol ouvdedeueveg Ne TNV aitoloa eniXEIpAOEIC) Kal BpiokeTal o oTddio afloAdynong n &vraéng,
Bdoel kaBeoTtwTog de minimis yia onoiadnnoTte dandvn n oloudnnote dANOU KABeOTWTOG Yia TIG iOIEG EMIAEEINEG
danaveg (npoypappa, eopeag emdodTnong, NnUepounvia unoBoAng aitnong, arroUPevn gnixopnynaon).

>Tn dnAwon 6a ava@épovTal Ta OTOIXEIa YIa TO UWOC TV eVIOXUCEWV NMOU €XOUV CUMNEPIANPOEI og enevdUTIKA NpoTacn,
n onoia €xel unoBAnBsi and Tnv aiToloa enixeipnon, KABWG kai and TIG ENIXEIPNOEIG NoU A&IToupyoUv padi JeE auThVv wg
eviaia enixeipnon(otnv €vvola nepiAappavovTal ol cuvdOedeuEéveg Pe TNV aitoloa enIXEIPAOEIC) Kal BpiokeTal o aTadio
a&iohoynong f evragng, Baoel kabeoTwTog deminimis fj oloudrinoTe AAAou KaBeoTWTOG Yia TIG idIEG eNIAEEINEG dandAveg
(npoypappa, popéag endOTnong, NUEponvia uNnoBoANG aiTnong, aIToUpevn nixopnynon).

Mivakag aiToUPNEV®MV ENIXOPNYROCE®V Nou BpiokovTal o€ oTadio aSioAdoynong | Evraéing
Baoel kabsoTmTOG deminimis yia onoiadnnoTe danavn f oloudrnnoTe AAAoU KABECTMTOG

yia TiG id1eg eNIAESIPNEG BANAVEG

AITOYMENEZ ENIZXYZEIZ nou BpiokovTal o€ oTadio a§ioAdynong n Evragng
A@opa oTnv enixeipnon nou unoBaAA&l npotaon (aiToloa) KAO®G KAl OE AUTEG HE TV onoia N aiTouca AEITOUPYEI
WG gviaia oIKovoHIkn povada (oTnv évvoia nepIAauBavovTdadl ol GUVOESEPEVEC HE TNV AITOUCA ENIXEIPNOEIG).

Npoypapua/
MéTpo/ Apdon oTo
onoio/a n
€nIXsipnonéxel
unoBAaAAel npoTaon
Kal popEag
xopriynong
gvioxuong

Hu/via YnoBoAng
€MnevOUTIKAG
npoTaong

Moco aiToUpevng
dnuoaiag
XpNHATOd6TNONG

Enwvupia AikaioUxou Tng
Evioxuong.

A®M AikaioUxou TnG
Evioyxuong.

e St nepinTwon dianioTwong avakpiBeiwv orn ONAwON HOU HETA TNV €vTagn Tou £pyou TO
enevduTIKO oXedI0 Ba anevraxBei kal Ba kKANBw va enioTpEWPw evTOKWG Tn AngBeica dnuoaoia
XpnuatodoTnon.

Huepounvia: ......... /2020

Ma Tnv enixeipnon

-0-
NOMINOG EKNPOCWNOG
(oppayida enixeipnong, oToixeia NOPIPOU EKMPOCWNOU, unoypagn)

(1) AvaypageTal and Tov evdia®epopuevo noAitn i Apxn N n Ynnpeoia Tou dnuoaiou TopEd, nou ansuBuUveTal n aitnon.
(2) Avaypda@eTtal oAoypdpwg.

(3) «'Onolog ev yvwaoel Tou dnA®Vel WPeudr yeyovoTa f apveital f anokpunTel Ta aAnBiva ye €yypaen uneubuvn dnAwaon
Tou ApBpou 8 TIHWpPEITal He PUAAKION TOUAAXIOTOV TpI®V UNV®V. EAv 0 unaiTiog autwv Twv Npagewv oKOMNeUE va
NPOCTOPITEl OTOV EQUTOV TOU ] O AAAOV MEPIOUTIAKO OPENOG BAGNTOVTAG TPITOV N OKONEUE va BAAWel aAAov, TIHwpPEITal

ME KABeIpEn peEXp! 10 eTMV.
[
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EKGLYYPOVIGLO TOVG péc® TG xpnong Texvoroyidv ITAnpoeopikng kot Exwowmviog (TTIE), cuotpdtov avtopaticpov

Kabmg Kot EnEVEVoE®Y NAEKTPOVIKOD gumopiov (.. nAektpovikd emyepeiv 1/ kon Digital Marketing)»

ITAPAPTHMA XI: AITAITOYMENA AIKAIOAOI'HTIKA I'TA THN KATABOAH THX
ENNIXOPHI'HXHX

IMa v kataforn g emtyopyNonG AmoLTOVVTOL:

1.

[Ipdoeatn extdinmoN KatdoTaong evepymv dpactnprotntev (KAA) g enyeipnong uécm g
16T00EMB0G gSIS.gr, e EUQavV TV NUEpOUNVia EKTHT®ONG £VTOC TV TeEAevTainy déka (10) nuepdv and
TNV VooAn TovG.
[pmTOTLTN POPOAOYIKY] EVIUEPOTNTA GE 1YV KOl AGPAAIGTIKY| EVIUEPOTNTA Y10, EioTPalN
eKKafapIGUEVOVY amattnoemV omd 10 Anpocto og 1oL, 1 Befainon opeiing popmv Kot acQuAleTIKOV
glopopdv. Emonpaiveron 611, 1 PePainon opethng yiveror amodektn Loévo oty TEMKN EKTOUIEVOT], OOV
yiveton Ko 1 wapakpdTnorn tov mocob, cOpemva pe to dpbpo 32 tov N. 4314/2014 (PEK?265). T'a
BéPam eEummpétnon TV S1KaIoVY®V GUVIGTATL Ol EVIILEPOTNTES VO SLALTNPOVV TNV 16YD TOLGS Y10l
TovAdylotov dekamévte (15) nuépeg amd v nuepounvio TPOGKAOUIOTG TOVC.
Ddortoturtia Tpanelikov eyypdeov (my. ektdmwon and to e-banking) pe tov apBud IBAN (graipikov 1
EMOYYEALATIKOD AOYUPLAGLOV) TNG EMLYEIPNONG, oTOV 0moio Ba yivel 1 katdBeon Tov T0G0D.
Yrev0vvn Anlmon Bewpnuévn yuo To YO0 TNG VITOYPAPNC TOL 1OLOKTATN (Y10 ATOUIKES EMYEPNOELS) Iy
Nopov Exknpocsmmov otny onoia Ba avapépovtan :
OTL 1) ONUOCLO ETLYOPTYNON TOL TPOYPApLATOC dev Exel ekywpnBel. Epdoov €xet yivel exymdpnon
VIOPAALETOL VITOYPEDMTIKMG 1 OUPGT EKYDPNONG EMLYOPNYNGNC Evavtt daveiov kot fefaimon
ektapievong avTov.

OTL 0eV £yl YIVEL TEPALTEP® TPOTOTOINGT TOV KATAGTATIKOD, UE OVAPOPE GTOV ptOpd TNG TEAELTAING
TPOTOTOINGONG. 1€ TEPITTMON TTOL £)EL TPOTOTOMOEL TO KATUGTOTIKO TNG EMLYEIPTNIONG TOTE OmOLTEITAL
emmpPOcheTa N TPOSKOUIoN entkLpmpéVoL amd to I.E.MH. avtiypdpov tov tedevtaion
(K®OKOTOIEVOD) KATOGTOTIKOD 1) TO GHVOAO TV TPOTOTOIGEMY TOV KOTOGTUTIKOD OO TV
nuepounvio VTOPOANG TNG ALTNONG YPTLATOSOTNONG, EPOGOV dEV LPIGTATOL KOOUKOTOMUEVO. (ATO TN
GUUTANPMOT) TOL TAPOVTOS GNUEIOV E0POVVTAL Ol ATOUIKES EMLYELPNCELS).

OTL T0. GTOLYEID, TG EKTPOCMTNONG, AAAG KOl TNG ETALPIKNG/ UETOYIKNG GVUVOEGNC TNG ETOUPELNG, OEV
€yovv tpomomoinfel kot lvar cupEva pe 1o wyvov Teyvikd Hapdptnua. Epocov £xet yivel
Tpomonoinom 101e VIOPAALOVTOL EVOALUKTIKG: ® Yo TV ekmpoc®mnoT: Kotaotatiko,
ITietomomtikd/BePainon eknpocmdnnong, [paktikd/Andpacn AL, avdAioyo pe TN VOUKT HOPeN —
(AE/NEITA/EITE/IKE) e yio. tnv gtoupikn/petoyikn cvvleon : Kataototikd, Pwtotumio tov Piiiov
UETOY®V LE GOPOYIdO. TNG ETALPELNG KL VTTOYPOPN ATTO TOV VOULLO EKTPOSmTO M) TTpakTikd [, pe v

1oydovco ueToykn cvvleon, avaloya pe t vouikn popen (AE/EIE/IKE/OE/EE/NEIIA). Ot
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«Evioyvomn moAd pukpdv, kpodv Kot pecaiov enyepnoemv g g [epipépetog Bopeiov Atyaiov yia tov
EKGLYYPOVIGLO TOVG péc® TG xpnong Texvoroyidv ITAnpoeopikng kot Exwowmviog (TTIE), cuotpdtov avtopaticpov
Kabmg Kot EnEVEVoE®Y NAEKTPOVIKOD gumopiov (.. nAektpovikd emyepeiv 1/ kon Digital Marketing)»

OTOKES EMLYELPNGELS GUUTANPOVOLY TO TTaPOV onpeio MG akorloVBms: @ dev Exovv petafandet /
tpomomonBel ta GTOLYElR TNG OTOUIKNG EMLYEIPNONG OO TAL AVOPEPOLEVO GTO EYKEKPIUEVO TEXVIKO
TapapTHa. X€ mepinTmon mov xovv petoffAndel, tpookopileton Pefaivon petafoing/dv amd v
appodia AOY.

iv.  mepl pn TTdyELONG, AiTNONG Y0 TTMOYEVOT, U BEoNG 6 avayKaoTIKY dtayeipion kot pun Oéong o
ekkafdpion. Ot atopkég eTyelpnGeS GLUTANPOVOLY TNV Y.A. HOVO MG TPOS TN LN TTOYELGT KoL TN
un aitnon yw ntdyevon. H ev Adyw avagopd oty vrehBovvn dAmon arotteiton yio tn Aqym
TPOKATAPOANG KOl EVOLAUESTG TAT|POLUNG ETLYOPTYNONG.

V.  mepl pun ekkpepons S1odkaciog EKTEAESTC TPONYOUUEVNS amdPaoNG OvVAKTNOoNG 6€ KOOE ekTapicvon
(mpoxatafoin 1 evdldpesn 066N N TEAKN TANPOUN).

Mo TNV TEALKA TTANPWLLN ETILXOPAYNONG, TIPOoKouiZovTal OAa T OVWTEPW HE TN SLEUKpivion OTL:

e Toonuelo (iv) Tng mpoavadepbeioag YnevBuvng AnAwong avikabiotatal ano

avadopd os pun BEon og avaykooTiKn SLaxelpLlon yLo OAEC TIG ETALPIKEG LoPdEC. Ma Tig be
OTOLKEC ETIXELPNOELG, TO £V AOYW onUEio StaypAadeTal EVIEAWG.

e [lpookopiletal emimA€oy TLOTOMOLNTIKO KAANC Asttoupyiag amno to IN.E.MH. mepi pun

TMITWYXEUONG, altnong yLa mtwyeuon Kat pn 0€ong os ekkabaplon, pe npepopnvia ékdoong to
televtaio Sipnvo. e nepimtwon pn duvatotntag £KS0oNE TOU TLOTOMOLNTIKOU KOANG
Aewtoupylog amo to .E.M.H. Ba mpémel vo MPOOKOULOTOUV MPWTOTUTIA TILOTOTOLNTLKA, £K600NG
teleutaiou SLunvou, PN MTWYXEUONG Kal pn katdBeong aitnong mtwyeuong and Npwtodikeio, pn
B£ong oe ekkaBaplon kat un B€ong os avaykaotikn Stoxeipton and FrEMH.

0t TLG OTOULKEG ETILXELPNOELC APKEL N TIPOCKOLON TPWTOTUTIOU TILOTOTOLNTLKOU, €K&oang
teleutaiou SLUAvou, PN MTWXEVONC Kal pn KatdBeong aitnong mtwyevong and Mpwtodikeio.
Mot BEPan e€umnpétnon Twv SiKkaloVXwWV CUVIOTATOL TO TILOTOMOLNTLKO va dlatnpei tnv Loxy
TOUG yLO. TOUAGXLOTOV 15 NUEPEC Ao TNV NUEPOUNVIO TIPOCKOWLONG TOU.

5. Ytnv nepinmtwon Kato oA mpokataBoAng, mEpav TWV aVWTEPW AMALTELTOL N UTTOBOAN
Loomoong Eyyuntikng EmiotoAng clpdwva e to onueio 11.3 KATABOAH ENIZXYIHZ tng

AvaAutikig MpookAnong.
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ITAPAPTHMA XII: EEAX®AAIXH THX ITPOXBAXIMOTHTAX XTA ATOMA ME
ANAITHPIA

Tipnon Tov kKavovev Yo Ty e£ac@diion tposPfacipdétntog 6to dropa pe avannpio

IIpdcBaon ota niekTpovikd tepifdriovta

(1) coppoOPP®OTN TV SLUSIKTVOKOY TOTMV Kol TV SOSIKTUOKOV EPAPUOYDY KOl VINPECIDOV UE TIG
Odnyieg yuwu v IlpocPacipotnta tov Ilepieyopévov tov Iotov, €kdoom 2.0 (Web Content
Accessibility Guidelines 2.0) tov debviy opyavicpuov World Wide Web Consortium (W3C), kat’
ely1oto 010 pecaio eninedo mposPaciudtros “AA”, evd cuVIoTATOL 1) GLUHOPPDCT] GTO AVATUTO
eninedo npooPaciotntog “AAA”

(2) omv mepintwon SASIKTVOKOV TOTOV N TOV SAUSIKTVOKOV EPUPUOYDV KOl VANPECLDY TOV
npoopiloviar yoo xpnom kupiwg HEC® KNTAV Kol Gopntdv cvokevmv (my. wearables, tablets,
umva MALpva K.AT.) cuviotdtor va Aappdvovior voyrn ot Béhtioteg Tlpaktikég yia Xprnon
Awdikrvaxob Tlepieyopévov and Kivntéc Zvokevég, éxdoomn 1.0 (Mobile Web Best Practices 1.0)
tov W3C

(3) og mepintmon Aoyiopkod user agents, dSNAAOT AOYIGHIKOD OV ovaAapPavel vo cuALEEEL, eEdyet
Kol OLlEVKOADVEL TNV OAANAETIOPOGN TOL YPNOTN HE TO TEPLEYOUEVA TOL [oTOV, CLVIoTATOL VO
Aappavovtar vroyn ot Odnyieg IpocPaciotrag yio User Agents, ékdoon 2.0 (User Agent
Accessibility Guidelines 2.0) tovo W3C

(4) oe mepimtwon epyoreiov cvyypaeng Kot dwyeipiong mepleyopévov Iotov, cuvietdton vao
Aappavovtal veoyn ot Odnyieg IposPBacyotrag v Epyaieio Zvyypaeng, ékdoon 2.0 (Authoring
Tool Accessibility Guidelines 2.0) tov W3C

(5) oe mepintwon TEYVOLOYIKOV ADGE®V Kol TPOIOVI®OV 7OV OEV EUTIMTOLV OTNV Kot yopio,
SLSIKTLOK®OV TOT®V N SOSIKTVOK®Y EPAPULOYDV KOl VINPESLOV (7). OVTOUOTOL TOANTEG, KIOOKLN
TANPOPOPNONG K.AT.) €ivon omapaitnm m oyediacr tovg Pdoet tov apydv Tov «KoaboAkov
2yxed1aopov»
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(6) o€ KGOe mepinTmon ENCPAMOT GLUPBATOTNTOC TOV TAPEYOUEVOV VINPECIOV KOL GCUGTNUATOV UE
OL0OEOOEVEC VITOCTNPIKTIKEG TEYVOAOYIES Kol TEXVIKA fondnuata mov ypnoiporotovv to ApeA (m.y.
avayvaoTteg 000vNG, €101K01 O10KOTTEC KOl CLOTHHOTA CAANAETIOpaONS, HeyeBLVTEG 000VNG).

YyeTIKO Ogopko TAGicL0 Ko TPOTUVTTA Y10, TV TPOoSPacipoTnTe 68 ApeA

Ot TapakdTom avaeopés apopodyv 6To Bacikd 1oyHov BesKO TANIG10, TO 0010 AVAAOY LLE TN GUOT
™G TTPAENG OYVEL TOLTOXPOVA LE TLYOV 1oYLOV E0IKO Beouikd TAaiclo Kot Tpodiaypapss (m.y.
€101KN vopoBesio/ TPodaypapES Yol TOUPIOTIKEG EYKOTACTAGELS, TOOIKEG YOPEC, EKTOOELTNPL,
aOANTIKEG EYKATAOTAGELS K.AT.).

[pdcPaon ota niekrpovikd tepifdiiovta
E.1. N.4074/2012 ®EK 88 A’ “Kopwon tns Zoufoons yio. ta O1koumdUoTo. Tmv atoumy ue
avamnpies kot tov llpoaipetikod Ipwtoxoliov oty Zoufacn yio 1o, SIKoaIOUATO TWV ATOUDY
ue avornpieg”
E.2. N. 3979/2011 ®EK 138 A’ “T0. tv niextpovikn daxvfépvnon xai loimés oraracers”
E.3. Ap16. YAIl/®.40.4/1/989/2012 ®EK 1301 B’ “Kopwon [1Lairgiov Ilapoyns Yanpeoiwv
Hlextpovikng Awaxvfépvnong”
E.4. Oonyieg yio. tqv Ilpocfociudtnta tov lepieyouévoo tov lotod WCAG 2.0
(http://www.w3c.gr/wai/translations/wcag20.html)
E.5. Béduaoreg lpoxtikés yio Xpnon Aadiktooxod lepieyouévoo and Kivyrés Lvokevég,
éxooon 1.0 (http://www.w3.org/TR/mobile-bpl - Ayylixa,)
E.6. Oonyieg Ilpoopaaiuotntag yio User Agents UAAG 2.0 (http://www.w3.0rg/TR/UAAG20/
- Ayylixa)
E.7. Oonyies IlpooPfaciuotnrog yio 2oyypopn Iepigyouévoo lotod ATAG 2.0
(http://www.w3.0rg/TRIATAG20/ - Ayylikd,).
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ITAPAPTHMA XIII: AHMOXIOTHTA

O Aa100)0¢ amodéyeTor T GLUTEPIANYY TOVS 6TO KATOAOYO TV TTPpa&emv Tov [lepipepeiakod
Emyeipnowokov Tpoypdaupotog Bopeiov Atyaiov 2014-2020 mov onpoctomotet n Ewdwn Yrnpeoia
Awyeiptong tov E.IT 1 o EQEITAE, ot dtadiktvakn THAN WWW.espa.gr, Kot Tig OlKeieg 16TooeAdES
www.pepba.gr kot https://www.pvaigaiou.gov.gr katd ta mpoPiendueve oto dpbpo 115 kot o610
Mapdptnuo XII Tov Kav. 1303/2013, kot 610 0moio avopEpovTaLl: N OVOUAGTO TOV dKAloVYOoL Kot
™mg mpasng, covoyn g Tpagng, nuepopnvia Evaping g npdagng, nuepopnvie AnEng g mpagng,
GUVOMKY] €MALEWN SOmdvT), TOGOGTO GLYYPNUATOIOTNONG, TOYLOPOUIKOG KMOKAG, 1 OAAN
KATGAANAN £vOelEn g Tonobesiog, ympa, ovopasio e katnyopiog mapéupfoong e Tpaéne.

O Awaio0yog, v v evrayuévn mpdén (€pyo) oto Ileprpeperaxd Emiyeipnowokd I[pdypappa
Bopeiov Atryaiov 2014-2020 wor ywo v eacedion ¢ mPoPoAnc TV OpAcE®V  TOL
cvyypnuatodotovvtol and to Evpondaikd Atapbpwtikd & Emevdvtikd Tapeia, opeider va Aapupdvet
olo ta. pETpa TANpoeopnong mov mpoPAaémovion oto Ilapapmua XII tov Kavoviopot 1303/2013.
Ewdwdtepa, elvar vrevBuvog yuo ta axolovbo:

o Katd v vioroinon tov erevoutikol oyediov Yo TNV TomoBETNoN TOLALIGTOV piag apicag
(ehdyrotov peyébovg A3) KATOOKEVAGUEVNG A0 KATOAANAO VAIKO, LLE TANPOQOPIES GYETIKA
HE TO €pY0, CLUUTEPIAOUPAVOLEVIG TNG YPNLOTOSOTIKNG cuvopouns ¢ Evmong, oe onueio
g0KkoAa opatd amd o Koo, OTWG 1 £6000¢g € Eva KTiplo. Xe TEPIMTMOT TOL TO KTiplo gival
un mpocPAcipo 6to kKowod, TpEmel va emleyOel GAAO KoTdAANAO onpeio.

o Metd v 0AOKANP®OTN TOV ENEVOVTIKOD GYESIOL KOl EVIOC TPLUVOL TO OPYOTEPO Yo TNV
avapTnNon UOVIUNG OVOUVNOTIKNAG TAGKOG € ONpElo €0KOAN 0patd Oamd TO KOWO. TNV
OVOUVNOTIKN TAGKO ovoypaeoviol 1 ovopacioo TG Tpdéng kot o KOPLog oTOYOS NG
dpactnpoTTag oL vootpiletar and ™V TPAEN, to EUPAnua g Evponaikng ‘Evoong,
avagopd omv Evponaiki ‘Evoon kot to oweio Tapeio. Ov minpoeopieg avtég
Katalapfavouv tovidyiotov To 25% g mvakidog.

Selida 173 ano 175

= ELlA

s =m 2014-2020

Evpwnaikr Evwon - : Z
EupanckoTojeio Me tn ouyxpnparodotnon g EAAGSag kat tng Evpwnaikig Evwong

Nepipepeiaxnic Avammuing



http://www.espa.gr/
http://www.pepba.gr/
https://www.pvaigaiou.gov.gr/

Avarvtucn IIpookinon
«Evioyvomn moAd pukpdv, kpodv Kot pecaiov enyepnoemv g g [epipépetog Bopeiov Atyaiov yia tov
EKGLYYPOVIGLO TOVG péc® TG xpnong Texvoroyidv ITAnpoeopikng kot Exwowmviog (TTIE), cuotpdtov avtopaticpov
Kabmg Kot EnEVEVoE®Y NAEKTPOVIKOD gumopiov (.. nAektpovikd emyepeiv 1/ kon Digital Marketing)»

o Noa moapéyel 6Tov d1adKTVAKS TOTO TOV, AV LILAPYEL, CUVTIOUN TEPTYPAPT TNG TPAENG, TOV Bl
nepLopPavel Toug 6TOYOLE Kot ToL AmOTEAECUATA TNG KOt Bo emonpaiveTot 1 (p1UOTOS0TIKY
ovvopoun amd v Evoon.

o No evnuepmdvel Tovg gpyalOpevorg mov  TEPAOUPAVOVIOL GTOV  EMLYOPTYOVLEVO
TPOVTOAOYIGUO TOV EMEVOLTIKOV GYeSIOL (TPAENG), €POGOV aVTO 1GYVEL, CYETIKA WE TN
CLYYPNLATOOATNON TOV HGHOAOYIKOD KOGTOVG GTO TANIGLO TOL £neVOLTIKOD GYediov amd To
ETITA ot v viomoinon tov oto mAaicwo tov Ilepupepelakod Emyeipnoiakot
[Ipoypdupatog Bopeiov Aryaiov 2014-2020. H ev Adyw evnuépwon mpaypatomoleital o€
KaOe £yypamo 1| GALO TGTOTOUTIKO TOV YPNGUYLOTOOVVTOL KATA TV VAOTOINoM ™S TPA&ng
N Tapdyoviol 6To TAAIGLO 0VTO.

To éupinua g Evponaikne ‘Evoong kot n avapopd oty Evponaikn "Evoon ko 10 Evponaiko
AwpBpotikd & Emevovtikd Topeio (ev mpokeywéve to Evpomaikd Tapeio Ilepupeperakng
Avantoéng/ ETITA) amd to omoio AapPdaveror n xpnuatoddTnon g tpdéng Kot 6To 6TdY0 TOv,
TpENEL VoL elvar COLQOVA PLE T TEXVIKA YapakTnplotikd tov kabopilovtar otov Kavoviopno821/2014
Kot To YPAPIOTIKG TpdTLTTO, IOV TTeptlapPavoviot 6tov Emkowvmviako Oomyd EXITA.

To ofua tov EXIIA xou to ofjua tov Ilepipeperaxod Emyeipnoiaxod I[Ipoypaupatog Bopegiov
Avyoiov 2014-2020 6Oa eivor odueova pe T YpOQIOTIKO TPOTLTTO. Ko odnyieg TG owkelog
Awyeprotikng Apyng (Www.pepba.gr)kat tov katevbiveemv mov divovial 6Tovg AKOoVY0LS ord
tov Dopéa vAomoinong g dpdong mov eivar o EOEITAE (www.efepae.qr ).

Mo v mapoywyn 10V GLVOAOL TOV TOPATAVE VTOJEYUATOV TANPOEOPNONG & EMKOWVMOVING,
owatiBevtan caeig Ko avaAvTIKEG 00MYies, pakétes, mapadeiypota kol fondntucod viwko (Aoyotovma,
stickers KAm) oTig aveTéPO 16TOCEADES, Omov dratiBetar kKo o Emuowvmviokog Odomyog EZIIA,
KaBmG Kot 6TV 16T0GEA IS0 WWW.Eespa.dr.

Emonpaiveron kon woydel yio KOs popen emkovoviag Kot oe O ta €101 TV Tpdéemv Kot Opacemv
oto EXITIA, 61t 0ha T pétpo TANPOEOPNONG KOl EMKOWMVIOG OV TOPEYEL O OKOLOVYOGC
avayvopilovv ™ otpién g tpaéng amod ta Tapeia, Tpofdriovtoc:
- 10 éuPAnua g Evoong, pe avoaeopd otnv ‘Evomon kot oto Tapeio mov otnpilel v mpdén,
COUP®MVO, e TO TEXVIKA Yapaktnplotikd mov Kabopilovronr oto Extedeotikd Kavoviepo
821/2014,

- avapopd oto Tapeio mov otpilovv v mpdén.

H pn egpoppoyn tov pétpov minpoeodpnons kot emkowmviag onwg opiloviar otov Kavoviouod
1303/2013 kot otov Extedeotikd Kavoviopo 821/2014, puropel va emeépet kat’™ amokonn 610pOwon
eni TOL GLVOAOL TOV SUTAVAOV TOL £PYOV.

2V TEPINTMON TOL 0 JIKOLOVYOGC, ATOPAGIGEL VoL AAPEL LETPOL TANPOPOPNONG KOl ETIKOIVAOVIOG V1oL
mv wpdén mEPav TV TpoavapepOUEVOY, T HETpa avTtd Ba mpémer va tmpodv tov Kavovioud
1303/2013 kon tov Exteleotikd Kovoviopd 821/2014 (TTap. 3 Emkowveviakod Odnyov EXITA).

g MePIMTOOT MOV OMOLOGONTOTE EUTAEKOUEVOS POPENS OTOPAGIGEL VAL VAOTOGEL SLOPNUCTIKEG 1|
EVIUEPMTIKEG OPACELS CYETIKEG LE GUYYPNUATOOOTOVUEVA £PYQ 1] TPOYPAULOTO, OKOUO KL OV TIG
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KOAVTITEL [LE O1KT] TOV YPMUOTOOOTNGY], OPEILEL VA TNPNOEL TIG 1O1EC VITOYPEMCELS GE OTL ALPOPA TN
oNUATOdOTNON KOl TIS EKQMVACELS TV pnvopdtov. Téhog, oe OAa tor p€tpa TANPOEOHPMONG Kot
emKkowvoviag Ba mpémel va Tnpeiton 1 VIOYPEMOT Yol TOPOoYY] TPOSPACIUNG TANPOPOPNONS T
dropa pe avoammpio (ITap. 5 Emkowvoviakod Odnyov).
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